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‘Look,’ ‘Collier's’ 
Are Offering New 
Discount Structure 


New York, Aug. 12—Look this 
week was showing advertisers and 
agencies a new frequency and con- 
tinuity discount structure which 
can result in savings of 30% on the 
one-time four-color rate and which 
brings the cost-per-thousand below 
$4. 

At the same time Collier’s is in- 
troducing a new continuity dis- 
count which also lowers its cost- 
per-thousand drastically. 

The move by the two bi-week- 
lies adds up to severe competition 
on a cost basis in the general mag- 
azine field. 

Here’s how the Look discount 
base works, as outlined to salesmen 
early this month. 

Look has always had frequency 
discounts—2'%% for 13 times, 5% 
for 26 times, 742% for 39 times, 
10% for 52 times. To this schedule 
is now added 15% for 78 times. 
These discounts apply to one- 
eighth and larger-size units. 


(Continued on Page 177) 


McKee & Albright 
Will Dissolve at 
End of the Year 


PHILADELPHIA, Aug. 12—McKee 
& Albright, at one time one of the 
larger local advertising agencies 
here, will dissolve at the end of 
this year, ADVERTISING AGE learned 
today. 

Neither one of the partners could 
be reached for immediate com- 
ment, but their accounts are on the 
market and a number of agencies 
here are understood to be making 
presentations. 

The agency is currently han- 
dling Breyers Ice Cream Co. and 
Keebler Biscuit Co. as its major 
accounts, plus a number of smaller 
accounts. 


# At one time the agency handled 
the National Dairy Council, Break- 
stone Co., Renuzit, Caloric Range 
Co. and Fels Naptha Co. accounts. 
Breyers is its oldest account, 
having come into the company in 
the middle 1930s shortly after Roy 
J. McKee and David R. Albright 
left the old J. Wallis Armstrong 
Co. to form their own agency. 

When the two joined forces to 
leave Armstrong they took the 
Wheatena account with them. Ac- 
cording to sources here another 
agency, the old Rhorbaugh & Gib- 
son Co. (also an outgrowth of 
Armstrong), took over Wheatena 
several years later. 

Both Mr. McKee and Mr. Al- 
bright plan to retire at the end of 
the year, but AA learned that sev- 
eral of their top executives may 
attempt to retain some sort of an 
organization. 

The agency has had its ups and 
downs. About two years ago it 
suffered one of its worst blows 
when it lost Caloric, Renuzit and 
Fels all within a few weeks time. 


HE NATIONAL NEWSPAPER OF MARKETING | 


Now American Cam introduces the can that 


makes seft drinks the nist enjovable ever, . 


new = >t 
Mira€an 


\merican Can Company @ 


MIRACLE CAN—This striking color spread in the Aug. 15 issue of Life 
spearheads American Can Co.’s drive for its new MiraCan. 


MiraCan Advertised 
in Cooperation with 
20 Soft Drink Makers 


New York, Aug. 11—American 
Can Co. is conducting a coopera- 
tive advertising campaign in con- 
junction with 20-odd soft drink 
manufacturers for the combined 
promotion of soft drinks and 
American Can’s new MiraCan. 

MiraCan’s special advantage, ac- 
cording to the company, is that it 
has a special lining which holds 
carbonation. 

Currently, American Can is us- 
ing a spread in Life (Aug. 15 is- 


sue), pages in about 15 business 
papers and is paying 7% to 20% 
of soft drink manufacturers’ news- 
paper advertising costs when Mira- 
Can is advertised in connection 
with a beverage. 

The campaign started in June 
in several test markets. These in- 
cluded Minneapolis-St. Paul, Mil- 
waukee, Peoria, Dallas-Ft. Worth, 
Shreveport, and Seattle. Current- 
ly, sampling is being done in Chi- 


Despite Anti-Trust Suit, Publisher 


Groups Get Credit Data ‘As Always 


‘$64,000 Question’ 


Prompts Radio Nets 


to Add New Shows 


New York, Aug. 12—Radio is 
getting in on the excitement stirred 
up by the “$64,000 Question.” 

As of Oct. 4 Revlon Products 
Corp. will simulcast the 30-minute 
CBS quiz, which is now carried 
only on tv. Norman Craig & Kum- 
mel is the agency for the program, 
which features Hal March as host. 

Meanwhile, General Motors 
(Kudner Agency) won out in the 
bidding for the tv time period fol- 
lowing the high-rating quizzer. 
Alcoa had an option on the seg- 
ment, but decided to give up the 
time, as well as Edward R. Mur- 
row’s “See It Now.” 


© Here are other new develop- 
ments on the radio front: Mutual 
is pitching a package called “Quar- 
ter Million Quiz” to advertisers 
and agencies. This would be aired 
two hours daily Monday through 


Crosley, Bendix 
Set $3,500,000 
12-Week Drive 


CINCINNATI, Aug. 11—A $3,500,- 
000 advertising drive—biggest in 
the history of the Crosley and 
Bendix Home Appliances divisions 
of Avco Mfg. Corp.—will introduce 
the Crosley radio and television 
and Bendix home laundry lines 
this fall. 

W. A. MacDonough, director of 
advertising and salés promotion, 
said that the introductory cam- 
paign will be packed into “12 ter- 
rific weeks.” 

The company will sponsor two 
network television programs and 
will run 64 pages in weekly maga- 
zines, national and independent 
Sunday supplements and monthly 
magazines. 

“During this introductory peri- 
od,” Mr. MacDonough said, “we 
will spend $2,500,000 on magazines 
and network television. In addi- 
tion, the factory share of coopera- 
tive advertising will run at least 
$1,000,000 more.” 


# He announced that Crosley and 
Bendix will co-sponsor the NCAA 
football game of the week on NBC 
starting Sept. 17, and eight nation- 
al games plus five eastern regional 
games. On Friday nights, starting 
Aug. 12, the company will sponsor 
“Mid-Western Hayride,” also cover 
NBC. 

Starting late in September and 
running through November, Cros- 
ley and Bendix will have 26 pages 


(Continued on Page 73) 


cago and in the San Fernando Val- 


ley in California. Friday. Home audiences would vie 


for this loot, with two contestants 
being telephoned in each quarter 
PONS ‘© | hour segment. The giveaway would 

one out of every two families in|}pe broadcast at noon, 3:30 and 
the selected test market area. The 11 p. m., EST. The quiz is slated 
coupons are worth 10¢ to 20¢ for for fall airing if some advertisers 
any soft drink packaged in Mira-' are signed before that time. 
Can. | 

The campaign will run through | © It looks as though Walter Win- 
the remainder of the year, AA|chell, who left ABC a few months 
was told, and special offerings ago after contract differences, will 
will be promoted for Labor Day, be coming back to radio via Mu- 
Halloween, Thanksgiving and/|tual. He hadn’t signed at press 
Christmas. | (Continued on Page 73) 

Soft drink manufacturers that 


® American Can mails coupons to 


New YorK, Aug. 10—Has the 
filing of the government anti-trust 
suit made any difference in the 
credit-operations of the publishing 
associations? 

Answer: Apparently not. 

A spot check showed this week 
that most of the defendants are 
continuing to develop credit data 
in about the same way as before the 
suit was filed. Answers to the gov- 
ernment’s complaint are now 
scheduled to be filed in September. 


® About the only change in the fi- 
nance data field since the suit was 
filed took place in Philadelphia, 
where the Credit Men’s Assn. of 
Eastern Pennsylvania formed an 
advertising media group several 
months ago. This came after sev- 
eral years of efforts at forming 
such a group. 

The new group is open to all 
media, but only Triangle Publica- 
tions’ WFIL and WFIL-TV have 
enrolled among the broadcasters. 
Other members are the Bulletin, 
the Inquirer, the Daily News, the 
Camden Courier-Post, Suburban 
Newspapers (weekly), General 
Outdoor Advertising Inc. and Na- 
tional Transitads Inc. 

Alex McClelland, credit manager 
of the Inquirer, is chairman. He 
stressed that members only ex- 
change credit experiences with 
each other—and nothing else. 


= Among the defendants, Period- 
ical Publishers Assn. is continuing 
to send out its forms and requests 
for agency financial data. So is 
Agricultural Publishers Assn., Chi- 
cago, which also continues to issue 
(Continued on Page 76) 


have tied in with the promotion . 
include Bevy-rich, Bubble-Up, Poor Service, 


Canfield’s, Can-a-Pop, Clicquot 
Club, Cott, Dad, Diet-Rite, Don-| 
ald Duck, Dr. Pepper, Faygo, Get 
Up, Golden Age, Graf’s, Hires, 


| NEw York, Aug. 11—There’s 
been a lot of dissent among base- 
IGA, Mason’s, Mission, Nehi, Pabst,| ball men about the role of tele- 
Par-T-Pak, Royal Crown, Shasta,| vision in baseball attendance. 
Tap-A-Cola, Up-Town, Upper 10, Some have argued that it spread 
Vernor’s, and Welch Ade. Young knowledge of the game and en- 
& Rubicam is the agency. 'thusiasm for it; others feel that it 


Last Minute News Flashes 


Kraft Foods Testing Orange Juice Product 


Kansas Clty, Aug. 12—Kraft Foods Co., Chicago, is test marketing an 
orange juice product packaged in paper cartons, in this area. Newspa- 
pers, tv spots and point of sale advertising are being used. J. Walter 
Thompson Co., Chicago, is the agency. 


Carnation Names Erwin, Wasey for New Line 


Los ANGELES, Aug. 12—Carnation Co. has appointed Erwin, Wasey & 
Co. to handle advertising for its new frozen food division. To be pro- 
moted is a line of Simple Simon brand frozen fruit, cream and meat pies 
and cookie rolls which Carnation acquired through purchase of Mrs. 
Lee’s Pies Inc. a month ago. 


Nehi Switches from BBDO to Compton 


NEw York, Aug. 12—Nehi Corp., Columbus, Ga., manufacturer of 
Royal Crown Cola, Nehi beverages and Par-T-Pak beverages, has 
moved its account from Batten, Barton, Durstine & Osborn to Compton 
Advertising. 


American Gas Assn. Seeks New Agency 


NEw York, Aug. 12—The American Gas Assn. will start interviews 
with ten advertising agencies in about two weeks preparatory to select- 
ing a new agency some time in October. The new agency will succeed 
McCann-Erickson, which handles the association’s domestic advertis- 
ing. Ketchum, MacLeod & Grove, Pittsburgh, services the association’s 
commercial and industrial advertising. 

(Additional News Flashes on Page 77) 


No Parking Hurt Baseball 
More than TV, Sports Fan Survey Shows 


hurts tne game—tnat fans won't 
pay for seats 11 they can see it at 
home for free. 

Both. these attitudes crop up in 
the preliminary report of a survey 
by Stephen Fitzgerald & Co. 
handed in to Commissioner Ford 
Frick last week aiter some two- 
and-a-half months’ study. More 
details are to come later, but the 
preliminary report—covering ba- 
sically the public’s and sports- 
writers’ reactions—cleariy shows 
how divided is opinion on televi- 


‘sion. For example: 


1. Television was a key issue 
only among baseball management 
men. Fans wanted better service 
on tickets, faster ball games, lower 
prices, and ball parks that are 
easier to get to. Wrivers want fast- 
er games, they want the minor 
leagues preserved and they think 
the public ought to get more con- 
venient parks from club owners. 

Club owners feel too many fans 
never go to see games, they think 
tv is hurting the minors, that base- 
ball suffers from excessive legis- 
lation and that it is too far from 
youth. 


® 2. As a reason for not going to 
see games the fans generally 


ranked tv behind the difficulty o: 

getting to the ball park, 

trouble in parking their cars. 
An Associated Press poll of the 


and 


(Continued on Page 8) 
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Florida Citrus Mutual 
Restraints ‘Tllegal,’ 


FTC Examiner Rules 


WASHINGTON, Aug. 10—A Federal 
Trade Commission hearing exam- 
iner ruled today that Florida Citrus 
Mutual uses illegal restraints in 
its effort to stabilize Florida’s cit- 
rus fruit industry. 

The association, which markets 
the fruit produced by 7,000 mem- 
bers, contended that it is exempt 
from the anti-trust laws because it 
is a marketing cooperative. 

But Everett F. Haycraft, FTC 
examiner, held that the associa- 
tion’s efforts to control the opera- 
tions of shippers and processors 
deprives it of the exemption Con- 
gress authorized for agriculture 
marketing organizations. 

His decision is subject to review 
by the commission. 


® The association was organized 
in 1947-48 to combat chaotic mar- 
keting and depressed prices of cit- 
rus fruits. 

In addition to representing 
growers of 85% of the citrus fruit 
in Florida, it made marketing con- 
tracts with fruit shippers and 
processors. 

In his decision, Mr. Haycraft 
said that prior to May, 1952, the 
association tried to fix the resale 
price of fruit, but that it aban- 
doned its price fixing program in 
May, 1952. 


® He pointed out that contracts 
giving the association price-fixing 
power are still in effect, and could 
be enforced in the event of a 
change of policy. 

His proposed order would pro- 
hibit Mutual from entering into 
any plan which interferes “with 
the free play of competition in 
interstate commerce” in the citrus 
industry by fixing resale prices or 
by restricting the quantity of fruit 
or fruit products shipped by han- 
dlers and processors. 

The complaint was issued in 
December, 1952. 


Heads Drycleaners’ Publicity 

John Jay Daly Jr., formerly a 
photographer with the Washington 
Post & Times-Herald, has been 
named publicity director of the Na- 
tional Institute of Drycleaning, Sil- 
ver Spring, Md. 


Welch Joins Loudon 


E. Clayton Welch has been named 
an account executive by Henry A. 
Loudon Advertising, Boston. He 
was formerly with Walter B. Snow 
& Staff and Chambers & Wiswell, 
both of Boston. 


Colgate Promotes Bricker 

John L. Bricker has been ap- 
pointed director of merchandising 
for the toilet article department of 
Colgate-Palmolive Co. He has held 
various sales and merchandising 
posts with the company since 1949. 


CARLTON H. GILBERT has been named 
ad director of U. S. Rubber Co., 
succeeding Thomas H. Young, 
who is retiring after 39 years with 
the company. Mr. Gilbert former- 
ly was assistant ad director. 


ae 


ANYONE FOR COFFEE?—S. A. Morrow, director of advertising for Cape- 

hart-Farnsworth Co., Fort Wayne, poses with coffee pots and serv- 

ing carts which will be used by Capehart retailers in fall tv pro- 

motional campaign. In addition to free cups of coffee, a wide va- 
riety of giveaways will be presented to customers. 


4 
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New York, Aug. 11—A com- 
mittee, which NBC-TV last spring 
asked to evaluate its children’s 
programs, has indicated concern 
on a number of points, 

Some kind words also were 
forthcoming in the group’s report 
released this week. The commit- 
tee was comprised of Mrs. Douglas 
Horton, a member of the NBC 
board of directors and former 
president of Wellesley College and 
wartime head of the Waves; Dr. 
Frances Horwich, who presides 
over a kid’s show as “Miss Fran- 
ces,” and Dr. Robert M. Golden- 
son, psychologist and expert on 


Food Stores’ Share 
in Health, Beauty 
Market Nears 50% 


NEw York, Aug. 10—Food stores 
have increased their share of total 
sales of health and beauty aids to 
nearly 50% this year, and drug 
sales in focd stores are at an all- 
time high of $700,000,000. 

Robert Mueller, editor of Pro- 
gressive Grocer, reported these 
figures today to a meeting of the 
New York Merchandising Execu- 
tives Club. The bulk of the gain in 
food store sales of health and 
beauty aids—they were only 30% 
in 1952—has been in addition to 
and not at the expense of sales of 
these items in retail drug stores, he 
said. 

Rack operators are acting as 
suppliers for chains and independ- 
ents that account for 40% of total 
drug sales in the retail food field, 
he added. 


® Mr. Mueller gave several basic 
reasons for the 20% gain in food 
stcre drug volume in a three-year 
period: 

1. Bigger drug departments 
stocking more items. 

2. A growing habit among house- 
wives to look toward food stores as 
the primary source of popular drug 
items. 

3. Sharp increases in drug pro- 
motion and display at the retail 
level. 

At the same meeting, Richard 
Oller of Towne & Oller, marketing 
and sales auditing company, gave 


" a breakdown of how the shopper 


spends her “drug” dollar in 14,000 
supermarkets and smaller food 
stores. 

Of the 29 major health and 
beauty aids stocked by food stores, 
three of them—dentifrices, sham- 
|\poos and headache remedies—ac- 
count for 44% of total sales. The 
medium and large sizes are the 
biggest sellers of the three sizes 
ordinarily carried by the stores. 
The major volume in food store 
drug departments comes from 
items selling in the 40¢ to 70¢ 
range, Mr. Oller reported. 


Committee Finds a Number of Weaknesses, 
Some Good Points in NBC-TV’s Kiddie Shows 


family relations. 

The committee noted these weak- 
nesses in present programs: 

“1. Effect on parent-child re- 
lationships of suggested or demon- 
strated action which would be for- 
bidden at home. For example: 
Destroying public property, shoot- 
ing seltzer water, throwing things 
at each other. 

“2. Over-excitement of a solid 
hour or more of disjointed, some- 
times frenetic action. 

“3. Bad grammar, poor pronun- 
ciation and name calling, except 
for strictly character parts clearly 
identified. 


= “4. Overdone, destructive and 
too frequent slapstick of question- 
able taste. 

“5. Crudeness. Participants in a 
few programs are encouraged to 
do things which we would hope 
would never happen in normal so- 
ciety. Playing a trombone with a 
mouth full of watermelon is a 
sample of so-called humor which 
is more messy than funny. 

“6. Action, camera shots and ad- 
monition tending to frighten child- 
ren. Even good advice warning 
children against danger can often 
be terrifying. 

“7. Exploitation by program 
builders of children on shows. Al- 
though there is room for good ju- 
venile talent programs, the use of 
youngsters merely to amuse an 
adult audience is undesirable. 
Simulated or forced spontaneous 
endorsement of commercial prod- 
ucts by children is bad. 


= “8. Over-emphasis on money 
and exorbitant rewards for chance 
performance. The something-for- 
nothing idea on some of these 
shows seems to be thoroughly bad 
education. 

“9. Misuses of commercials. 
Presenting toys as ‘educational’ 
when only the manufacturer calls 
them that is bad. High pressure on 


(Continued on Page 6) 


Capehart Will Use 
Free Coffee to Lure 
TV Set Prospects 


Fort Wayne, Aug. 9—The Cape- 
hart-Farnsworth Co. here has de- 
signed three promotional programs 
to help retailers and distributcrs to 
better establish themselves as 
“friendly Capehart dealers.” 

The three promotions—Coffee 
Carnival, Cutlery Campaign and 
Hospitality on Wheels—were con- 
ceived and prepared by S. A. Mor- 
row, Capehart director of adver- 
tising, and his staff. 

Included in the promotional kits 
are window banners announcing 
hat free coffee is being served, and 
inviting people to be the dealer’s 
guests. Full instructions for setting 
up a coffee bar in stores are in- 
cluded. Plastic mugs will be given 
to all persons who listen to a sales 
talk on 1956 Capehart tv sets while 
drinking their coffee. 

Each promotion is designed to 
sell three tv sets, and electric cof- 
fee makers will be given to buyers 
of the three sets. 


® Dealers will give away gold and 
black decorator ashtrays to cus- 
tomers in the cutlery promotion; 
tv set buyers in this promotion will 
be given three-piece carving sets. 

In the Hospitality on Wheels pro- 
motion everyone who attends will 
be given key-chain flashlights, 
while buyers of tv sets will receive 
brass hostess carts. Lollipops for 
children are included in the kits. 

Capehart’s fall promotional pro- 
gram also includes promotional 
programs for high-fidelity and ra- 
dio sets. “Party” books will be 
given away to all, and dealers may 
offer from one to a dozen record 
albums to buyers of high-fidelity 
sets. 


Northwestern Will Write 
History of Oil Industry 

The social research center at 
Northwestern University has been 
given a grant by the American 
Petroleum Institute to write a com- 
prehensive history of the American 
oil industry. The history, to be 
published in two volumes, is ex- 
pected to be the most complete and 
authoritative work on the industry. 

Arrangements have been made 
with historians, economists and oil 
companies for the exchange of 
manuscripts, bibliographical notes 
and other information. The project 
is under the direction of Harold F. 
Williamson, chairman of North- 
western’s committee on business 
history. Publication is scheduled 
for 1959, the centennial anniver- 
sary of the petroleum industry. 


International Paper's Net Up 

International Paper Co., New 
York, one of the world’s largest 
paper making organizations, re- 
ports that its net profit rose 18.7% 
in the first half of 1955 to $38,590,- 
953 from $32,415,956 in the corres- 
ponding period of ’54. Sales in- 
creased 17.8% to $390,783, 253 from 
$331,976,225. 


TIME OUT FOR BUSINESS—Singer Bob Crosby takes time out from his 

personal appearances at the Minneapolis Aquatennial celebration 

to discuss a little business with Bill Cash, ad manager of General 

Mills baking mixes, and Bob Nye, West Coast representative for 

Knox Reeves Advertising. Bob is sponsored on the “Bob Crosby 

Show” by General Mills. Knox Reeves handles the General Mills 
portion of the show. 


NEW WATER-ACTIVATED FILTER REMOVES 
UP TO 92% OF NICOTINE, 76% OF TARS 
FROM ANY CIGARETTE, PLAIN OR FILTER-TIP" 


Uses Oriental “Hookah” Technique to Cleanse. Cool Smoke, 
Leaving Full Tobacco Taste and Flavor 


Aquefilter, the unique water-activated filter. 
offers a new, practical approach to the problem 
of how to limit and control nicotine and tar im 
take without reducing the pleasure of smoking 


mater held: shout one 
A eh 


The AQUAFILTER will soon be ovoilable throughout the United Stotes ond Conodo 


Alquatilitter conronsrion + 270 Park Avenue + Now York 1? vy 


COOL SMOKING—Aquafilter Corp., 

New York, will run this ad for its 

new cigaret holder and filters in 

38 medical and dental journals. 

Free samples also have been sent 
to medical men. 


Aquatfilter Samples 
Medical Men, Uses 


38 Journals in Drive 


New York, Aug. 9—The Aqua- 
filter Corp. is promoting its Aqua- 
filter cigaret holder and filter with 
a large advertising campaign, and 
by sending samples to doctors and 
dentists. 

The company will run full page 
ads in 38 medical and dental jour- 
nals. The ad copy features the 
headlines: “New water-activated 
filter removes up to 92% of nico- 
tine, 76% of tars from any cigaret, 
plain or filter-tip; uses Oriental 
‘hookah’ technique to cleanse, cool 
smoke, leaving full tobacco taste 
and flavor.” 

Samples of the holder and its fil- 
ter cartridge, which is immersed in 
water before use, has been sent 
free to doctors and dentists along 
with laboratory repcrts on the 
product. The holder sells for $2.69 
with ten filters, each good for a 
day’s normal smoxing. Additional 
filters are priced at ten for 39¢. 


19 Agency Changes 
Appear on Current 
‘Post-Dispatch’ List 


Cuicaco, Aug. 10—The St. Lou- 
is Post-Dispatch’s annual directory 
of this city’s agencies and news- 
paper and station representatives 
reveals the turning and tossing 
that has been going on in Chicago 
this year. 

There are 267 agencies listed 
this year, compared to 272 last 
year. On the surface, it appears 
that five agencies have disap- 
peared from the Chicago scene. 
Actually, however, there have 
been 19 changes made this year 
from last year. 

Of these, AA was able to con- 
firm that at least two agencies 
definitely have dissolved. They 
were Dickson & Turean Advertis- 
ing and Schoenfeld, Huber & 
Green Ltd. 

Still another agency name dis- 
appeared from the scene when 
Ivan Hill Advertising became the 
Chicago branch of Cunningham & 
Walsh (AA, Oct. 4, 54). 


® There were at least eight name 
changes among local agencies dur- 
ing the past year. They were: 
Industrial Advertising Associ- 
ates to Milton G. Peterson Adver- 
tising; Petesch, Hecht & O’Con- 
nor to John Marshall Ziv Co.; 
Sheriff-LeVally Inc. to Walker B. 
Sheriff Inc.; Roberts, MacAvinche 
& Senne to Henry Senne Inc.; Ir- 


(Continued on Page 75) 
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John W. Gwynne Is 
New FTC Head as 
Howrey Resigns 


WASHINGTON, Aug. 10—Former 
Congressman John W. Gwynne 
moves into the chairmanship of 
the Federal Trade Commission as 
chairman Edward F. Howrey re- 
signs to return to his private law 
practice. 

The new chairman has been a 
member of the commission for the 
past two years. He was appointed 
in September, 1953, to help pro- 
vide a Republican majority to en- 
able Mr. Howrey to carry out 
plans for the reorganization of the 
commission. 

Meanwhile President Eisenhow- 
er is giving an interim appoint- 
ment to former governor Sigurd 
Anderson (Republican) of South 
Dakota, to fill out the remaining 
four years of Mr. Howrey’s term 
on the commission. This appoint- 
ment must be submitted to the 
Senate when it reconvenes, but 
Mr. Anderson can take office im- 
mediately. 


=" FTC’s new chairman is from 
Waterloo, Ia., where he has been 
a member in the firm of Travis, 
Gwynne & Zellerhofer. Born at 
Victor, Ia., in 1889, he repre- 
sented Iowa’s third congressional 
district in Congress from 1935 to 


$20,000 Contest 
Launches Silex 
Color Blendettes 


Cuicaco, Aug. 10—The Chicago 
Electric division of the Silex Co. is 
launching the biggest single pro- 
motion in its history to introduce 
the new line of Silex-Handyhot 
Blendettes in pastel colors. 

Using a “Carnival of Color” 
theme, the company will offer 707 
prizes in a $20,000 sweepstakes 
contest. 

Full-color bleed pages in Cosmo- 
politan, Good Housekeeping and 
Modern Romances will spearhead 
the promotion during the contest 


te, 


~ cue 


IT’S GRAND—Walter Eggers, in the 


advertising department of Kansas 


City Gas Service Co., collects a $1,000 check from Howard J. Stal- 


cup, chairman of Stalcup Inc., 


for submitting the prize-winning 


slogan in the Kansas City outdoor company’s contest. While his 
wife kisses him, 18-month-old Teresa Lynn looks extremely skepti- 
cal. 


1948. As an active member of the 
House judiciary committee, he 
played a prominent role in the de- 
velopment of the administrative 
procedures act, which governs the 
conduct of hearings at FTC and 
other administrative agencies. He 
also participated in drafting the 
anti-merger amendments’ which 
tighten the Clayton act. 

At FTC he has strongly sup- 
ported the administrative reforms 
introduced by Chairman Howrey, 
and is reputed to have done his full 
share in helping the commission 
clean up its backlog of undecided 
cases. 


@ FTC’s new member was born 
in Norway in 1904, but has been 
a U.S. citizen since 1912. Before 
serving as governor of South Da- 
kota from 1951 to 1954, he had 
been attorney general, assistant at- 
torney general, and previously, 
state attorney for Day County. 
Chairman Howrey’s letter of re- 
signation said, “I feel that my job 
nere is done. The reforms I had 
in mind largely have been accom- 
plished. The commission has been 
.eorganized from top to bottom. 
Its dccket is up to date for the 
first time in almost 40 years. Its 
policies have been reoriented to 


-|the original intent of Congress. 


“Along with this the commis- 
sion has become a hard-hitting 


law enforcement agency, partic- 
ularly in cases that have a real 


impact on our economy. More 
. proceedings have been instituted 


and final orders issued during the 
last fiscal year than for many 
years past.” 


| In accepting the resignation, 


‘Sloganning Adman 
Takes $1,000 Prize 
in Stalcup Contest 


Kansas City, Aug. 10—In only 
two tries Walter Eggers, who works 
in the advertising department of 
the Gas Service Co. here, has built 
up a $1,026 reputation as a contest 
sloganeer. 

One thousand of this came in cne 
lump last week when the adman 
won the “One Grand” slogan con- 
test put on by Stalcup Inc., outdoor 
advertising company. His slogan, 
“Kansas City is Sold on Stalcup,” 
beat out 10,000 other entries to 
take home the first and only prize 
of $1,000. 

Mr. Eggers’ other successful 
contest venture came several years 
ago when he won a $25 war bond 
in an intra-company slogan com- 
petition. 

Stalcup, which plans to build a 
trade campaign on the Eggers’ slo- 
gan, said it got 4,139 unduplicated 
slogans from advertising, sales and 
agency people in every state in the 
union and Canada. Main push for 
the contest was a two-co.or ad in 
ADVERTISING AGE and a b&w ad in 
the local “Ad Ciub News.” 

Allmayer, Fox & Reshkin, Kan- 
sas City, is the Stalcup agency. 


Marathon Plans New Plant 
Marathon Corp., Menasha, Wis., 


By L. S. Botts 


Cuicaco, Aug. 9—With the Big 
Three automakers currently rid- 
ing higher than a Stanley Steam- 
er’s chassis—and earnestly point- 
ing out the fact to jaundiced con- 
gressional investigators (AA, Aug. 


Dixie Food Byers 
Shop on Saturdays, 
Once a Week 


NASHVILLE, Aug. 10—Most of the 
food customers below the Mason- 
Dixon line shop for their victuals 
only once a week, and most of 
them like to shop on Saturday, it 
was disclosed today in a survey 
conducted by Farm & Ranch. 

The study on buying habits and 
brand preferences of families in 15 
southern states is based on 1,659 
replies. 

A total of 44.3% said they pre- 
ferred to shop on Saturday. Friday 
was the next most popular day 
with 26.9%. Families that shopped 
only once weekly constituted 47% 
of the total replies, with 24% 
stating that they shopped twice a 
week. Most of the food buyers 
(36.4%) went to self-service gro- 
cery stores, with 23.6% patronizing 
regular grocery stores. 


® Quaker Oats (33.3%) was the 
most popular hot breakfast cereal, 
while Kellogg’s corn flakes 
(22.5%) was preferred for a cold 
dry cereal in the morning. Max- 
well House (40.3%) and Nescafe 
(14.3%) led the instant coffees 
sold. Among the regular coffees, 
Maxwell House (17.6%) finished 
second to Folger’s (20.2%). 

Other products which rated tops 
with southern families were Pet 
evaporated milk (45.6%); Swans 
Down cake ficur (47.0%); Aunt 
Jemima pancake flour (64.2%); 


Biue Bonnet margarine (17.7%); 3 


Star-Kist tuna fish (38.3%); 


Campbell’s canned soup (78.8%),|°~ 


Del Monte catsup (25.5%) and 
Kraft mayonnaise (36.6%). 


Stockton Gets International 
Shoe Conformal Division 


International Shoe Co., St. Louis, 
has appointed Stockton & Asso- 


will build a $30,000,000 pulp and | ciates, St. Louis, to direct adver- 
paper plant in western Alabama |tising for its Conformal division. 
near Myrtlewood, where puipwood | International’s Conformal 
sources are easily accessible by originally marketed as a corrective 
rail and highway and where water or orthupedic shoe, has been re- 
is plentiful. Plans call for employ-| styled and now is available for 


line, 


Hot Week in Auto Retailing Field 
Brings Brags, ‘Deals, Retractions 


3 


8)—it comes as something of a 
shock that all is not quite so 
aetherial in the dealer end of the 
business. 

Production records got quite a 
play last week in this corner of 
the retail market, as the various 
dealer groups took space to brag 
about their models’ assembly line 
achievements. But last week was 
also noteworthy for another kind 
of record: In the space of four 
days, four auto dealers took space 
or time to retract some of their 
advertising claims. 

The dealers were spurred on by 
the Chicago Better Business Bu- 
reau, which asked that they cor- 
rect themselves in the same media 
that contained their offending ads. 
Three of them, therefore, used 
small classified ads in the lccal 
newspapers. 


# The fourth, however, got a fair 
rating by taking to tv with a 
lengthy commercial. Telecast last 
Thursday night by a Pontiac agen- 
cy which has only been on tv for 
a week, the commercial went as 
follows: 

“Ladies and gentlemen, a cor- 
rection please! (Blank) Pontiac re- 
cently advertised the new ’55 
Pontiac at no money down. We also 
said that the all-new °55 Pontiac 
was $2,095, but that (Blank) Pon- 
tiac was offering new record- 

(Continued on Page 30) 
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EKCO CAMPAIGN—Ekco Products Co., 
Chicago, will launch an ad drive in 
October with ads like this in Bet- 
ter Homes & Gardens, Look and 
McCall’s,. Sunday supplements, in- 
cluding Parade and This Week 


Magazine, also will be used. 


Ekco Plans Big Ad 


President Eisenhower wrote that 
the record of the commission is 
| “convincing evidence that you have 
served the republic and the people 


ment of about 1,000 men. Marathon ‘both men and women. 

manufactures packages and sestt- | The fall campaign will include a 
aging materials for frozen foods concentrated trade publication 
and specialty packages for non- schedule and a heavy dealer and 


een ‘a Sd 


CARNIVAL—This display will help 
Silex launch its new line of pastel- 
colored Blendettes. 


period. A full-color ad in The 
American Weekly will be used to 
list dealer names. 


= Heading up the list of prizes is 
a 1956 Dodge Coronet Lancer V-8, 
three Admiral color tv sets and 
three Sub-Zero home freezers. The 
remainder of the prizes will come 


food industries. 


|consumer program. 


fice 


tem 


delivered milk 


new book 


First national consumer promotion 
is set by Avis Rent-A-Car Sys- 


Sliding price scale set by dairy on 


Advice on selling offered by Uni- 
versal Match exec. Schlain in 


Shock copy is used by Houston 


Cincinnati Enquirer will reduce 
debt by $1,000,000 on Sept. 
30 

Home laundry sales set a new rec- 
ord high in the first half of 
655 

Teletypesetter controversy brings 
suit against Gannett by Morey 
EE: PEatnaabeecececes Page 46 

Fair trade was upheld by 15 out of 
20 states, American Fair Trade 
Council reports ......... Page 46 


Highlights of This Week's Issue 


Anti-business knock makes labor 
paper anathema to Post Of- 


battle bait advertising ..Page 71 
Westinghouse mail-gimmick lets 
admen second-guess on best 
ads 
Packaging has helped food stores 
increase sales, Folding Paper 
Box Assn. says 


REGULAR FEATURES 


Advertising Market Place 
Coming Conventions 
Creative Man's Corner 
Editorials 


SP eee eeeeeeweeeeeeeeereenens 


Drive in Magazines, 
Sunday Supplements 


CHICAGO, Aug. 9—Ekco Products 
Co. will kick off a three-month ad- 
veriising campaign in October, 
with page coir ads in Better 
Homes & Gardens, Look and Mc- 
Call’s. 

In addition, 96 “gift ad” inser- 
tions, also in color, will appear in 
Parade, This Week Magazine and 
1l independent newspaper Sunday 
suppiements. The siogan of the 
campaign is, “Easy Does It Per- 
tecuy.” 

The ads will feature tableware, 
knife sets, tea makers, measuring 


from Silex Handyhot and Enter-| portrait photo studio in outdoor|RCA ordered to return documents Emgtoye Commenications enced ee po egg a se nie BF wer 
} prise home appliance lines. GTive .......eceeneeees Page 38 from Zurich to London in RCA- ps yt oo BEVORIGED ccencerssmescnngs 70 note proreny, Mrcie-nse 'B Sean 
Dealers across the country will Three-pronged drive is set by| Zenith case ............ Page 47 | Looking at Radio & TV 65 : . : 


be supplied with kits for promo- 
tion, built around a full-color, 
three-dimensional display. 

Tv and radio, combined with 


Oneida Ltd. Silversmiths for its 
new Twilight pattern ..Page 39 
Quaker Oats new premium plan 


Color movie helps R. J. Potts— 
Calkins & Holden sell its serv- 
ices 


Looking at Retail Ads 
Obituaries 
On the Merchandising Front 
Photographic Review 


Ekco’s advertising director, said 
Ex«co’s advertising budget has been 
increased 15% tor the last six 
montins of 1955 over the amount 


r ads. will back the cam- will work by mail, save retailers | The Saturday Evening Post brings | parr odiving ag spent during the same period last 
porn ype stuis ‘enesinaie Sr eo Page 39| advertisers face-to-face with its This Week in Washington......ccc000 16D | year. 


Robertson Potter Co. is handling 
the promotion. 


Business paper ads help Snyder 
sell radio, tv antennas ..Page 44 


readers 


Philadelphia retailers gird loins t0 | wnat They're Saying 


Tips for the Production Man .................... 87 
' Voice of the Advertiser 42 
12 


Dancer-Fitzgerald-Sample, Chi- 


cago, is the agency. 
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AFTRA to Discipline 
Members Refusing io 
Say If They're Reds 


New York, Aug. 11—From now 
on members of the American Fed- 
eration of Television and Radio 
Artists who refuse to tell con- 
gressional committees whether 
they are or ever have been com- 
munists will be subject to disci- 
plinary action by the union. 

AFTRA’s penalty for such ac- 
tion may range from censure to 
expulsion from the union, depend- 
ing on the discretion of the local 
board involved. . 
“This procedure was approved 
overwhelmingly by the AFTRA 
membership this week. A resolu- 
tion calling for this stringent ac- 
tion was approved 3,967 to 914 by 
the actors. About 7,000 eligible 
members did not return their bal- 
lots. 

“*The rank and file vote, which 
was timed to get the union on 
record before the opening of pub- 


lic hearings of the House un- 
American activities subcommittee 
here next week, followed unani- 
mous adoption of the resolution by 
AFTRA’s national board. 

AFTRA’s constitution already 
contains a provision forbidding the 
acceptance of communists as mem- 
bers of the union. 


® The Los Angeles AFTRA has 
had a similar rule in effect for 
some time. Four members, who 
pleaded the Fifth Amendment and 
refused to testify before a con- 
gressional committee, are now un- 
der indefinite suspension. 

Actors expelled or suspended by 
AFTRA will not be able to work 
in radio or tv on the networks or 
major stations, all of which have 
union shop contracts with the un- 
ion. 

The new rule states: 

“If any member of AFTRA is 
asked by a duly constituted com- 
mittee of the Senate or House of 
Representatives of the United 
States whether or not he is or 
ever has been a member of the 


|Communist Party, and said mem- 
| ber fails or refuses to answer that 
|qguestion, said member shall be 


subject to the charge that he is 
guilty of conduct prejudicial to 
the welfare of AFTRA. 

“The accused may be investi- 
gated, and the charges may be 
heard, by the board of the local of 
which the accused is a member. 
The local board may, in its dis- 
cretion, fine, censure, suspend or 
expel the accused from member- 
ship, in accordance with the con- 
stitution and by-laws of the local, 
subject to such appeals as are 
provided in the local and nation- 
al constitutions.” 


Kudner Boosts Dene, Kirk + 
Shafto H. Dene, v.p. and copy 
chief, and Myron P. Kirk, v.p. and 
director of tv and radio, have been 
named senior v.p.s of Kudner 
Agency, New York. Both are vet- 
erans with the agency, their asso- 
ciation dating back to the days 
when it was Arthur Kudner Inc. 
Both were founders of the current 
Kudner Agency, set up in 1945. 


~ Hand goap business ig neck and neck... in lowa ! 


THE DEs MOINES 
REGISTER anv TRIBUNE 


An “‘A’’ schedule newspaper in an ‘‘A-1’’ market! 
-+ Gardner Cowles, President 


-t ' REPRESENTED BY 


Svolare, Meeker & Scott—New York, Chicago, Detroit, Philadelphio 
Doyle & Hawley—Los Angeles and San Francisco 


And every famous brand gets its share* among 
the 1,310,000 loyal readers of The Des Moines 
Sunday Register. What about your brand? Look- 
ing for bigger sales in this state-wide, big-family, | 
big-income market? Surest way to tell your story 
to lowans—in cities and suburbs, in rural towns | 


or on farms—is through the pages of the Sunday | 
Register...the one medium that gives you from 
50% to 100% saturation in 81 of lowa’s 99 
counties, 40% to 49% in ten more, and better 


DuMont Splits 
Broadcasting, 
Manufacturing 


Cuiirton, N.J., Aug. 12—The 
long-rumored divorce of the man- 
ufacturing and broadcasting inter- 
ests of the Allen B. DuMont Lab- 
oratories was approved this week 
by the company’s board of direc- 
tors. 

To become a fait accompli, the 
proposal, which will see the organ- 
ization of a separate company to 
operate DuMont’s two owned tv 
stations, must be approved by the 
stockholders. at a meeting in Octo- 


anti-climactic since the board rep- 
resents groups controlling more 
than 50% of the stock. The transfer 
of the stations will, of course, be 
subject to the usual FCC approval. 
As announced by Dr. Allen B. 
DuMont, president of the pioneer tv 
company, a new corporation, the 
DuMont Broadcasting Corp., will 
be created to operate WABD, New 
York, and WTTG, Washington. 


common shareholders on the basis 
of one share of the new company 
for two-and-a-half shares now 
held. This firm will also own Du- 
Mont 67th St. Tele-Center, where 
WABD’s personnel and studios are 
now housed. 


® Stockholders also will be asked 
to approve reclassification of pres- 
ent DuMont Labs. Class A and B 
common into one class and to in- 
crease the number of directors 
from eight to ten. 

Other points approved by the 
board and now awaiting stockhold- 
ers’ okay: 

1. Creation of the office of chair- 
man of the board and election of 
all company officers by the board 
of directors. 

2. Reservation of 90,000 common 
shares for purchase options for 
company executives. 

3. Signing of a longterm contract 
with Dr. DuMont, providing an op- 
tion to buy 35,000 shares of the 
manufacturing company’s common 
stock in addition to his salary. This 
longterm contract will call for Dr. 
DuMont to move up to chairman of 
the board, with someone replacing 


ber. However,.this delay will be) ~ 


Stock will go to current DuMont | 


—_— 


gr ttiy , 


3-BAGGER—Williams & Co., Seattle, 
took this, its first three-color news- 
paper page, to tell the Pacific 
Northwest of a new package—car- 
tons containing separate, waxed 
bags of potato chips. Frank Taskett 
Advertising, Seattle, is the agency. 


him as president of the electronics 
company. 


® The DuMont stations are now 
under the direction of the former 
NBC executive Ted Cott, who took 
over as general manager some time 
ago. He will continue to be the key 
man in the broadcasting operation. 
The stations have been moving 
more and more toward an inde- 
pendent-type operation; their re- 
vised policy has been paying off in 
terms of lots of new national spot 
business for fall. 

The network, which was not 
mentioned at all in the DuMont re- 
lease covering the board’s action, 
is expected to fade away. There are 
only four shows left to fade. 

Odds are that fall will see Du- 
Mont Broadcasting concentrating 
exclusively on local programming. 
Proponents of this course include 
Armand Erpf, the New York 
broker, a new man on the DuMont 
Labs. board. Sources in the indus- 
try describe Mr. Erpf as the cat- 
alyst who brought Paramount Pic- 
tures and the Dr. DuMont factions 
of the board together, making pos- 
sible an agreement on the future 
course of the DuMont stations. 
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than 20% in the remaining eight. Tell and sell | 


Register. 


the whole state of lowa, in The Des Moines Sunday 


*YOUR SHARE!...Balanced even-Stephen on Iowa 


farms—in Iowa cities? Find out how you (and your 


competitors ) stand, in the latest “Brand Inventory in 
the homes of lowa Subscribers’”’ to The Des Moines 
Sunday Register. Write 
company letterhead. 


for your copy, on your 


id, mi ~( 
_ it's able to. 


_ What's on the 


mind 2 


purchasing power, in industry. 


the giant new G. E. factory. Here is a market in 
e dimension in solid purchasing power, fe me 
progressive newspapers dominate this active, stable, _ 


Roanoke’s p 
first” pa och of west 
-mean” population. | 


hee 


which “size” is but 


OKE TIMES and WORLD-NEWS | 
_ ROANOKE, VIRGINIA ea 


-...a demonstrated IDEAL TEST MARKET! © 
‘Write tor new folder, describing the Roanoke Market — 


- National Representatives, 2 


guson, Walker 


to; Saw ? . — 
Park Avenue, N. Y. 19, N.Y. 
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“LITTLE FIRE 


GROWS 
GREAT!’’ 
ai — SHAKESPEARE 


AMERICA’S LARGEST FAMILY MAGAZINE 


Reap BY 11,000,000 FAMILIES Every SUNDAY 


The Nuclear Age isn’t coming... it’s here! Already, 
twenty reactors have been built in the U.S., with more 
to come — and by 1960, American nuclear plants will be 
producing 2 million kilowatts. By 1964, reactor research 
may reach $400 million a year. At its present zooming 
rate of development, this boundless new source of energy 
will soon revolutionize our day-to-day living. 


For one thing, this cheaper energy means manufacturers 
will produce more goods more cheaply than ever. And 
before you can say, “Atomic Rabbit!” we’ll have streaking 
transportation, homes heated, cooled and lighted by minia- 
ture reactors, and a monumental production of goods and 
services that staggers the imagination! 


But if America is to make this era of superabundance a 
reality of consumption, then distribution and advertising 
must keep pace with production and population growth. 
And only a publication that is really big will have the 
capacity to really sell tomorrow’s almost limitless markets. 


THIS WEEK Magazine is big in all ways. It is big in 
editorial concept — as big as the finest editorial staff and 
world-famous contributors can make it. It is big in stature 
— with over 11,000,000 certified circulation, and on its 
way to a twelfth million. It is big in status — sharing the 
power and prestige of the 35 great Sunday newspapers 
which distribute it. It is big in influence — as witnessed 
by the many advertisers who have felt its broad distribu- 
tion and penetrative power at work. 


But here comes the anomaly. With all its bigness, THIS 
WEEK is small in cost, for it offers the lowest advertising 
rate per thousand of all. general magazines. By all stand- 
ards, THIS WEEK is The advertising medium for these 
tremendous times. . 


SHARES THE POWER AND PRESTIGE OF 
THESE 36 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The Baltimore Sunday Sun New Orleans Times-Picayune-States 
The Birmingham News New York Herald Tribune 

Boston Sunday Herald Norfolk Virginian-Pilot 

The Charlotte Observer and Portsmouth Star 


Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 
The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 


The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 

The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 

The Wichita Sunday Eagle 
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Committee Finds a Number of Weaknesses, 
Some Good Points in NBC-TV’s Kiddie Shows 


(Continued from Page 2) 


young children to urge parents to 
buy could complicate family re- 
lations. 

“10. Misguided enlightenment. 
Sincere effort on some programs to 
inject enlightenment is thwarted 
when the information is inaccu- 
rate or couched in terms which 
children cannot understand. Ad- 
vice to children hurried in as an 
afterthought at the end of a fren- 
zied finale is not apt to be effec- 
tive. 

“11. Insufficient enlightenment. 
NBC’s excellent policy of inte- 
grated enlightenment has not yet 
been as effectively realized on 
programs designed for children as 
those designed for the family as 
a whole. 

“12. Group relations. There 
seems to be a need for more posi- 
tive help to children in under- 
standing people unlike themselves. 


Races and nationality groups need 
to be presented intelligently as 
well as sentimentally. 


s “13. Stereotypes in plot and 
characters. There are too many 
stereotypes (Indians and others) 
in some of the older western mov- 
ies. The hero and the villain as 
symbols of all-good and all-bad 
tend to suggest black and white 
distincticns and misrepresent or- 
dinary experience. We also ques- 
tion the emphasis on an uncon- 
querable hero who takes all re- 
sponsibility, and sometimes the 
law itself, into his own hands.” 

The group commended the net- 
work on its code, its efforts to 
interpret the code, its “policy of 
enlightenment through integrated 
exposure” (that is, the NBC-TV 
report card system of rating pro- 
ducers on the basis of how much 
“enlightenment” content their 


shows have included) and its ap- 
pointment of a supervisor of 
children’s programs (Dr. Hor- 
wich). 

Not content with just criticizing, 
-he committee offered these sug- 
gestions, among others, for im- 
provement: 

1. Revise the code with a more 
positive approach, including speci- 
fications concerning proper lan- 
guage, correct grammar, etc. 

2. Give more attention to teen- 
ager programming. 

3. Gear the children’s hour, 
from 5 to 6 p.m., to the 6-12 group. 
This should keep the older kids as 
well as the pre-kindergarten set 
interested and thus contribute to 
family harmony. 

4. If children are to be used in 
commercials, they should be pro- 
fessionals; if children are to be 
used in games, contests, skits, 
they should be selected before air 
time; if non professional children 
are used in interviews, they should 
not be exploited. The committee 
thinks adult promotion of the 
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CHILDREN’S GUIDE—Simon & Shuster, New York, is boxing an eight- 
piece set of children’s orchestral records, “A Golden Record Chest,” 
in these colorful boxes designed by Hinde & Dauch, Sandusky, O. 


“cute” in children can be harmful. 
5. NBC’s owned stations should 
allocate more time to other types 
of adventure stories and less to 
westerns. 

6. Plan the over-all children’s 
schedule to include a more bal- 
anced entertainment and educa- 
tional menu, including more ma- 
terial on arts, crafts, music, travel, 
story telling, etc. 


Ben Grtfin Names Two 

Ben Gaffin & Associates, Chicago, 
has appointed Richard L. Brown 
advertising manager and Evan 
Anderson sales manager, both new 
posts in the opinion and market 


has been on the advertising staff 
of Science Research Associates 
since 1953 and prior to that was 
advertising manager of Calumet 
Iron & Supply Co. Mr. Anderson 
formerly was director of client re- 
lations of Harold F. Howard Co., 
Detroit management consultant. 


McCuaig Joins ‘La Hacienda’ 
James B. McCuaig, formerly New 
York district manager of McGraw- 
Hill International Editions, has 
joined the advertising sales staff of 
La Hacienda, New York. Prior to 
joining McGraw-Hill, Mr. McCuaig 
was manager of the New York of- 
fice of Maclean-Hunter, Canadian 
publishing house. 


Ford Boosts Hart, Warnock 

Ford Motor Co. has appointed 
Russell M. Hart, manager of Ford’s 
southern public relations office in 
Atlanta since 1953, manager of its 
midwestern public relations office 
in Chicago. He succeeds C. Gayle 
Warnock. who has been named! 
public relations manager of Ford’s 
special products division, Dearborn, 
Mich. 


Steel Industry Is 
Rationing Again 


New York, Aug. 10—The na- 
tion’s steel producers are rationing 
production to their customers, with 
incoming orders running at 10% to 
15% ahead of capacity. 

This week’s issue of Iron Age, 
Chilton Co. metalworking weekly, 
points out that the steel companies 
“were caught flat-footed by the 
continued strength of a market 
they thought would ease during the 
summer.” Meanwhile, says the 
magazine, they were hit by a short 
strike over union contract de- 
mands, maintenance problems, a 
record-breaking heat wave which 
had its effect on working schedules 
and summer vacations in their 
shops. 


@ When producers and consumers 
begin to shape up their fourth 
quarter production schedules im- 
mediately after Labor Day, Iron 
Age says, the real seriousness of 
the situation will become evident. 

At that time, it will be found 
that long-time suppliers will be un- 
able to supply old customers and 
that warehouses will have trouble 
cbtaining their requirements from 
the mills. If demand pressure 
should continue for any length of 
time, the magazine foresees the 
possibility of some “gray market” 
developments. 


Leave some freedom 
ecelfd your movements 


roe 


in case something should happen. 
Getting everything-under-one-roof 
JAY P. sometimes limits those movements. 
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THERE'S ALWAYS A FIRST 
... AND IN MISSOURI 
IT’S THE MISSOURI FARMER 
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The lure of a bargain is always 
part of magazine-subscription 
offers. But there are no deals at 
newsstands. Week after week, 
people pick what they want and 
pay the full price. 

That’s why editors and adver- 
tising men alike keep their eyes 
on newsstand sales. They are a 
continuing, accurate measure of 
a magazine’s vitality. For the 
magazine that people step up 
and pay cash for is the one they 
read—and respond to. Here, 
then, is how cash customers rate 
the four big general magazines: 


er 
LS. itienee 1,043,932 
LGU... « vince ake eee 1,001,086 
og er 826,364 
The latest ABC figures show the 


average issue of the Post more 
than half a million copies ahead 
of its nearest competitor. It gets 
to the heart of America. 


“Think a heart attack is only 
for the other guy? Read this!” 


says BILL MULVEY, Account Executive, Cunningham & Walsh, New York 


“When you hear that a friend of yours think. If you’re a busy executive, it 
has had a heart attack, do you find will probably hit you the same way.” 
yourself thinking it could never hap- Don't miss Jesse Stuart's thought- 
pen to you? Jesse Stuart, a man of provoking article, “My Heart Altack 
tremendous strength and power, felt and I,” in this week's Post. 

that way for years—and kept on run- . 5 
ning. His story of how it finally caught 
up with him made me stop, look and 


In all, 8 articles, 4 short stories, 2 
serials, in the August 13 issue of The 
Saturday Evening Post. 
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New FTC Chairman Made His Mark in 
Decision Pinning Down Co-op Ad Law 


(See story on Page 3) |that “payments for services or fa- 

WasHINGTON, Aug. 11—Hard- cilities not furnished are not au- 
working former Congressman John |thorized,” nor are “payments gross- 
W. Gwynne, who becomes chair- ly in excess of the cost or value of 
man of the Federal Trade Commis- the services rendered.” 
sion next month, is expert in many | 
fields, but is probably best known ® Commissioner Gwynne also held 
at FTC for his decision last year|that “the law does not prohibit a 
pinning down the law controlling |seller from paying for services of 
cooperative advertising and promo-|various types...nor does the law 
tional allowance arrangements. (require the seller to pay at the 

This decision, in the so-called|same rate, per unit of products 
soap cases in January, 1954, held|sold, for types of services which 
that comprehensive promotional al- are of unequal cost or value.” 
lowance systems meet the require- | His congressional experience— 
ments of the Robinson-Patman |from 1935-1948—made him partic- 
anti-price discrimination act if (1) peaney expert on the affairs of the 
they are available to all customers; |commission when he was brought 
and (2) are based on payments back from Waterloo, Ia., two years 
which bear a reasonable relation-|ago to help Chairman Edward F. 
ship to the value of the service Howrey revitalize FTC. 
rendered by the retailer. During the final years of his con- 
gressional service, he was chairman 
of a House judiciary subcommittee 
which cleared the way for the 
enactment of so-called anti-merger 
legislation, which currently con- 
sumes a substantial amount of 
FTC’s energy. 


® His decision disposed of many of 
the stubborn legal points which 
had frequently been raised in re- 
gard to promotion allowance sys- 
tems, among them these: 7 

1. Must a promotion allowance 
system be drawn up in such a way 
that every retailer can use every 
service offered under the plan? 

2. Must the payments for various 
services be equal, regardless of the 
different character and value of the 
service rendered? 

The soap cases, involving Lever 
Bros., P&G and Colgate-Palmolive, 
hinged on an interpretation of sec- 
tion 2 (d) of the Clayton Act, which 
provides in substance that pay- 
ments or allowances for advertising 
and prorotional services must “be 
available on proportionately equal 
terms” to all competing customers. 
Mr. Gwynne said the plans used by 
the soap companies met this test. 


® He was also actively interested 
in the need for legislation to assure 
fairness for individuals who were 
brought before regulatory agencies 
for hearings. 

His “Gwynne Bill” just after 
World War II was a fore-runner 
of the Administrative Procedures 
Act, which established a system of 
administrative law which prevents 
the members of regulatory agencies 
from serving in the triple roles of 
prosecutor, judge and jurv. 

As a commissioner he has oc- 
casionally voted against Chairman 
Howrey on legal issues, but was his 
strong supporter in carrying out 
administrative reforms. Because of 
his energy, he was designated 
“motions commissioner” to rule on 
the hundreds of procedural details 
which arise in the course of litiga- 
tion. 

His effectiveness in this post 
went a long way in helping Chair- 
man Howrey speed up the process- 
ing of cases and eliminating the 
backlog of undecided issues. 


® Under these plans, a specified 
allowance per case was made to 
help compensate for newspaper ad- 
vertising. Smaller allowances were 
provided to compensate for radio, 
handbills, display space or other 
forms of promotion. 

FTC’s staff argued that the plans 
were illegal because many retailers 
were unable to take advantage of 
the provision contributing to their 
newspaper advertising. The staff, 
in effect, contended that the same 
allowance per case should be made, 
regardless of the form of advertis- 
ing used by the retailer. 

Commissioner Gwynne’s decision 
has probably disposed of this 
theory for all time. 


Red Top Brewery Sold 


The Red Top Brewing Co., Cin- 
cinnati, has been purchased by a 
group of Chicago business men for 
approximately $1,500,000. The ma- 
jor buyers are Frank Scoby, pres- 
ident of Better Brands Inc., and 


Bankers Life & Casualty Co. Red 
® On the question of “availability” |Top’s sales total about $8,000,000 
—whether the plan had to be 
drawn so that every retailer could 
use every service—he pointed out 


that many retailers are unable to 


barrels. The agency for Red Top is 


~Swaneetlayfere 


GOD BLESS You" 
CHART 


Chonese taigitleysee 
Crechosiovohian. . nezdor 
French que dey vous bensse 
Germof gezundhert 
Greek yoh sou 
Hungorion egeshegee 
 Lrish bro Line 
Italian salute 
Potesh Nexdrovyt 
Portuguese  dewt abencor 
Russian Chakhot 
Spanish dommstite 
Swedish prosit 
Yugosiavien nordravige 


GEZUNDHEIT—AND LOTS OF ‘EM—Barbara English is shown here clad 

in what is called “the world’s first hay-fever dress, made of 1,600 

multi-colored Swanee tissues.” In case she sneezes, Barbara mere- 
ly plucks a tissue from her dress. 


John D. MacArthur, president of | 


annually, and the company’s brew-| 
ing capacity yearly is about cng aires. 


Reach, Yates & Mattoon, New York. | ments, 


Poor Service, No Parking Hurt Baseball 
More than TV, Sports Fan Survey Shows 


(Continued from Page 1) 


public showed that 69% felt radio 
has increased their interest in 
baseball, and 45% that tv has in- 
creased their interest. But perhaps 
more significant, 63% said that if 
tv broadcasts seriously hurt base- 
ball attendance they would favor 
blocking out the games. 

3. In similar polls by the Detroit 
Free Press and the Chicago Amer- 
ican, tv ran far behind bad parking 
conditions, etc., as reasons for not 
going to ball games (only 5% in 
the Chicago poll felt that blacking 
out radio and tv would improve 
attendance). 

4. Of 763 sports writers and 
editors 34% thought less tv cover- 
age might help attendance, al- 
though 15% thought more cover- 
age might help. But they rated it 
far behind such improvements as 
shorter games, better seating con- 
ditions, better parking facilities 
and lower prices by concession- 


When asked to suggest improve- 
about one-fifth of the 


use newspapers, and prefer to use 
neighborhood papers, handbills or 
floor displays. Noting that there 
was nothing secret about these 
promotion allowance systems he 
ruled that “the law does not require 
that a comprehensive promotion 
plan must be so tailored that every 
feature of it will be usable or suit- 
able for every customer.” rs % : 

Concerning “proportionality” — 7 % - 
whether payment may vary ac- if re: 
cording to the service rendered— 
his opinion noted that no standard 
had been laid down in the law for 
accomplishing this result, but that 
it is clear that Congress was acting 
to outlaw use of payments for serv- 
ices and facilities rendered “for the 
purpose of discriminating among 
customers.” 

Accordingly, Commissioner 
Gwynne said every plan providing 
payment for promotional services 
and facilities “must be honest in its 
purpose and fair and reasonable in 
its application.” 

Noting that section 2 (D) permits 
payments for services or facilities 
actually furnished, he emphasized | 
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Hausberg McElveen 


lly 


Plaut 


Dekker 


ACE PROMOTER—Walter Plaut, exec. v.p. of Lehn & Fink Products 
Corp., New York, presents a check to Grace McElveen, promotion 
manager of WAFB-TV, Baton Rouge, and winner of a contest for 
outstanding support given the “Sunday Lucy Show” (CBS-TV). 
Looking on are William Hausberg, ad director of Lehn & Fink and 
Tussy divisions, and William Dekker, McCann-Erickson v.p. The 
contest was open to all stations carrying the Lehn & Fink spon- 
sored telecast. 


writers thought less tv coverage 
when viewers might actually at- 
tend games would help. But again 
this factor dragged far behind such 
suggestions as improving minor 
league relations, and more facili- 
ties for spectators. 


® 5. The writers (77%) thought 
tv had increased interest in base- 
ball, and 86% thought radio had 
increased interest. However, 60% 
felt that tv had hurt attendance at 
ball parks, and 54% were inclined 
to think that people in their areas 
would give “modest support” to 
pay-as-you-see tv baseball games. 

6. As might be expected, tele- 
vision and _ radio’ sportcasters 
weighed in heavily in favor of 
their medium. Some 83% thought 
tv increased interest, and 95% 
thought radio built interest in the 
game. However, 36% felt that tv 
decreased ball park attendance. 

The final report of the Fitzger- 
ald organization, a public relations 
company, is expected in a couple 
of months, and will include reac- 
tions of baseball management, 
minor league officials, umpires 
and players to the problem. 


Leverette Forms Statistical 

Floyd Leverette has resigned 
from Watson Publications Inc. to 
form his own company, Statisti- 
cal & Addressing Service Inc., 
with offices at 128 W. Lake St., 
Chicago. Mr. Leverette, with Wat- 
son more than six years, was busi- 
ness manager of Appliance Manu- 
facturer. 

The new company will special- 
ize in circulation and statistical 
services for industrial and busi- 
ness paper publishers. 


Climax Names Weller A. M. 

Gordon Weller, former public 
relations director of western oper- 
ations of Climax Molybdenum Co., 
New York producer of alloys for 
iron and steel, has been named 
advertising manager of the com- 
pany. 

Mr. Weller, who joined Climax 
in 1953, will be succeeded at Cli- 
max, Colo., by Donald Stephens, 
former assistant p.r. director. 


Advertising Age, August 15, 1955 


No Place Like 
‘Home’ for Tips, 
Women Declare 


New York, Aug. 11—An up- 
start in the field of providing Mrs. 
America with ideas on cooking, 
fashions and housekeeping, NBC- 
TV’s “Home” show, is her No. 1 
source of service information in 
the program’s coverage area. 

This is the situation as reported 
by the Psychological Corp. follow- 
ing a nationwide urban survey 
made in February, 1955. At that 
time the show was televised on 
approximately 65 stations. Results 
of the study were released today 
by Hugh M. Beville Jr., director 
of research and planning for NBC, 
who directed the project. 
Homemakers were asked to in- 
dicate what they considered their 
main source of information and 
ideas on fashions, cooking, house- 
keeping and home _ decoration. 
They were asked to single out this 
choice from _ radio, television, 
newspapers, magazines, or any 
place else. 

Neither “Home” nor any other 
show or publication was men- 
tioned by name, thus the respond- 
ent indicated her choice without 
prompting. 


® In the media breakdowns, mag- 
azines (36.0%) and newspapers 
(24.6%) both outranked televi- 
sion (23.9%), with radio coming 
in as a very weak fourth (4.7%). 

And in the total area surveyed 
—as opposed to the territory cov- 
ered by “Home’’—Better Homes 
& Gardens (6.9%) got more men- 
tions as the main source of infor- 
mation than any of the other of 
the hundreds of specific names 
listed. 

Next came “Home” (6.8%); 
Good Housekeeping (6.3%); La- 
dies’ Home Journal (4.8%); Mc- 
Call’s (3.1%); Woman’s Home 
Companion (2.5%); American 
Home (2.1%); Arthur Godfrey on 
tv (1.2%), “The Big Payoff’ 
(1.1%) and Woman’s Day (0.9%). 

In its own bailiwick, “Home” 
drew 7.6% of the mentions for fa- 
vorite sources of ideas, followed by 
Better Homes & Gardens with 
71%. 


® The only two television shows 
making the list of leaders are un- 
likely choices. Neither Mr. God- 
frey—presumably the ladies were 
referring to his daytime shows— 
nor “The Big Payoff” exactly fall 
in the homemaking hints cate- 
gory. Mr. G. makes with the jokes 
and brings on the “Little Godfreys”’ 
to sing, while “The Big Payoff” 
gives away prizes, including mink 
coats, to jackpot winners. Both 
are CBS programs. 

NBC not only sought to find 
out where the ladies go for their 
service information, but the net- 
work also asked why they turn 
to the source named. In the case 
of “Home,” viewers said they 
liked it for “good all around 
source, fashion trends, recipes and 
cooking hints, home decorating 
ideas, novel ideas and household 
and homemaking hints.” 

NBC’s research chief pointed out 
that women showing a preference 
for “Home” were in the younger 
age group, higher socio-economic 
bracket and lived in the larger 
cities. 

The “Home on the Brain” study, 
as NBC-TV calls it, was based 
on personal interviews with the 
“female household head” in 5,000 
homes. Covered were 89 localities 
—60 standard metropolitan areas 
and 29 non-metropolitan counties 


_—representing all homes in the 
‘urban U.S., or 67% of the coun- 
.try’s total homes, 
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In grocery 
advertising, 


it’s a long, long way 


between first and second 
in Washington, D.C. 


eS 
VoonnoaonopooOo00We © 


The Washington Star’s 6 month lead 
in grocery advertising is 395,000 lines 


We'll be only too happy to give you 
detailed examples of The Star’s re- 
markable pulling power for grocery 
advertisers. The Star has a nation- 


around The Nation’s Capital with 
which to broaden distribution of your 
products. As your local broker or rep- 
resentative can tell you, it is a family 


wide reputation for doing the out- 
standing job in Washington in the 
grocery field. The Star not only pro- 
duces the most customers and sales, 


habit in Washington to make-up 
greats lists at home in the evening 
rom the grocery advertising in The 
Washington Star. 


but is also the surest medium in and 


The Washington Star 


EVENING AND SUNDAY WASHINGTON, D. Cc. 
Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles —San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 


A FLOUR MILLING 
COMPANY 


packaging family-size 
flour ran an equal num- 
ber of ads of same size in 
two metropolitan cities using four news- 
papers. The Washington Star outpulled the 
three other papers combined and delivered 
coupons at a lower cost per inquiry. 


FAMOUS MAKER 
OF FROZEN FOODS 


and juices says, “My exclusive advertising campaign 
in The Washington Star is an important 

factor in the wide distribution of my products 

in the Washington area.” 


LOCAL INDEPENDENT 
GROCER 


who started with one store, 

using 150 line ads exclusively in 

The Washington Star, is now opening 
his fifth store and is still an exclusive 
Star advertiser now running full pages. 


NEW 
OVEN-READY 
BISCUIT 


introduced exclusively in 

The Washington Star went over 
so big that the distributor’s 
salesmen were called in Saturday 
morning to make emergency 
deliveries to stores all over the 
Washington area. 


A BRANDED 
PRE-COOKED 


HAM 


advertised in a series of ads 
exclusively in The Washington Star 
created a demand so great that 
stocks had to be diverted from other 
territories to keep the stores supplied. 


LEADING MANUFACTURERS 
OF FROZEN 
PRE-COOKED SEAFOODS 


after running exclusive campaign in 

The Washington Star, said: ““We were 
surprised at the remarkable results of this advertising. 

We are tremendously impressed with the enormous pulling 
power of The Washington Star.” 
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What stopped — 
the bubble dance 


in Chicago? 


4 there was a man who was more interested in what went on behind the 


bubble 


His official title was Advertising Manager. 


Company vice-presidents had guesstimated that Bubble’s best customers would be found 


among families with plenty of children (because they’d have the 


most washing to do) and among suburban homeowners (because they’d have the money to 
buy plus a place to put an automatic washer). So they plotted their Chicago advertising and 


sales strategy accordingly. But sales and profits were disappearing down the 


0 
BLS > , 
YA instead of Bubble. 


om SG 


Fortunately the Admanager knew a Joe who sold advertising space in the Chicago 


So the Admanager contacted Joe and Joe consulted the Tribune’s Research Department — 


Tribune. And Joe knew how to clean up ip all kinds of marketing problems. 


and together they bundled up the answers: | 
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A scientific analysis of the market showed w) Bubble wasn’t dancing in Chicago. 


70% of the automatic washing machine owners and users were families with no 


more than 4 members. And more middle and low Wh income families use automatic 


washers than do high income. Furthermore, 54% of the families who 


bought soap for automatic washers were renters. Consequently, Bubble was going wrong 


"po 
° 


in Chicago. 


because the company was soft-soaping the wrong families. LY 


After these facts were made known, Bubble started rising 
And the moral to the story is this —if you want to get to the top in Chicago, remember 
the help that the Chicago Tribune can give you. 
Nobody knows Chicago like the Tribune. 
The Chicago Tribune has spent several million dollars to determine facts that vitally 
affect your sales in Chicago: what kind of Bi Ree here, what they do, how much 


This valuable market information 


is yours for the asking to help you aims your <2. sales and advertising. 
Nothing sells the Chicago market like the Tribune. 
Residents of Chicago and the adjacent 206 Chicagoland counties represent a $17 billion 
market. And the best way to sell them is through the advertising pages of the Chicago 
Tribune. Does advertising in the ‘Tribune pay? Just ask companies like Hills Bros. Coffee, 
Palm Beach Clothes, Marshall Field & Company or Lanolin Plus. @7 a 
People may praise the Tribune, fuss about it or blast it — but reading the Tribune 


in 
in Chicago is just like drinking beer ME 
— 


does it. Everybody feels its impact. Practically 3 out of 4 families in the Chicago 


in Munich. Almost everybody 


metropolitan area read the Tribune — almost half of all the families in 840 midwest towns 
read it. (Only 12% of metropolitan Chicago gets the largest national 
magazine — and less than 1 out of 10 tunes in on an average evening TV show.) 

So if you want the facts on Chicago, call in a joe from 

the Chicago Tribune and put him to work finding out. 


P. S. Always remember . . . If you want to SELL Chicago 


TELL Chicago in the Chicago Crib une 


THE WORLD’S GREATEST NEWSPAPER 
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Thank You, Ladies and Gentlemen 


We had been leafing through the 1954-55 annual report of The Ad- 
vertising Council, and reading about the “17 major public service 
campaigns designed to achieve public understanding and action in five 
vital areas of American life’ which the Council has conducted in the 
past year. 

And suddenly it struck us that the advertising people and organiza- 
tions who put in hours and hours of volunteer effort on these cam- 
paigns deserve the grateful thanks of the advertising world, and too 
seldom get it. 

We can’t say thanks to everyone involved in public service adver- 
tising through the Advertising Council, the American Heritage Foun- 
dation, and other groups and organizations, but we think it will be nice 
to make a modest start in the direction of expressing our own gratitude 
to those who labor on behalf of all of us. 

So we want to say a grateful “thank you” and a hearty “well done” 
to the volunteer coordinator and the volunteer agency or agencies on 
each of those 17 major public service campaigns of the past year. Spe- 
cifically, to: 


© H. T. Rowe, International Business Machines Corp., volunteer co- 
ordinator, and staff members of the former Cecil & Presbrey, volun- 
teer agency on the Stop Accidents campaign. 

® Felix W. Coste, Coca-Cola Co., coordinator, and Benton & Bowles, 
the agency, on the Better Schools campaign. 

® Batten, Barton, Durstine & Osborn, the agency on the Community 
Chests campaign. 

® Anson Lowitz, Ted Bates & Co., coordinator, and Foote, Cone & 
Belding, agency, on the Student Nurse Recruitment campaign. 

® James A. Barnett, Lever Bros. Co., coordinator, and Sullivan, Stauf- 
fer, Colwell & Bayles, agency, on the Red Cross campaign. 

® Robert W. Boggs, Union Carbide & Carbon Corp., coordinator, and 
J. Walter Thompson Co., agency, on the Religion in American Life 
campaign. 

® Russell Z. Eller, Sunkist Growers, coordinator, and Foote, Cone & 
Belding, agency, on the Forest Fire Prevention campaign. 

® Donald W. Stewart, Texas Co., coordinator, and Geyer Advertising 
Inc., agency, on the Fire Prevention campaign. 

é Hayes Dever, Capital Airlines, coordinator, and Ruthrauff & Ryan, 
agency, on the Ground Observer Corps campaign. 

® Edward G. Gerbic, Johnson & Johnson, coordinator, and Batten, 
Barton, Durstine & Osborn, agency, on the Civil Defense campaign. 

® Elmer L. Ward Jr., Palm Beach Co., coordinator, and Ruthrauff & 
Ryan, agency, on the USO Mail Call campaign. 

® Chester H. Lang, just retired from General Electric Co., coordinator, 
and G. M. Basford Co., agency, on the Engineers Wanted campaign. 

® Albert Carroll, Merck & Co., coordinator, and Ted Bates & Co. and 
Cunningham & Walsh, agencies, on the National Blood Program cam- 
paign. 

® Robert M. Gray, Esso Standard Oil Co., coordinator, and McCann- 
Erickson, agency, on the Future of America campaign. 


® Robert R. Mathews, American Express Co., coordinator, and G. M. 
Basford Co., Campbell-Ewald Co., Compton Advertising, Foote, Cone 
& Belding, McCann-Erickson, Schwab & Beatty, Schwimmer & Scott 
and J. Walter Thompson Co., agencies, on the U.S. Savings Bonds 
campaign. 
® Allan Brown, Bakelite Co., coordinator, and Leo Burnett Co., agen- 
cy, on Crusade for Freedom campaign. 
© A. R. Stevens, American Tobacco Co., coordinator, and Batten, Bar- 
ton, Durstine & Osborn, agency, on the CARE campaign. 

Thank you one and all, ladies and gentlemen, for an important job 
well done! 


Gladys the beautiful nena 
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—Frank J. Callahan, Walter S. Chittick Agency, Philadelphia. 


“But why do we do all the work if somebody else gets the other 
85%?” 


What They're Saying 


It Takes an Adman 

Americans do not often make 
public speeches in Moscow. But one 
did just the other day, and, you 
guessed it, he was an adman. 

But Rosser Reeves [vice-chair- 
man of Ted Bates & Co., New 
York] was not trying to sell vod- 
ka to the Russians or anything like 
that. He is in Russia as manager 
of the U.S. chess team. And all 
he was trying to sell was good 
will. 

He seemed to do a good job. He 
used no cliches. He followed no 
propaganda line. He started out 
by mystifying the Russians by 
telling them that people who had 
never met were “likely to misun- 
derstand each other.” Then he 
praised the Moscow subway. Then 
he praised Russian chess—and 
the roof fell in. 

Perhaps we ought to send more 
admen to Russia. Turn them loose 
in Moscow and Stalingrad, Omsk 
and Tomsk, Yakutsk and Tash- 
kent. Let them say flattering 
things about Russian food, Russian 
women, Russian architecture, 
Russian weather. It might open a 
new era of diplomacy. 

It all seems so easy. Just send 
over a few bright young men 
with a gift of gab and peace is 
ours. If only diplomacy could be 
reduced to such a simple level. 
If only we could abandon this 
torturous business of meeting in 
the U.N., meeting “at the sum- 
mit,” meeting here, meeting there. 

But life in 1955 is too complica- 
ted for that. The ponderous, dip- 
lomatic way is still the only real 
way, however frustrating, how- 


ever indirect, it may seem. 
—Editorial in Boston Herald, June 30. 


Business Courtesy 

All courtesy is not sentimental. 
The man with a sense of values 
will not fail to appreciate the sheer 
intrinsic superiority of courteous 
over ill-bred behaviour. Of course, 
many courtesies that belong to the 
social world would be out of place 
in a business office or in a factory. 
But it is still wrong—anywhere— 
to indulge in haughtiness, or tem- 
per, or spiteful talk, or sneering 
ways, or provoking actions. 

In the business world, codes of 
courtesy are expressed through 


| graceful self-respect, good-natured 
impersonal composure, tact, pa- 
tience, and recognition of the 
rights and privileges of others. 

It is well to treat formal people 
formally, avoiding familiarity with 
people you do not know well. Good 
advice, good for the executive as 
well as for the juniors to whom it 
is addressed, is given in “Poise for 
the Successful Business Girl” and 
“Keys to Etiquette for the Busi- 
ness Girl,” both published by The 
Dartnell Corp., Chicago. These 
hints are of universal interest in 
business, because the rules of busi- 
ness manners should be known to 
all parties. 


—Monthly Letter, published by the 
Royal Bank of Canada, Montreal 


Mr. Average 

One great weakness in both edi- 
torial and advertising management 
—and this is the meat of this par- 
ticular coconut—is that too much 
is written for the average reader, 
who doesn’t exist. There is often 
so great a struggle to interest 
everybody (Mr. Average) that the 
editorial or advertising copy 
doesn’t hit anybody where he 
really lives. 

You’d better tell 10% of your 
audience what they really want to 
know than try to tell 90% what 
they don’t want to know or have 
already learned. 

There’s where your smart edi- 
tors, it seems to us, have it all 
over most of their advertisers. 
They play to their minority groups. 
They plan and plant articles that 
cannot possibly interest more than 
a small number of their readers, 
but that are of vital interest to 
that small number. Like circuit 
riders, they make the rounds and 
preach to each flock from its own 
pulpit, Generally speaking, these 
minority groups get short shrift 
from the advertiser. 


—R. O. Eastman, The Eastman Re- 
search Organization, New York. 


Slogan? 

There is hardly anything in the 
world that someone cannot make 
a little worse and sell a little 
cheaper—and the people who con- 
sider price alone are this man’s 
lawful prey.—John Ruskin. 


—Quote used in a Chicago furrier’s 
mailing piece. 


i Rough Proofs 


Advertising Age, August 15, 1955 


It’s an ill wind, etc. The retire- 
ment programs of the big cor- 
porations are releasing able men 
to service organizations which 
otherwise couldn’t afford that kind 
of talent. 


Lou Cowan, whose fertile brain 
was responsible for “The $64,000 
Question,” will do his creative 
work for CBS hereafter. 

Its treasurer probably hopes he 
won't start thinking hard about 
“The $64 Million Question.” 

e 


With all those foreign forgeries 
of the Parker “51” now in circula- 
tion, Janesville might be excused 
for doubting the validity of the old 
saw about imitation being the sin- 
cerest form of flattery. 


Loretta Young, one of the pret- 
tiest members of SAG, has just 
signed an agreement with that 
puissant organization as the head 
of Lewislor Enterprises. Her right 
hand knows exactly what her left 
hand is doing. 


“Agency principals part friends 
and split clients 50-50,” reports 
the world’s greatest advertising 
journal. 

Fortunately the split down the 
middle didn’t call this time for an- 
other Solomon’s judgment. 


Screen Gems has announced 
Johnny Weismuller as the star of 
a new tv film series, “Jungle Jim,” 
and won’t be too surprised if some 
of his youthful friends and ad- 
mirers insist on calling him Tar- 
zan. 


Just as in the beginning 20 years 
ago, a bowl of ripe red apples is 
in each Leo Burnett reception 
room. 

But not a single apple account is 
on the client roster. 


As a pat example of the possibil- 
ity of putting old wine into new 
bottles, four broom makers have 
joined forces for a campaign this 
fall on television. 


Room air conditioners have been 
making sales records this summer 
with the aid of the heat wave, but 
makers of dehumidifiers say that 
to really move out the inventory 
it takes not only the heat but the 
humidity. 


John Fischer of Harper’s says 
wives are responsible for most 
husbands’ ulcers and high blood 
pressure. 

But in the advertising business 
they have to share the responsibil- 
ity with demanding clients. 


“Propaganda, even when it sticks 
to facts,” says Herbert Hoover of 
radio, “can be slanted by the mag- 
ic of the human voice.” 

Like in 1932, for instance. 


“Our roots,” says an agency 
looking for a copywriter, “were 
planted in mail order.” 

That’s where they score not only 
the hits and runs, but also the er- 
rors. 


Cory Cus. 
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“Do-It-Yourself” Show ...Camera Show... TV-Automobile 
Show—just a few of THE INQUIRER’S extras. Sponsored 
and promoted solely by THE INQUIRER, activities like 
these attract the leisure-time market... win overwhelming 
response... heighten consumer interest ... and move buyers 
to ACTION! Another reason why THE INQUIRER IS 
FIRST in National, Retail, Classified and Total Advertising 
in Delaware Valley, U. S. A. 


The Philadelphia Pnguirer 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


~ 
2 
va 
« 
Ye, 
w 
/ 


: Oro. 


Ca PPLIA YH or <K 
— 


More Homes Owner-Occupied in 
DELAWARE VALLEY, U.S.A. 


62% of Delaware Valley homes are 
owner-occupied—and families in 
America’s 3rd Market spend heavily 
to furnish and improve them. Effec- 
tive buying income over $8 billion 
annually. 


West Coast Representatives: 
SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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LOS ANGELES 


THE PUNCH OF the cash register key is the end result of all good advertising 
and, for the most part, this action takes place in the retail store. How do 
Los Angeles retailers spend their own money to make profits through their 
own advertising? Newspapers are the preferred medium and one newspaper 
—the Los Angeles Times — is first of all in America’s third largest market. 
In this four-paper metropolitan field, The Times publishes 45% of all retail 
advertising. The nearest competitor publishes 24%. 


Leadership in retail advertising has been the signal for increased effort 
in the Los Angeles Times by advertisers in all other categories. In Total, 
Display, General and Classified linage, The Times is first in its field by a 
wide margin . . . and latest Media Records figures show that the Los Angeles 


Times is America’s leading newspaper in total advertising published this year. 


First of all in advertising, 


news and features, circulation and public service 


Represented by 

Cresmer and Woodward, 
New York, Chicago, 
Detroit, Atlanta 

and San Francisco 
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2a WEEKEND 


“Family Newspaper for Americans Abroad” 


WRITE FOR RATES, SAMPLE COPIES, HOW-TO-SELL DATA 


ARMY TIMES PUBLISHING CO. 3132 M St., N.W., Washington 7, D.C. 
U. S. OFFICES: 

Boston, Chicago, Detroit, Los Angeles, New York, Philadelphia, San Francisco. 
FOREIGN OFFICES: Frankfurt, London, Paris, Rome, Tokyo. 


CBS Offers Admen 
Free Spot TV Sales 


Effectiveness Test 


New York, Aug. 10—CBS-Tele- 
vision Spot Sales is so sold on its 
medium that it is giving advertisers 
and agencies a chance to test its 
sales effectiveness. 

What’s more, the network-owned 
representative will pay the bill for 
any kind of a reasonably-priced, 
legitimate test proposed by the 
sponsor. 

Clark George, general sales man- 
ager of CBS-Television Spot Sales, 
said the spot-check plan is de- 
signed “‘to provide advertisers with 
a means of measuring the selling 
impact of spot television as well 
with a variety of testing possibil- 
ities, including types of copy, 
length of announcements, live ver- 
sus film, responsivity of different 
times of day, etc.” 


® First advertiser to take the com- 
pany up on the offer is E. I. du 


"Isn't that the new fellow in the media department... 
the one who forgot things have changed in Cincinnati?” 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone Circulation and in Retail, General, Total Display, Clas- 
sified and Total Advertising Linage. (Source: A. B. C. and Media 


CINCINNATI ENQUIRER 


SOLID CINCINNATI 
READS THE 


Records, latest 6-months’ figures.) *There has never been a question, 
of course, about the Sunday Enquirer’s leadership. 


Advertising Age, August 15, 1955 


Pont de Nemours & Co., which 
Aug. 29 begins a 13-week campaign 
on WMBR-TV, Jacksonville; 
WBTYV, Charlotte, and KGUL-TV, 
Galveston. Featured products will 
be DuPont paints, No. 7 auto pol- 
ish and Duco enamel. Batten, Bar- 
ton, Durstine & Osborn is the 
agency. 

The specifics of these tests— 
which are made primarily for the 
advertiser’s benefit—are not being 
made public. The DuPont agree- 
ment calls for a series of “before 
and after” interviews, with the 
“before” phase already in progress. 
Sponsors may specify their pref- 
erence as to type of tests under the 
plan, which is available to 13-week 
saturation advertisers in their 
choice of CBS-TV Spot Sales rep- 
resented markets. 

Stations handled by the repre- 
sentative include the network’s 
four owned stations—WCBS-TV, 
New York; WBBM-TV, Chicago; 
WXIX, Milwaukee; KNXT, Los 
Angeles—and WCAU-TV, Phila- 
delphia; WTOP-TV, Washington; 
WBTV, Charlotte; WBTW, Flor- 
ence, S.C.; WMBR-TV, Jackson- 
ville; KSL-TV, Salt Lake City; 
KGUL-TV, Galveston, and KOIN- 
TV, Portland, Ore. 


Post Office Refuses 
to Handle Lockport 
CIO Labor Paper 


BuFFALo, Aug. 9—The Post Of- 
fice Department refused to accept 
for mailing a Lockport, N.Y., labor 
publication of the United Auto 
Workers, CIO, on grounds it con- 
tains a defamatory message against 
the Kohler Co. in Sheboygan, Wis., 
a manufacturer of plumbing sup- 
plies which has been struck by the 
UAW for 17 months. 

The paper, Voice of Labor, is the 
official organ of UAW Local 686, 
representing about 6,800 workers at 
the Harrison Radiator division of 
General Motors Corp. in Lockport. 

Normally the paper is mailed in 
Lockport to Harrison employes the 
first and third Mondays of every 
month. 


® The Lockport post office told the 
local the paper will not be accepted 
into the mails while it contains this 
notice on the outside wrapper next 
to the address: 

“Don’t buy Kohler. Made by 
scabs and strike-breakers.” 

The local agreed to put the mes- 
sage inside, where it would be read 
only when the paper is unfolded, 
and mail the papers in Buffalo, ac- 
cording to William S. Hilger, inter- 
national representative of the 
union, and the paper’s editor. 

However, when the union at- 
tempted to mail the publication in 
Buffalo, a postal official told Hilger 
the paper would not be accepted for 
mailing until an opinion is obtained 
from the solicitor general in Wash- 
ington. 

He said a postal official here 
cited a regulation prohibiting the 
mailing of defamatory information 
or information which may hurt a 
business. 


White King D in Radio Drive 

Los Angeles Soap Co., for White 
King D, its detergent, has signed 
to sponsor two broadcasts a week 
of the “Sam Hayes News” on 85 
Don Lee, Arizona and Intermoun- 
tain network stations. The pro- 
gram is aired Monday through 
Friday from 4:45 to 5 p.m. Ray- 
mond R. Morgan Co., Hollywood, 
is the agency. 


Cargill & Wilson Names Two 
Cargill & Wilson, Richmond, has 
appointed John del Cardayre, for- 
merly a copy group supervisor 
with Foote, Cone & Belding, New 
York, creative head. The agency 
also has appointed Alfred M. Cas- 
cino, previously art director for 
A. W. L. & Golnick Associates, 


Baltimore, art director. 
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Families with children 
are biggest buyers of 
virtually all products! 


PARENTS’ MAGAZINE takes you into the homes 
of mothers exclusively — biggest buyers of 


foods, drugs, shoes, apparel, homes, 


appliances and furnishings. In contrast, the 


, HAPPY 


4 leading women’s magazines average 


only 55.8% families with children. With 


4,067,000 births in the U.S. in 1954— an 


all-time high, and a still higher peak 
predicted for 55, PARENTS’ MAGAZINE, 


more than ever, is your stairway 


to increased sales! 


PARENTS’ MAGAZINE: 
52 Vanderbilt Avenue, New York 17, N. Y. Cm waning shihdren paren rvih te rebleyr and bite 8 
942 Park Square Building, Boston 16, Mass. . 
360 N. Michigan Avenue, Chicago 1, lil. 


BLANCHARD-NICHOLS-OSBORN - 
75 Eighth Street, N. E., Atlanta 5, Ga. 


RALPH W. HARKER & ASSOC. + 
600 S. New Hampshire, Los Angeles 5, Calif. 


RALPH W. HARKER & ASSOC. + 
582 Market Street, San Francisco 4, Calif. 


IN CANADA: W. H. AUSTIN & CO. + 
18 Toronto St., Toronto 1, Ontario 


J. N. HUNT & ASSOC. + 
198 W. Hastings St., Vancouver 3, B. C. 


Influences 

1,675,000* families with 
more than 3 3 million children... 
over 675 million consumers! 


*Effective with the March 1956 issue. 
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Ezra Stoller 


Ezra Stoller 


BELICOPTER CORPORAT oN 
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Fenno Jacobs 


Ezra Stoller 
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When the music you play 
is for all to hear... 


MUZAK is a company with a sales story orchestrated for all types of business. 
Factories, offices, stores, banks — wherever Management is concerned about 
employee productivity and morale, or with the customer’s frame of mind — there, 
logically, is a prospect for ““Music by Muzak”. 


To reach the men of decision who influence purchases in this broad horizontal 
market, Muzak uses Fortune. And with results “no other advertising came close 
to producing.’’* 


One materially big reason why Fortune gets results: it’s read — and read 
thoroughly — by management men with business on their minds. Almost 3 out of 4 
subscribers spend 3 sessions or more with each issue — average 5 hours 

plus of reading time. 


Dollar for advertising dollar, this Fortune audience is a most responsive audience, 
as documented by advertiser after advertiser in Fortune’s Results Case Book. 
Why not ask your Fortune representative to review his copy with you? 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y. JUdson 6-1212 


(eee 9 


TUNE. 
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*“Tdeally, an advertising medium must do two jobs 
for us. First, it must produce good quality leads from tcp ' 
decision-making management. Second, it must inspire our franchisers 
to make the widest possible direct mail and other merchandising 
tie-in use of reprints of our Muzak ads. FORTUNE has ! 
accomplished both these objectives for us better than any other 
publication we have used.” Edward Hochhauser, Jr., Vice President 
and Director of Merchandising, Muzak Corporation. 
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DO IT YOURSELF 


Get your share of 
do-it-yourself dollars 


Reach this spanking, spirited, spectacular 
market directly. Reach home owners, home 
workshop fans, Mr. Fixits, hobbyists— 
through the new, annual “Do-it-Yourself” 
BUYERS GUIDE. 1956 issue out January 
1956. Closing date November 28. 


For information about 
FREE LISTINGS, BOLD- 
FACE LISTINGS and 
DISPLAY advertising, 
write— 


Do-it-yourself 


— 


5828 Lincoln Ave., Chicago 45, lil. 


This Week in Washington... 


Tax Forms Not Likely to Carry Ads 


have been brought into govern- 
ment by President Eisenhower. 
WASHINGTON, Aug. 11—Official A few years ago a similar idea 
spokesmen laugh off this week’s popped up in Congress and was 
Kiplinger Letter paragraph report-| quickly forgotten. At about the 
ing “serious study” of a plan to | same time the Department of 
raise “millions” by printing pri- Commerce announced it was plan- 
vate ads on government tax forms, | ning a technical magazine edited 
and perhaps other government|for mass circulation. The idea was 
forms and publications. short-lived, in the face of immedi- 
After recovering his official dig-|ate and devastating reaction from 
nity, an Internal Revenue Service| private publishers, who protested 
spokesman commented: “That’s this kind of competition from their 
been a standard joke in the cor-| government. 
ridor here for several years.” Over | ° ° ° 
at the Treasury Department a| Realistic Garages: 
crusty old New Deal holdover) regulations adopted by the Federal 
quipped, “Why not put ‘In General| House Administration this week, 


By Stanley E. Cohen 
Washington Editor 


Under new) 


Motors We Trust’ on the coins?” 
At the Budget Bureau a newcomer 
said it sounded like a wild idea to 


embarrass the business men who 


FHA-insured garages will be tail- 


ored to “The Forward Look.” Min-| treeze was lifted, only 55 remain. 
imum interior length of garages) 


has been increased from 19’ to 20’ 


COLUMBUS, OHIO 


“THE CITY OF THE FUTURE" 


The Columbus 


Columbus, Ohio, is first in the Mid- 
West . . . and third in the Nation as a 
Test Market, as indicated by the latest 
information from Sales Management 
Magazine. 

Based on analysis of 503 test market 
operations over the past nine years, ad- 
vertisers agree . . . Columbus has every- 
thing needed for a test — diversified 
population and industry an isolated and 
stable market, and good distribution 
facilities. 

The Columbus Dispatch offers adver- 
tisers dominant coverage of this rich 
Central Ohio Market . . . and does it 
economically. 

For further information write, General 
Advertising Department. 


Read in More Than 4 out of 5 Columbus Homes Daily—More Than 9 out of 10 Sunday. 


Nationally Represented by O'MARA & ORMSBEE, Inc. 


New York 


Chicago Detroit 


Los Angeles San Francisco 


Advertising Age, August 15, 1955 


‘and minimum width of two-car 
garages from 


176” to 184”, “to 
provide for the larger automobiles 
now being produced.” 

FHA has also come up with a 
rule change which should give a 
lift to the carpet industry. In the 
past, costly polished hardwood 
floors were installed in new homes, 
and promptly covered with costly 
wall-to-wall carpeting. Under a 
new rule the builder may use ply- 
wood and other less expensive 
flooring, if wall-to-wall carpeting 
is to be installed. 

FHA Chief Norman Mason 
points out that this cuts expenses 
for those who want to use carpet- 


‘ing. On the other hand, FHA still 


accepts other flooring, such as 
hardwood, tile and linoleum. 
. + 
TV Bottleneck Broken: Of the 
hundreds of tv_ station-license 
contests which piled up after the 


And nearly half of these can be 
cleaned up soon after the commis- 
sion completes its summer vaca- 
tion. 

Recent tabulations show that 13 
contests, including contests for two 
vital v.h.f. stations in Miami, wait 
only for the commission’s final 
verdict. Another ten have been de- 
cided by examiners, but are tied 
up because litigants are waiting for 
the opportunity to argue their ap- 
peals before the commission. 

While FCC has suspended all 
business this month, most commis- 
sioners are still in Washington. One 


who is_ definitely unavailable, 
‘however, is Chairman George C. 
McConnaughey, who is on what is 
described as a combination busi- 
_ness-pleasure trip to Europe. 

| + > * 

UHF Woes Continue: Hard- 
|pressed u.h.f. telecasters see some 
| hope in the latest proposals that 
FCC squeeze some additional as- 
| signments onto the 12 existing 
wh. channels by reducing the 
| distance between stations using the 
same channels. While the new sta- 
_tions would have less coverage, 
|since they would use low power 
and directional antenna, the switch 
_to v.h.f. would be a step ahead for 
many u.h.f. operators. 

However, neither this plan nor 
the proposal that FCC “create” 
some more v.h.f. channels by “tak- 
|ing” spectrum space from the mil- 
itary offer a complete solution to 
|'the problem. Total audience still 
is the big factor that decides who 
gets network affiliation contracts 
and advertising. While new, low- 
power v.h.f.s can reach all the ex- 
isting sets in their area, they will 
generally have substantially small- 
er audiences than established 
v.h.f.s. On the other hand, stations 
established on new v.h.f. channels 
would be at a particular disadvan- 
tage, since they could not be re- 
ceived on any existing set without 
some kind of a converter. 

° o . 

Cigaret Showdown Due: Propos- 
als for an FTC-administered code 
to govern cigaret advertising have 
finally passed beyond the talk 
stage. After several on-again, off- 
again meetings with representa- 
tives of the tobacco industry, FTC’s 
division of industry cooperation 
has forwarded its final recom- 
mendations to the commission. 
Contents are secret, but reportedly 
will not retreat much from the 
tough code proposed in FTC’s let- 
ter to the industry last September. 


| 

Now 36,477,000 TV Sets in U. S. 
_ The latest National Broadcasting 
'Co. estimate of tv set installations 
‘in the U. S. shows a total of 36,- 
477,000 sets as of July 1. This is a 
gain of 377,000 over the June fig- 
ure. 


|Fansler Joins Jennings 
_ Richard R. Fansler, formerly di- 
_rector of radio and tv of Meldrum 
& Fewsmith, Cleveland, has joined 
Jennings & Thompson Advertising, 
Phoenix, as a copywriter. 
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GREATER FREQUENCY..-.-LARGER SPACE UNITS... 
COLOR...FOR LESS MONEYII!I! 


Even after new advertising rates become effective, the purchase of CouNTRY GENTLEMAN by 
FARM JOURNAL and Town JOURNAL will mean more for less for advertisers—through the elimi- 
nation of duplication—by our getting the right magazines to the right people, town or farm. 


But new rates will not take effect until February 1956 issues! In the meantime, for five big 
months, FARM JOURNAL, TOWN JOURNAL—the CountRYSIDE Unit—are the buys of a lifetime. 


Advertisers can reach the readers of three great magazines for even less than the price of two 
... sell the whole Countryside market, town and farm, step up frequency and add color with 
the money saved! 


Here are just a few examples of what current advertisers can do to take maximum advantage 


of this golden opportunity. 
You belong in this picture, too! 


Christmas Promotion Advertiser Switches Black and 
White to Four Color—Saves Money! 


Before — To achieve maximum impact dur- 
ing the height of his selling season, this manu- 
facturer had scheduled a black and white page 
in FARM JOURNAL, TOWN JOURNAL and COUNTRY 
GENTLEMAN for November. Total space cost 
$19,531.50. 


Now— Because he gets the COUNTRY 
GENTLEMAN audience free with FARM JOURNAL 
and Town JOURNAL, this advertiser can switch 
to four-color pages, reach the same audience just 
as often with greater impact on both consumer 
and trade—at a saving of $2,336.50! Total cost 
—$17,195.00. 


Small Budget Regular Advertiser increases Both Audi- 
ence and Frequency—Still Saves on Original Budget! 


Before — This modest but consistent adver- 
tiser had scheduled half-columns in COUNTRY 
GENTLEMAN for September and November; in 
FARM JOURNAL for October and December. 
Total space cost $5,126.20. 


Now — Space in FARM JOURNAL, COUNTRY 
GENTLEMAN and TOWN JOURNAL now costs less 
than FARM JOURNAL and COUNTRY GENTLEMAN 
formerly cost! This advertiser retained his FARM 
JOURNAL schedule (October and December) 
added Town JOURNAL (September and Novem- 
ber) and got the audience of all three for less than 
the price of two! 


ADDITIONAL ADVANTAGES 


Circulation Bonus—Close to 1,500,000! 
Save more, sell more with the CoUNTRYSIDE UNnirT— (FARM JOURNAL and 
Town JOURNAL). Current rates based on 4,450,000—actual circulation 
nearer 6,000,000. The buy of a lifetime—right in the heart of the All- 
America market. 


Regional Editions—Fiexibility That Really Counts! 

If your business, like ours, is national—you can be national and deal 
with regional problems and opportunities in a special way. We have, 
editorially. 

If your business is regional—enjoy the economy and effectiveness of the 
CouNTRYSIDE UNIT—FARM JOURNAL and TOWN JOURNAL—regionally. 
Buy any one, any two, or all three editions of the CouNTrysipE UNIT 
—ventral-East, Southern, and Western—for the utmost in marketing 
flexibility and impact. 


Late Closing Dates—No Need to Miss a Single issue! 

Because the COUNTRYSIDE UNIT is printed on a news magazine schedule, 
a limited number of advertisements can be accepted as late as 10 days 
before issuance date. 


Grocery Product Advertiser Steps Up Campaign from 
Two-Color to Four-Color—Maintains Frequency, 
Reaches More Families, and Has Money Left Over! 


Before — This food manufacturer had sched- 
uled 2/3 pages in two-colors in FARM JOURNAL 
and Country GENTLEMAN for October and 
December. Total space cost—$23,860. 


Now —This advertiser can schedule 2/3 pages in 
four-color in the CoUNTRYSIDE UNIT for the same 
two months, get the coverage of three magazines 
instead of two, add extra impact with four-color 
—and still save $680! 


Manutacturer Adds Another Great Magazine—Saves 
$700. 


Betore—This advertiser had scheduled a page 
in two-color in both FarM JOURNAL and Coun- 
TRY GENTLEMAN for November and December. 
Total space cost —$34,800. 


Now—By using the Counrrysipe UNir for 
these two months, he is able to reach the audi- 
ence of three great magazines instead of two with 
his old schedule—add an extra two-color page in 
TOWN JOURNAL and-_still save $700! 


TOWN JOURNAL 


THE COUNTRYSIDE UNIT -—— 


FARM JOURNAL 


Washington Square, Philadelphia 5, Pa. 
Graham Patterson, Publisher Richard J. Babcock, President 
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Thrilling Saga of the Open Sea 


“Captain, Sir,” said Phi 
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As advertisement originally ‘appeared 
in The New Yorker, May 28,1955 
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‘would you mind stepping down 
to A Deck? I'm afraid a rather 
nasty situation has arisen. 


Bill Vaughan of the Kansas City Star saw, in 


our ad reproduced on the opposite page, the op- 
portunity for some high humor. The outcome is 
so witty that we take pleasure in reprinting it, 
with the Star’s permission, for your enjoyment. 


Thrilling Saga of the Open Sea 


“It would take the S. S. United States 
1,080 trips to carry all the Newsweek 
families with incomes of $7,500 or more.” 
From an Advertisement 


CAPTAIN JARED P. FIDDLEY peered 
intently into the fog of the Newfoundland 
banks, then turned his gaze upon the familiar 
figure of old Tobias, who was approaching 
with a steaming cup of coffee. 

Tobias and Captain Fiddley had grown 

gray together on this run. For 1,079 trips 
now the liner under the command of the 
grizzled sea dog had been serenely carrying 
Newsweek families with incomes of $7,500 
or more. 
' And so Captain Fiddley was not prepared 
for trouble when the voice of First Mate 
Plimsoll, obviously under considerable strain, 
spoke on the intercom. 

“Captain, sir,” said Plimsoll, “would you 
mind stepping down to A deck? I’m afraid 
a rather nasty situation has arisen.” 
| “Come, come, Mr. Plimsoll,”’ said the cap- 
tain sternly into the microphone, “what is 
this all about?” 

“I can’t tell you, sir,” said the first mate, 


“or it might panic the passengers.” 

“Very well,” said Captain Fiddley, and, in- 
structing Tobias to put down the coffee pot 
and take over the wheel, he turned his steps 
in the direction of A deck. 

There he discovered Plimsoll and two burly 
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crewmen holding a dejected figure—a fat 
passenger with a mustache. 

“This fellow,” said Plimsoll, indicating the 
passenger, “aroused my suspicions the min- 
ute he came aboard. I don’t know why — just 
an aura of evil about him, as though he might 
be a secret Time reader.” 

“Come, come,” rapped the captain. “Facts, 
Plimsoll, facts.” 

“Yes, sir. Well, I had him checked. The 
Newsweek people gave him a clean bill of 
health—old subscriber, in fact. But apparently 
their interest was aroused. They put their 
own investigators on the case, made inquiries 
in Washington, and this radiogram has just 
arrived. 

“This man’s income last year was—$7,499.” 

The captain reeled with the shock. All too 
clearly he could envision the results if word 
of this leaked out—men, women and children 
trampling one another in a wild race for the 
lifeboats. Even if the ship reached New York 
safely there would be the quarantine officers. 
They had been courteous about the case of 
cholera on trip No. 987, but this—a case of 
under $7500-ism — this, they could not over- 
look. 

“Plimsoll,” the captain said, “you know 
what must be done.” 

“Yes, sir,” he replied. The captain turned 
his back. There was a muffled scream, a 
splash in the dark waters, a moment or two 
of wild thrashing, then silence as the great 
ship sailed on. 

His record was safe, the captain thought, 
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but wait—the two crew members. With the 
knowledge they possessed they could black- 
mail him the rest of their lives. He turned 
again to Plimsoll and wordlessly indicated 
the two sailors, who were leaning far over the 
railing gazing into the phosphorescent wake 
of the vessel. 

Firmly, the first mate placed a hand on the 
back of each, shoved. There were two more 
splashes. No—three. Captain Fiddley was 
alone on A deck. 

Back on the bridge, he wrote in the log, 
with a firm hand, “First Mate Plimsoll and 


Seamen Jolly and Roger, lost overboard at- 
tempting to rescue a passenger with an in- 
come over $7,500 and a paid-up subscription.” 
He closed the log book and peered out into 
BILL VAUGHAN 


the fog. 


one 
eed Y 


BRS AE ETN cin AR RT MEE ee ah ee i : led . : ‘ z ¥ bd 4 ts Kea se . 
EE es Ma ES PE RE pact dae sheet 
v ae : us : : ? Fe ey ce coin ae. © { ep are % ieee een. Y mee Pe P Coal K Fhe iM Me 4 AG ‘ a 2 aa ie A a “whe ; cag eropits = iE 
- eh, ; ae see ‘ 4: os ts : j hee 4 Ps aM beige nee) F 2 COR Taae b J a 
a “ds 4 
ef 
Se / “ ; 
ae 
fee 
oe 
ey 
ee 
a 
* 
cs 
ie : 
rs. 
ee 
vest 
oa! 5 
4 SM 
=F 
> a 
a ' 
. 
on 
bey 
i 
a 
ary ' 
tn 
&:. 
ee 
Bie ; 
- : q aes : Se ; 4 
bs , 
og | 
} ; 
be : 
ie 
me he MART 
+4 
ae f 
: ji! 
oe rer — a 
‘ ~ ot Bae € en tai ee ee 
ig ' : s-gekd O% yoeneeds 2g Te x7 a a, ie Greene Were Cte Gr Beriow « Onwtee Tes 
a ee eee ced 8 ORR a eo a Bis Ceormenammes Wilt Matt Oeyondernoee 
ee bs = eed ~ 003 _ % Sod & eee 
We 
3 | 
S q 
oe PO 
~ al 
: : 
f 
4 
m 
' 
* 
a 
| ee 
ag 
“AN 
F ‘ea 
tion 
oa 
a 
He ‘ne Ch 
ei ~ tks 
*4 - * ‘ ee. 
3 i wee 
ae e a oe i 
i: Ne A ein teem 
- Zr . = 
+ ‘af Z Ps ti 
= ee 7 : ae | Re 
‘ a ai : * . 5 4 
: d a 2 ™ / _ , 
is Vv ~ ae ‘ ats 
~ 7 Ce yf aft. ‘ ; é 
ee ee ey 
| LER ONES 
p 2.) ae a 
ri q Ppa y a” Y % 
me ‘ ig - a - 2 4 fi 
i . 
‘ ~~ 5 7 x 
2 %* . 7 C4 A 1 ‘ 
; . ; = TEA —_ .- . 
1 J ge ee 5 4s  § a 
. Ree ps i. ages > ~™ >. ey re) 
ae: Pea: PE. ’ ; 
rig bs 4 ¢ : a 
i Whigs ‘- 5 
: OE aie a Ph L aPy \ 
54 " 4% we % o ° a 4 
ot aS a i 
4 . “J 
%, ff 
' , we 
: y j 
ie ot 
| Ss. J A } ; M if 11 | 
| ] g | } ) Ost onificant ZLL10N 
t 
{ 
; 
' 
oe ‘ 
ann 
- a 
ig j 
cs 4 . ‘ 
t7 Se : ia rs 4 > ak ne. 4 : a 4 be 
et 34 ‘ iy Pe ee ee 7 ‘ tah oe rca “ot RNG Ait Sa ROR, Cre SET aH cals ent a or Pe pee it POL Tes ‘: ies ore at Oy et ER Ber ea wie obese Aig ee eR: Sas Oe Ea sas ad Does Ln eet Sey : ‘ ts : ae. ee | 
PRE ee ok Ne Sle Gh in’ oo aN are devacg B Et RE 08 Sect tig: pe SON Gaga cee te" Aa aes Eee SRE CMW gse rT OM OP Um NS a ans Barren eee Ge A tt, Mig al ge Nee er wae. ee Ee ee | Ps Hh Caine le Cee eae ce et 
Pees raowrs oro! S Ae Te ps Ree Ne RO Mey Sa a eee Tyo ee cn Ne ane Ce a gee peti 2 INE Bao ey Hee SC Ries PS is ve Me tee og pes Jake ey eae fh Boge Sa at Rees ite ae Die ee elas ened 
oso fe Se POS NE, Feu ei, Be ot eae eT a ee ree pire icthan hae c.length ee AS Bei pares pee ieee hE Store Me a eS hn hc eee ie eR Pe tg eg RO Wt ehh tate he ieee ng: eS Se a Mea Le ath. ee ES! oo Ae 9 DA Eee wees a ne PRE aR Me 
et Fao AR. camer Pam bite}. ine Bas f ohne 2 reterdh Wet Ne Gy Pek ieigces Peg eee Br Se oreh eg Pease tapes Pind is poe: tia bee Pulte Ay one ts ea bes rt Gen Bae Sheer, ee ae ee ee orunanied ee pe oe Peres ae Sg a 
Piinemn hae: Siae Reni. lees eee Oy pay LM AY cba POOL nani SAO MIOTr See ET we ALE SS) SRB A CL OR MO EL SRR Kar Rata cane «iE Mme ae wee Mein oa Ogee ea Fete ROM Ae aA aa” 60) Pie tery, 
4 SEER ps OE Oe ett Pay. a eee se ot Wes is acta, Fe el bitte dee ee ‘ po Daves ih. Ree AS eee RS i EN ilen7 5 Gane Rei on SMe Petia OP ele Sg AE Sat! Mies ba AS 2 at ake saat ee acer tod oo athe roe * a aoe PIF sat a 
By 5 rer ee 3s ee, fale dS ieee a ee enter tote ta a aa” ee oe pam Meee tas a Em ae 5.4 aie > ceed RR SR lenny pee Fark RS eS es ea ae foe eee a, ee Apr oe gen ee es ahr een Rg a ts Ne Bia Seg a et Es ey at ee A ee ore mo ak We cs.” A 
Sak 5 am Sac as ARES ples de RSE ar Ce PATS SOE MARAE SEAS OE ROR OF LEE OT TEs Mae GML CG ie OF MS PN tae bn ae 8? GREE AEN gear ae ely, “eid BO ar eel me er Bb Oe ecm Aske as 5, ge Sy ek ee oi | 


20 

° . prize piscatorial phenomenon—Na- 
This Fish Story Is ‘tional Fish Week. 
) Didn’t know there wasn’t a Na- 


No Lie: Industry tional Fish Week already? Listen, 
mate, full fathom five the net’s 


Sets Promotion Week been slung, and this last week vari- 


New York, Aug. 9—Pull up a fin ous industry officials, presumably 
and adjust your scales and let us representing the industry from 


tell you about a briny brand-new whale to sprat, sponsored by the, 


Subminiaturization? eN 


Making mighty control mechanisms fit inside a 
fist-sized compartment in a bomb nose that will 
guide a ton of explosives and steel was a war- 
time problem in radio subminiaturization. Con- 
verted in peace time to postcard-thin printed 
circuits, transistors, etc., radio engineers con- 
tinue to produce the kind of subminiaturization” 
that makes automatic control a reality. Radio 
engineers do it! 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


: Proceedings of the IRE 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


National Fisheries Institute, agreed 
on Oct. 3-8. 

These executives approved a Na- 
tional Fish Week symbol—a platter 
of fish, bearing two flags, one em- 
blazoned “fish,” the other “parade” 
—and a theme: “Join the Fish Pa- 
rade.” Also, a grocery trade adver- 
tising campaign in food business) 
papers was set, plus a merchandis- | 
ing program and several pieces of | 
merchandising material. 


® While this program was being 
spawned, it was indicated that a 
larger promotion will depend on 
additional support from members 
of the fishing industry. 

Initial subscribers were the Birds 
‘Eye division of General Foods; 
_Gorton-Pew Fisheries Co.; Maine 
Sardine Industry; Norwegian Froz- 
en Foods Ltd., and the Shrimp) 
'Assn. of the Americas. 
| Naturally, there will be public- | 
ity; whole schools of releases will 
wriggle out to the press, radio and 


tv, in an effort to get on the editor- 

‘ial hook. Public officials in Wash- 
‘ington are expected to open the 
| weirs. 

The National Fish Week program 
committee is headed by Harry A. 
Trimm Jr. of General Foods Corp. 
The National Fisheries Institute is 
a J. Walter Thompson Co. account. 


Campbell Directs Division 


Sherwin-Williams Co., Cleve- 
land, has appointed D. William 
Campbell to the new post of gen- 
eral merchandising manager. For- 
merly in charge of the company’s | 
‘north central sales region, Mr. 


~= Campbell will direct activities of a 


new division coordinating mer- 
chandising activities on a national 
scale. 


YOU MIGHT THROW THE JAVELIN 263'*— 
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BUT « « e YOU NEED WKZO-TV 


AMERICAN RESEARCH BUREAU 
February, 1955 Report 
GRAND RAPIDS—KALAMAZOO 


NOTE: Survey based on sampling in the fol- 
lowing proportions—Grand Rapids (45%), 
Kalamazoo (19%), Battle Creek (19%), Mus- 


kegon (17%). Your Avery-Knodel 


100,000 WATTS ® 
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The Pelzer Hations 


WKZO — KALAMAZOO 


KOLN-TV — LINCOLN, NEBRASKA 
Associated with 
WMBD — PEORIA, ILLINOIS 


*Bud Held set this world’s record in Pasadena on August 8, 1953. 


KZO-TV 


Kalamazoo and Grand Rapids 
Avery-Knodel, Inc., Exclusive National Representatives 


TO BE CHAMP 
IN WESTERN MICHIGAN! 


The February, 1955 American Research Bureau Report (left) 
shows that WKZO-TYV is the favorite station in Battle Creek 
and Muskegon, as well as in Kalamazoo and Grand Rapids. 


WKZO-TYV is the Official Basic CBS Television Outlet for 


Number of Quarter Hours 
With Higher Rating 
WKZO.-TV Station B 
MONDAY THRU FRIDAY 
7 a.m. - 5 p.m. 144 56 By almost 3-to-l, in fact! 
5 p.m. - 11 p.m. 83 37 
SATURDAY AND SUNDAY 
10 a.m. - 11 p.m. 80 24 Western Michigan. 


100,000 watts—Channel 3. Serves over 


half a million television homes in 29 Western Michigan and 
Northern Indiana counties. 


man has all the facts. 


CHANNEL 3 ® 1000’ TOWER 


Advertising Age, August 15, 1955 


Getting Personal 


Dave Danforth, Hank See, Ed Cashin and Fred Manchee were 
among the golfing winners at the BBDO men’s annual outing at the 
Westchester Country Club, Rye, N.Y. Jack Leach, BBDO Newsletter 
editor, wrote in the July issue, “A certain more sedentary and less 
competitive group repaired to the pool or the beach, where they 
seemed quite content to make neither muscles nor headlines”... 
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BIRTHDAY PRESENT—Orders for 1,000,000 cases of liquor, wine and 

cordials were presented July 21 to Lewis S. Rosenstiel, chairman 

and president of Schenley Industries, on his 64th birthday. The or- 

ders, ranging in size from five to 15,000 cases, were contained in 

giant-size candles decorating a huge birthday cake. About 400 

Schenley distributors and executives attended the birthday party at 
Mr. Rosenstiel’s farm near Greenwich, Conn. 


Bernard Lewy, ad promotion manager, Industrial Rayon Corp., 
New York, won $1,000 worth of merchandise in Time’s circulation 
letter sweepstakes, judging the correct pulling power of five out of 
seven circulation letters. No one picked all seven correctly. Davis 
Jones of N. W. Ayer & Son, Philadelphia; F. F. Keefe of Willard 
Storage Battery Co., New York, and E. M. Marker of Fuller & Smith 
& Ross, Cleveland, got $500 in merchandise. .. 

Take a look at the lower half of Page 23, August Family Circle, 
to see what Gene Milbauer’s den looks like. He’s promotion art 
director of Newsweek... 


t 


INDUSTRIAL MOVERS—When the National Industrial Advertisers Assn. 
moved to larger quarters at 271 Madison Ave., New York, every- 
body got into the act, or so it would appear. Lending a hand 
with the furnishings are John B. Manning, director of services and 
information; John C. Freeman, NIAA president; Robert Griffiths, 
assistant to the president, and staff assistant George Mitchell. 
Among the more interesting furnishings are secretaries Irene 
Wright and June McMahon, who apparently insisted on slaving 
through it all. 


Bill Kaduson, account man at Edward Gottlieb & Associates, 
public relations, New York, answered a Passengers Wanted ad in 
the Sunday Times, and as a result left July 31 with five others on 
a 15-day canoe trip through the Canadian bush country beyond 
Ottawa. He took along a Davy Crockett gift cap from his secretary 
and an adequate supply of cognac, the account he works on, “for 
medicinal and other purposes”... 
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Ride A Rainbow to Increased Sales 


BRILLIANT 
NeW 
ALL-ARIZONA 
SUNDAY 
MAGAZINE 


OF THE ARIZONA REPUBLIC 


, , 
4 “ 
eet ye 7 eye 


Cover the whole booming Arizona 
market with this beautiful new 
roto-color Sunday Supplement! 


All-Arizona Coverage — Reaches 93% of the homes in the 
Phoenix City Zone, 71% of the families in the Phoenix 
Retail Trading Zone, 1 out of every 2 households in the 
whole big, booming, billion-dollar Arizona Market. ; | S see 


All-Arizona Editorial Content — Devoted 100% to Arizona 


people, Arizona events, Arizona scenes, and edited for | . fiw ST EDITION . ROTOGR AVU Ré 


every age level to assure outstanding readership. 


Color and Pictorial Excellence — America’s most colorful Oc to he r T 6 J ] 955 


state brings you America’s most colorful locally-edited 
Sunday magazine, lavishly illustrated and beautifully re- Boost your sales with this new and fabulous, all- 


produced in Rotogravure. | : Arizona advertising medium. Send your reservations 


| ) ' ' perv 
Superb Advertising Reproduction —Printed by Standard now! Closing date four weeks prior to publication. 


Gravure mae of a ome Added oe ~ THERE’S A BONANZA OF NEW 
i convenience of exchange of advertising materials wi 
other publications of Locally Edited Gravure Magazines. BUSINESS FOR YOU IN 


— eegona Oaysé Ways 


WRITE, WIRE OR PHONE FOR RATES AND ADDITIONAL INFORMATION 


eur THE PHOENIX REPUBLIC AND GAZETTE. 


METROPOLITAN SUNDAY 
MAGAZINE GROUP 
PHOENIX | “a ks irr 
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Ziv Says Hollywood 
Regards TV Film 
Making a By-Product 


New York, Aug. 11—Radio-tv 
producer-distributor Frederic W. 


three years of “confused thinking” | served for feature picture produc- | 


| tion.” The packager said that fi- 
started putting their house in order | peckage 


the motion picture producers 


and movie business was rebuilt 
with “budgets running into the 
millions, with box-office star 
names, writers and directors.” 


Ziv this week warned Hollywood! » But he insists this is not the kind 


motion picture moguls not to ex- 
pect to take television by storm 
with their second-best production 
efforts. 

Mr. Ziv, whose company is one 
of the most active in tv film syn- 


of treatment the big studios plan to 
give tv. “These are not the stars, 
writers and directors they plan to 
use in their new television pro- 
grams. These people must be re- 


ter” Ne Sigg ah +. 


nancial interests and exhibitors 
will demand that the best be kept 
for theater entertainment. 


® This means that the tv public | 


will get “half-hour or hour long 
trailers designed to glorify a given 
movie and tease the viewer into a 
motion picture theater at box-of- 
fice prices for the real dramatic 
meat,” Mr. Ziv asserted. 
Furthermore, the big Hollywood 


producers haven’t the necessary 
experience required to turn out 
choice television films, Mr. Ziv 
continued. 

They, he added, are totally un- 
familiar with sponsor considera- 
‘tions and boast of the vast sums 
'to be spent on tv films as though 
huge expenditures were enough to 
guarantee the success of a tv film. 


McCann-Erickson Names Two 
Gordon Stephens, formerly with 


Gibbons-O’Neill and Griswold- 


Advertising Age, August 15, 1955 


Eshleman Co., Cleveland, has 
joined the Cleveland office of Mc- 
Cann-Erickson to handle the F. C. 
Russell Co. account, which moved 
to McCann-Erickson from Gib- 
bons-O’Neill this month. The Chi- 
cago office of McCann-Erickson 
has appointed Merrill Gregory to 
its staff as a specialist in the agri- 
cultural field. Mr. Gregory former- 
ly was with Prairie Farmer, Na- 
tion’s Agriculture, Wallaces’ Farm- 
er and Better Farming-Country 
Gentleman, 


—~= 


dication, said the “major motion 
picture studios, by their actions 
thus far, give every indication of 
regarding television film produc- 
tion as a by-product.” Several of 
the top motion picture studios will 
produce shows for network tv this 
season, 

“The production of television 
film can only be a by-product ac- 
tivity of these great theatrical mo- 
tion picture producers—a by-prod- 
uct loaded with free advertising 
for their movies at the expense of 
sponsors and tv stations,” Mr. Ziv 
charged. “I do not regard this as a 
revolutionary development that is 
going to produce wave after wave 
of brilliant programming, startling 
new distribution plans or great 
new contributions to better audi- 
ence service and entertainment. 

“Who are these men who now 
talk of embracing this exciting new 
medium, which has already learned 
to make most effective use of their 
basic product—film—without their 
help? They are the men who a few 
short years ago were consumed 
with fear and confusion as they 
sought to meet the competitive 
challenge when tv’s home audience 
impact began to be felt at their 
theater box offices. 


= “What new ideas emerged from 
their crisis? Meet the decreasing 
box office grosses with lower and 
lower budgets and reduce staff. 

“Parenthetically, when the ma- 
jors began cutting their staffs in 
their first flush of fright, film tv 
companies like Ziv fell heir to a 
fine legacy of technicians, writers, 
directors and production men who 
have now become thoroughly in- 
tegrated into this new medium. 
These people have had to ‘unlearn’ 
many of the feature motion picture 
techniques which are unadaptable 
to film television and have learned 
through trial and experience the 
basic principles of tv film produc- 
tion for greater audience enter- 
tainment and impact in the home,” 
Mr. Ziv said. 

Mr. Ziv said that after two or 


3 to 1 

That's a pretty good 
ratio. 

That's the way Florida 
Magazine, a home-edited, 
home-printed supplement 
in Orlando Sunday Sen- 
tinel, outsells Parade, 
This Week and American 
Weekly. 


Their total circula- 
tion in our five coune 
ties is 17,000. 

Our Florida Mag is 
nearly 60,000. 

There's one more mar- 
ket — a fourth market in 


M-GRAW ATLL 


i FOR BUSINESS 


Florida. It is us, with 
500 million $ sales. | 


Add Orlando to your, 
Jacksonville, Miami and 
Tampa coverage and get 
rich. 


Orlando Sentinel-Star 


MARTIN ANDERSEN 
Owner, Ad-Writer & Galley Boy 
Oriendo, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


He keeps on the go to! 


Burnham Finney’s typewriter is the only thing 
that applies the brakes to his almost constant 
travel schedule. Fortunately, it applies the 
brakes often enough to make sure a great and 
growing industry gets his exclusive, first-hand 
reports on important developments every 
other week. 

Burnham Finney has been “‘on the go” ever 
since, fresh out of the University of Cincinnati, 
he spurned a law-school scholarship to open his 
own industrial news bureau, supplying about 
twenty business magazines and newspapers 
with the latest news of Midwest industry. 

Thirty years and a million travel miles 
later, this indefatigable editor is still out of his 
office much more than he is in it. He main- 
tains personal contact with hundreds of top 
metalworking executives coast to coast. His 
exclusive reports on the Washington scene as 
it affects Metalworking are the result of being 
there when the news is in the making. He has 
recently renewed again the European con- 
tacts he so soundly established when, at the 
request of the British Ministry of Production, 
he gave our World War II allies his on-the- 
spot help in boosting armament production to 
record levels. 

And now, as it has been doing ever since 
Burnham Finney became Editor of American 


Machinist in 1938, his typewriter continues 
to record a notable succession of reporting 
“firsts”’ in a basic industry. 

First vocal exponent of automation’s great 
future, constant champion of the pressing 
need for modernization in Metalworking’s 
sprawling production shops, writer of prize- 
winning editorials, confidant of his industry’s 
top executives and of government’s policy 
makers, Burnham Finney studies the present 
tirelessly so that his typewriter can brilliantly 
forecast the future for his magazine’s readers. 

In experience . . . in knowledge of his job... 
in ability to serve his readers, Mr. Finney is 
typical of McGraw-Hill editors. They’re spe- 
cialists. They know their fields. They live with 
the problems of the men—within these fields 
—who look to them for accurate reporting of 


news that is vital to their industry. 


Their “product” has to be good. Editorial 
quality must be consistently maintained be- 
cause every McGraw-Hill publication is sold 
to its subscribers . . . bought because of the 
ability of McGraw-Hill editors to pack each 
page with information that will help their 
readers do a more efficient job. That is why 
every McGraw-Hill publication provides and 
maintains an alert, interested audience for the 
advertiser’s sales messages. 


McGRAW- HILL 


PUBLISHING COMPANY, INCORPORATED 


ABD 330 WEST 42nd STREET, NEW YORK 36, N.Y. @ 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 
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“Houston Chronicle’ Adds 
TV Guide as Sunday Feature 

The Houston Chronicle is includ- 
ing an eight-page weekly television 
guide as a regular Sunday feature, 
beginning with its Aug. 7 issue. 
The Chronicle is the first Houston 
newspaper to offer a consolidated 
weekly listing service to its read- 
ers. 

The new feature will be incor- 
porated as an insert in the regular 
Sunday feature magazine. The 
Chronicle has The American 


Weekly and a locally-edited roto-: from Monsanto plast\ 


Consumer 
| gravure section. advertising, schedule: ‘o start two 
weeks before Than«sciving, wil) 
ls BS TV thilde ys 
Monsanto Plans Toy Drive include a CBS-TV children’s pro- 

The plastics division of Monsanto gram and color o ses in the 
Chemical Co., Springfield, Mass., Walt Disney series 0! «omnics books. 
will launch a drive this fall that it The total budget ts reported to be 


terms “the biggest, most concerted | about $250,000. Need ..m, Louis & 
promotion for plastic toys ever to| Brorby, New York. is ‘he agency. 
be developed in the industry.” Cen- | 

tering around a nationwide jingle} KYA Names AM Radio Sales 
contest for children, the campaign) KYA, San Francisco radio out- 
is designed to gain greater aware- let, has appointed the Chicago of- 
ness and acceptance of toys made fice of AM Radio Sales to rep- 


resent it in the Midwest. The sta- 
tion will be represented in the 
Northwest Pacific by the San 
Francisco office of AM Radio Sales 
and in Los Angeles and Southern 
California by the Los Angeles of- 
fice of the representative. 


Ficks Reed Appoints Siesel 

Ficks Reed Co., Cincinnati, man- 
ufacturer of casual furniture, has 
appointed Harold J. Siesel Co., 
‘New York, to handle its advertis- 
ing and publicity. 
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Match Book Contest 
Entries Are Up 20% 


New York, Aug. 9—Entries in 
this year’s Match Book Advertising 
Awards competition are running 
about 20% ahead of last year, ac- 
cording to the Match Industry In- 
formation Bureau. 

The bureau says the increased 
interest is due to several factors: 

1. Increases in the number of ad- 
vertisers using match books as an 
advertising medium. Latest reports 
indicate there are some 300,000 
match book advertisers. 

2. More and more advertising 
agencies are submitting entries 
consisting of match books that they 
have prepared for their clients. 

3. As the contest recurs annually, 
more individuals become interested 
in the promotional possibilities of 
being an award winner. 


® This year, seven match book 
manufacturers have been an- 
nounced as co-sponsors of the com- 
petition. They are D. D. Bean & 
Sons, Diamond Match Co., Lion 
Match Co., Maryland Match Co., 
Match Corp. of America, National 
Match Book Advertising and Uni- 
versal Match Corp. 

Sept. 1 is the deadline for sub- 
mitting entries for the competition. 
Blanks and further information 
may be obtained from the Match 
Industry Information Bureau, 500 
Fifth Ave., New York 36. 


CCNY Offers Job Lecture, 
'Expands Ad Curriculum 


“How to Get a Job (or a Bet- 
ter One) in Advertising” is the 
subject of a free two-lecture dem- 
onstration to be held at City Col- 
lege Baruch School, 17 Lexing- 
ton Ave., New York, on Tuesday 
evenings, Sept. 6 and 13, from 
6:30 to 10 p.m. 

The college’s Baruch school of 
business evening session will of- 
fer an expanded advertising pro- 
gram of 24 courses covering gen- 
eral and specialized areas. The fall 
term starts Sept. 19. 


Langeler Appoints Pilling 

| Langeler Advertising Agency, 
Orange, Conn., has appointed 
James A. Pilling a copywriter and 
production manager. Mr. Pilling 
formerly was with E. J. Lush Inc., 


New Haven agency, and with the 
‘advertising department of Ply- 
mouth Electric Co., New Haven. 


‘ 4 ple 
lane 


“ THE FOX CITIES 
OF WISCONSIN 


. are the state’s 4th 
largest City Zone Mar- 
ket, 190th in the nation. 
Fox City folks place 69th 
in Family sales(per SALES 
MANAGEMENT!) with 
over $104,000,000 at 
retail level. 95% of 
them read — and BUY 
by—the 


APPLETON Post-CRESCENT 


Contact Ken E. Daws, Manager, Gen. Advertising 
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FitzGerald & Bier Bows 
Patrick FitzGerald has resigned 


Advertising Age, August 15,1955 i 
|ests in Asia as well as domestic ac- |aPPointed to develop a campaign | National Nielsen Ranking of Radio Sh ows 
/ 


‘counts on the West Coast. for Bonnie dog food and Dog-E-| 


from the public relations staff of Stu products made by Bonnie Dog i 
Pan American’s Pacific-Alaska di- | St. George to Wilson-Markey Food Co., ~ ocala Two Weeks Ending July 9, 1955 
vision to establish an advertising| Robert St. George, formerly with | All figu 
and public relations company at Foote, Cone & Belding and with | Wyma A P = Sigurce copyrtgnt Sy dt. C Hiticen Co, 
San Francisco with Charles A./| Batten, Barton, Durstine & Osborn, n Appoints John Pope Sree Homes® 
Bier, a former public relations ex- | New York, has been named a mem-|_, Wyman Advertising, San Fran- | Rank never (000) 
ecutive with Northwest Airlines.|ber of the creative staff of Wilson-|°i8Co, has named John A. Pope | EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (647) 
The company, FitzGerald & Bier, Markey Inc., new San Francisco|°°PY Supervisor. Mr. Pope for the 1 My Little Margie (Philip Morris, CBS) o0............ccccccccccccecossesceceoreceesveceese 1,341 
will also have an office in Tokyo| agency established by John R. Past seven years has been office 2 My Little Margie (Campana, CBS) o................cccssseccesescesssssessesesescerececeee 1,341 
and" will specialize: in serving Markey and Jim A. E. Wilson (AA, Manager of W. Harold Wilson 3 Best of Groucho (DeSoto-Plymouth, NBC) ..........cccccccccccceccescesceescecesceeee 1,341 
Afneriean companies with inter- Aug. 8). The agency also has been | Agency, San Francisco, specialist) 4 I ec nsuenen 1,295 
; in motion picture advertising. 5 People Are Funny (Paper-Mate, NBC) oo.......ccccccccccccccccsccocsceesceeceeeeeee 1,202 
4 Godfrey's Scouts (CBS-Columbia, CBS) oo...o.cccccccccccccccccsccessececeeecececeee 1,156 
Give a Your HARD Jobs— ‘Marine Directory’ Names Rep | 7 Roy Rogers RBIS IS ENE a 1,110 
| Seal Wh Rl itecen “Aguoctates | 8 FBI in Peace and War (Wm. Wrigley Jr. Co., CBS) o....cccccccccccccecseesees 1,110 
Your Folded and Your Bound! San Detaliins — ool appointed | 9 Pesan “norm ar NATED sidlianssteslisiiasihissaberaesaptincesostveseccosesce 1,017 
IMPRINTING — OVERPRINTING West Coast representative for 10 ews from (Wednesday, Brown & Williamson, NBC) ................ 925 
pe be 3-2050 Industrial Marine Directory. The 
Sersen’s IMPRINTING INC, CHesapeake 3- CHICAGO 7 | publication was not previously | EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (647) 
’ 17 N. Loomis St. represented on the West Coast. 1 One Man’s Family (Tomi Co., NBC) ...cc.ccccssesssssssssesnessnessnesnesnnessnessneen 1,110 
2 News of the World (Miles Labs., NBC) ...........ccccccccccccccscecscecsceceeseeeeeee 1,064 
3 Fibber McGee & Molly (Three Plan, NBC) .........ccccccccccccccccccccceesececeeeee 971 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,202) 
| 1 Pe, Pats EI Ge I, TOMIOD in scndcikcccccccssccccocoscccesesccscscccsocososees 1,896 
2 Our Gal, Sunday (Participating, CBS) ..............ccccccccccssssessescceesssececeneeee 1,804 
= Guiding Light (Procter & Gamble, CBS) .0.........ccccccccccssscsssceesseeeseceees 1,757 
| 4 Road of Life (Procter & Gamble, CBS) .......ccsccsssssessssssssssssssusuneeeesen 1,757 
| 5 Wendy Warren (General Foods, CBS) ............ccccccccscesseseseseensnseveeserevnves 711 
| 6 Perry Mason (Procter & Gamble, CBS) .............ccccccccccssscessececssceeseeeeeees 1711 t 
7 This Is Nora Drake (Bristol-Myers, CBS) ...........ccccccccccsccssseeeensceeeseenceesens 1,665 4 
3 Helen Trent (American Home Products, CBS) ..........cccccccccccccecssceeeecees 1,665 | 
| 9 en I II, a cscs pabmccahab voctueoseracsobbdeccencs 1,619 q 
10 Se CONE II EPOUNE te IED cases ivesckasdetciccdasncetesidosnsdsashahecctedansd 1,619 1 
\ DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (416) 
a| 1 Woolworth Hour (F. W. Woolworth Co., CBS) ooccccccccccccccccccccsesscsceeneee 1,064 
i: . | 2 Adventures of Rin Tin Tin (National Biscuit Co., MBS) ..........cccccccccece 832 
. > = ae | 3 ier ern Cermmrerrennns, BD skis ccesccsscocccsuhlsdeaalbeiessesséeaccsctesesescie 647 
AT NTIC CITY iS BIGGER THAN YOU THINK ! DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (555) 
LA e 1 NEN MEURUUIIUIE GAIIBD csc cnncidgetccesccssisescascsnssbiiSbelescccosesecesaccssevenee 1,249 
Atlantic City’s food sales con- 140 major food advertisers know The only newspaper that gets into the homes | 2 Robert Q. Lewis (Milner Products, CBS) ............c-csssssssssesesesesesenenenes 1,017 ' 
a aS yoo ee SENET, that the only way to net this . nee agate ye Peay oe rset asin iedlcaaeinbaiiainidhasnaibua 971 
Te } . ; . % . : * Percentage of homes reached (‘‘Nielsen-Rating’’) may etermined by comparin 
first food market in per capita market is by using the Atlantic Atlantir City Press the total number of homes reached with 45,859,000, the 1955 Nielsen estimate of total 
sales. The family food bill ‘n City Press. The Press is the only So U. S. radio homes. 
Atlantic City averages $1,224 an- paper that covers this top mar- Ne Pe Big-Ci : 
g-City market! _ , 
nually. This is big business—in __ ket, so be sure that the Press is Rolland L. Adams, Publisher Auto Ad Council Elects Lange be ¢ sastomotive vy amare aibee 
fact, $53,844,000 worth. on your food schedule. De Lisser, Inc., National Representatives H. A. Lange, advertising man- | been elected to membership in the 


‘ager of DeVilbiss Co., Toledo mhak- |Automotive Advertisers Council. 


HA 7-3732 


This phone number is the one to remember #2 


when you need service on electrotypes, — 


mats, plastic plates, or R.O.P. color mats. —— 
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OO 
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PARTRIDGE & ANDERSON COMPANY 
712 Federal Street, Chicago 5 
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: IF YOUR NAME APPEARS AT BOTTOM OF THIS PAGE 
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_ | BUT YOU WIN THE GREATEST PRIZE OF ALL— 
| | THE HEART OF THE NEW YORK MARKET—BY SCHEDULING THE 
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‘TOP N. Y. EVENING PAPER 
IN TOTAL ADVERTISING 


ba 


- > GREATEST GAIN OF ALL N.Y. EVENING NEWSPAPERS 


First 6 months 1955 compared with corresponding period 1954 


Ist 6 months 1954 Ist 6 months 1955 GAIN _ 
: POST 6,096,027 6,905,140 + 809,113 / 
Journal-American __ 5,368,465 5,939,167 + 570,702 
& — Wor. Tel. & Sun 6,109,936 6,425,319 + 315,383 Tots Advertising 
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WINNERS OF THE NEW YORK POST "GUESS OUR GAIN" CONTEST 
10 PRIZES OF $10 EACH 


Ew FIRST PRIZE $250. 


HARRY A. TIFFORD 
Tifford Sleep Center 
62 West i4th St. 
New York ti, N.Y 


SECOND PRIZE $50. 


BEN BLANK 

Bronx Master Sales Co. 
334 E. (49th Street 
Bronx, N.Y. 


808,404 


THIRD PRIZE $25. 


JOHN J, SCHWED 
Advertising Director 
Publicker Industries, Inc. 
(including such brands as 
County Fair Bourbon, 
Kinsey Whiskey and 
Philadeiphia Whisky). 


W. G. AUGUSTINE 
Gimbels New York 

33rd Street & Broadway 
New York, N.Y. 810,000 


S. BARASH 


B. 3. BIXLER 

Sears Roebuck & Co. 

400 E. Fordham Rd. 
Bronx 58, N. Y. 807,626 


JAMES DUCEY 


108 PRIZES OF $5 EACH (including ties) 


RAYMOND ACKERMAN 
ROBERT ALBRECHT 
MAXWELL AMAZON 

R. ARCHER 

DAVID B. ARNOLD 
JACK A. BAIN 
KENNETH BAKER 

A. BALDWIN 

ALFRED A. BEIN 
SYLVESTER J. BERNSTEIN 
JAMES BRADLER 
HAROLD BROMBERG 
PARKER BROWN 

DR. CHARLES CARLE 
FRANK S. COHEN 
DAVID COREY 
ALBERT COTT 
DIKRAN P. DONCHIAN 


R. A. ERICKSON 

RAE FERRARI 
FRANCIS R. FLANNERY 
FREDERICK FOX 
WILLIAM M. FRAME 
ANTHONY GEE 
JEANNE D. GILLILAND 
N. GOLDNER 

HENRY GOLDSTEIN 
DWIGHT K. GRADY 
VINCENT GULLI, SR. 

J. L. HANNA 
RAYMOND B. HEALY 
THEODORE C. HENKE 
JIMMY HERMAN 

EDNA HOEY 

JOHN P. HORVATH 
BRADLEY HOUGHTON 


ROSE HOANZL 
Marwel Advertising, Ine, 
34 West 46th St. 7 
New York, N.Y. 810,177 


DOUGLAS H. HUM 


JOHN DO. KELLEHER 
L. B. KING 
VINCENT J. KIRBY 
STEPHEN KLEIN 
CARL 8. LEEDS 
ROBERT C. LEEFELOT 
JACK L. LEVIN 
ROLAND G. MAUS 
GERALDO MAYSTRICK 
JOSEPH McDOWELL 
J. C. McGEHEE 

N. J. MeMAHON 
MIRIAM M. MESSING 
MARTIN H. MOLEMA 
JAMES J. MOONEY 
KENNETH V. MOORE 
JOHN B. MORRIS 

M. MULDOON 


DOROTHY SCHIFF, PUBLISHER 


GEORGE B. MOTHERAL 
Hagan Corp (Calgon) 


Hagan Bidg. 
Pittsburgh 22, Pa. 807,621 


JACK ROLAND 


STANLEY PAITSON 
ANDY PALLAG 

JOHN PEARL 

BERT PELLER 
EUGENE PLESHETTE 
HOWELL E. REES 
THOMAS P. REILLY 
HAROLD REISMAN 
BOB REISNER 

NAT ROTH 

IRVING RUDNICK 
BERNARD SALAMON 
MARJORIE M. SAWYER 
B. P. SCHAFFER 
DAVE SCHREIBER 
JAY SCHWAB 

RONA L. SCHWARTZ 
JOSEPH SEIFFER 
BEN SEVRAN 


1429 Walnut St. C. &. SEYMOUR H. ROBERT ZANGER 
Pousenn ta. MARIE DORIAN LLEW JONES K. F. NETZER mM. C. SHAPIRO IRVING ZARETSKY 
KEN R. DYKE DANIEL KALTER TOM O'DONNELL HERB SHUTTS 
809,999 JOHN J. ENNIS JOSEPH KATZ FRANK J. OPPERT EDWARD SIEGMANN 


WHERE ADVERTISING ©" OWS gecause it PAYS 
Harry Rosen, Advertising Director 


EUGENE 8. SABLOW 
Macy's, New York 


New York, N.Y. 
PHILIP WOLF 


Mid Mot Cunningh 1 Chas. W. Hoyt Co. Roland-Bodee Ady. Co. Philip Wolf Adv. Agency 
809,269 ban ys ans 260 Madison ) me 340 Madison Ave. 1619 Broadway 220 West 42nd St. 
Forest Hills, N.Y. 807,521 New York, N.Y. 808,080 New York, N.Y 810,641 New York 14, N.Y. 810,160 New York 18, N.Y. 810,743 


STEPHEN J. SIMORICS 
N. B. SMITH 

J. M, SOUERS 

HENRY L. SPARKS 
ARRON SPIRO , 4 
REGINALD F. SPURR 3 
LOUIS TANNENBAUM : 
MRS, THERESE VANECEK 
GEORGE J. WALSH 

H. B. WASSERMAN 

BEN WAXELBAUM 
HOWARD W. WEBB 
CHARLES J. WEIGERT 

1. WEINSTEIN 

ADOLPH WHITE 
DOROTHY F. WILEY 
STEPHEN A. WITHAM 

B. S. YAROSLAWITZ 


ANDREW C. ZIPPRICH 


S 


GEORGE A, McDEVATT CO., INC. 
Western & Midwestern 
Advertising Representatives 
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'Durstine & Osborn in the agency’s 
|\Hollywood radio office and at 

: WCIA, Cham- | KTLA, Los Angeles. The station 
Sain gig <9 appointed | Will occupy offices at 645 Park 


manager of KNTV, which will be- |Ave. San Jose, by Aug. 15. 
gin television broadcasting at San 
Jose Sept. 1. Mr. Maynard at og i ted Dodge Opens Office 


time worked with Batten, Barton,| Fred N. Dodge, former merchan- 


> Py wes | (Ge GEL t, 

= 1955 coes IN DAVENPORT, IOWA @ 

PFLOLOR | ®ROOISSSVWS 
ALCOA plans $10 million expansion $3 MILLION shopping center statts 
$20 MILLION additional expansion BENDIX AVIATION -expands plant 


planned by Alcoa - 
FORD MOTOR CO. picks Daven- PLAN $500,000 downtown shops 


Maynard Manages KNTV 
Harry Y. Maynard, formerly gen- 


port as sales headquarters building 
SEARS ROEBUCK $3 million store IOWA'S HIGHEST! Bank clearings 
opens up 18.8%! 


Again . . » DAVENPORT NEWSPAPERS ARE .. . FIRST in Quad- 
City circulation — in Quad-City advertising lineage — in advertising lineage 
in ALL IOWA! 


DAVENPORT NEWSPAPERS | _-. The Sunday DEMOCRAT & TIMES 


- Represented Nationally by Jann & Kelley Inc ” 


fe MORNING DEMOCRAT -- The Evening DAILY TIMES 


dising director of National Broad- 
casting Co., has opened his own 
New York office as a consultant, 
Specializing in marketing and mer- 
chandising. Mr. Dodge, who has 
had 30 years’ experience in the 
food, drug, automotive and ap- 
pliance fields, previously was na- 
tional merchandising director of 
The American Weekly and Puck— 
The Comic Weekly. 


Story, Brooks Adds Oftice 

Story, Brooks & Finley, news- 
paper representative, has opened 
its tenth office, the second new 
office this year, in Miami Beach. 
Temporarily operating from quar- 
ters at 8421 Crespi Blvd., the of- 
fice is under the direction of Ste- 
phen Czufin. Mr. Czufin, a former 
v.p. of Foote, Cone & Belding, most 
recently has been representing 
some 12 newspapers in the Car- 
ibbean area. 


WFBM Shitts Bill Fagan 


| Bill Fagan, a director-producer 
‘with WFBM-TYV, Indianapolis, has 


Th. 
CF ee oe ee 
ALBERT H. ROTSINGER has been ap- 
pointed v.p. and creative director 
and named to the board of direc- 
tors and the plans board of Beeson- 
Reichert, Toledo. He formerly was 
v.p. and a group head of Farson, 
Huff & Northlich, Cincinnati. 


been named an account executive 
with WFBM. 


to sell anything in Memphis and the Mid-South 


putitin CA PS Cowwerciat Appeat — Press-Scimirar 


MILLION 
DOLLAR 


INCREASE IN FOOD SALES 


There's lots more of us in Shelby County and Memphis—that's one 
reason for the sharp increase in our food bill. But that's not the 


whole story. 


To score a ten million dollar increase in food consumption between 
1952 and 1955—when retail food prices decreased an approximate 
seven per cent—is a reflection of not only more families, but also 
more expendable dollars per family. 


Food manufacturers, processors and distributors could profitably 
take a searching second look at Memphis, capital city of the Mid- 
South empire, when sales and advertising plans are being discussed. 


Two Dailies and The South’s Greatest Sunday Newspaper 


THE Pedic: \a se” MEMPHIS Pass Bowne 


SCRIPPS-HOWARD NEWSPAPERS 


Advertising Age, August 15, 1955 


|Most Companies Now 


Develop Managers, 
AMA Survey Shows 


| New York, Aug. 9—Manage- 
| ment development programs are 


; used by 54% of the companies sur- 
iveyed during the past year by 
American Management Assn. 
An additional 21% of the re- 
sponding companies, though 
without formal programs, have 
designated members of their or- 
ganizations to guide or promote 
management development. In all, 
the new survey shows, 88% of the 
responding companies reported 
that they were giving regular at- 
tention to the problem. 
Evidence that this is a new trend 
in business, the association says, 
is provided by the fact that more 
than 80% of the programs reported 
in the survey have been in effect 
for ten years or less. The new 
survey covered 460 companies. 


® While all the management de- 
velopment programs covered in 
the study involve an orderly ap- 
proach to the supply, maintenance, 
and improvement of management 
personnel, they vary a good deal in 
the specific techniques used, the 
report notes. Most common are 
conferences and group discussions, 
coaching by the individual’s im- 
mediate superior, and periodic re- 
views and audits of performance. 

Nearly a fifth of the companies 
with programs and 16% of those 
without systematic activity make 
important use of psychological 
testing, the study showed. Some 
also use psychological counseling 
of supervisory and managerial em- 
ployes. 

Other techniques reported in- 
clude if-company training courses; 
job experience on a planned basis; 
systematic attendance at confer- 
ences and technical meetings at 
company expense; understudy or 
“assistant to” positions; individual 
memberships in professional or 
technical societies at company ex- 
pense; And management courses in 
colleges or universities. 


® Among the companies that re- 
ported having definite programs 
for developing management peo- 
ple, more than half expressed sat- 
isfaction with the results they were 
getting, and only 2% expressed 
definite dissatisfaction. 

Generally speaking, the com- 
panies that reported greatest suc- 
cess were those in which the man- 
agement development program has 
clear-cut and specific objectives, 
covers all levels of managerial 
personnel, employs a variety of 
methods, and has been in effect for 
ten years or more. 

The complete report of the sur- 
vey is available in book form as 
AMA’s Research Report No. 26, 
“Current Practice in the Develop- 
ment of Management Personnel.” 
Price to AMA members is $1.25 
and to others $1.75. 


Diamond USA Awards Set 


The Diamond USA Awards, 
sponsored by N. W. Ayer & Son, 
New York, for the second consecu- 
tive year, will be presented in New 
York Oct. 19. The awards are in- 
tended to promote better designed 
and more fashionable jewelry and 
are an outgrowth of the agency’s 
efforts to boost sales of diamond 
jewelry. De Beers Consolidated 
Mines Ltd. is an Ayer account. 


W. H. Watt Adds Two 

Media Carcade Corp., Media, Pa., 
and Chester Carcade Corp., Ches- 
ter, Pa., have named W. H. Watt 
Advertising Agency, Radnor, Pa., to 
handle advertising and public rela- 
tions for their Plymouth-DeSoto 
automobile supermarkets. Car 
cards, outdoor signs, three-sheet 
posters and newspapers will be 
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_ FULL CGLOR SANTA 


By famous illustrators, subjects with 


Available without mil): 


Also available without milk 


Also available with gift 
packages or empty sack 


Above copy is suggested 


FULL FIGURE SANTA CUT-OUTS 


This exceptional Santa Claus by Showalter has become, almost, the nationally ac- 
cepted pictured personification of famous old Saint Nicholas. This jolly character, as 
depicted by Showalter with his deft touch and magic brush, fairly radiates the 
Merry Christmas theme. He is lithographed in brilliant glowing colors with delicate 
shadings and fine attention to detail and facial expression. He will really adorn any 
Christmas decorative theme and through his genial presence encourage everyone to 
join and enjoy the Christmas spirit. People love him in their home by the Christmas 
tree—a fine gift for your customers—and certainly a necessity in your Christmas 
display program. Sizes listed below face left and right fitting all display needs. Mounted 


to appropriately heavy board and equipped with sturdy easel. 


PRICE LIST 

Quantity 59” 48" 36” 31” 22%" 17" 13%" ” 
1 @ $6.00 $4.75 $4.00 $3.50 $2.75 $2.00 $1.00 $ .75 
2 5.75 4.00 3.50 3.00 2.50 1.50 90 .70 
5 5.00 3.50 3.00 2.50 2.25 1.25 .80 .60 
10 4.80 3.00 2.75 2.25 2.00 1.15 75 .50 
25 4.50 2.75 2.50 2.00 1.75 1.00 70 45 
50 4.45 2.60 2.25 1.85 1.65 .90 .65 .40 
100 4.35 2.30 2.10 1.75 1.50 .80 .60 35 
200 4.30 2.20 2.00 1.65 1.40 75 55 .30 
300 4.15 2.10 1.85 1.55 1.30 .65 .50 25 
500 4.00 2.00 1.80 1.50 1.20 55 45 .20 
Poster plants and agencies. Send for complete Christmas brochure with full assortment of 


miniature reproductions and imprinting costs 


ontinen pa 


LITHOGRAPHERS, INC. 
21 South Ninth St, St. Louis 2, Mo. 


sales appeal and religious designs 


€ tato you is born 
this day a Savior, 
Christ the Lord 


NINE & 24-SHEET POSTERS 
CAR CARDS and WINDOW STREAMERS 


Illustrated are 8 designs, each has an appeal particularly suitable to certain 
advertisers. The art for these fine posters was done by such famous artists 
as Showalter of Sundblom, Johnston, & White Studios, Howard Scott, and 
other fine artists. The religious subjects are reproductions of such old 
masters as Maino and Barocci. Each poster is reproduced in full color by 
the finest type of Offset Lithography. Using these designs any type of 
business can, at a local selling level, 

present an advertising program 

equal in art and lithography to the 

national advertisers efforts. These 

same subjects are available as win- 
dow streamers and street car cards. 
Write for full color miniature repro- 
ductions and ask for prices in quan- 
tities suitable for your program. 


Inquire about 
giant 8 foot 
indoor or 
outdoor Santa 
cutout. Price 
$15.00 each. f 
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Form Aquafoods 


to Sell Carnation 
Brand Seafoods 


New York, Aug. 11—The forma- 
tion of Aquafoods Corp., an organ- 
ization to coordinate the production 
and marketing of canned and fro- 
zen seafood products under the 
trademark Carnation, was an- 
nounced here today by Jaxon O. 
Hice, president of the new com- 
pany. 

Mr. Hice, former president and 
founder of SeaPak Corp., said that 
the new company represents the 
largest merger of seafood produc- 
tive facilities in the history of the 
food industry. He predicted a 
‘$50,000,000 sales volume next 
year.” 

Advertising for Carnation sea- 
food products will be handled by 
George N. Laws Advertising of 
Hollywood. Mr. Laws is a v.p. of 
Aquafoods. The national and local 
advertising budget for the next 
year is expected to be “in excess of 
$2,000,000,” according to Mr. Hice. 


= The first Carnation seafood 
products are expected on the mar- 
ket next month. They will be for 
institutional use; introduction of 
retail products will start in No- 
vember. 

Although the products will be 
sold under the Carnation label, 
there will not be any other connec- 
tion between the seafood business 
and Carnation’s dairy operations. 
Selling organizations will be sepa- 
rate. 

More than 30 seafood processors 
are expected to combine in the new 
venture to provide a comprehen- 
sive line of consumer and institu- 
tional seafood products under the 
Carnation brand name. Mr. Hice 
reports 17 plants already signed 
and a working capital of $400,000. 

Aquafoods, he said, will serve as 
a central control organization, co- 
ordinating the combined output of 
packers of all sizes with the needs 
of markets across the country. 


® “Besides serving some of the 
existing demand, we will create 
new consumer acceptance in order 
to help increase the average per 
capita consumption above the al- 
most static figure of 11 lbs. per 
year,” Mr. Hice said. 

Aquafoods also plans to cope 
with overproduction by broadening 
markets “with focused advertising 
and intensified sales effort.” 

To facilitate the conduct of busi- 
ness in different market areas, 
Aquafoods is installing electronic 
data processing equipment in its 
Tampa headquarters, in addition to 
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Hotel. 


FURNISHED APARTMENTS 
244 EAST PEARSON 


One of Chicago's finest hotels 
for the discriminating business 
executive or career girl. Ex- 
cellent environmentegood 
address. A few choice apart: 
ments available. 


SUperior 7-4701 


IRVING HARRIS, General Monoger 


ie 


a teletype network tying in all re- 
gional offices and producing plants. 
Some of the other officials of 
the company, in addition to Mr. 
Hice and Mr. Laws, are William W. 
Durney, president of Griffith-Dur- 
ney, v.p., and Samuel L. Peterman 
Jr., formerly assistant general au- 
ditor for Standard Brands Inc., 
secretary-treasurer. 

John Walker, former general 
sales manager of Cedergreen Fro- 
zen Pack Corp., has been appointed 
manager of consumer product sales 


and L. G. Bonazzola has been 
named regional manager for the 
western states office. 

Five other regional offices are 
being set up to coordinate activities 
throughout the country. 


Little to Head B&B Coast Office 

Robert E. Little, formerly on the 
national advertising staff of the 
San Francisco News, has been 
named by Benton & Bowles to 
manage a new Pacific Coast office 
which the agency will open soon 


to serve the Studebaker division 
of Studebaker-Packard Corp. Ten- 
tative plans call for the office to 
be located in San Francisco. 


Lines Joins Erwin, Wasey 
William Lines, formerly national 
advertising manager of the Star- 
News, Pasadena, Cal., has joined 
the sales promotion staff of Er- 
win, Wasey & Co., Los Angeles. 
Mr. Lines had been with the Pasa- 
dena newspaper for the past nine 
and a half years. Prior to that he 
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was merchandising sales promotion 
manager for Capper Publications, 
Topeka. 


Olmsted & Foley Names Two 
Olmsted & Foley, Minneapolis, 
has appointed Cyrus Schelly head 
of its copy staff. Mr. Schelly for- 
merly was with the Cleveland of- 
fice of Batten, Barton, Durstine & 
Osborn. The agency also has ap- 
pointed Robert Gordenier, pre- 
viously with Campbell Advertis- 
ing Art Studio, to its art staff. 
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FIELDING (BILL) CHANDLER 

LOUISVILLE, Aug. 10—Fielding 
(Bill) Chandler, 51, supervisor of 
full line advertising, major appli- 
ance division, General Electric 
Co., died in Norton Memorial In- 
firmary here Aug. 7 after a long 
illness. 

Mr. Chandler was born in Bay- 
onne, N.J., but grew up in Rocky 
Hill, Conn. Shortly after he was 
graduated from Princeton Univer- 
sity in 1926, he joined the adver- 
tising department of GE’s major 


appliance division, then in Bridge- 
port, Conn. He became supervisor 
in 1952, shortly before the appli- 
ance division was moved here from 
Bridgeport. 


CHARLES L. McCARTHY 

SACRAMENTO, Aug. 9—Charles 
L. McCarthy, 56, manager of Sta- 
tion KROY, Sacramento, died 
here Aug. 6. 

A native of Minton, N.D., Mr. 
McCarthy was co-owner of Sta- 
tion KQW, San Jose, from 1934 to 


1946. He founded : 
in Nevada in 1947, ... 
to 1954 he waS Ménccer of Sta- 
tion KGO, San Francisco, which 
he left to buy KRO\. 


EDWARD E. KROMNACKER 

Sr. Louis, Aug. °—Edward E. 
Kromnacker, 62, v.p. and manager 
of the St. Louis office of Arthur 
R. Mogge Inc., Chicago agency, 
died here Aug. 6. 

Mr. Kromnacker was associated 
with the agency for 20 years. He 


 QLAS|served as chairman of the St., 


from 1952 | 


Louis council of American Assn. 
of Advertising Agencies from 
1952 to 1953, and was governor of 
the same organization from 1951 to) 
1955. 


Nordskog Names Edwards 

Nordskog Co., West Van Nuys, 
Cal., manufacturer of custom built 
galleys and auxiliary equipment 
for commercial aircraft, has named 
Edwards Agency, Los Angeles, to 
handle its advertising. 


ne 


OWARD 


A SHOW FOR EVERY PRODUCT...EVERY MARKET...EVERY BUDGET! 


Guy Lombardo and His Royal Canadians © Mayor of the Town © Man Behind the Badge © 
Waterfront © The Lone Wolf © Abbott and Costello © Where Were You? © Famous Playhouse 


.top quality fall programming 


=) = 


regional sponsorship. 


G7 


sponsorship. 
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HOUR-LONG FEATURES 


Hand-picked, top budget Republic Pictures 
Corporation feature films (53 min., 20 sec.) 
starring Gene Autry and a cast of top supporting 
players. Immediately available for local or 


HOUR-LONG FEATURES 


Republic Pictures Corporation high budget 
productions (53 min., 20 sec.) starring Roy Rogers 
and featuring a well-known supporting cast. 
Immediately available for local or regional 


HALF-HOUR FILMS 


A brilliant new series of dramas taken from the 
best seller by Lloyd C. Douglas, internationally 
famed author of “Magnificent Obsession” and 
“The Robe.” Immediately available for local 
or regional sponsorship. 


HALF-HOUR FILMS 


First-run in over 100 markets. Hilarious comedies 
featuring Ray Milland, one of America’s most 
popular actors. Sponsored for two straight years 
by General Electric. Immediately available for 
local or regional sponsorship. 


© Pride of the Family ® Space Ranger © City Detective © Heart of the City © Biff Baker, U.S.A. © Curtain Call © Follow That Man ® Hollyweed 
Off-Beat © I'm The Law © Playhouse 15 © Royal Playhouse and Counterpoint © Soldiers of Fortune © Telesports Digest © Touchdown © 
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Bulging Waistlines 
Help Swell Sales of 
Low-Calorie Foods 


New York, Aug. 11—Mrs. Tillie 
Lewis, founder and president of 
Flotill Products Inc., New York, 
today predicted that 1956 sales for 
the new low-calorie food industry 
will take a 50% upswing over vol- 
ume for this year. 

“The market for low-calorie 
foods is tremendous,” Mrs. Lewis 
said. She based her sales predic- 
tions on the bulging waistline of 
the American public. “Forty-one 
million Americans have a weight 
problem and more and more of 
these people are starting to do 
something about it,” she said. 

Mrs. Lewis also said that she ex- 
pected sales of dietetic foods to top 
$100,000,000 this year, compared 
with a gross of only $25,000,000 
four years ago. 


@ The rapid growth of the new 
low-calorie food industry is pro- 
viding the nation’s fruit and vege- 
table growers with a premium-less 
“insurance policy” against diet-in- 
spired cuts in food purchases, Mrs. 
Lewis added. 

She said that the country’s fruit 
and vegetable growers are losing 
tremendous potential sales due to 
the spreading fear of the dangers 
of overweight. The public is being 
made aware of these dangers 
through informational and educa- 
tional campaigns directed by medi- 
cal groups and insurance companies 
and by the family doctor. 

“Great potential sales of fruits 
and fresh vegetables have already 
been lost to growers as a result of 
dieters starving themselves or pur- 
chasing ‘funny foods for fad diets’ 
to somehow cope with unsatisfied 
appetites,” Mrs. Lewis said. 


Larrance to Guild, Bascom 
Charles A. Larrance, former di- 
rector of the motion picture de- 
partment of Moulin Studios, has 
joined Guild, Bascom & Bonfigli, 
San Francisco, as a member of the 
tv staff. Mr. Larrance at one time 
was in charge of motion picture 
production at Photo & Sound Stu- 
dios, San Francisco. 


Continental Names Fairfax 
Continental Arms Corp., New 
York, has named Fairfax Inc., New 
York, to handle its advertising, 
succeeding Casmir Co. 


Groceries, eats, foodstuffs, 
chow—however you name 
it, you'll sell more of it 
by following the lead of 
national food marketers. 


By advertising in The 
Canton (Ohio) Reposi- 
tory, they interest, con- 
vince and sell the more 
than 302,000 people in 
Canton’s trading zone. 
The Repository carried 
2,998,863 lines of 
food advertising in ’54. 
You'll find the reason 
in one word: results! 
67,179 evenings 
(publisher’s statement) 


THE CANTON 
REPOSITORY 


A Brush-+Moore newspaper 


represented nationally by ( } 
Story, Brooks & Finley 
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- OE : gest deal.” “deal” ads is toned down from;be seen sending up preliminary 
Hot Week in ers Auto werd F ield | Mercury dealers declared sxe’ batt —- year, ne the BBB) rockets. His new campaign, started 
. sales at a “record high...and rec- had to call a couple of metropol-| last Saturday, promised that if you 
Brings Br ags, D eals an etractions ord sales mean iseed deci, ” while|itan groups to task—one for run-|buy a 1955 Ford from him now, 
(Continued from Page 2) “deal” was mixed in with the Oldsmobile, the “hottest car,” ning “mame your own deal” copy,|you can get back everything you 
breaking prices. “brag. 9 agreed that this is the “hottest| the other for advertising “decep-| paid for it on a 1956 version pur- 
lie “We find that we did not have a| Buick’s dealers took a page to| month of the year to deal.” tive” trade-in schedules. chased before next March 1. 
of new 1955 Pontiac on hand at $2,-| note that Buick is now “past the And a check among the various 
‘*, 095 or less. The no-money-down 600,000 mark”—and to add that/® About the only “non-dealing”|franchise operators uncovers the|/® Meanwhile, the auto dealers 
or offer should have made it clear this “permits us to make the big-| all-city ad was that of Cadillac,| opinion that “if you think the deal-|faced an added problem for their 
ry that the down payment would have | gest trade-in deals ever possible.” | which coolly advised that “if you|ing is rough now wait until fall| fall campaigns: A group of dealer 
y]- to be obtained through a small loan | Plymouth dealers boasted that|act quickly, the chances are that} when we have three years’ worth|salesmen took public announce- 
after which the balance would be|the:r tiger is now “Ist in sales| you can get early delivery of a|of new cars to sell—1954, 55 and|ment ads in all papers today to 
‘ie financed with regular monthly gains” in this area, and that it is| 1955 Cadillac.” 56.” announce formation of a union— 
ris payments. also “the biggest car with the big-| Even this group of suggestive) One Ford dealer could already|the Automobile, Tractor, Truck & 
- “We also advertised a 1953 Hud- 
of son for $495. The actual price at 
ne which the Hudson would be sold 
ht was $595 rather than the adver- 
of tised $495. (Blank) Pontiac re- 
do grets these errors and pledges they 
will not recur.” 
X= 
op = The previous Monday an au- 
ed thorized Plymouth dealer noted in 
00 a newspaper classified ad that: 
“We recently advertised ‘Brand 
new Plymouths ...$642.44 worth 
"Ww of accessories free.’ The advertise- 
o- ment should have stated that the 
je- free accessories applied to Belvi- 
“SS dere models only.” 
n- Next day, in another paper, an- 
rs. other Plymouth dealer conceded 
that a number of his used-car 
it prices “were inaccurate since we 
ng required a substantial down pay- 
to ment or trade-in in addition to the 
Ts advertised amounts. The full sell- 
1g ing prices were approximately 
rs double the advertised figures.” 
a- And Wednesday an authorized 
ji- Chevrolet dealer took space in two 
es newspapers to make this confes- 
sion: 
its “We originally advertised 250 
ly 1954 Chevrolet 2-door sedans at gs — 
of $1,095—full price. The advertised % 
r- cars were formerly fleet cars and wile vine it ili shay Hey 
ts’ should have been identified as such . 
od in the advertisement.” ee 
In each of these cases the con- O e lin C am 
fessional ended with a BBB-in- = is O] } Lp e e 
spired declaration that “We sin- 
i- cerely regret this error and pledge + 
2 it will not recur.” ee ees 5 | | hil | ds \ 4 rb 
aS tt = 
li, = And to top off a busy week, a re 
1e there was the “bush” dealer inci- : 
1e dent. “Bushing” is the dubious 
re practice of boosting the price of a 
1- car above that originally cited— 
after the customer has made the 
down payment or signed the con- 
tract. 
w But last week a local used-car 
w lot ran this help-wanted ad: 
Z, “Automobile man wanted to buy 


{ 


and sell. Must be bush artist....” 

Called on the ad, the dealer ex- 
plained the phrase as a means of 
attracting professionals: “Today, 
the only guy who really knows the 


business is a guy who is able to ~Y 1. Procter & Gamble Co. vY 35. E. I. du Pont de Nemours & Co., Inc. 69. Kaiser Motors Corp. 
‘bush’—not necessarily that he ~ 2. General Motors Corp. Y 36. Standard Brands, Inc. Y 70. William Wrigley, Jr., Co. 
will.” vY 3. Colgate-Palmolive Co. 37. National Distillers Products Corp. Y 71. Carter Products, Inc. 
ae Y 4. General Foods Corp. v 38. Coca-Cola Co. Y 7°. Armstrong Cork Co. 
5. Gillette Co. ¥ 39. Joh & Joh 
" Carl Dalke, in charge of the Y 6. Chrysler Corp. ¥ 40. Rexall Drug, Inc. gene on he 
Chicago BBB’s auto division, em- v 7. General Electric Co. Vv 41. Firestone Tire & Rubber Co. Y 7S. tee cs 
phasized that cases like these are Y 8. Lever Brothers Co. ¥ 42. Carnation Co. oo 76, Bere-Wares Co 
rare rather than typical. He noted Y 9. R. J. Reynolds Tobacco Co. Y 43. Borden Co. v 77. Re i Metale © 
that in-the year ended June 1 the Y 10. General Mills, Inc. Y 44. Texas Co. 78. Cacia Peabod ac I 
¥ 11. American Tobacco Co. vY 45. International Cellucotton Products Co. an: anu tees he Ss 
bureau checked nearly 90,000 auto Y 79. Schick, Inc. 
4 d d th 500 ¥ 12. Ford Motor Co. Y 46. Scott Paper Co. Wy . i 
ads and made more than 1, ¥ 13. P. Lorillard Co. v¥ 47. Avco Manufacturing Corp. v¥ 80. American Dairy Ass’n 
shopping tests—and that these re- WY 14, Liggett & Myers Tobacco Co. vy 48. Eastman Kodak Co. Y 81. Prudential Insurance Co. of America 
sulted in only 36 correction ads Y 15. American Home Products Corp. yY 49. Andrew Jergens Co. Y 82. Admiral Corp. 
during the year. Y 16. Campbell Soup Co. Y 50. National Biscuit Co. Y 83. California Packing Corp. 
He also said that this area is rel- Y 17. National Dairy Products Corp. Y 61. Helene Curtis Industries, Inc. 84. Wesson Oil & Snowdrift Co., Inc. 
atively free of the “Make us an ¥ 18. Swift & Co. Y 52. American Motors Corp Y 85. Simoniz Co. 
offer” and “We'll beat any deal” ¥ 19. Kellogg Co. Y 53. Brown & Williamson "Tobacco Corp. v 86. Mutual Benefit Health & Accident Ass’n 
ch hich rtedly infect ¥ 20. Miles.Labs., Inc. 54. Schenley Industries, Inc. Y 87. Doubleday & Co., Inc. 
approaches which reportedly intec ¥ 21. Pillsbury Mills, Inc. Y 55. Sunbeam Corp Y 88. Standard Oil Co. of Indiana 
retail auto advertising in many ¥ 22. Quaker Oats Co. vY 56. Nestle Co., — Y 89. Remington Rand, Inc. 
cities around the country. yY 23. Bristol-Myers Co. ¥ 57. Dow Chemical Co. Y 90. Socony-Vacuum Oil Co., Inc. 
Others around the trade agreed y 24. Sterling Drug, Inc. ¥ 58. Aluminum Co. of America Y 91. Gulf Oil Corp. 
that these offenses are not typical, ¥ 25. Goodyear Tire & Rubber Co. Vv 59. B. F. Goodrich Co. Y 92. Olin Mathieson Chemical Co 
i 26. Distillers Corp.—Seagrams, Ltd. v 60. Pabst Brewing Co. ” aes nar > 
but are symptomatic. They reflect, ; ‘ a= Y 93. Minnesota Mining & Mfg. Corp. 
: ‘ “ ” Y 27. Philip Morris, & Co., Ltd., Inc. ¥Y 61. Florida Citrus Commission : 
it was said, the “wheel and deal Y 94. Ralston-Purina Co. 

ili 4 hich vy 28. American Telephone '& Telegraph Co. ¥ 62. Pet Milk Co. Y 95. Longines-Wi Watch Co., I 
state of auto retailing, un er whic ¥ 29. S. C. Johnson & Son, Inc. ¥ 63. Joseph Schlitz Brewing Co. 5. ngines- ittnauer atc o., Inc. 
discounting is almost universal and ¥ 30. Radio Corp. of America Y 64. Pepsi-Cola Co. Y 96. American Chicle Co. 
only the high-volume operator can ¥ 31. Westinghouse Electric Corp. Y 65. Hazel Bishop, Inc. V 97. Block Drug Co., Inc. 
feel confident of staying in busi- V 32. Philco Corp. Y 66. U.S. Steel Corp. Y 98. Union Carbide & Carbon Corp. 
ness. And even he depends on the ¥ 33. Armour & Co. v 67. Corn Products Refining Co. ¥Y 99. Johns-Manville Corp. 
sale of accessories for any real V 34. Serutan Co. Y 68. Sylvania Electric Products, Inc. ¥ 100. 


profit, it was said. 


Source: PIB reports. 


= An example of the universality 
of this “dealing” attitude could be 
seen in the national ad copy pre- 
pared for use by metropolitan 
dealer groups. Here, last week, the 


Manhattan Soap Co., Inc. 
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Trailer Salesmen’s Assn. of Greater 
Chicago. 

An affiliate of an independent 
truck drivers’ union here, the asso- 
ciation said it has so far lined up 
700 members out of the 7,000 in 
the area. It plans to press, among 
other things, for regular working 
hours and salary-commission 
agreements and for Sunday and 
holiday closings. 

Under its director, Daniel Ros- 
tenkowski, a salesman turned state 
senator, it also plans a war for 
“certain ethical standards,” among 


|which will eventually be some rules 


governing advertising claims, AA 
was told. 


AUTO DEALER GROUP 
HITS ‘CRAZY CREDIT’ 

Detroit, Aug. 9—The National 
Automobile Dealers Assn. has 
warned members that too-liberal 
credit may be “business suicide,” 
adding that “it’s up to dealers to 
put a stop to crazy credit and start 
back on the road to sanity.” 

In its weekly newsletter, the as- 
sociation charged that “in spite of 


repeated warnings. low down 
payments and long credit terms 
are popping up throughout the 
country. 

“Low down payments and ex- 
tended terms simply don’t give the 
car buyer enough ownership equity 
in his purchase,” NADA advised. 
“To sign a contract which results 
in a buyer owing more than his 
car is worth—at any time during 
the term of his contract—is busi- 
ness suicide.” 

One reason, NADA explained, 
is that “the minute a customer 


31 


finds that his car is bringing less! Ayer Names Two, Moves One 


on the open market than his out-| Robert Lasson, formerly a writ- 


standing balance, the stage is set | or with Fawcett Books, New York, 
for another repossession.” | 


. _. |has been appointed to the copy 
| But there’s another trouble with | gepartment of N. W. Ayer & Son, 
long-term credit, the trade group |pnijadelphia. Ayer also has ap- 


Pointed out, in that three-to-five | pointed Thomas J. Paul, previous- 
year terms “push customers out of ‘ly a division manager with C. A. 


the market too long. ‘Swanson & Sons, to its Philadel- 


“The buyer can’t buy another | yhia service department. James C. 
car until he has built up enough| armstrong has been transferred 


investnent in his present car. In alfrom the agency’s Philadelphia 
| business which depends on repeat | yjans-merchandising department 


by: ao this, too, can be a fatal situ-|+, the Chicago service department. 
ation. 


ahi 


rtisers agree 


WDSM.-TV Joins NBC-TV 

WDSM-TV has been signed to 
replace KDAL-TV as the Duluth, 
Minn., affiliate of NBC-TV. Date of 
the affiliation transfer will be an- 
nounced later. 


_All-Canada Names Draper 

| Ralph Draper, formerly with 
\Leo Burnett Co. in Canada, has 
joined All-Canada Television, 
Toronto, station representative. 


BY GOLLY, 
WE'VE HIT THE 
JACK POT AGAIN!) 


without the: 


Yer eae ree 
EEE TERT eee tal 


Stations” 


94 of America’s 100 leading advertisers use WBC. 


PAS UDUM ED UO uur cto) ie 


pea ij i ee ) 


? ole gt 


Three of the 


remaining six, by custom, do not use broadcast media. 

When you look at WBC’s stations, you see why practically all top 
advertisers buy them. WBC stations dominate six important mass 
markets where 1/6 of America does its shopping. That’s why over 
250 national advertisers put WBC in their selling plans, and why 
over 1200 smart local advertisers do, too. Shouldn’t you? Why not 
discuss your plans now with Eldon Campbell, WBC National Sales 
Manager at MUrray Hill 7-080, New York. Or call your WBC station. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


RADIO 


BOSTON—WBZ+WBZA 
PHILADELPHIA—KYW 
PITTSBURGH—KDKA 
FORT WAYNE—WOWO 
PORTLAND—KEX 


TELEVISION 
BOSTON—W8BZ-TV 


KPIX REPRESENTED BY THE KATZ AGENCY, INC 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS, INC. 


PHILADELPHIA—WPTZ 
PITTSBURGH—KDKA.-TV 
SAN FRANCISCO—KPIX 


...says Perry LaBounty 


“We're sure bustin’ our seams this year. 
First we hit that old 50,000 city market 
figure and now we're listed as the 44th 
hottest market in the country by National 
Market Analyst." 


BLOOMINGTON - NORMAL 
ILLINOIS ¢ CITY ZONE 


NOW 


931,025° 


@ Biggest population gains in history 
@ Biggest home-building boom . . . with 


600 new homes (Av. $15,000) in 10 
subdivisions 


@ Over 100 industrial plants going full 
blast... including brand new $7,000,000 
G.E. plant 


@ Average family income $6120.00 (Na- 
tional av. only $5,274) 


ILLINOIS’ FIFTH LARGEST 
NEWSPAPER RETAIL MARKET 
(Excluding Chicago) 
*$152 Million subscriber purchases 


In addition to 99% carrier-delivered cov- 
erage of the important Bloomington- 
Normal city zone, The Pentagraph has a 
big plus market of 77,744, representing 
24,294 subscriber families in 85 communi- 
ties—97 % home delivered. Any wonder 
it’s @ potential Standard Metropolitan 
County Area? 

Get the new picture of the importance of 
this richest industrial-farm area in the 
Mid-West. Get all the facts from Oilman, 
Nicoll & Ruthman, national advertising 
representatives, or write Perry LaBounty, 
National Advertising Manager. 


*ABC Audit Report, Sept. 30, 1954, Para. 28-b 


Daily Pantagraph 


BLOOMINGTON-NORMAL, ILLINOIS 
127 mi. SW of Chicago—157 mi. NE of St. Lovis 
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COLLIER’S .............5.4% 
PARADE................70.9% 


This is the picture of Parade coverage* with the 


Charlegton Baily Mail 


(Represented Nationally by Ward-Griffith Company, Inc.) 


It is much the same in all Parade cities of origin. 
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The Sunday Picture Magazine with a minimum of 
20 percent coverage in more than 2400 Markets 


*Home County — Kanawha 
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a ‘Daily News’ Will 
SI Add 66 ROP Color 


| 


‘Presses Next Year 


Cuicaco, Aug. 11—The Chicago 
Daily News will have r.o.p. color 
in insert form available next April, 
| Leslie J. Griner, production man- 
‘ager of Knight Newspapers Inc., 
said today. 

John S. Knight, editor and pub- 
lisher, announced today an $11,- 
00,000 mechanical expansion plan 

_that will include the purchase of 66 

— | high-speed, full-color Goss press 

f-* Bi units, an addition to the Daily 

we News Bldg. and two branch print- 
|ing plants. 

The first 12 of the new press 

units have been promised for April 

15, Mr. Griner said. The new 

| presses will make it possible to run 

= | separate sections, tabloid sections 

f-*Bi and plenty of spot color, Mr. 

— ®| Griner said. In addition, he added, 

‘ssi the News presses will permit 

| greater flexibility in the placing of 
| advertising. 


&> | 
wea; The contract for the presses is 
| said to be the biggest contract for 
|newspaper presses in history. The 
|new presses can be operated in 11 
| groups, each one capable of print- 
|ing 50,000 newspapers per hour. 
|The equipment also will permit 
changes of newsprint reels without 
stopping the presses. 

Most of the present equipment of 
the News was installed in 1929 
when Walter Strong, then editor 
and publisher, built the new build- 
ing. 

Mr. Knight purchased the Daily 
News in 1944 from the executors of 
the estate of Col. Frank Knox. At 
| that time, Knight Newspapers in- 
i\cluded the Detroit Free Press, 
Akron Beacon-Journal and Miami 
Herald. 

Since 1944 circulation and adver- 
\tising have grown substantially. 

For the six months ending June 30, 
1944, average circulation was 424,- 


lees and ad lineage was 6,268,450. 


apesed apesed 


|@ For the first six months of this 
‘year, after 11 years under Knight 
leadership, circulation has risen to 
595,586, a gain of 40%, while ad- 
vertising lineage has had a 78% 
gain. For the first six months of 
this year, ad lineage was 11,190,- 
250. 

| The paper was founded in Jan- 
uary, 1876, by Victor Lawson and 
Melville Stone, both of whom later 
helped to found the Associated 
| Press. 

| Mr. Lawson bought out Mr. Stone 
in 1888 to become editor and pub- 
lisher until his death in 1925. Wal- 
| ter Strong, formerly business man- 


| ager, purchased control and headed 


jed apesed apeised apesed apesed apeied apesed ape 


| died and Col. Knox took over. 
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GLASS ADDITION—The glass and steel five-floor addition in the front 

center of the Chicago Daily News building will look like this when 

completed. The addition will house 66 new color presses now under 
construction for the paper. 


"N.Y. NEWS’ PRESSES 
ABOUT READY TO ROLL 


Cuitcaco, Aug. 12—The Chicago 
Tribune today reported that 45 
new color press units in the Brook- 
lyn plant of its subsidiary, the New 
York News, will go into full pro- 
duction in November. 

The completion of the Brooklyn 
plant expansion ends the first 
phase of the vast mechanical im- 
provement plan of the News, the 
Tribune stated. 

The second phase, the installa- 
tion of 61 press units—costing an 
estimated $12,000,000—in the Man- 
hattan plant has just begun. The 
first of these units are scheduled 
to go into operation in January. 

Major improvements in the 
News plants since the end of World 
War II are said to total $18,600,000 
to date. In addition to the new 
presses, the News has added a 
waterfront newsprint terminal, a 
new garage, and a rotogravure 
plant expansion, making it possi- 
ble to print larger sectious with 
more color. 


Kling Productions 
Will Open Detroit 
Office This Month 


Cuicaco, Aug. 11—Kling Film 
Productions, which has extensive 
film facilities here and in Holly- 
wood, will open a divisional office 
in Detroit this month. 

Fred A. Niles, exec. v.p. in 
charge of motion pictures for 
Kling, said the company will gross 
more than $1,500,000 by the end 
of the calendar year in custom film 
work in the Chicago film division 
alone. 

Kling, which moved to larger 
quarters here just a year ago, has 
tripled its gross dollar volume and 
its production volume in that year. 
In Hollywood, the company has 
taken over the old Charlie Chaplin 
lot. Live action spots and films for 
tv, plus animation, are filmed on 
the Hollywood location. 


Garmise Sets Up Agency 
Garmise Advertising, an agency 
providing advertising service for 
magazine publishers, has been es- 
tablished at 509 Madison Ave., New 
York. Bert Garmise, president, and 
Gilbert R. Gabriel Jr., v.p., are also 
officers of Bert Garmise Associates, 
an organization handling consumer 
and business publication circula- 
tion and sales promotion problems, 
located at the same address. 


George DePue Joins Biow 


George DePue Jr., formerly with 


‘Bryan Houston Inc., has joined 
up the paper until 1931 when he|Biow-Beirn-Toigo, New York, as 


an account executive. 
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Linage reports for the first 7 
4 six months of 1955 show that OUTDOOR . 
“4 LIFE carries more advertising than any other 
: sportsman’s magazine . . . first choice with ad- 
vertisers in this fast-growing field. 
f In fact, a comparison of first six months’ 
Ft linage totals for each of the past five years 
r shows OUTDOOR LIFE alone with gains every 
: year ... strong evidence of the vitality and 
growing recognition that have made 
OUTDOOR LIFE the leader in a booming 
field. 
: Sportsmen’s magazines comprise the only 
‘ major consumer publication field in which all SPECIAL 
<a : R For Buyers of Space 
principal magazines show a first-six months An interesting linage study of 26 leading mago- 
linage gain, 1955 over 1951. magazines, OUTDOOR LIFE clone hor hed w oe 
fest bolf-yeor ported, 1951 through 1953, Wen, 
3 The outdoor field is growing fast... weet, OUOOCR TUE, Sr be tenn then 
4 and in the lead is OUTDOOR LIFE. York 10, New York. Phone MUrray Hill 5-5400. 
» First Six} Months Comparisons 
Were 7 ws 1953 wee 1985 95s ever 1951 | 1950 over 1951 
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OUTDOOR LIBRE |) meise 


| 1B).344 172,317 184,613 194,543 46,385 31.3 
F Field & Stream 159,902 919 171,760 182,354 184,686 24,784 15.4 
Sports Afield © 141,076 7,592 150,348 156,095 166,642 25,566 18.1 


Source: Printers’ Ink 
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« RENT: &-CAR 


EXTRA DAYS—Full-color ads like this 


2 


in magazines will stress Avis 
theme that renting a car after ar- 
riving by plane or train will add 
extra days to a vacation. This is 
Avis’ first national consumer cam- 


paign. 
Avis Rent-a-Car 
Sets First National 


Consumer Promotion 


PHILADELPHIA, Aug. 9—Avis 
Rent-a-Car System, recently pur- 
chased by a syndicate headed by 
R. S. Robie, is going into national 
consumer advertising for the first 
time. 

The system and the Avis Adver- 
tising Committee, composed of rep- 
resentative franchise holders 
throughout the nation, are jointly 
behind the campaign, which will 
run in seven consumer magazines 
and newspapers in about 300 cities. 

Included, in addition to the full- 
color and b&w newspaper ads, are 
spot radio and outdoor advertising 
in the major areas. 


® Avis operates throughout this 
country, Canada and in 11 foreign 
countries, and has the world’s 
largest at-the-airport car-rental 
system. 

The new campaign will not only 
stress business trips and vacation 
uses, but the advantages of Avis 
service in every outlet. 

Business Week, Holiday, Life, 
Newsweek, The New Yorker, The 
Saturday Evening Post, Time and 
U.S. News & World Report are on 
the magazine schedule. 

Two series of newspaper ads, in- 
cluding one illustrated by cartoon- 
ist Boris Drucker, are scheduled for 
Avis cities. In addition to the ad- 
vertising, N. W. Ayer & Son, the 
Avis agency, will carry out a pub- 
licity program. 

The opening gun in the magazine 
campaign will break on Aug. 15 in 
Newsweek. Holiday and the Post 
will be used in September. All 
magazine schedules will be re- 
peated. 

The opening ad will headline 
vacation: “When you rent a car 
from Avis you get extra days of 
vacation fun!” Illustration is a full- 
color photo on a beach with a Ply- 
mouth in the background (Ayer 
also handles Plymouth cooperative 
advertising). 


“World-Herald’ Boosts Sams 
The Omaha World-Herald has 
appointed Wayne L. Sams national 
advertising manager. Mr. Sams 
joined the newspaper’s advertising 
staff in May, 1952, and since has 
served in both the retail and na- 
tional departments. Before joining 
the World-Herald, he was ad man- 
ager of the Sun-Star, Merced, Cal. 


Sylvia Brown Joins Comart 
Sylvia Brown, formerly a mem- 
ber of the creative staff of William 
H. Weintraub Co., and more recent- 
ly a copy consultant to a number 
of advertisers and agencies, has 
joined Comart Associates, New 
York, to coordinate its expansion 


Ralph Gardner Gets D’Bari 


Ralph D. Gardner Advertising, 
New York, has been appointed to 
handle advertising for D’Bari Sa- 
lon, New York. The new salon has 
the premises and staff of the for- 
mer Richard Hudnut Inc. Salon, 
which closed its doors last Feb- 
ruary. 


Ad Council Plans Drive 
Telling of UN Achievements 

A short-term advertising cam- 
paign on achievements of the 
United Nations since its organiza- 
tion 10 years ago will be conducted 
by the Advertising Council in 
October. Harold L. Curtis, v. p. 


of Shell Oil Co., will serve as the 
campaign’s volunteer coordinator. 
Kenyon & Eckhardt has been 
named as the volunteer advertis- 
ing agency. 


The campaign is being under- | 


taken by the council at the request 
of the U. S. Committee for the 
United Nations, appointed by the 
Secretary of State to promote ob- 


servance of United Nations Day, 
Oct. 24. 


Novik Buys, Heads WOV 

M. S. Novik, who has purchased 
the controlling interest in WOV, 
New York, has been named pres- 
ident of the independent radio 


station, succeeding Richard E. 
O’Dea, from whom he bought the 
stock. Reelected exec. v.p, and 
programming v.p. respectively of 
the bi-lingual station were general 
manager Ralph N. Weil and pro- 
gram director Arnold Hartley. Mr. 
O’Dea is retiring because of his 
health. 


RCA Names Coffin V. P. 
Ralston H. Coffin, director of 
advertising and sales promotion 
of Radio Corp. of America, New 
York, for the past 18 months, has 
been named v. p. in charge of ad- 
vertising and sales promotion. He 
was an account executive at Mc- 
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Cann-Erickson before joining RCA 
in 1949. 


Maxwell Joins Cockshutt Farm 

Robert R. Maxwell has joined 
Cockshutt Farm Equipment Co., 
Bellevue, O., as advertising man- 
ager. He was formerly with the 
advertising and promotion staff 
of Better Farming-Country Gen- 
tleman. 


Brightman Co. Adds Two 


Julian Brightman Co., Boston, 
has been named to handle adver- 
tising for Carpenter-Morton Co. 
and Hilo Varnish Corp., both of 
Everett, Mass. 


program in publication promotion. 
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Ronson Files Fair Trade Suit 


Ronson Corp. has obtained a pre- 
liminary injunction against Hess 
Bros., Allentown, Pa., charging 
that the department store has vi- 
olated Ronson’s fair trade prices 
and program. Ronson asks $75,000 
damages on two counts in its suit, 
filed in Pennsylvania state court of 
common pleas for Lehigh County. 


Regina Slates Magazine Drive 

Beginning with a color page in 
the Sept. 12 Life, Regina Corp., 
Rahway, N. J., will run a fall 
campaign in 17 consumer maga- 
zines to promote its Polisher- 
scrubber and Electrikbroom. Len- 


non F. Mead, president, calls the 
campaign “the biggest in Regina’s 
63-year history.” Ten trade papers 
will also be used, and dealers will 
get merchandising kits. Lewin, 
Williams & Saylor, New York, is 
the agency. 


Beizer Joins Landers, Frary 


James Beizer has been appointed 
publicity manager of Landers, 
Frary & Clark, New Britain, Conn., 
hardware and house furnishings 
manufacturer, He succeeds Bar- 
bara Duggan, who recently re- 
signed. Mr. Beizer formerly was a 
newspaper reporter in Syracuse, 
N. Y., and Rock Island, II. 


Sealtest Dairy Puts 
Sliding Price Scale 
on Delivered Milk 


HartrorD, Aug. 9—Genera] Ice 
Cream Corp. has introduced a new 
milk price pattern in northern 
Connecticut by combining a price 
cut with a five-cent delivery serv- 
ice charge. 


General, which sells Sealtest| 
milk, is operating the plan exper-| 


imentally in the Thompsonville 


(Grade B, not homogenized) is cut 
from the present 25.5¢ to 23¢. With 
the addition of the five-cent de- 
livery charge, this makes the one- 
quart price 28¢. But the delivery 
price is the same on other sizes, so 
per-quart price on a two-quart de- 
livery works out to 25.5¢ again. 


® On still larger deliveries the 
price-per-quart declines still fur- 
ther until it is 23.8¢ for six quarts 
and 23.6¢ for eight. One Hartford 
dairy spokesman termed the plan 
“an effort to convert two-quart 


area, adjacent to the Massachusetts| customers into six-quart custom- 


state line. Briefly, it works like 
this: 


The price of “family milk”, 


ers.” 


Main objective of the plan seems 
to be a reduction in the number of 


» oe get a whale of a lot of concentration 
when you put this charmed WCBS circle 

to work for you. Their area of concentration 
carries them far beyond studio confines... to 
local supermarkets, to client sales meetings, 
to high school dances and parent-teacher 
meetings. And everywhere they go, they’re 
constantly making new friends, building 


bigger audiences. 


All of which really pays off: WCBS Radio 


consistently places more programs on the list 


of Top Ten local daytime participating 


officers elected 


C. E. COOPER, v.p. in charge of mar- 
keting of Rexall Drug Co., fran- 
chise division, Los Angeles, has 
been named president of Tested 
Products Co., Rexall’s new contract 
manufacturing division which will 
coordinate Rexall manufacturing 
facilities for other marketers. 


deliveries as well as per-delivery 
expense. Ultimate goal would be to 
get consumers to take one large de- 
livery a week, instead of several 
deliveries. 

With national surveys showing 
that it costs 10.17¢ to put a con- 
tainer of milk on the doorstep—tre- 
gardless of the size of the contain- 
er—other dairies are watching the 
Sealtest experiment with more 
than passing interest. 

Similar sliding-scale price plans 
are reportedly being tried in a few 
other areas, including Chicago, 
Minneapolis-St. Paul and New 
Haven. 


Manhattan Adclub Elects 
Joseph P. Weigers, head of 


Joseph P. Weigers & Associates, has 


been elected president of the Man- 
hattan College Alumni Advertising 
and Public Relations Club. Other 
include Howard 
Doyle, radio and tv director of Grey 


Advertising Agency, v.p.; Thomas 


Sullivan Jr., v.p. of Sullivan Pub- 
lications, treasurer; John Nason, 
copywriter with Foote, Cone & 
Belding, recording secretary, and 
Norbert J. Griffin, U.S. Rubber Co., 
corresponding secretary. 


B&K Mfg. Names Wolf A. M. 


B&K Mfg. Co., Chicago maker of 
television and electronic equip- 


‘ment, has appointed Marty Wolf 


oye 


-advertising and sales promotion 


shows than all the other NewYork network ‘manager. Mr. Wolf formerly was 


stations combined. 


They’re a dedicated group of performers... 
realistically dedicated to selling the products 
you advertise. Try concentrating your 
advertising with these nationally-known local 
personalities ...and let them concentrate 
their selling efforts on you. Call CBS 

Radio Spot Sales or Henry Untermeyer at 


Wess RADIO we vor 


Number One Station in the Number One Market 
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assistant merchandising director of 
Salesman’s Opportunity. 


Its Profitable 


and it's logical to buy 
THE NEW BUY, TOO 


It has taken less than two years to 
prove the fact that ‘full color adver- 
tising of excellent quality is possible by 
the Perry Printing Process. This 
method of printing direct from original 
magnesium engravings on quality stock 
enhances the value of The New Buy. 

This revolutionary new printing pro- 
cess reproduces reading matter, illus- 
trations, and color of excellent refine- 
ment. 

Full color advertising, at an econom- 
ical cost, that will be read by more 
than 300,000 families, is now available. 

The All-Florida Magazine covers a 


Anybody third of the Florida boom market that 
hese is not covered by any publication 

rinted or distributed in Florida. It is 
you don’t Coleal to not neglect a third of the 
know ? families in Florida when it is so easy to 
oyna “op reach them at a low cost in the New 


Buy. 
THE 


pare ‘ 
WEEKLY MAGAZINE 
OCALA, FLORIDA 
Represented Nationally By 


JOHN H. PERRY ASSOCIATES 
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Read The WORKBASKET Every Month! 


ARE YOU MISSING THEM 
WITH YOUR ADVERTISING MESSAGE2 


The WORKBASKET 
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Alcoa Pians Tv Push 


Aluminum Co. of America, 
Pittsburgh, has scheduled a one- 
day saturation campaign using all 
availabilities on eight NBC-TV 
shows on Dec. 6. Time will be used 
to promote “Christmas creations 
of aluminum,” including 18 cat- 
egories of products made by more 
than 300 U. S. manufacturers. 
Fuller & Smith & Ross is the 
agency. “Today,” “Home,” “To-| 
night,” etc., will be used. 


Named by Westinghouse 
Stanley Kempner, formerly dis- 
trict manager of Mart Magazine, 
has been appointed manager of 
public relations of the television- 
radio division of Westinghouse 
Electric Corp., Metuchen, N. J. 


Cody Opens Own Agency 

James P. Cody, exec. v.p. of 
Burton Browne Advertising, has 
formed his own agency, Cody Ad- 
vertising, with offices at 30 W. 
Washington, Chicago. 
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they Buy More because they Have More! 


@ Take Home Furnishings Store Sales for instance. . . 
including such items as outdoor furniture, housewares, 
rugs, beds, appliances . . . the average family expenditure 
in metropolitan Indianapolis and Marion County, last year, 
was 24.5% above the national average.* 

Yes, people do BUY MORE in Indianapolis because the 
average annual income per family is $6,593—25.7% above 
the national average—7th among cities of 600,000 popu- 
lation and over.* But that’s only part of the story... 


P It’s STEADY... 


today. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


*Consumer income Supplement, 1954, Standard Rate & Date Service. 


> It’s Bic . . . over 600,000 population 


unsurpassed for diversification and 
balance of industry and agriculture 


> It’s Easity REACHED... you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Indianapolis Star and 
The Indianapolis News. Write for complete market data 


Advertising Age, August 15, 1955 


Universal Match Exec 
Offers Lots of Advice 
on Selling Techniques 


New York, Aug. 10—Many ways 
and means of improving selling 
techniques are suggested in “Big- 
League Salesmanship,” a 223-page 
book by Bert H. Schlain, published 
by Prentice-Hall Inc. and selling 
for $4.95 a copy. 

Mr. Schlain, a veteran salesman, 
has spent 34 years in advertising, 
selling, sales promotion and sales 
management. He has been in retail 
and wholesale selling in many 
fields, has sold directly for manu- 
facturers and as a manufacturer’s 
agent. He has worked for Zenith 
Radio, General Electric and Uni- 
versal Match Corp., where he now 
is employed as district sales man- 
ager. 

In addition to Mr. Schlain’s 
techniques, the book contains ad- 
vice and methods used by other 
well known salesmen. The book 
contains several sales success sto- 
ries expounding the author’s views. 


® One of the most important things 
a salesman must do to increase his 
effectiveness is to plan a good 
working schedule, Mr. Schlain ad- 
vises. To do this, the salesman 
should keep a good tickler file, map 
out a day’s work in advance, ob- 
tain information on prospects be- 
fore calling on them, cut desk work 
to a minimum, make advance ap- 
pointments, and keep sales reports 
short and concise. 

The author suggests that pros- 
pect lists can be built by obtaining 
new names from customers, read- 
ing newspapers and trade publica- 
tions, using a direct mail campaign 
and joining clubs and trade asso- 
ciations. “Make every call pay off,” 
Mr. Schlain suggests. 


® Mr. Schlain lists 10 methods 
that are effective in closing sales, 
and elaborates on each technique. 
He stresses the importance of ask- 
ing for orders several times during 
the course of the sales presenta- 
tion. 

The author lists direct rebuttal, 
indirect rebuttal, conversion, in- 
terrogation, evasion and deferment 
as the best ways for handling a 
customer who objects while you 
are selling him. 

How to size up prospects by 
dividing them into classifications is 
discussed by Mr. Schlain, who goes 
into detail on how to handle each 
of the classes. 


Davis Succeeds Johnston 
as Du Pont Division A. M. 


Stuart L. Johnston has retired 
as advertising and promotion man- 
ager of the finishes division of E. I. 
du Pont de Nemours & Co., Wil- 
mington, Del., after 44 years with 
Du Pont and Bridgeport Wood 
Finishing Co., which Du Pont pur- 


L. M. Davis Stuart L. Johnston 


chased in 1917. He has been suc- 
ceeded as ad and promotion man- 
ager of the division by L. M. Davis, 
who has been assistant advertising 
manager. 

Mr. Johnston was named ad 
manager of the finishes division 
in 1932, was sales supervisor in the 
Philadelphia regional office from 
1938 to 1942 and was again named 
division ad manager in 1945. Mr. 
Davis has been with the division 


for 21 years. 
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del nila The Miami Herald keeps pace with the 
Borran sist im “eee = fabulous Gold Coast- pe cite i 
ttwuuume:= Daily Circulation up 11,040 to all 
. time high of 235,512. Pe) 
Sunday Circulation up 15, 576 to all. 


he Miami Herald and this market add _ 
up to your best advertising buy. Call 
_your Story, Brooks & SStanetd man to- 
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OLD ‘GENT’ RETURNS—Farm Journal 
will dust off the 102-year-old 
Country Gentleman name starting 
with the September issue. The com- 
pany decided to use the CG sub- 
title instead of Better Farming, 
which Curtis adopted for the mag- 
azine last January. 


Houston Photo Studio 
Uses ‘Shock’ Copy 
in Outdoor Campaign 


Houston, Aug. 9—Paul L. Git- 
tings Portrait Studio here is caus- 
ing a big stir with a series of 24- 
sheet posters with a theme stress- 
ing the quick passing of time, 
youth, happiness and life. 

Some customers find this motif 
so disturbing they cancel portrait 
sittings, but often enough they call 
back and make a new appointment. 

Paul S. Gittings, owner of the 
studio and former national presi- 
dent of the Photographers Assn. of 
America, feels the “fear” theme, if 
controversial, is profitable. 

“Business is 30% ahead of last 
year, and last year was a good 
year,” he says. 


® The campaign has been going on 
for six months. The latest board 
shows the photographer’s “birdie,” 
and the copy says, “You’ll Never 
Look Younger.” This is alternating 
with a board showing a balding 
business man with wrinkles begin- 
ning to show, and the headline, 
“The Proud Years Pass.” 

Another board shows two young- 
sters, one sticking his tongue out at 
the passing public and the theme, 
“Growing, Growing, Gone.” 

The campaign was conceived by 
Mr. Gittings and his agency, A. S. 
Black Co., about 18 months ago. 

“Heretofore, the appeal used by 
photographers has always been 
pride, or flattery,” Mr. Gittings 
pointed out. “We decided to use 
fear, for the first time—shock 
treatment.” 


® Adding to the fear theme is the 
grey color of the _ illustration, 
lightened to white around the art, 
with a band of the three primary 
colors separating art and tag line. 
This effect was unintentional. 
Originally it was meant as an ap- 
proach to motivate the public 
from b&w to buying color portraits. 
“We were afraid that if we did 
a full-scale advertising campaign 
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the ads with grey, b&w, represent- 
ing monochrome photography, 
using the band of three primary 
colors to divide the board,” Mr. 
Gitting says. 

Currently, the “use-color” theme 
is being stepped up in the advertis- 


ing, with more and more color 
|being added to the illustrations. 


Lily of France Names Newman 
V. P. of Sales, Advertising 

Lily of France Inc., New York, 
has appointed Martin J. Newman 
v.p. in charge of sales and adver- 
tising, effective Oct. 1. Mr. New- 
man formerly was v.p. in charge 
of sales and advertising of Holly- 
wood-Maxwell Co. 

Sam Traub, with Lily of France 
for many years and currently v.p. 
in charge of sales, will assist Har- 
old K. Kurzman, president, in ex- 
panding the company’s activities in 
domestic and world markets, in ad- 
dition to his styling duties. Mr. 
Traub now is in Paris working 
with Christian Dior on the further 


| for color it would scare away much | development of the Christian Dior- | 
of our business. So we started out | 


Lily of France operation. Lily of | 
France has exclusive North Amer-| 
ican rights for all phases of Dior | 
foundation garments. 


Ayer Gets Ad Week Drive 

Jackson Hoagland, senior v.p. of 
the Advertising Assn. of the West | 
and chairman of the 1956 Adver- 
tising Recognition Week, has an- 
nounced that N. W. Ayer & Son, 
San Francisco, has been appointed 
to direct the campaign featuring 
“advertising services in our living 
and economy.” Dates for the week 
are Feb. 19-25. In cooperation with 
the Advertising Federation of 
America and the U. S. Chamber of 
Commerce a national theme will be 
adopted. 


Beautaire Uses Eight-Page Ad 
Beautaire, a division of Central 
Stamping & Mfg. Co., Polo, IIl., is 
using what it believes is the largest 
multi-page, multi-color advertise- 
ment ever used for a hairdryer in 
the August issue of American Hair- 


dresser. It is an eight-page ad fea- 


JOSEPH D. MAGUIRE, who became a 
v.p. of Ruthrauff & Ryan, Seattle, 
when Strang & Prosser was merged 
with R&R three years ago, has re- 
signed from R&R to join Botsford, 
Constantine & Gardner, Seattle, as 
a v.p. and account executive. 


turing a new type of dryer that 
functions at body temperature or 
cooler. The new equipment will be 
shown for the first time Aug. 15 in 
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New York at the convention of the 


| Beauty & Barber Supply Institute. 


Cummings, Brand & McPherson, 
Rockford, Ill., is the agency. 


Max Factor Names Kurtz 


Irwin H. Kurtz, formerly assist- 
ant advertising manager of Law- 
son’s Jewelers, Southern Califor- 
nia chain, has joined the export 
advertising department of Max 
Factor & Co., Hollywood cosmetics 
manufacturer. 


Inge Joins Allen, Dorsey 


William Inge has been named 
creative head of Allen, Dorsey & 
Hatfield, Los Angeles agency. Mr. 
Inge has been assistant to the pro- 
motion manager of the Los An- 
geles Herald-Express for the past 
five years. 


Valjean Pearls to Sterling 
Valjean Pearl Corp., New York, 
producer of simulated pearls, has 
appointed Sterling Advertising 
Agency, New York, to handle its 
advertising and promotion. 
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7 bo a er as eae anes spel y Inc., Milford, Conn., are cooperat-| York, is the agency for Oneida, 
Oneida Has Three i ing in the “Christmas Table Cloth) Young & Rubicam, New York, 
\ pai ; Promotion,” which is being coordi-| handles Singer and Grey Adver- 
Cam *gus Going NTO. SAL nated by Indian Head. tising Agency, New York, is Indian 
for New Pattern BREAKS | ES. One four-color page featuring| Head’s agency. 
) and these two special intradectory stirs! the Oneida silver and an Indian 
Ones, N.Y., Aug. 9—Oneida 


Ltd. Silversmiths is running a 
three-pronged ad campaign this 
fall to introduce its new silverplate 
pattern, Twilight. 


Head table cloth will run in three 
pattern books, three home econom- Quaker Oats Sets Up 
ics books, two farm publications 


two women’s publications, two Premium Operation 
shelter magazines, This Week Mag- 
azine, Parade and ten other Sun- to Push Cereals 


| ® First, the company is running a 


three-page ad in the July and 
August issues of seven jewelry 
trade publications. The ad consists 
of a two-color spread and a third 
page listing about 100 wholesalers 


day supplements. 


cotton.” 


Cuicaco, Aug. 9—Quaker Oats 


The theme of this campaign will|Co. is going into the controversial 
be, “Set a pretty table with|premium field to promote sales of 
Twilight, and make a pretty table|its cereals—but retailers needn’t 
cloth with Indian Head all-purpose| worry: It’s all being done by mail 


—except, that is, for the sale of the 


who will handle the new pattern. Point of sale materials include | cereals. 

| e : : an instruction booklet for give-| Under the program, which starts 
— as ahr matin as at te away, display cards and an option|in September, the consumer will 
| company, will break this fall with| swyiout cide Lak. Slcerentiia, Daal. WEE & ennouncing ta to set up a table with linens and/get a chance at sizable discounts 


: os : ilv res lied by the cooper-|on purchases of hard goods rangin 
" = in Ladies = J nic tags* €;| new silverplate pattern, Twilight, to the jewelry trade with this two- aes aanaaeel . ” pet: $1.50 flashlights to $70 ist 9 
perme rd peta = "aa color spread, plus a one-third page listing about 100 wholesalers, in About 1,800 Singer Sewing Cen-| watches. He does this by saving u“ 
e anu ‘ans ga le on NBC’s “Hom M ” seven jewelry trade publications. J. Walter Thompson Co., New York, | ters will feature the promotion, and|the small blue stars which appear ON 
| —6- . is the agency. Assembled Products will distribute | on Quaker Oats, Puffed Wheat 4 . 
| ® Third, Oneida is spearheading a the merchandising materials to Puffed Rice, Muffets andthe Pack- jp 
— four-company tie-in campaign to| machines and notions. Singer Sewing Machine Co., New about 3,000 chain stores. O-Ten packages. _ Hi 
4 sell Twilight plus cotton, sewing! Indian Head Mills, New York,| York, and Assembled Products! J. Walter Thompson Co., New| Key to the operation is aprem- ,) 


ium catalog which will offer gifts 
aimed at all members of the family. 
} and will list the amount of cash 
and blue stars needed. Quaker is 
promising savings of up to 40%- 
50% for consumers who mail in 

f their stars and money. 


® The catalog will also be made 
available through the mails—orde: 
oT F Pp blanks will be carried in package 
; inserts and in national ads. 
REE & ETERS rep resent 30 of the Advertising support will be pro- 
‘ ‘ : : be vided by color comic ads in 96 Sun- 
! Best Radio Stations in the United States and Hawaii oe cee Ses Gee ons 
by national radio and tv commer- 
cials. Shelf talkers and tear sheet: 
announcing the offer will be of- 
fered to retailers. 
Wherry, Baker & Tilden, Chi- 
cago, is the agency on the premium 
operation. 


Liller, Neal Publishes 
Booklet on Trading Areas 
Liller, Neal & Battle, Walton 


‘4 i Bldg., Atlanta, has published as a 
“2 | public service to its clients anc 
“w others interested a booklet, “South- 
‘ | ern Wholesale Grocery Trading 
te , Areas.” The agency’s research de- 
aa partment prepared the study ol 
- wholesale grocery trading areas ir 
— 16 southern states, using the lates’ 
2 figures available from  severa 
pa? i sources. 
€ The 50-page booklet, illustratec 
= ; with maps, lists the trading area: 
“5 by state, county and leading cities 
= showing 1954 population, 1953 re- 


tail food, drug and total retail sale: 
and percentages. 


George Kirksey Associates, 
James Clark Co. Merge 

George Kirksey & Associates anc 
James A. Clark Co., both Houstor 
public relations companies, hav« 
merged to form Clark, Kirksey & 
Co., with offices in Houston. 

The six partners in the new p.r 
company are James A. Clark 
principal of Clark Co.; George 
Kirksey, of the former Kirksey As- 
sociates; John D. Kemp, formerly 
public relations director of the 
Shamrock Hotel; A. D. Bruce Jr., 


| to get you out of the woods 


Now, for the first time, with our new Spot Radio Pocket Guide, 


you can estimate markets and costs — quickly, at a glance. 


Your campaign plans can include getting sales messages 


: ‘ . previously public relations direc- 
to everybody — everywhere, using this exclusive tor of Mumibie O8 & faliain Co. 
Spot Radio Sales Power Patrick J. Nicholson III and Hal 


Hazelrigg Jr. 


Let us present you with a copy, and explain its use. 


FORMULA ... 


Without readership, advertising is meaning- | 
less. High readership, that’s the formula of 
the fast-growing, fast-reading tabloid semi- 
monthly of the plumbing-heating-aircond!- 
Pioneer Station Representatsves Since 1932 tioning industry. If you want exposure, 


readership, results from your ads—see us. 


ll & PETERS. INC. 32 »288e- "Contractor 


NT WORTH HO SAN FRANCISCO PLUMBING * HEATING o 
TLANTA DETROIT LLYWOOD NC. . 
Glenn — | os Bidg. 406. W. Seventh St 6331 Hollywood Blvd. Russ Building AIR CONDITIONING * APPLIANCE 
— spay aes sa enter Holiyw 9-2151 Sutter 1-375 Grand Central Terminal Bidg., N.Y. 1, N.Y. 
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Advertisers to the fast-growing Chemical Process Industries 
packed more selling in Chemical Week and Chemical Engineer- 
ing last year than in the next 4 publications combined . . : 7,604 
display pages .. . in these two leaders alone! But more signifi- 
cantly — 130 sellers used both McGraw-Hill magazines, with an ‘ 
investment of 2,562 pages. As the editors focus more sharply 
on serving the specialized interests of two distinctly different 

audiences, management and production . . . the advertiser 

benefits with the strongest dual-paper combination in the 

field. Ask your agency! 
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Fair Trade Champion Says 
AA Missed the Point 

To the Editor: It seems to me 
that your editorial writer and 
Copy Cub missed the point about 
Toastmaster and Life magazine 
(AA, July 25). 

Toastmaster’s selling of copies 
of Life at less than the publisher’s 
price of 20¢ per copy was inspired 
by the June 20 editorial in Life, 
“Goodby to Fair Trade.” This 
editorial stated without reserva- 
tion that resale price maintenance 
was bad. Your editorial, as well as 
Life’s editorial comment of July 
11, states that the manufacturer 
has a right to control the price of 
merchandise he owns. In other 
words, both you and Life of July 
11 disavow the point of view 
taken in Life’s editorial of June 20. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Consignment selling is one legal 
basis by which a manufac- 
turer establishes the resale price of 
his trademarked merchandise. Fair 
trade is another legal basis. There 
are still other bases. But, which- 
ever basis is used, the effect on the 
consumer and on the economy is, I 
am sure you will agree, precisely 
the same. 

Incidentally, your editorial states 
that “it is only when a sale 
is consummated, and title passes 
from seller to buyer, that fair trade 
enters the picture.” This statement 
is not exactly accurate. When a 
sale is consummated, title to the 
tangible goods only passes from 
seller to buyer; the other property 
in the transaction, namely, the 
manufacturer’s trademark which 
identifies the tangible goods, re- 


mains the property of the manu- 
facturer. The U.S. Supreme Court 
noted this clearly and said that the 
manufacturer had the right to pro- 
tect the value of his trademark 
and that the fair trade law was 
a legitimate means toward that 
end. ADVERTISING AcE surely recog- 
nizes that in many, many cases the 
trademark is more valuable to the 
manufacturer than all of his phys- 
ical assets. 
JOHN W. DARGAVEL, 
Chairman, Bureau of Educa- 
tion on Fair Trade, New York. 


s e . 
Ex-Customer Replies 
to Masters’ Speech 


To the Editor: I read with inter- 
est Stephen Masters’ recent speech 
before the Advertising Federation 


ARE YOU 
IN THIS 


PICTURE? 


BETTER TAKE A CLOSE LOOK AT THIS PICTURE. WE THINK 
YOU OUGHT TO BE IN IT AND HERE’S WHY... 


WSBT-TV DOMINATES THE 
SOUTH BEND MARKET 


No other station, UHF or VHF, whose signal reaches the South Bend 
Market, even comes close to WSBT-TV in share-of-audience. South 


Bend is a fringe area for Chicago and Kalamazoo TV stations. To 
illustrate: After WSBT-TV began carrying the Ed Sullivan Show, this 
program’s South Bend audience increased over 300%! Further proof: 
When WSBT-TV went on the air, set ownership in South Bend jumped 
from 29% to 80%! (Hooper, Nov., 1954). 


WSBT-TV VIEWERS COMPRISE ONE OF 
AMERICA’S RICHEST MARKETS 
South Bend’s Metropolitan Area is the Nation's 5th richest in family 
income. The South Bend-Mishawaka City Corporate Area is Indiana's 
2nd largest in income and sales! 


important market! 


WSBT-TV REACHES 181,953 
UHF EQUIPPED SETS 


95% of the TV homes in the area are UHF-equipped to receive WSBT-TV. 


WANNEL 34 


A CBS BASIC OPTIONAL STATION 


WSBT-TV GIVES YOU A BIG, PROSPEROUS 
14-COUNTY COVERAGE AREA 
Population of the station’s coverage area is 814,600 or 248,900 
homes. Effective Buying Income . . . $1,342,802,000. An exceedingly 


5 dill 
Du Mont 


ASK PAUL H. RAYMER COMPANY'® NATIONAL REPRESENTATIVES 


Py A ere 
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of America, reprinted in the June 
27 issue of ADVERTISING AGE. 

As an ex-customer of Mr. Mas- 
ters’ discount emporium, I find at 
least one of his statements hard 
to swallow. “Masters offers serv- 
ices equal to, and in some in- 
stances better than, those offered 
by many department stores... 
Masters furnishes a one-year guar- 
antee in addition to the manu- 
facturer’s usual warranty... Mas- 
ters maintains...a large, depend- 
able service repair department.” 
*Taint necessarily so. My recent 
experience with the purchase of 
an air conditioning unit, which 
turned out to be a “lemon,” has 
convinced me that the true basic 
philosophy underlying the success- 
ful operation of the discounter is 
good old caveat emptor. And any- 
one who has ever had the thorough- 
ly frustrating experience of trying 
to obtain satisfaction from Masters 
or any other discount house will 
probably bear me out. 

DANIEL M. LISSANCE, 
New York. 
- + . 


Media Should Discourage 
Bait Ads, Reader Says 

To the Editor: This week I re- 
ceived a release from the Chicago 
Better Business Bureau pointing 
out the repeated and flagrant use 
of “unethical bait” advertising by 
a certain Chicago automobile deal- 
er. 

The report crystallized in my 
own mind a steadily growing re- 
sentment against “fast buck” 
tongue in cheek advertisers (with 
apologies to Cameron Hawley), 
who use the forceps of advertising 
for illegitimate sales births. 

I resent it. Advertising is a pro- 
fession that we can be proud of, 
but not for long unless the news- 
papers, radio and tv stations take 
steps to discourage or curb mis- 
leading spot advertising. They have 
the situation in their control; why 
don’t they do something about it? 

FreEp C. JONEs, 

The Creamery Package Mfg. 

Co., Chicago. 


ENTERTAINMENT—Henri, Hurst & McDonald, Chicago, installed a color 

tv set in the 34th floor main reception room of the agency for 

the edification of visitors. Here, Lois Gardner, receptionist, tunes in 
a program for Ed Theobald of Christian Science Monitor. 


Color TV Set Entertains 
Chicago Agency Visitors 


To the Editor: Maybe we are 
the first agency in Chicago to in- 
stall a color television set—maybe 
we’re not. But what might be 
newsworthy to you is the fact that 
we have installed this 21” RCA 
color set in our reception room so 
that media representatives and 
other people who call on us will 
have an opportunity to get ac- 
quainted with color. Many of us, 
as you probably know, have never 
seen a color broadcast. 

CHARLES PUMPIAN, 
Vice-President in Charge of 
Media, Henri, Hurst & Mc- 
Donald Inc., Chicago. 


Claims AA Misquoted Talk 
to Lithographers’ Meeting 

To the Editor: My attention has 
been called to Page 28 of your June 
27 issue, in which you report the 
talk I gave before the Lithogra- 
phers National Assn. 

I have been badly misquoted in 
the first two paragraphs of that 
article. At no time in my talk did 
I say, “The Diamond Jim Brady 
type salesman of the Roaring ’20s 
is still operating uncontrolled in 
the lithographic industry.” The 
reference to “Diamond Jim Brady” 
comes in a section of the paper 
where I had ceased to talk about 
the lithographic industry. At that 
time I was referring to the type of 
salesman selling in the railroad 
and automobile parts industries 
during the period prior to World 
War I. 

I never stated in my paper that, 
“Because this star salesman type 
uses the personal selling approach, 
the lithographic industry profits 
have not kept pace with other in- 
dustry profit percentages.” At no 
time did I discuss the profit per- 
centages of the lithographic indus- 
try. 

When your reporter asked me 
for the paper, I told him unqualifi- 
ably that I was not to be quoted 
unless I had an opportunity to see 
and approve the quotation. 

I am asking, therefore, that you 


m,\ * maher 
publication 
Publishing since 1934 


By the publishers 
of DOWN BEAT 


2001 Calumet Ave., Chicago 16, Ill. 


Presenting: the HUNGRIEST half million! 


If your product can be sliced, peeled, cooked, put in 
a bun, spread with a knife, or just unwrapped or 
opened and EATEN, get it into COUNTRY AND 
WESTERN JAMBOREE, quick! It takes a lot of vi- 
tals — a LOT — to keep this half million romping, 
stomping readers happy. 


Write today For Facts and Rate Card! 


Bown Beat — Up Beat — Country and Western Jamboree — Record 
Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
Radic y Articules Electricos — Elaboraciones y Envases — La Tienda — 
Radio y Articules Electrices Catalog File — Bebidas Annual Directory 
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Advertising Age, August 15, 1955 


make a retraction of these state-/| 


ments in one of your later issues. I | 
fear that these erroneously re- 
ported statements—and statements 
attributed to me which I did not 
make—have caused us unnecessary 
ill will in the lithographic industry. 
My paper was merely an educa- 
tional effort and was in no way to 
be construed as a direct criticism 
of the salesmen now selling litho- 
graphy. 
N. M. Perris, 
Stevenson, Jordan & Harrison 
Inc., New York. 


AA is glad to publish Mr. Perris’ 
letter. AA’s reporter is still con- 
vinced that he reported the tenor 
and import of Mr. Perris’ speech 
correctly. 


AA Aimed too High 


To the Editor: Your Aug. 1 issue 
marks quite a milestone, 

On Page 26, in an article con- 
cerning expansion plans for Mc- 
Cann-Erickson and Biow, Beirn 
& Toigo, I see that you have lo- 
cated a building which is taller 
than the Empire State, over at 125 
W. 41st St. 

To your readers who might also 
be occupants of this building on 
W. 4ist St., it must have been 
quite a pleasant surprise to find 
that they were working in the 
tallest building in the world. To 
readers who work in the Empire 
State Bldg., it must have been 
something of a surprise, for I am 
sure they have not noticed another 
building towering above their 
own, up in the vicinity of the Pub- 
lic Library. 

You can file this under “our 
readers read every line”! 

S. BLIsH, 
New Rochelle, N.Y. 

Sharp-eyed reader Blish caught 
an incorrect reference to a 115- 
story office building. 


Lang Pictures Complete 
Admirer’s Album 


To the Editor: In the past I have 
carped at AA, but AA seems to 
get better, all the time, notwith- 
standing. 

That July 11 piece on Chester H. 
Lang—superb! The candid photo 
shots are wonderful; this technique 
certainly does make these inter- 
views. 

I once received a letter from 
Mr. Lang—short and simple proof 
of his great public relations ability. 

Thanks for giving me a photo 
album to go with this prize pos- 
session. 

HOwarpD STIVERS, 

Stivers Studio, San Francisco. 


Slight Change? 


To the Editor: In your July 18 
issue you report the speech of H. G. 
Little, president of Campbell- 
Ewald Co., to the Newspaper Ad- 
vertising Executives Assn., under 
the headline: 

PROSPERITY BUILT 

BY TV WILL HELP 

PAPERS TOO: LITTLE 

Remove the colon from that 
headline and you’ve really got 
something! 

A. H. CAPERTON, 

Advertising Manager, Dr. Pep- 

per Co., Dallas. 


For the Girls 

To the Editor: I thought you 
would be interested in viewing the 
direct approach of one Kansas City 
advertiser as evidenced by his ad 
on the back page of the enclosed 
publication. 

Ross C. ROAcH, 

Advertising Manager, Kansas 

City Title Insurance Co., Fan- 

sas City, Mo. 


The ad Mr. Roach refers to be- 


gins: “Don’t let summer days 


make you look unkept. Buy your) 
cool cottons...” etc. 


during May and June The 


Washington Post and Times Herald had 


During May* and June Washington, D. C. retailers 
placed 430,053 more lines of advertising in The 
Washington Post and Times Herald than they did 
in May and June last year. This is more than 6 
times the gain of the two other Washington papers 


combined! 


During the first half of 1955 General adver- 
tisers placed more linage in The Washington Post 
and Times Herald than in both the other Washing- 
ton papers combined. 


For over a year General advertisers have made 
The Washington Post and Times Herald their num- 
ber one newspaper in Washington. And, as the 
retail linage gains show, more and more retailers 
are making it their basic advertising medium be- 
cause it produces better results at the lowest cost 
per thousand circulation. The Washington Post 
and Times Herald reaches 7 out of 10 in the city 
zone! And has more home delivered circulation in 
the city and retail zone than the other 7-day paper 


has total circulation in this same area. 


Represented by: Sawyer, Ferguson, Walker Company — The Hal Winter Company, 
Miami Beach — Puck, The Comic Weekly — Joshua Powers Co., Ltd., London 


410,000 Sunday circulation 
128,000 more than the other Sunday paper 


380,000 daily circulation 


130,000 more than the 2nd paper 
216,000 more than the 3rd paper 


*May 1954 was first month after The Post bought 
the Times Herald that rate increase became effec- 
tive for The Washington Post and Times Herald 


a retail linage gain of more than six times that 
of the other two Washington papers combined 


ee 


Retail Linage Gains for May and 
June 1955 over May and June 1954 


Post and Times Herald + 430,053 
Evening & Sunday Star + 68,149 
Daily News + 2,767 


Source: Media Records 


a eee 


Total General Linage 
First Half 1955 


Post and Times Herald 2,856,363 
Evening & Sunday Star 2,249,850 
Daily News 539,141 


Source: Media Records 
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Snyder Credits Business Paper Ads 
With Radio, TV Antenna Sales Boost 


PHILADELPHIA, Aug. 9—Twenty- 
four years ago Snyder Mfg. Co. 
was formed by brothers Ben and 
Gus Snyder. It was during the big 
depression, but the brothers had 
developed an automobile radio an- 
tenna in which they had confidence. 

That same year, 1931, Snyder 
began its trade paper ad campaign 
which has continued on an expand- 
ing basis from year to year. 

Ben Snyder told ADVERTISING 
AcE that he had confidence that the 
radio industry at that time would 
lead the country out of its period 
of uncertainty and financial dif- 
ficulties. 


® Starting with small space, the 
Snyder company advertised its new 
antenna to the trade and it was im- 
mediately a success. At that time, 
the company had a small plant at 
55 N. 7th st. with an 18 foot store 
front and a basement for produc- 
tion. 

Because of innovations, hard 
work, and consistent trade paper 
advertising, Snyder antennas were 
accepted in 1933 by chain stores 
and distributors. Two years later 
the brothers occupied a 3,000 
square foot plant at Noble and 
Darien sts. here. 

“Our consistent trade paper cam- 
paign,” Ben Snyder told AA, “and 
our quality products gave us en- 
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SYNDER’S ANTENNAS—This ad is typ- 

ical of those run by Snyder Mfg. 

Co., Philadelphia, in business pa- 

pers. The company has used busi- 

ness papers successfully for the 

last 24 years. Brooks & London is 
the agency. 


trance into the largest chains. Our 
name became better known in the 
trade almost week by week.” 


® This acceptance led the Snyders 
to branch out into automobile ac- 
cessories. The result is the now 
famous triangle grill guard, still 
used by virtually all automobile 
manufacturers. By 1939, Snyder 
Mfg. Co. occupied two plants and 
12,000 square feet of floor space and 
two years later moved into its 
present quarters with well over 
100,000 square feet. 

Despite intensive war work from 
1941 to 1945, Snyder continued its 
business paper advertising to keep 
the trade aware of what it was 
doing (that was not secret, of 
course) and of future plans. Among 
its future plans, Snyder ads 
predicted, were lines of television 
antennas that would help bring tv 


ditional 12,000 square foot plant 
was added. And, in 1950 came the 
Directronic series, and later its Do- 
It-Yourself outdoor kit that is 
probably the nation’s largest brand 
name seller in outdoor antennas. 
Its newest product is its line of 
“Bumper-Jax,” with a handle that 
operates in a circular motion, and 
features three legs for safety. 


= “We feel that the trade paper 
field has accomplished everything 
advertising could have done in the 


past 24 years,” he stated. “It has) 
kept the trade informed of our new 
products, of our merchandising | 
ideas, and it has been used very ef- 
fectively by our company to thank 
chain gtores and distributors for 
outstanding efforts in our behalf.” 

Two months ago, when H. Dalis 
& Co., Snyder’s New York distrib- 
utor, celebrated its 30th year in 
business, Ben Snyder bought the 
cover of Radio and Television 
Weekly, had a pen and ink sketch 
made of Harry Dalis and used the 
cover to congratulate the head of 
the Dalis company. 

Mr. Snyder estimates that in 24 
years of business, his company has 
bought trade paper space at least 


on an average of 25 weeks out of 


each year. Recently, it has been 40 
weeks out of the year. 

Snyder ads appear regularly in 
foreign magazines, Canadian trade 
papers, and in an average of nine 
U.S. periodicals. 


® On the present list are Automo- 
tive Chain Store, Automotive Re- 
tailer, Canadian Automotive Trade, 
Canadian Trade Builder, Jobber 
News, Motor in Canada, Parts 
Jobber, Radio and TV Journal, Ra- 
dio and TV Service Dealer, Radio 
and Television Weekly, Retailing 
Daily and Service. 

During this year, Snyder Mfg. 
Co. will use twice that number of 
magazines. 

“Even when we have nothing 
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we want to promote at a given 
time,” Mr. Snyder explained, “we 
want our name to appear in the 
trade papers.” 

Two years ago, the company ex- 
perimented with consumer maga- 
zines, but found that even though 
it affected department stores and. 
independent furniture and automo- 
tive and appliance stores, it had 
little effect on chain store sales. 
Consequently, the company set up 
cooperative ad funds for local 
newspaper, radio and tv and even 
consumer magazine promotions 
with distributors and dealers. 

Snyder’s institutional funds went 
back entirely to business papers. 

Brooks & London is the Snyder 
agency. 
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pictures into the home with clarity. | 
Ben Snyder admits he was a lit- | 


tle uncertain of the copy written 
for those ads, even though they 
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were experimenting with both in-| 
door and outdoor tv antennas. But, 
in 1948, when the company intro- 
duced its Redi-Mount and Head- 
Line series of tv antennas, the 
response was so great that an ad- 
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‘Cincy Enquirer’ 
Moves to Reduce 
Debt $1,000,000 


CINCINNATI, Aug. 9—The Cincin- 
nati Enquirer is reducing its debt 
for the first time since its employ- 
es purchased the paper three years 
ago. 

On Sept. 30 the newspaper will 
redeem $1,000,000 of its 6% con- 
vertible debentures, due Aug. 1, 
1962. This bloc is part of an issue 
of $2,500,000 in debentures owned 
by Halsey, Stuart & Co. 

Roger H. Ferger, publisher, said 
that the reduction “enhances the 
value of our other securities and 


increases the financial standing of 


the newspaper.” He added that a 
‘company sinking fund, 
“next year, will reduce the debt 
further, “bringing it down gradu- 
ally to easily manageable size.” 


William Bloedel Promoted 

William G. Bloedel has been 
named sales premotion manager 
of the sales department of Brown 
& Bigelow, St. Paul advertising 
specialties company, succeeding H. 
G. Huse, who has retired. Mr. 
Bloedel has been head of the com- 
pany’s novelty sales department 
for the past seven years. He will 
be in charge of calendar, leather, 
novelty, playing card, greeting and 
direct mail promotions. 


starting 


RAB Adds 47 Members 

Radio Advertising Bureau, New 
York, has added 47 new members 
to its roster for a total of 820. The 
new group of members includes 43 
U. S. stations, one Canadian sta- 
tion, two representatives and a 
program production company. 
RAB needs approximately 150 
more stations to reach its 1956 an- 
nual budget goa! of $1,000,000. 


NBC Plans to Extend ‘Monitor’ 
Talk of extension of a “Monitor” 
type programming service to 
weekdays by NBC Radio brought 
mumblings of discontent from sta- 
tion reps about further encroach- 
ment on spot radio. However, the 
network reported that no station 


has turned down business booked 
by “Monitor,” except beer in areas 
where its sale is not legal. 


Alkaid Corp. to Mogul 

Alkaid Corp., New York, a new 
company which has purchased “Al- 
kaid,” the antacid tablet product, 
from Block Drug Co., is retaining 
Emil Mogul Co., New York, to han- 
dle its advertising. Mogul had the 
account under Block Drug’s man- 
agement. 


MCA TV Promotes Long 

Hank Long has been promoted to 
the new post of western sales man- 
ager of MCA TV. He will operate 
from the company’s offices in 
Beverly Hills. 
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JEROME M. COWLE, who joined Camp- 
bell-Ewald Co., Detroit, last Sep- 


tember, has been promoted to 

group supervisor in the copy de- 

partment of the agency. Mr. Cowle 

was with Anderson & Cairns, New 

York, before joining Campbell- 
Ewald. 


Home Laundry Sales 
Hit Record High in 
First Half of ‘55 


Cuicaco, Aug. 10—A new first- 
half record for home laundry ap- 
pliances sales has been set this 
year, according to the American 
Home Laundry Manufacturers’ 
Assn. 

Guenther Baumgart, executive 
director of the association, said 
2,666,497 washers, dryers and iron- 
ers were shipped during the first 
six months of 1955. 

Of these, 431,603 were shipped 
during June, a 27% increase over 
shipments in June, 1954, and a 9% 
increase over May, 1955. 


s Greatest increase was in auto- 
matic clothes dryers. A total of 531,- 
918 gas and electric dryers were 
shipped during the first half of 
this year, an 81% increase over the 
corresponding 1954 period. June, 
1955, shipments totaled 70,616 
units, consisting of 17,023 gas and 
53,593 electric dryers. This repre- 
sents an increase of 135% over 
June, 1954, and 43% over May, 
1955. 

Household washer factory ship- 
ments totaled 2,090,813 units for the 
first half of this year, an increase 
of 26% over the similar 1954 peri- 
od. June shipments this year to- 
taled 354,470 units. 

Greatest increase in this cate- 
gory was automatic washers, up 
39% over the similar 1954 six- 
month period, and up 6% over 
May, 1955, shipments. 

Irener sales were 6,017 units for 
‘June and 43,264 for the first six 
months period. June shipments 
represent a 16% increase over 
shipments for June, 1954. 


Panogen Names Colle Co. 
Panogen Inc., Ringwood, IIl., a 

division of Morton Salt Co., has 

| appointed Alfred Colle Co., Min- 


neapolis, to handle its advertising 
and public relations. The company 
|makes seed treating chemicals and 
equipment. Needham, Louis & 
Brorby, Chicago, formerly handled 
the account. 


Sylvania Boosts Thomas Ryan 


| Thomas P. Ryan has been ap- 
pointed radio and television sales 
manager of the radio and televi- 
sion division of Sylvania Electric 
|Products Inc., Buffalo. Mr. Ryan, 
|who joined Sylvania in 1952, has 
been regional sales manager in the 
central states. 


KCOP Boosts Al Fishler 

Al Fishler, account executive 
with KCOP, Los Angeles, has been 
promoted to assistant sales man- 
ager. He will continue as an ac- 
‘count executive, adding the respon- 
sibility of assisting Amos Baron, 
sales manager, in his administra- 
I tive duties. 
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PARENTS’ MAGAZINE’S 


ctor PAR Ee a sok 
ees 7 “ Se tice. - ; 
me tae ; 


This is IRVING QUACKENBOSS, 
Director of Baby Products, 
Johnson & Johnson, 

New Brunswick, N. J. 


A father of two able-bodied seamen, aged 
9 and 14, and captain of a new small 
power boat, he states: 


“Fishing and pleasure cruising in ‘Poo Cat I’ 
is great sport, but when budget-balancing 
comes ‘round, I'm convinced we should 
switch to searching for buried treasure!“ 


You'll hear a hearty “Aye, Aye, Sir’ to 
that from families with children. They 
spend 58% more for recreation than 
families without children...making 
PARENTS’ 1,625,000 reader-families with 
3,250,000 youngsters an inexhaustible 
treasure trove for our happy advertisers! 


Morey Estate Sues 


Gannett over Profits 


from Teletypesetter 


RocuHeEstTEr, Aug. 9—A suit charg- 
ing breach of contract was filed 
last week in federal court against 
Frank E. Gannett and the Gannett 
'Co., both of Rochester, by Alice C. 
Morey, executrix for the estate of 
Walter W. Morey Sr. of Los An- 
geles. 

The complaint alleges that in 
1926 an agreement was made be- 
tween Mr. Gannett and Mr. Morey 
regarding the invention by Mr. 
Morey of a machine “designed to 
transmit by telegraph or other 
means of communication a per- 
forated control ribbon which would 
operate a typesetting machine.” 


= The agreement called for the in- 
vestment by Mr. Gannett of $10,- 


000 for development of the inven- 
tion, and a later division of any 
profits derived from its sale on the 


WHO’s Farm Director, 


HERB PLAMBECK 


IRON CURTAIN: 


OU’VE been hearing about the twelve American 

farm experts who are now touring Russia, while 
twelve Russian farmers study American agriculture 
in Iowa. 


We of WHO are tremendously proud that our own 
Herb Plambeck was chosen as the only radio farm 
news man to accompany the American delegation 
to Russia. He’s taking pictures and making on-the- 
spot recordings. You will be able to hear these on 
WHO. His material will be available to NBC, ABC, 
CBS, MBS, Clear Channel Broadcasting Service and 
the U. S. Department of Agriculture. 


You can imagine the pressure that must have been 
used by every sort of medium, for representation 
on this trip. Why was Herb selected? Because, in 
addition to being the favorite farm commentator in 
America’s most productive farm area, he was recom- 


ee 


Affiliate 
FREE & PETERS, INC., National Representatives 


mended by the U. S. Department of Argiculture and 
by the nation’s three largest farm organizations — 
The American Farm Bureau Federation, the National 
Grange and the National Farmers’ Union (also by 
the National Association of Radio and TV Farm 
Directors, and other groups). 


Herb’s Russian tour is a tremendous “plus” for 
WHO listeners and advertisers. It’s the sort of “plus” 


you always expect— AND GET—from Iowa’s most 
important station. 


BUY ALL of JOWA— 
Plus “lowa Plus”—with 


a ay ee Tee 
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basis of two-thirds to Mr. Gannett 
and one-third to Mr. Morey. The 
complaint adds that the machine 
was later successfully developed, 
and is now widely used in the pub- 
lishing business under the name 
Teletypesetter. 

Despite demands by the plaintiff, 
the complaint continues, neither 
Mr. Gannett nor his corporation, 
which later was assigned certain 
rights in the invention, have ren- 
dered an accounting of profits re- 
ceived in exploitation of the device. 

The complaint asks that the court 
direct such an accounting and that 
judgment be awarded to the plain- 
tiff of any sums due under terms 
of the agreement. 


15 of 20 States 
Upheld Fair Trade, 
Council Reports 


Gary, Inp., Aug. 9—Analysis of 
recent court rulings on the consti- 
tutionality of fair trade reveals that 
fair trade laws have been upheld 
in 15 of the 20 states where they 
have been tested by state supreme 
courts. 

According to the American Fair 
Trade Council, which compiled the 
analysis, only Nebraska has had its 
fair trade law ruled invalid under 
the state constitution. ““Non-signer” 
provisions were ruled unconstitu- 
tional in four states—Arkansas, 
Florida, Georgia and Michigan. 


s John W. Anderson, president of 
the council, said the analysis, from 
the standpoint of cases won and 
lost, proves that fair trade is re- 
garded as essential to the general 
economic welfare in 44 of the orig- 
inal 45 states that had fair trade 
laws. 

“Opponents of fair trade have 
overemphasized the adverse rulings 
of a few lower state courts,” he 
declared. “In some states, lower 
courts have handed down conflict- 
ing decisions, with the result that 
the adverse rulings made sensa- 
tional headlines. But on a test of 
constitutionality, all but one of the 
state supreme courts recognized 
that fair trade is built on a solid 
legal foundation.” 


‘Columbus Dispatch’ Names 
Melvin Tharp Ad Director 


Melvin E. Tharp has been ap- 
pointed advertising director of the 
Columbus Dispatch, filling a posi- 
tion left vacant 
by the death of 
Lewis B. Hill 
(AA, July 25). 
‘Mr. Tharp, who 
formerly was Mr. 
Hill’s assistant, 
will supervise the 
‘newspaper’s re- 
tail, national and 
classified adver- 
tising divisions. 

At the same 
‘time, Guy H. 
‘Bullock, advertising manager of 
the Dispatch, was appointed direc- 
_tor of retail advertising. He joined 
the newspaper in 1910 and was 
named advertising manager in 1947. 


‘Cutter Heads Chevrolet PR 


John L. Cutter, former White 
House correspondent and member 
‘of the United Press staff.in Wash- 
‘ington, has been appointed public 
| relations director of the Chevrolet 
‘Motor division of General Motors 
Corp., Detroit. Mr. Cutter succeeds 
C. J. French, who has assumed 
new responsibilities in connection 
with expanded activities and spe- 
‘cial programs planned for Chev- 
om 22 plant cities. 


Melvin E. Tharp 


‘Soundscriber Names Heath 
Robert S. Heath, formerly with 
the Chamber of Commerce, Hart- 
ford, Conn., has been named ad- 
vertising assistant to the v.p. and 
general sales manager of Sound- 


scriber Corp., New Haven. 
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TALLEST WALL SIGN—Schenley Distil- 
lers expects to dominate Park Ave. 
with this 2,200 sq ft. sign. Bottle is 
68’ high, took 220 man hours, 15 
yals. of paint and 24 lbs. of white 
lead and oils to complete. 


Judge Assails RCA; 
Orders Documents 
Returned to London 


R. J. Potts Uses 
Color Film to Sell 
Its Agency Services 


” Kansas City, Mo., Aug. 9—R. J. 
-4 | Potts—Calkins & Holden, with of- 
fices in Kansas City, New York 
and Chicago, has come up with a 
new approach to explaining and 
selling agency service. 

The agency has produced a full- 
color movie which depicts exactly 
what happens when the agency 
tackles a new product or client 
problem. In the film, a fictional 
|| product is taken through all phases 
of the agency’s operation, including 
the first conferences with the plans 


board, research, copywriting, lay- 
out, merchandising services, radio, 
television and all other facets. 

“This is the first time, to our 
knowledge,” said J. B. Woodbury, 
president of the agency, “that any 
advertising agency has used this 
method of telling its story to pro- 
spective clients who cannot visit 
the agency’s office in person.” 

Gene W. Dennis and William J. 
Brewer, of the agency’s radio-tele- 
vision department, wrote, directed 
and narrated the movie. 


William Tierney Joins Clairol 
William R. Tierney, co-founder 
of Gould & Tierney, has joined 
Clairol Inc., New York, in the new 
position of director of marketing. 


NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


MAKE WAY FOR EL PASO! 


The nation's 75th city in popula- 
tion, 1950 census. NOW 60th 
according to 1955 Sales Man- 
agement Estimates. 

Covered Exclusively by 


She £1 Paso Cimes 


AN DEPENDENT NEWSPAPER 
MORNING AND SUNDAY . 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


Cuicaco, Aug. 9—Judge Michael 
L. Igoe in U. S. district court yes-| 
terday ordered Radio Corp. of| 
America to return important pa-| 
pers and documents from Zurich, | 
Switzerland, to London. | 

Judge Igoe said at a hearing last 
week that he would issue such an | 
order, after attorneys for Zenith | 
Radio Corp. complained that RCA | 
had moved the papers to Switzer- 
land just as Zenith was about to 
make use of them in connection | 
with a pending lawsuit against | 
RCA. Zenith is suing RCA, Gen- 
eral Electric Co. and Western Elec- 
tric Co., charging these companies 


with conspiracy to restrain trade) 


in the electronics industry. RCA 
also has a suit pending in which it 
charges Zenith with patent in- 
fringement. 


= Albert E. Jenner, RCA attorney, 
said the records were taken from 
London to Zurich in an office shift 
planned last November, four 
months before Judge Igoe granted 
Zenith permission to inspect the 
files. Judge Igoe denied Mr. Jen- 


ner’s request to delay the transfer || 


until September. Swiss law forbids 
the use of private records for depo- 
sitions to be used in lawsuits else- 
where. 

Judge Igoe criticized RCA for 
dilatory tactics, and described the 
removal of the files from London 
as a “flagrant matter.” Judge Igoe 
last March ordered that depositions 
be taken in London and RCA rec- 
ords pertaining to the case be sub- 
mitted to the U. S. consulate there. 

Zenith and Rauland Corp. are 
suing the three electronics indus- 
try giants for $16,000,000 in triple 
damages. Zenith and Rauland 
charge that since 1919, the de- 
fendants have conspired to monop- 
olize the radio and tv business and 
that their agreements with foreign 
interests have divided the world 
market among themselves. As a 
result of the alleged conspiracy, 
Zenith and Rauland have been ex- 
cluded from Canada and other for- 
eign markets, the suit charges 
(AA, Nov. 22, ’54). 


Alabama Daily Suspends 

The Examiner, Montgomery, 
Ala., has suspended daily publica- 
tion after more than 11 months as 
the third daily newspaper in Ala- 
bama’s capital city. Publisher 
Charles G. Dobbins announced in a 


front page editorial in the last edi- |. 


tion of the newspaper that “lack of 
advertising” caused the suspension. 
Mr. Dobbins said the newspaper 
had shown steady gains in national 
advertising, but “local advertising 


failed to keep pace.” 


It shouldyv’t come as a shock 


After all, KNX has been the leading station in 

Los Angeles for umpteen years. And this month, as in 
so many, many months before, it’s happened all 

over again... KNX leads every other Los Angeles 


station in a very decided manner: 
45% more audience than the second network station. 
68% more than the leading independent. 


Ahead of all competitors, morning, afternoon and 


evening, every day in the week. 


a one eee 


KNX reaches an average of 45% of the Los Angeles 
Metropolitan radio homes each day. 84% of the homes 


in just one week. No other Los Angeles station 
reaches so many people, so often or so effectively. 


Get up, and stay up, with KNX RADIO 


Los Angeles, 50,000 watts. CBS owned. Represented 
by CBS Radio Sales. 


Sources: The Pulse for Los Angeles, May-June, 1955 


Cumulative Pulee Audience 
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Goodman-Anderson Adds One | Anderson Advertising, Los Angeles, Angeles, has resigned the account 

Nic-I-Silver Battery Co., Santa/to handle its advertising, effective| because of “differences in admin- 
Ana, Cal., has appointed Goodman-' Sept. 1. Stodel Advertising Co., Los istrative policy.” Robert Anderson 
recently resigned from Stodel to 
join Mort Goodman in forming 


use Advertising 
| ‘RTRAINING PROGRAMS | ———-ei 


Mrs. Trudy Dye, formerly editor 


SLIDES FOR a (of the Better Farm Living section 
VU-GRAPH «© VISUAL CAST 7 of Better Farming, has been ap- bal 
35MM 2x2 © LANTERN SLIDES : | pointed to the new post of head of} |~ 
STRIP FILMS © STEREOS..... _|the women’s merchandising divi-| | 

ALL ORIGINAL IN ANY QUANTITY oe sion of the promotion department 5 ; 


of The Saturday Evening Post, 
Philadelphia. 


Quality and Service Guaranteed 


NEW OUTDOOR CAMPAIGN—Ethyl Corp. has just launched a new four- 
Larrel Associates Moves month 24-sheet poster campaign in West Coast markets to help its 


a i u Ethyl line. Th ks th 
a first 
ALLEN-GORDON-SCHROEPPEL AND REDLICH INC. | |,,,Ursbe< Associates Aavertising) Cie ie ine company since 1999, according to Outdoor 
180 WEST RANDOLPH STREET » CHICAGO 1, ILLINOIS ©’ FRanklin 2-6888 | | Washington. Advertising Inc. Batten, Barton, Durstine & Osborn is the agency. 
AAA Will Withdraw 
from Auto Racing 


at End of Season 


WASHINGTON, Aug. 9—Big-time 
auto racing got a bad jolt last week 
when the American Automobile 


oO Assn. announced that it will with- 
draw from the sponsorship of races 
after this season. 

AAA interest in racing dates 
back to the Glidden tours after the 
turn of the century. AAA’s de- 

RAD |! '@) cision to dissociate itself was 
prompted by the rash of tragedies 
which have haunted racing during 
the past year. 

The decision is of particular im- 
portance to the famous 500-mile 


a ee annual Memorial Day Classic at 
WmMov Indianapolis, which has benefitted 


from official AAA backing. 


AAA President Andrew J. Sor- 
doni said the executive committee 
decided that racing, which empha- 

. sizes speed, power and human en- 


durance, is “not compatible” with 
the major objectives of AAA in 
promoting street and highway 
safety. 


RENTAL OF PROJECTION EQUIPMENT 


IN INLAND CALIFORNIA [AND WESTERN NEVADA) 


® The problem was brought to the 
attention of Congress last month 
thle when Sen. Richard L. Neuberger 
~ (D., Ore.) protested what he called 
“carnage on the racetrack.” He 
a pointed out that 59 persons had 
es been killed in AAA-sponsored 
events in the past 10 years and at 
least 111 others in non-AAA 
events. 

While he did not introduce legis- 
lation, he said he doubted there 
was “as much bloodshed in Spanish 
bull rings as today is occurring on 
automobile race tracks.” 

One of the developments con- 
sidered by AAA was the tragedy 
at Le Mans, France, where 79 
spectators were killed and 91 oth- 

ers injured by a racing car. There 
have also been several deaths of 
x esi RAN i ih rie Pao “s ws noted drivers this year, including 
- eS ee oe ae eee ae : Bill Vukovich, who was killed in 
the Memorial Day race. 

There were indications that the 
National Assn. of Stock Car Auto 
Racing would try to take over 
AAA’s role in supervising racing. 


ABC-TV Signs 4 Stations 


American Broadcasting Co. has 
signed four more video stations. 


“> 


7} ' ~ 


peer 
peat 


These four inland radio stations, purchased as a unit, give you KFBK @ SACRAMENTO They are KLRJ-TV, replacing 
| more listeners than any competitive combination of local stations \ en gy hl be Arr von =. 
... and at the lowest cost per thousand! (SAMS and SR&D) as the Plattsburgh, N. Y.-Burling- 
: ton, Vt., affiliate; KWTV, Okla- 

In this mountain-isolated market, the Beeline serves an area KMJ @ Fresno homa City, one of three stations 


with over 2 million people and 3% billion in spendable income. 
(1955 Consumer Markets) 


carrying ABC shows in that city, 

and WHBQ-TV, Memphis, which 
ckn @ BAKERSFIELD shifts from a secondary to primary 
affiliation status. 


Kilpatrick Heads Research 
Dr. Franklin P. Kilpatrick has 
} e been named head of research de- 
4 estates | velopment of National Analysts 
. Inc., Philadelphia. He has been 
with the company as psychological 


and research consultant for the 
| : past two years, and has been as- 
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sistant professor in the Princeton 
University psychology department. 
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Auto Credit Isn‘t 
So ‘Crazy,’ Finance 
Firm's Study Finds 


(See earlier story on Page 31) 


New York, Aug. 11—Charges of 
“crazy credit” in the automobile 
market were refuted here today by 
Universal C.I.T. Credit Corp., 
which released a new study on 
car financing. The study was in 
answer to National Automobile 
Dealers Assn. charges that too- 
liberal auto credit may be “busi- 
ness suicide.” 

The study, covering the ten-year 
period since the end of World War 
II, shows that the American public 
has bought $107 billion worth of 
new cars in that time. Of this 
amount, 22% was paid in cash 
down, and the remaining 78% was 
financed. 

In the first six months of 1955, 
the study shows, $8.6 billion in 
new car loans were made. These 
loans were used to buy cars worth 
$11 billion, indicating that buyers 
were still borrowing only 78% of 
the price and making cash down 
payments of 22%. 


® L. Walter Lundell, president of 
Universal C.I.T., reportedly the 
largest independent auto finance 
agency, said that Americans have 
proved good credit risks in auto- 
mobile purchases. A total of $72 
billion of the $84 billion borrowed 
since the end of the war, he said, 
has already been repaid. The re- 
maining $12 billion is being repaid 
currently. 

While $8.6 billion in new loans 
were made in the first half of ’55, 
the public was repaying $6.4 
billion in previous loans. About 
10,000,000 Americans will finish 
paying off their automobile loans 
this year, Mr. Lundell said. 


TIGHTEN UP CREDIT, 
GM ADVISES DEALERS 


New York, Aug. 11—General 
Motors Acceptance Corp., in a 
memo to GM dealers, has urged 
them to tighten up on credit. 

“GMAC has a suspicion,” the 
memo says, “that some people now 
buying GM new cars may not be 
paying as much as they could com- 
fortably afford and may be obli- 
gating themselves to make monthly 
payments stretched out beyond 
their actual needs. 

“Undoubtedly some customers 
who should buy used cars are be- 
ing induced through ‘easy terms’ 
to take delivery of new cars,” the 
memo says, “and some people who 
ordinarily would buy a lower 
priced new car are ‘easy-termed’ 
into a bigger and more expensive 
model.” 


= The memo suggests that dealers 
are not likely to run into too much 
trouble if they stick to the stan- 
dard credit formula which requires 
a one-third down payment and 
allows 30 months to pay. 

But, it warns, even in such cases 
there is a five-month danger zone 
in which the money owed on the 
car is greater than the car’s mar- 
ket value. It is noted that 51% of 
GMAC new-car repossessions are 
made before the fifth instalment 
is paid. 


Wank, Lougee Adds One 

Wank, Lougee, McDonald & Lee 
has been named to develop an ad- 
vertising and sales promotion cam- 
paign for H. C. Little Burner Co., 
San Rafael. The company manu- 
factures and distributes residen- 
tial heating equipment. Plans call 
for use of all media. 


McDonough Joins Best 


James McDonough, formerly 


with Grant Advertising, Chicago, 
has been named creative group 
head of Gordon Best Co., Chicago. 


‘Seventeen’ Increases Rates Walker Joins Claire Forbes 
Seventeen is raising its advertis-| Herb Walker, recently retired 
ing rates, effective with next Feb-|from the California department of | 
ruary’s issue. The b&w page rate employment, has joined Claire 
moves up from $2,875 to $3,125 and | Drew Forbes Advertising Agency, 
the cost of a four-color page goes | Santa Barbara, aS market and re-| 
from $4,260 to $4,650. It is the mag-| search specialist. 

azine’s first rate increase in four 
years. The circulation guarantee|Royal & de Guzman Adds One 
remains at 900,000. K. Allan Tay-| Walker & Zanger, New York, has 
lor, ad director, said the step waS|named Royal & de Guzman to 
taken, “to bring the rate structure|handle advertising for H. Krull 
in line with current production.” | brushes. 
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‘| McCREADY PUBLISHING 
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GREENVILLE... 
South Carolina’s BIG Market 


on The Greenville market has long led all others in South Carolina 
in Incomes, Retail Sales, Employment and Payrolls, Manufac- 
turing, and other measurements that interest sales managers. 


oe = THE BIG 12... 


Alabama — BIRMINGHAM 
2 (Jefferson County); Florida — 
“i MIAMI, JACKSONVILLE, 
8 TAMPA (Dade, Duval, Hills- 
4a borough Counties); Georgia — 
t ATLANTA (Fulton County); 
: North Carolina — GREENS- 
BORO, CHARLOTTE (Guil- 
% ford, Mecklenburg Counties); 
South Carolina —GREEN- 
VILLE (Greenville County); 
Mississippi—JACKSON 
(Hinds County); Tennessee — 
ae NASHVILLE, MEMPHIS, 
CHATTANOOGA (Davidson, 
Shelby, Hamilton Counties). 


ee 
Che Greenville News 


--s MORNING & SUNDAY 


| GREENVILLE PIEDMONT — 


: aa EVENING 


| Serving South Carolina's Leading Market 


GREENVILLE IS THE ONLY COUNTY IN SOUTH CAROLINA 
LISTED IN THIS DEPARTMENT OF COMMERCE REPORT. 


The Greenville News and Piedmont have complete coverage 
of Greenville County . . . the only such coverage offered adver- 
tisers by any medium. For further information, contact your 


nearest WARD-GRIFFITH office. 


a 


Represented Nationally by 
WARD-GRIFFITH CO., INC. 
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Crowell-Collier Moves Office 


The Pacific Coast advertisiag| 


and sales headquarters of Crow- 
ell-Collier Publishing Co. has 
moved from the Russ Bldg. to the 


19th floor of the new Equitable! 


Life Bidg. in San Francisco. 


DAYTONA BEACH 


FLORIDA 
Population: (U.S. Post Office 
es te) City Zone, now.... ....63,096 
Florida’s Year "Round Resort Covered By 
DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 
2. Over $115,630,000 effective buying 
income. 
. Over $92,938,000 retail sales. 
A quality market index of 123. 
1954 total advertising 15,487,024 lines. 
SEND FOR OUR MARKET DATA FOLDER 
Represented by V. J. Obenauer Jr. in Jacksonville 
Nationally Represented by 


im 


WARD-GRIFFITH 


co. 
The Word-Griffith Co. maintains offices 
in all princip gq centers 


|Robin Hood Shoes Buy 
‘Buffalo Bill Jr.’ Film 


The Robin Hood division of 
Brown Shoe Co., St. Louis, will 
‘sponsor the “Buffalo Bill Jr.” vid-~ 
film series in 50 markets, starting 
Aug. 20. Leo Burnett Co. is the 
agency. 

Robin Hood will carry the cow- 
boy telepix until late September 
when the show’s regular season 
sponsor, Mars Inc., returns from 
summer vacation. Mars will pre- 
sent “Buffalo Bill Jr.” every week 
on 112 stations. The series is dis- 
tributed by CBS Television Film 
Sales. 


Pitman Joins Kraus Co. 


Jack Pitman, former Chicago 
newsman and a free-lance maga- 
zine writer, has been appointed 
copy chief and an account execu- 
tive with Herbert M. Kraus & Co., 
Chicago public relations company. 
Mr. Pitman has been with NBC, 
City News Bureau and the Wall 
Street Journal in Chicago. 


Anderson & Cairns Employes Get Stock 


Distribution and Profit 


New York, Aug. 9—Anderson & 
Cairns has just launched a new 
Stock distribution plan and a new) 
profit sharing plan for its em- 
ployes. 

Here is how they work. 

Under the stock distribution pro- 
gram, all employes who have been 
in the employ of the agency for 
two years, except those who al- 
ready own 10% or more of the 
stock, may subscribe up to 5% of 
their annual base salary toward 
purchase of Anderson & Cairns 
stock. At the end of each calendar 
year, the company will contribute 
20% of its net profit before taxes 
to match up to but not exceeding 
100% of the individual contribu- 
tions. 

At the end of the calendar year, 
the individual’s deposit plus the 
company’s contribution will be ap- 
plied to the purchase of stock in 
the individual employe’s name at 


Sharing Benefits 


the book value of the stock at the 
end of the year. 

Abraham Fisher, treasurer of 
the company, told AA the current 
book value of the A&C stock is 
$14. Its par value is $10. 


= The company has outstanding 
20,000 shares of stock. No new 
stock will be issued, Mr. Fisher 
said. The company has in its treas- 
ury a sufficient number of shares 
to take care of the new stock dis- 
tribution plan for the first year. 
Thereafter, the three principal 
stockholders—T. Hart Anderson 
Jr., board chairman, John A. 
Cairns, president, and Mr. Fisher 
—have agreed to sell to the com- 
pany enough shares to take care 
of the plan for the next several 
years. 

The new profit sharing plan pro- 
vides that starting this year, A&C 
will distribute 30% of its net op- 


All postmarks are actual reproductions. Post 
offices mentioned in the text really exist. 


Grit blows hard where 


most magazines blow soft— 


in true small towns 


A good topic to place on the Agenda (Kans.) of the 
next meeting with your advertising Agency (Iowa, 
Mo.) is Grit. 

You'll find yourself in the pleasant territory of 
America’s least exploited market—16,000 small 
towns. Not suburban small towns, mind you. True 
small towns—places isolated from big-city 
influence. Of Grit’s 800,000-plus copies each 
week, 58.58% wind up in towns of 2500 and less. 
There isn’t another magazine in the land which 
even approaches this concentration. 

That's important, because true small-town people 
are difficult to reach. There’s no local daily paper, 
there are few newsstands, and TV coverage is pres- 
ently far from adequate. So small-towners turn to 
Grit for information, inspiration, entertainment. 
And Grit never lets them down. It covers the inter- 


ests of the entire family. Everything from world 
news to the weekly sermon is permeated with an 
authentic small-town flavor—optimistic, comfort- 
able, pleasant. 

Grit sells merchandise, too. A score ot yearly 
surveys offer proof beyond doubt. Since Grit readers 
in themselves equal a market as big as Cincinnati, 
Kansas City, Seattle, Buffalo and Minneapolis com- 
bined, their business is worth going after. And you 
can afford to do it, for a year-long, large-space cam- 
paign can cost as little as one full-page ad in a mass- 
audience magazine. 

Make no mistake, advertising in Grit can be a 
Tenstrike (Minn.) for you! 


Grit Publishing Co., Williamsport, Pa. « Represented by Scolaro, 
Meeker & Scott in New York, Chicago, Detroit, Philadelphia; and by 
Doyle & Hawley in Los Angeles and San Francisco 
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erating income before taxes to its 
employes for profit sharing. Allot- 
ments will be prorated according 
to length of service and base sal- 
ary. 

In addition to these benefits, the 
company has had in effect for sev- 
eral years, and will continue, its 
hospitalization and medical insur- 
ance plan. A&C matches dollar for 
dollar any payments made to em- 
ployes in either the Blue Cross or 
Blue Shield plans. For example, 
instead of getting the usual $155 in 
benefits from Blue Cross-Blue 
Shield in maternity claims, the 
A&C employe gets an additional 
$155, or $310. 

A&C also has a group life in- 
surance plan, operated entirely at 
the agency’s expense, which pays 
lump sum benefits to employes 
starting at a minimum of $1,000 
and going to a maximum of $5,000. 
Each new employe starts at $1,000. 
The insurance increases automati- 
cally $500 a year until the maxi- 
mum sum is reached. 


# In discussing the new stock dis- 
tribution plan, Mr. Cairns told AA 
that the pian was started with 
several major purposes in mind. 

“First,” he said, “we want to 
give as many responsible people as 
possible in the agency an oppor- 
tunity to own a part of the busi- 
ness in which they are working. 
Second, we want to provide a 
transfer of control over a period 
of years, from the older to the 
younger people, in an _ orderly 
fashion. 

“Third, we want to provide a 
sound means of financial reward 
and an opportunity to purchase 
securities at a rate of anywhere 
from 50¢ to $1 on the dollar. 
Fourth, we want everybody in the 
agency to be a part of the team, to 
pull together for the good of the 
whole, and to stay together for 
their own individual benefit and 
for the company’s benefit.” 


a Mr. Cairns said that the agency 
now has 85 employes, and that 
75% of them are eligible to partic- 
ipate in the stock distribution plan. 
He emphasized that no effort will 
be made to persuade or coerce 
anybody to participate. Since the 
plan was announced in late July, 
14 employes have availed them- 
selves of the opportunity to buy 
A&C stock. 

A&C had estimated billings in 
1954 of about $5,500,000. Asked 
about the agency’s billings for the 
first six months of ’55, Mr. Cairns 
said they were “about 10% ahead 
of the comparable period of ’54,” 
but that he expected billings dur- 
ing the second half of ’°55 “will 
probably be 25% higher than in 
the last half of 54.” 

During the first six months A&C 
has added six new clients: Ameri- 
can Enka Corp., Sandoz Chemical 
Corp., Southern Dye Stuffs Corp., 
The New Yorker, Waring Prod- 
ucts Corp., and Wynn Oil Prod- 
ucts Co. 


‘Western Building’ Appoints 
Western Building, Portland, has 
appointed Douglas G. Pilkington 
advertising sales manager. Mr. 
Pilkington formerly was an adver- 
tising sales representative in Chi- 


cago for Progressve Architecture. 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 


Accepted by the 


ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


ite for details or contact 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Women’s Hosiery 
Makers Plan Drive 
to Fight Bare Legs 


PHILADELPHIA, Aug. 9—Women’s 
full-fashioned hosiery manufac- 
turers have pledged $150,000 to- 
wards an advertising and promo- 
tion fund to fight the bare-leg look 
in stockings. 

The pledges are contingent on 
the development of a $400,000 
promotion fund by Hosiery Fash- 
ions, whose agency is William 
Jenkins Advertising Inc. 

The original proposal for indus- 
try action was made last April, and 
called for an investment of 2¢ per 
dozen pairs of stockings. Based on 
an annual production of 50,000,000 
dozen pairs of full-fashioned stock- 
ings, the promotion fund could 
reach $1,000,000 a year. 


® Hosiery Fashions hopes to get 
someone in the industry to accept 
the office of chairman pro tem and 
to appoint a board of directors 
responsible for the plan’s operation 
and acceptance and distribution of 
funds. 

A mailing sent to all full-fash- 
ioned hosiery manufacturers by 
Hosiery Fashions stated that “the 
women of America must be sold 
and kept sold on the fact that their 
legs are a focal point of fashion, 
that a woman is properly attired 
when her legs are dressed as part 
of the ensemble, with the seam in 
stockings linking hemline and 
shoe.” 

The need for bringing full-fash- 
ioned stockings back into the con- 
sciousness of American women is 
even more apparent now than it 
was last April, according to Hosiery 
Fashions. 


de Noyelles, Walsh and 
DeLone Join “Woman's Day’ 


Woman’s Day has appointed 
three new salesmen. Joining the 
New York office are Marshall N. 
de Noyelles Jr., on the national ad- 
vertising staff of the New York 
Times for the past seven years, and 
James J. Walsh, with Woman’s 
Home Companion for the past 11 
years. Frank DeLone, account ex- 
ecutive with Lavenson Bureau of 
Advertising for the past eight years, 
has joined the magazine’s Phila- 
delphia office. 


Form Capp-Hample Inc. 


Cartoonist Al Capp and Stu 
Hample, former copywriter at Bat- 
ten, Barton, Durstine & Osborn, 
have formed Capp-Hample Inc., to 
produce cartoons and copy for ad- 
vertising, using the comic-strip 
technique. Offices are at 145 
Pinckney St., Boston, and 17 E. 
45th St., New York. 


Joins Perrin-Paus Co. 

Joseph Durand, formerly with 
NBC-TYV, has joined the New York 
staff of Perrin-Paus Co. to assist 
in handling the agency’s aug- 
mented fall schedule of telecasts. 


IN HAVERHILL, MASS. 
IT’S THE GAZETTE 


George McLaughlin, 

Advertising Manager 

of the GAZETTE 

gives you these facts: 

1—Retail Sales— 
$51,926,000 a new 
high. 

2—Food Sales— 
ao a new aka , 
hi George Mc hlin 

3—World Shoe oon an > owed 
making center. 

4—Western Electric Co., Mfg. Center. 


A trading zone population of 
110,488 reached by the 


HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


Nationally Represented by 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


$800,105 
First 6 mon 1954 


th re 
First 6 months 1953 


$474,220 


First 6 as 952 
( 


you Say... 


UT, 


There’s no doubt about it. 
HousE & HOME’s editorial spark fires sales— 
for its readers and advertisers alike. 


It’s a magazine of ideas—hot ideas that 
the men in homebuilding use every day to design, 
build, finance and sell better houses. 


Your second sales force 


Today, these professional readers 

of House & HOME are your second sales force. 
They package your products 

for close to 80% of the nation’s homebuyers. 


And this is why the 100,000 readers of HouUSE & HOME 
have proven to be such a worthwhile 

audience for your message... why, among all 

the magazines serving the homebuilding market, 
advertisers now place their greatest investment in 


ouse :home 


the greatest Influence in homebuilding: 


Published by TIME Inc. 
9 Rockefeller Plaza 
New York 20, N. Y. 


AMERICAN LUMBERMAN 
AND BUILDING PRODUCTS | 
MERCHANDISER (bi-weekly) 
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Winslow Joins Aubrey. Finlay )Department Store Sales... 


5% Gain Registered in Aug. 6 Week 


Lloyd A. Winslow, formerly a| 


divisional sales manager of Moor- | 


man Mfg. Co., has joined Aubrey, 
Finlay, Marley & Hodgson, Chicago, 
as an account executive. 


In CANADA 


39% of the 
English-speaking Families 
read 


The STAR WEEKLY 
Ask for Information 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


WasHINGTON, Aug. 11—During 
the week ending Aug. 6 depart- 
ment store sales showed a 5% gain 


‘over the same period of 1954, ac- 


cording to the Federal Reserve 
Board. 

For the four-week period ending 
at the same time, sales were 10% 
ahead of 1954 sales and year-to- 
date sales were 7% ahead. 

Among the 12 FRB districts, 
highest sales gain, 18%, was re- 
corded by St. Louis. Sales losses 
were reported for Boston (5%), 
New York (4%) and Philadelphia 


(1%). 


The remaining FRB districts, 
all of which showed gains, reported 
the following percentage gains over 


1954: Cleveland, 9%; Bans 


7%; Atlanta, 10%; Chicago, 4%; 

Minneapolis, 2%; Kansas City, 

15%; Dallas, 10%, and San Fran- 
cisco, 3%. 

% Change from ‘54 

Week Ending 

Federal Reserve July July 

District, Area and City 23 30 


UNITED STATES. ..............00 +12 +13 
Boston District 0.0000... +2 +15 
Metropolitan Areas 
Boston 0 a | 
Downtown Boston ..........-. —7 +18 
Suburban Boston .............- +17 +15 
I earn coccccscocenevsen +14 + 6 
72 +19 +22 
Lowell-Lawrence ............-« +10 +18 
Cities 
RR 4+18..-+3 
SE a +1 +17 
New York District .................. +5 +10 


Metropolitan Areas 


Buffalo 


New York-N.E. New 


Jersey . 

Newark .. 

New York . ‘ 
Rochester .. 


eeeeeeereeecsrese cencenens 


Syracuse ........... 


Metropolitan 
Wilmington 
Trenton ......... 
Lancaster ... 
Philadelphia 
Reading 


Philadelphia District . 


Perrerrrrir ttt tttrrrrr 
Srrrtirrert rte 


Scranton 


Wilkes-Barre—Hazelton .. 


Cleveland District 


Metropolitan 


seeeceeeeereoees 


Areas 


IIIER | sciccencncerescosccerccsensese 
IIIIEN  sitcrcennssccmecesesnccceocens 
IN cnrcesetlttitnseccccensvensionese 
IED gnnieandtddinicssetigneomes 


Erie 


City 
Pittsburgh .. 


Richmond District .................. 


Metropolitan 
Washington 


Areas 


ARGET 


) 
BATON ROUGE, 


The only TV station completely covering the rich heartland of 
Louisiana. New payrolls —new wealth are generated in Louisiana by 
OIL, GAS, SULPHUR, SALT, LUMBER, INDUSTRY, AGRICULTURE 


HAMMOND 
OPELOUSAS y 
/} BATON ROUGE 
o 
PLAQUEMINE @@E=~ 
{/ 
eres DONALDSONVILLE Q° 
NEW IBERIA 


MARKET DATA PREDICTED SERVICE 
AREA* WBRZ, Channel 2 


1954 
*Class “3” 


Population 860,000 
FTV sets in area ......164,650 
Effective Buying Power........._.--.. $899,481,000 
Retail Sales ...$580,937,000 
Food Sales _...................--..----.--...--. 129,460,000 
Automotive Sales _.............._...-.....$ 122,571,000 
Drug Sales —....--..-...........$ 16,371,000 


SOURCE: Sales Management’s Survey of Buying Power, 


tTelevision Magazine 


MORGAN CITY 


NBC-ABC 


POWER: 
100,000 watts 


MORE TOWER: 


1001 ft. G6 inches 


Largest TV Antenna 
im the United States 
12 Bays—Channel 2 


Represented by Hollingbery 


e $899,481,000.00 
® Buying Power Market 


LOUISIANA 


RETAIL SALES: $580,937,000.00 


Advertising Age, August 15, 1955 


Department Store 
Sales Barometer 


Change From 1954 


Week Ended £ +5 % 
Aug. 6, 1955 


Jan. 1 to 
Aug. 6, 1955 


i, 


Downtown Washington. +16 +20 
RRA CHR r+1l1 + 3 
Se IES r+25 + 5 

Atlanta District .......0.0000....... r+l1 
yo ae ee Areas bios sh 

I ica sds cnssenied 
Jacksonville .......cccccccccesesee P oe 
Atlanta ... 

Augusta hy bag 

New Orleans. .............ccc0 +9 +17 

oo vhdiindinettashbdatapenbigpiiasice +50 +22 

GP See 

Car r+20 +24 

I tacccientivasstehdnchistaeccaahtiuns — 6 +1 
Chicago District ...................... 12 
om Areas en 

I i 7 
Indianapolis... +20 Heh 
GI leihadetesssechisecstcnessscsate +18 +19 
ID ettinshisidesiecocsvcians +3 +3 

St. Loufs District .................... r+ 8 
Metropolitan Areas . ee 
PE EE Sliidcehessosdecousainns 3 
PUTED ectshidhinl citvcsbnsdshines He ts 
a a ee +9 +22 
NONI “sinccavecsesstiniiitdecinsaliit +15 +22 
Minneapolis District .............. +7 + 3 
Metropolitan Areas 
Minneapolis-St. Paul ........ + 8 + 3 
Minneapolis City................ +9 + 3 
3 A” Sa + 5 + 3 
Cities 
Duluth-Superior ................ + 6 +1 
Kansas City District ............ + 8 +20 
Metropolitan Areas 
PERINIET  clintiaslicccttbeecvceetesinstontenys r+21 +27 
PIII otaliianiticnenscisietncccenniinns +9 +19 
Eee r+l1l +35 
BS, SID cisiecsnasnasenconmeneqpeveces +11 —4 
AIDUQUETQUE ooo... ccccccecesesenee +19 +11 
ce een +19 +23 
PNIINID--Reticedievcssiionshtictnbepthphesestecs — § +9 
City 
I GIR | ccicstcticcicterecestnsece 0 +22 
Dallas District .................008 +11 +13 
Metropolitan Areas 
RENTED Sstacenetnbeeeteneeescccovccsccsenenge +16 +21 
BE IY seeieictccheninsatesteserceneesces +14 + 3 
WG, TNO csensseccstscrcccveiestones 0 + 2 
PTE. ptersepniernesectonsecensurvensene +4 +9 
SS CIID: vsctemnctseverncnstocsung +15 —2 


San Francisco District ........ « P+ 7 
Metropolitan Areas 


el INO. cscttttasivinnatinianorinn 2 411 
Downtown Los Angeles... —10 +13 
Westside Los Angeles ....... + 2 +13 

Sacramento —7 

Re TI cndeicatilintssesectncreees + 3 

San Francisco-Oakland .... -+- 6 +4 
San Francisco City ........... + 4 +1 
Oakland City ....ccccccceenee +10 + 9 

RE FOG ceniccicscrcnesticistadsicnscces —17 —4 

Portland + 8 +15 

Salt Lake City 0.0... +43 +4 

BORER seecccrccccssscesscccovveccccorcoere +16 +15 

IIE» pevesdtsisingsenscintvsinccssooqses 0 +14 

DETIIAD  cccseccsccvsesscvsorssessecscseserse +8 +12 

r—Revised. 


*—Data not available. 


Mclntosh Joins ‘Sunrise’ 


Sunrise, the Magazine of South- 
ern Living, St. Petersburg, has 
appointed Douglas B. McIntosh its 
southeastern sales representative. 
Mr. McIntosh formerly was with 
Reinhold Publishing Corp., Ziff- 
Davis Publishing Co., Henry Pub- 
lishing Co. and Whitney Publish- 
ing Co. 


Hawkins Joins Elgin 


William E. Hawkins, formerly a 
reporter for the Chicago Daily 
News, has joined the public rela- 
tions division of Elgin National 
Watch Co., Elgin, Il. 


LYNCHBURG 


VIRGINIA 


An Industrial Center, A Vi Key 
City Reached Throu 


THE LYNCHBURG NEWS & ADVANCE 
1. Effective buying income 
$73,873,000. 
2. Quality of market index 110. 
ity zone population 53,880. 
:. Lynchburg cannot be sold from 
the outside. 


ADVERTISE IN LYNCHBURG 


GET OUR MARKET FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Advertising Age, August 15, 1955 


ie Arthur Godfrey uays: Kes 
“GET FREE BOTTLE OF STA-PUF MINACLE RINSE 
and/or STA-FLO LAUNDRY STARCH!” 


host saad yous tate! from ame ov both prowtvets f+ 
+e LAUMORY TWINS OFFER, Deceter, Mend oO nev goon 
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‘FREE'—A. E. Staley Mfg. Co., De- 
catur, Ill., offers a “free” bottle 
of Sta-Puf and/or Sta-Flo to in- 
troduce its new rinse (AA, March 
28). The ad is running in news- 
papers in 23 markets this month. 
Ruthrauff & Ryan, Chicago, is the 
agency. 


New 30-Sheet Poster 
to Be Part of Fall 
Drive for Lincoln 


New York, Aug. 11—The Lin-/| 


coln division of Ford Motor Co. 
will break a new campaign in 
September for Lincoln cars, Plans 
call for use of newspapers, mag- 
azines, television and outdoor pos- 
ters. 

All media schedules, except 
outdoor, are still in a state of 
flux, AA was told. The outdoor 
schedule calls for 1,500 posters. 
These will be the new 30-sheet 
poster size, recently authorized by 
the Outdoor Advertising Assn. of 
America. 

Lincoln is understood to be the 
sixth national advertiser to make 
use of the new 30-sheet posters, 
dimensions of which are 116” 
high by 263” wide, as compared 
with the 104” high by 234” wide 
dimensions of the 24-sheet poster. 


= General Foods Corp. was the 
first national advertiser to use 30- 
sheet posters, for its Jell-O pie 
fillers, starting in June for a three- 
month trial period in all markets 
with a population of 12,000 and 
over. 

Since then American Oil Co., 
the Chevrolet division of General 
Motors Corp., F. & M. Schaefer 
Brewing Co. and Shell Oil Co. 
have experimented with 30-sheet 
posters. 

Advantages claimed for the new 
posters are increased visibility, 
longer period of exposure and 
greater impact. The marginal or 
white area surrounding a 30-sheet 
poster is 44%” all around. 

Lincoln’s use of outdoor is its 
first employment of the medium 
since 1948. 

Young & Rubicam is the agency. 


Norman Malone Moves 
Norman Malone Associates, Ak- 


ron agency, has moved to larger 
quarters at 161 Ash St. 


NORTH CAROLINA 


1. Buying Center of Craven County. 

2. Quality of Market—105. 

8. Effective Buying Income 
$21,112,000. 


THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


| Nutrilite Sponsors Contest 


ar Radio Show Story Ideas 

Mytinger & Casselberry, Long 
\Beach, maker of Nutrilite food 
supplement, will conduct a nation- 
al contest to produce story ideas 
‘for “Your Nutrilite Theater,” 
which it will sponsor on NBC Ra- 
dio, starting Sept. 18. Contestants 
must submit a 500-word story out- 


s} line, plus a 50-word summary of 


|the plot, to qualify for prizes. All 
jentries must be accompanied by 
‘an official entry blank, obtainable 
ifrom a Nutrilite food supplement 
| dealer. Prizes in the contest in- 
‘clude trips to Hollywood for the 
26 contestants submitting winning 
story ideas, and new cars and oth- 


S ier merchandise. The contest will 
4 sects through Jan. 15, 1956. 


'Elwood Robinson Adds Two 


Elwood J. Robinson & Co., Los 
Angeles, has been appointed to 


handle advertising for Golden 
State Mutual Life Insurance Co., 
Los Angeles, and the advertising 
and sales promotion campaigns on 


washer of Gerity-Michigan Corp., 
Adrian, Mich. Golden State Mu- 
tual plans now under way call for 


icampaigns in California, Illinois; WIV] Appoints Arden 
‘and Texas. Gerity, which is using | 


Jon. E. Arden has been ap- 
the Los Angeles area to introduce | pointed merchandising director of 


: _its new dishwasher, will launch an|WTVJ, Miami television station. 
the Pacific Coast for the new dish- | 


intensive tv spot and newspaper| Mr. Arden formerly was advertis- 


‘campaign. National distribution is|ing and sales promotion director 
/now being set up for the new dish- | of Food Fair and Carl’s supermar- 
washer. 


‘ket chains in the Miami area. 


THIS IS HARRY GRIFFITH—( Another W-G Salesman) 


Harry C. Griffith entered the representative business in 1907. He started his own 
agency in 1912, later merging with Gen. Bryant to form Bryant, Griffith & Brunson, 
Inc. In 1941 they merged with the Chas. H. Eddy Co. to form our comeeny of which 
Harry is Secretary & Treasurer. Harry’s long experience has made him a host of 
friends and an able advertising counselor. He was President of the N.Y. Chapter of 
the A.A.N.R. and he served on the Committee in charge of the Bureau of Advertising. 
Harry like any of our salesmen, will help solve your advertising problems. 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building..............scseeees Plaza 5-7028..... 1... cee ceececcceeeees NEW YORK 


WHEE TE on ccacbiwvccedoccccdvecednenee Superior 7-2485...........eeceeeneeneees CHICAGO 
General Motors Building.................0se00: Trimity 3-666... .....cccccceccsesessese DETROIT 
GORRESE Genes BIINEEs 0 cna ccc doccccescvccsccet Léberty B-SOSD...cccccccccsescsccceccoeces BOSTON 
Pulton National Bank Building..............+- Cypress 8545-6. ...........0-eseneeeenss ATLANTA 
S2GB ROG WOMENS. bi ccc dcdevccccccocccsceess Pranklin 5-8020. .........sseeeeesees CHARLOTTE 
. RR eRe ery eee Yukon 2-2-6028... ......cseeeees SAN FRANCISCO 
Philadelphia National Bank Bidg............+++ Locust 17-4379. ....00+--.ceeeeeees PHILADELPHIA 
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SWISS HAVE 
A WAY 


From far-off Switzerland comes the flong for Rapid 
newspaper mats. Made exclusively to Rapid’s specifica- 
recision for which the Swiss are famed, 
ong is the finest obtainable anywhere. 
Quality control at every step assures the exact thick- 
h and impression plasticity that 
enable Rapid to deliver a full measure of quality repro- 
duction in each of four types of mats: 


1) Rapid Plastic Magazine Mat with exclusive plastic 
' coating for finest halftone and color reproduction. 
2) Rapid DeLuxe R.O.P. Color Mat for finest newspaper 
color reproduction. 

3) Rapid Super Mat for general newspaper advertising. 
4) Rapid Ad Mat of Super Mat quality but of lighter 
weight flong. 


All four are molded and baked under direct pressure to 
retain their size with no loss due to shrinkage. 


Whenever you use mats for the reproduction of news- 
paper advertisements, specify Rapid. That’s the way to 
our investment in original art, photo-engrav- 


advertising space. 


Write the nearest Rapid office for samples of Rapid mats 
THE RAPID ELECTROTYPE COMPANY 


lh geome 


for quality reproduction 
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Swiss flong quality is controlled by 
9 separate tests during processing. 
Here wet sheets are weighed. 


Tensile strength tests assure the - 
rigidity and durability of the finished 
mat in the newspaper plant. 


nosy 


PHILADELPHIA SAN FRANCISCO 


> NEW YORK CINCINNATI DETROIT & -4 
Atlantic Electro Elect Co. Northern Elect E Elec Co. 
vies 690 > 3 art 7 TRinity 5-6 aen -§902 a ey 
CHICAGO: Sales Office, DEarborn 2-2016 HARTFORD: New England Sales Office, ADams 3-3409 


PLASTIC PLATES 


R.O.P. COLOR MATS 


ATLANTICTYPES JOB ELECTROS 
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Valley Forge Beer Goes to Munich to Get 
Stop-Action Ceramic Doll TV Commercials 


WaAsHINcTon, Aug. 9—German-|all-media campaign started this 
made tv commercials will be in-| summer for Valley Forge beer. 


troduced in the near future to 
give additional sales punch to the 


PATERSON 


3rd City in New Jersey Covered With 
THE PATERSON CALL 


In 1954 the Paterson Call carried 
35% MORE 
Department Store advertising than 

the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


The campaign, backed by the 
Valley Forge Distributing Co., one 


'of the nation’s largest beer distrib- 


utors, is tied together by the ani- 
mated Minute Man symbol which 
has been given new prominence in 
the recently re-designed label on 
Valley Forge beer, and by the slo- 
gan, “A Beer Worthy of Its Famous 
Name.” 


s As developed by Alvin Epstein 
Advertising, the campaign utilizes 
continuing color and b&w news- | 
paper schedules in the Washington | 
Post & Times Herald and the) 
Washington Star. It also includes | 
a heavy spot schedule in daytime 
radio and nighttime tv, plus car 
cards and point of purchase ma-_| 
terials. | 

The newspaper drive, under way | 
since late in May, involves at least | 
one color page monthly, plus quar-| 


STORY BOARD—These sequences, sketched by the art 
department of Alvin Epstein Advertising, Washing- 
ton, were mailed to Munich where a German tv film 


io. 


“THE OHIO 


me EJ, = - 
SRNR aise "PR ae 


FARMER Is My Business Paper’’ 


Says J. H. Dunlap, Pickaway County, Ohio 


Farming is big business in Ohio, a top-third state in 
steady farm income. And owners like John H. Dun- 
lap, farming 3800 acres, look to THE OHIO FARMER 
for practices that can be applied profitably on an 


Ohio farm. 


Fresh, down-to-earth information with an Ohio 
flavor makes THE OHIO FARMER the favorite in 3 out 
of 4 Ohio farm homes. Here’s a medium that de- 
livers the cream of the crop . . . three-fourths of an 
exceptionally steady and rich farm market twice every 


month. 


The Oyy 


MICHIGAN FARMER, East Lansing, Michigan 


Big, steady sales are waiting for you in prosperous 
Ohio, where planned diversification keeps the dollars 
rolling in all year long. Pick THE OHIO FARMER— 
the popular, effective, low-space-cost paper—to do 
your selling job. And take a look at Michigan and 
Pennsylvania, also top states in farm income, served 
by MICHIGAN FARMER and PENNSYLVANIA FARMER. 
All three magazines are rotogravure, save the cost 
of plates. For the full story write 1010 Rockwell 
Avenue, Cleveland 14, Ohio. 


FARIMER 


Cleveland, Ohio 
PENNSYLVANIA FARMER, Harrisburg, Pennsylvania 


Lins a a 


Advertising Age, August 15, 1955 


studio is making stop-action commercials for Valley 
Forge beer. Wooden and ceramic puppets have been 
made in Munich conforming to the characters used 


un the story board. Action takes 

place against a musical background 

based on the Valley Forge jingle 

written by Paul Manning. Mr. Ep- 

stein is currently in Munich check- 
ing progress on the films. 


ter pages in sports page positions 
weekly, and other ads, larger than 
quarter-page size, on an irregular 
basis. 

For its radio spots, the agency 
commissioned Paul Manning, com- 
poser of such hit tunes as “Poppa 
Loves Mambo” and “Takes Two to 
Tango,” to create music and lyrics 
for a Valley Forge jingle. 


= His jingle is used frequently 
throughout the day and late eve- 
ning on WRC, WTOP, WMAL and 
WwWDc. A “hoedown” version, 
tested on WARL, Arlington, Va., a 
station specializing in “hillbilly 
music,” proved so successful that 
it also is being used intermittently 
on the metropolitan stations. 

On tv, Valley Forge sponsors 
“Man Behind the Badge,” WMAL- 
TV, Friday, 10:30 p.m., “Richard 
Harkness and the News,” 11 p.m., 
three nights weekly on WRC-TV 
and five-minute news shows on 
WTOP-TY, plus heavy spot sched- 
ules on WRC-TV and WTOP-TV. 

Last weekend, Alvin Epstein, 
president of the agency, left for 
Munich to supervise production of 
two stop-action films which are 
being made for the Valley Forge 
tv shows. 


s The story boards, worked out at 
the agency headquarters here, key 
the animation to the words and 
rhythm of the Paul Manning jingle. 
One version uses the “hoedown” 
twang, and shows the animated 
Minute Man dancing with a coun- 
try girl. 

Mr. Epstein said the German 
film studios are particularly suc- 
cessful with the stop-action tech- 


in PEORIA it’s the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 
@ TEST and SELL 
this $630 Million 
Market at ONE 
LOW COST! 

@ POPULATION 
Trade Area 550,000 
Metropolitan 265,- 
800 


@ Daily Net Paid 
Exceeds . . . 100,000 
® Ratio-to-Homes 
in Metropolitan Peoria........98.3% 
WRITE FOR 1955 PEORIAREA FACT FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in al! principal advertising centers 


EARL H. MALONEY 
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nique because they are experienced 
in making and using wooden and| 
ceramic figures. A wood carving of 
the animated Minute Man had al- 
ready been prepared by the studio 
for Mr. Epstein’s inspection on his 
arrival in Munich, 

“By making the film in Europe,” 
he said, “an agency can fit stop ac- 
tion into a local budget, for the ac- 
tual cost of the commercials made 
in Germany will run less than half 
the amount that was quoted for a 
similar product in New York.” 
Other commercials for Valley 
Forge, including ordinary animated 
films, are made by film organiza- 
tions in Washington. 


Richard Strobridge, 
Cunningham & Walsh 


Secretary, Dies at 68 


NEw York, Aug. 9—Richard L. 
Strobridge, 68, secretary and a di- 
rector of Cunningham & Walsh, 
died Sunday at his summer home 
in South Egremont, Mass. 

One of the founders of Newell- 
Emmett Co., Mr. Strobridge was 
secretary of the agency from its 
beginning in 1919. When Cunning- 
ham & Walsh was formed as suc- 
cessor to Newell-Emmett in 1949, 
Mr. Strobridge retained his posi- 
tion as secretary and became a di- 
rector. 

Born in Stamford, Conn., he was 
graduated from the Sheffield Sci- 
entific School of Yale University in 
1910 with a Ph.B in mechanical 
engineering. For the next three 
years he was associated with the 
Wheeler Condenser & Engineering 
Co., Carteret, N. J. 

From 1913 to 1916 he was with 
the U. S. Cast Iron Pipe & Foundry 
Co., Burlington, N. J., and in the 
latter year entered the agency bus- 
iness by joining the staff of Frank 
Seaman Inc., here. Three years lat- 
er he and several associates formed 
the old Newell-Emmett Co. 


GEORGE F. KAUFMAN 

ALBANY, Aug. 8—George F. 
Kaufman, 63, publisher of the 
Saugerties Daily Post, died Aug. 1. 
Mr. Kaufman was president of the 
Saugerties Post Publishing Co., v.p. 
and a director of the Kingston 
Trust Co., and trustee of the Saug- 
erties Savings Bank. 


HUGO PARTON 

NEWBURYPORT, MAss., Aug. 9— 
Hugo Parton, 77, partner in the 
former New York advertising 
agency of White & Parton, died 
here yesterday. 

A native of Newburyport, Mr. 
Parton returned here to live after 
retiring from business’ several 
years ago. He was graduated from 
Harvard University in 1901. 

During his career in advertising 
he was associated with Campbell- 
Ewald Co., Erwin, Wasey & Co., 
and the old George Batten Co., now 
Batten, Barton, Durstine & Osborn. 


ELBERT V. BRINCKERHOFF 

New ORLEANS, La., Aug. 2— 
Elbert V. Brinckerhoff, 56, a part- 
ner in Brinckerhoff & Williams 
here, died July 24 of a heart attack. 
Mr. Brinckerhoff had operated an 
agency and transcription studio in 
New York before coming to New 
Orleans in 1943. 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per Capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
THE TELEGRAM 
Evening and Sunday 


Write for new market data folder now available. 
Nationally Represeited by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in a!’ principal advertising centers 


Ziv Television Programs 
Announces Stati Changes 

Jack Gregory, formerly spot 
sales manager, has been named 
western division sales manager of 
Ziv Television Programs, with 
headquarters in Hollywood. He 
succeeds Walter Kingsley, who re- 
cently was named head of the na- 
tional sales department of the tv 
film producer-distributor. 

Allen Martini, who joined the 
company’s sales staff three years 
ago, has been appointed spot sales 
manager. At the same time five 
men have been added to the sales 
staff. They are Paul Scheiner, for- 
merly of KGO, San Francisco; Jack 


\Martin, previously with KOPO,, 


Tucson; Terry Hatch, formerly 
‘with KOMO, Seattle; Paul Kemp- 
ner, formerly with Richard Ullman 
Co., Buffalo, and Ralph J. Barton, 
former general manager of WAMS, 
Wilmington. 


Mail Ad Assn. Issues Roster 
The Mail Advertising Service 
Assn. has issued a complete roster 
of its membership for the first 
time in three years. The roster, 
running in two columns of a 6x9” 


mail advertising. Also included is 
a compiete key to all member 
services. Copies may be obtained 
without charge from Max Lloyd, 
MASA International, 18120 James 
Couzens Hwy., Detroit. 


Amer Segalas in Campaign 
Raymond I. Lang Advertising, 

San Francisco, has started a test 

campaign for Charles Segales & 


Co. featuring Amer Segalas, a 78 
proof French type beverage. The 
‘company has been in business since 
booklet, shows the company name/1862 and this is one of the “very 
and address of the more than 1,000|few times” it has advertised. The 
lettershops, list houses and other'| test campaign involves one-a-week 
creators and producers of direct! ads in the San Francisco Examiner. 
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SALISBURY 


NORTH CAROLINA 


Let us 


PROVE IT 


Your test advertising will prove its effec- 
tiveness in the ONE MARKET in North 
Carolina served by ONE NEWSPAPER. 


Generous Merchandising Service 
WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


For 3 Solid MONTHS Now... 


LOCAL BUSINESS 


Hits NEW HIGH on 


Yes — for three straight months, local 


business has hit a new all-time high in dol- 


lar volume and in number of accounts on 
KRNT, Des Moines. Repeating —the big- 
gest local weekly billings in the history of 


this very successful station, regardless of 


year or season, have been racked up in 
the last three months. Much of this gain 
was made in nighttime sales, with 66 


shrewd advertisers buying nighttime radio 


on KRNT. 


KRNT has proved that it can sell any- 


thing from aspirin to swimming pools... 


from diamonds to cake mix. No wonder! 


This is the station with the fabulous per- 


sonalities that sell for you... the station 


that's the Hooper and Pulse leader in Des 


Moines — morning, 


ning. 


afternoon and eve- 


KRNT, DES MOINES: 


If you're not selling like you know you 


should in lowa, take a tip from the many 


KRNT sponsors who must have cash reg- 


ister results the very next day... put your 
chips on KRNT-CBS, 


lowa. 


the BASIC BUY in 


THE 
REGISTER 
AND 
TRIBUNE 
STATION 


KATZ HAS THE FACTS ON HOW 
YOU, TOO, CAN GET THE “LOCAL SELL"! 
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56 
Cloutier Joins WHAI 


Norman L. Cloutier, formerly 
with WGTH, Hartford, and WBIS, 
Bristol, Conn., has joined WHAI, 
Greenfield, Mass., as a general 
executive in charge of developing 
new radio programs. Mr. Cloutier 
also will work with the station 
management in planning a tele- 
vision station for Greenfield. 


TORONTO, CANADA 


Capital City of Ontario—Canada’s Richest 

Province—Having One-Third of Canada’s 

Total Population and 42% of Retail Sales 
—Blanketed by the 


TORONTO DAILY STAR 
—400,000 circulation (largest in 
Canada) 
—80% coverage of Toronto 


—50% coverage of 45 prosperous 
Ontario centers 


SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


Along the Media Path 


To mark the opening of the new 
$3,000,000 General Mitchell Field 
airport, the Milwaukee Journal 
ran a 20-page special section. Edi- 
torial and advertising were in full 
r.o.p. color. 


® America’s 20,000,000 working 
women—who are getting a lot of 
attention from competing adver- 
tising media—are devoting ap- 
proximately two hours daily to 
radio listening, according to two 
studies released by Radio Adver- 
tising Bureau. The two studies, 
made by Pulse in Milwaukee, Cin- 
cinnati, Philadelphia, Atlanta, Los 
Angeles and Washington, sepa- 
rated the 11,000,000 married wo- 
men who work from the 8,500,- 


'000 single women who work. The 


bedroom is the favorite listening 


| spot for single women, the kitchen 


for married women. 

RAB also has released a folder 
which lists the proper use of 11 
different sales tools with which 
Stations can sell a grocery chain or 


supermarket operator. It is called } 


“Eleven Ways to Lasso a Super- 
market.” 


© The Daily Press & Enterprise, 
Riverside, Cal., has moved into a 
new one-story building at 14th and 
Orange Grove. 


® Following its practice of the past 
several years, KLAC, Los Angeles, 
again sent advertisers and pro- 
spects a Christmas card reminding 
them that “It’s Christmas in July 
Again,” and “Christmas every 
month on KLAC.” The card con- 
tains statistics on the Southern 
California radio audience and mar- 


Develops Merchandising Concentration 
to make the sales difference... 


.. Your best ad dollar buy to stimulate 
Sales to the top buyers who do 75% of 
the gasoline service station business 
every year ! 


[)evelop USS — more good prospects for new business because 


SUPER SERVICE STATION is read regularly by most oil 
jobbers, T.B.A. marketing executives and gasoline station operators 
— the men who make up your market. 


Mi erchan dlis ng — through sound, know-how editorial 


content that consistently helps improve, expand and develop 
better station operation — the most significant asset you can gain 
to get a larger sales volume for your product. 


oncentration — exclusively to the needs and interest 


of the larger one-stop stations with convenient locations — real 
penetration to the top Ysrd who do 75% of the total gasoline service 


station volume. 


Get the full facts for yourself! Ask 
your SUPER SERVICE STATION 
representative to show you why it 
pays, in more ways than one, to 


THE IRVING CLOUD PUBLISHING CO. 
Oth Floor, Daily Mews Buriding 
Chicage 6, Illinois 


gga * 
suréR SERVICE 


“Super” advertise your line. Ask es- 
pecially for your free copy of SUPER 
SERVICE STATION'S new booklet: 
“It’s a Huge Market.” 
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Showerman 


Quinn 
TIME WATCHERS—These gentlemen 


Weller 
Loomis 
are watching the exact time of 


the completion of WISN-TV’s new 1,105’ tower. The station gave 
over $6,000 in merchandise and cash prizes to agency and consumer 
entrants in a contest to guess when the tower would be finished. 
Watchers are I. E. Showerman, v.p. and general manager of the 
station, Charles Loomis, tower construction crew chief, and, judges 
in the contest, Mel Quinn, public affairs director of the station, and 
Don Weller, WISN chief engineer. The Milwaukee station changed 
its call letters from WTVW when the tower was completed at 
6:10:15 p.m., July 24. 


ket, and, appropriate toe the theme, 
is accompanied by a very fine 
sportshirt as a gift. 


® On Oct. 2, the State, Columbia, 
S.C., will start distributing The 
American Weekly. 


® Top winner in Time’s circula- 
tion letter sweepstakes this year 
was Bernard M. Lewy, partner in 
M. H. Goldsmith Co., New York 
selling agent. He received a $1,000 
Chase Manhattan checking ac- 
count. Other winners were L. Da- 
vis Jones of N.W. Ayer & Son, 
Philadelphia, E.M. Marker, v.p. of 
Fuller & Smith & Ross, Cleveland, 
and F.F. Keefe, of Willard Stor- 
age Battery Co. Winners had to 
guess the comparative pulling 
power of seven Time circulation 
letters. 


® News that WGBS-TV, Miami, 
would broadcast the NCAA games 
in that area in color rated a front- 
page banner headline lead story in 
the July 28 issue of the Miami 
Daily News. 


® An estimated 2,500 supermar- 
kets are expected to compete in 
the seventh annual Super Market 
Newspaper Advertising Competi- 
tion, sponsored by McCall’s and 
the Super Market Institute. En- 
tries will be accepted until Sept. 
17 in the local advertising awards 
competition, which is designed to 
promote more effective local ad- 
vertising by supermarkets. 


® A new customer service, ex- 
pected to bring an organized flow 
of business from a huge “unor- 
ganized” market, has been initiated 
by Modern Bride. It is the Modern 


among these readers. 


Bride Shower Service, offered on 
an exclusive basis to one depart- 
ment store in each city. Target of 


\the new permanent facility is the 
‘untapped buying market of wo- 
/men who give and attend showers 


for brides-to-be. 


® Beginning Jan. 1, 1956, Hospi- 
tals, Journal of the American Hos- 
pital Assn., will be published twice 
a month—the list and 16th—in- 
stead of monthly. 


® Army Times Co. will move into 
new quarters in September in a 
three-story building at 2020 M St., 
NW, Washington. 


* A new 48-page report by True 
shows that the primary pastime of 
its readers is sports, with hobbies, 
do-it-yourself, and other activities 
secondary. Fishing and hunting are 
the most popular of the sports 
Copies of 
the report are available to agencies 
and advertisers from John Miller, 
ad manager, True, 67 W. 44th St., 
New York 36. 


® Department of New Laurels: 

Mademoiselle closed its Septem- 
ber issue with 122 pages of adver- 
tising, a 12% gain over last year. 
This is the sixth month in succes- 
sion the magazine has shown solid 
advertising gains over the same 
month in 1954. 

August, 1955, is the sixth con- 
secutive month in which Esquire 
recorded advertising space gains. 


The increase for the month 
amounted to 41%; revenue rose 
39%. 


The September issue of House- 
hold has gone to press as the larg- 
est issue ever published for the 


‘month of September. 


Toh + 


You See What Is Happening At A Glance 


ee 
t+ 444 ' beech, a 


GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


%& BOARDMASTER Visual Control 
Saves You Time, Money. 


%& Gives Graphic Picture of Your 
Operations at a Glance. 


%& ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

* Simple te Operate, Type or 
write en Cards, Snap in Grooves. 

% Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price $4950 with cards 
F R FF 24-page Illustrated 


BOOKLET No. V-400 
Write Today for Your Copy 


Without Obligation 
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Advertising Age, August 15, 1955 


Agency Head Clint Frank, All-American 
in ‘36, ‘37, Elected to Football Hall of Fame 


Cuicaco, Aug. 9—After 17 years, | 
Clinton E. Frank’s past has caught 


up with him. 

The Chicago advertising agency 
president was notified last week 
that he was elected to the Football 
Hall of Fame, probably the great- 
est honor that can come to a foot- 
ball player. He thus joins a select 
group of former gridiron greats, 
among whom are Knute Rockne, 
Elmer Layden, Walter Eckersall, 
Jay Berwanger, “Bronko” Nagurski 
and “Pudge” Hefflefinger. 

“I was on my vacation when my 
secretary notified me,” Mr. Frank 
told AA. “I was very thrilled and 
I consider it to be a great honor.” 


® Clint Frank, who is 39, won 
every honor possible for a football 


player to win when he played at) § 


Yale in 1936 and 1937. In both 
years, he was chosen as an All- 
American quarterback. In 1937, he 


f 


Clint Frank 


won the John W. Heisman and the 
Robert W. Maxwell memorial tro- 
phies, which are presented annual- 
ly to the outstanding collegiate 
player in the nation. 

Has being a former All-Amer- 


ican helped him in his advertising | 


career? 


“People might recognize your | 
name more readily and you might | 


be able to get past a few more 
doors,” he told AA, “but it doesn’t 
get you any business, particularly 
in advertising. When you get into 
a client’s office, you are on your 
own and must have something that 
he wants to buy. 


“However, I would like to make], 


it clear that being a well publicized 
football player is not a handicap.” 


® Clint Frank first became inter- 


ested in advertising when he was a} } 


junior at Yale. He credits Jerald 
Lauck, former exec. v.p. of N. W. 
Ayer & Son, and now an advertis- 
ing consultant, with selling him on 
advertising as a career. Mr. Frank 


A bright future for Clinton E. 
Frank Inc. also was predicted by 
its president. 

“I feel very confident about our 
agency’s future,” he said. “We have 
a young agency and we have solid 
people in all departments. Billings 
in the past six years have increased 
from $2,000,000 to $6,000,000. 


® “TI do not believe that there are 
two schools of advertising, namely 
the New York and Chicago 
schools,” he said. “New York ad- 


men work in Chicago agencies, and 
founded by the National Football | 
Writers Assn. and the American | 


vice versa. I can see no differences 
in the end results of ads coming 
out of both cities.” 

More than 50% of advertising 
money handled by his agency goes 


into tv, Clint Frank said. “We think 
tv is very effective and tv has 
‘made sales for our clients,” he 
added. 

What does an agency president 


and former football star do in his 


| spare time? 

| TI go to a lot of professional and 
Northwestern [University] football 
|games,” Clint Frank said, “and I 
|also try to attend at least one Yale 
game each fall, usually the Prince- 
ton game. I also play a lot of golf 
‘and do a lot of hunting. I also have 
a wife, Frances, and five children, 
‘and much of my leisure time is 
'spent in our home in Winnetka.” 
The Football Hall of Fame was 


|Assn. of Football Coaches and was 
chartered by the state of New York 
in 1947. 


| 
} 
| 


the direct route to the heart 
of the giant LATIN AMERICAN 
drug and cosmetic market 


LA FARMACIA MODERNA is read 
regularly by more than 18,000 Latin 
American retail druggists, wholesalers, 
importers, and other carefully selected 
buyers . .. 41% more than any other 
medium covering this market! 


Write today For Facts and Rate Card! 


~ THE CANTERBURY PRESS 
2001 Calumet, Chicago 16, III. 


“2 


a maher 


publication 
Publishing since 1934 


Down Beat — Up Beat — Country and Western Jamboree — Record 
Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
Radio y Articules Electricos — Elaberaciones y Envases — La Tienda — 
Radio y Articoulos Electrices Catalog File — Bebidas Annual Directory 


and Mr. Lauck’s son were close! Sm 


friends at Yale. 

After graduation from Yale in 
1938, Mr. Frank joined Dancer- 
Fitzgerald-Sample in Chicago, 
where he worked until he enlisted 
in the Air Force in 1941. He served 
with bomber groups in _ Italy, 
Africa and England for nearly five 
years and was discharged with the 
rank of a lieutenant colonel in 1945 

He again joined D-F-S as an ac- 
count executive. In 1948 he moved 
to Brach Candy Co. as director of 
advertising, leaving the following 
year to form his own agency— 
Price, Robinson & Frank—with 
John F. Price and David E. Robin- 
son. He acquired control of the 
agency in November, 1953, when 
it became Clinton E. Frank Inc. 


® Clint Frank, who was born in St. 
Louis and reared in Chicago and 
Evanston, predicts a great future 
for Chicago and the Midwest. 

“I feel that there is a distinct 


advantage to having an agency in| Him 
Chicago,” he told AA. “I think the| i 
Midwest is growing faster than any 3 
other portion of the U.S., and feel) j 


that this area has a far greater po- 


tential than anywhere else in the| 


nation.” 
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Hill & Knowlton Buys Robinson-Hannagan; 
Rivals Carl Byoir as Largest PR Outtit | 


New Yorx, Aug. 10—Hill od 
Knowlton today announced the 
purchase of Robinson-Hannagan 
Associates. The two have been 
ranked, respectively, as the second 
and third largest public relations 
companies in the country. 

Robinson-Hannagan becomes an 
affiliate of Hill & Knowlton. It will 
continue to operate as a separate 
public relations organization, with 
Joseph Copps remaining as pres- 
ident. 

The deal—probably the biggest | 
in the history of the business—puts | 
Hill & Knowlton on a par with Carl | 
Byoir & Associates, heretofore | 
considered the largest public re- 
lations outfit in the field. 

Byoir, with 22 accounts, has 230 
employes. Hill & Knowlton now 
has 150 employes and 15 accounts, | 
while its new affiliate has a staff 
of 70 and 12 accounts. 

Robinson-Hannagan is the sec- 
ond affiliate acquired by Hill & 
Knowlton in the past year. Eight 
months ago it added Edward W. 
Barrett & Associates, p.r. company 
headed by Edward W. Barrett, 
former Assistant Secretary of 
State. 


® Formed in Cleveland in 1929, 
Hill & Knowlton now has its head- 
quarters in New York, operates a 


|'Gamble, Southern Co., Studebak- | 


Steve Hannagan in 1935, now does 
|p. r. for Coca-Cola Co., 


|Corp., 


subsidiary in Australia, and main- 
tains associate relationships with | 
p. r. counsels in five European 
countries. It also operates an ad- 


TERRITORIAL ENTERPRISE F 
Largest Weekly Paper Ip 
The Entire American West 


AR Rede — Bee Becwertem 


'become president of Coca-Cola Co. 
| 


| oftices in New York and Holly- 


ation in the movie city. 


Dp. vbir 


vertising agency under the same | 
name. John Hill is chairman and| 
Bert C. Gloss is president. 

Among its current clients are 
American Iren & Steel Institute, | 
American National Red Cross, Air- 
craft Industries Assns., Avco Mfg. | 
Co., California Texas Oil Co., 
Galbreath Corp., Licensed Eicon 
age Industries, Natural Gas & Oil 
Resources Committee, Procter & 


er-Packard Corp., Tobacco Indus- 
try Research Committee and The’ 
Texas Co. 


Tein 


et liion.: ‘ g 


Robinson-Hannagan, outgrowth 
of the publicity agency started by 
POLAR SUPPORT—Two poles in the 
Owens- 
Illinois Glass Co., Allied Stores) 
Olin Mathieson Chemical | 
Corp., Gillette Co., Cities Service 
Oil Co., Clary Corp., Electric Auto- 


carry the beauty preparation ma 


ey Powe erent 


: e = ; : 

" “eR Shas 

ta gana MN 

se ot. wy 

é s ; 
td a : 


P| 


SNR 


center of this new Helena Rubin- 


stein point of purchase display support the lithographed signs which 


ker’s message. Lutz & Sheinkman 


helped create the display in cooperation with Mrs. Martine Kane of 
Helena Rubinstein. 


lite Co., New York City Omnibus 
Corp., Nassau-Bahama Develop-/| Knowlton and Car! Byoir are now) 
ment Board, Glassware Institute in a class of their own among com-_| 
of America, Venetian Blind Public| panies devoted chiefly or exclu- 
Relations Holding Corp. and/|Sively to public relations. Each has. 
American Potash & Chemical Corp.|more than 200 employes and no 
other company in the field is be- 
lieved to have more than 100. 

A number of p.r. companies are 
in the 50-to-100 employe class; 
Selvage & Lee, with 92 employes 
and 23 accounts, probably heads 
this group. Selvage & Lee also op- 
erates its own advertising agency, 
French & Preston. 


® After Mr. Hannagan died in 
1953, ownership of the company— 
then valued at $400,000—passed to 
the employes. It was operated as 
Steve Hannagan & Associates until 
March of last year, when William 
E. Robinson, formerly publisher 
of the New York Herald Tribune, 
joined the company as board], 
chairman. He left last spring to Rural Marketing’ Becomes 
‘Countryside Marketing’ 

“Rural Marketing,” a monthly 
report of news and trends in sales 
and marketing in the farm market, 
published by Country Gentleman, 
will now be published by the 
Countryside Unit, comprised of 
Town Journal and Farm Journal, 
Philadelphia, under a new title, 


Mr. Copps, president since 1953, 
worked with Mr. Hannagan for 30 
years. Robinson-Hannagan has 


wood. Its Hollywood office is be- 
‘lieved to be the biggest p.r. oper- 


As far as size goes, Hill & 


at 25¢ a tube! !* 


these homes. 


MBS 


4,686,860 TUBES OF TOOTH PASTE! 


Mr. Toothpaste Manufacturer—-just one tube of your toothpaste sold in a month 
to the radio homes in WGN’s area would mean 4,686,860 tubes sold—$1,171,715 


WGN reaches more homes than any other advertising medium in Chicago, and 
our Complete Market Saturation Plan has proven it can sell your products to 


A Clear Channel Station... 
Serving the Middle West 


Chicago 
Eastern Sales Office: 220 E. 42nd $ Street, New York 17, 


Representa Co. 
Los Angeles—411 W. Sth Street « New York—500 Sth of Atlanta—223 Peachtree Street 
Chicago—307 N. Michigan Avenue «+ rancisco—625 Market Street 


*Nielsen Coverage Service 


Chicago 11 
Illinois 
50,000 Watts 
720 


On Your Dial . 


Office: 441 N. er Ave., Chicago 1! 
Y. for New York City, Philadelphia ond Boston 


tives: Geo. P. Holl 
San F 


For your best television buy in Chicago, it's WGN-TV. 
Check now for prime availabilities for fall. 


| “Countryside 
ning Sept. 1. 
“Countryside Marketing’ will 
report developments and trends 
that interest manufacturers and 
distributors in the market outside 
big cities, according to Richard J. 
Babcock, president of Farm Jour- 
nal Inc. The monthly publication 
goes to some 25,000 manufacturers, 
agencies, distributors, jobbers and 
ame without charge. 


Marketing,” begin- 


R.L. Polk Names Two 


| A. Frank Backinger and Frank 
| Chase have joined R. L. Polk & Co., 
|Detroit, as account executives in 
the sales section of the direct mail 
division. Mr. Backinger recently 
returned to the VU. S. after 18 
months in Milan, Italy, where he 
served as advertising and market- 
ing consultant to Pirelli, European 
tire and rubber goods producer. 
Mr. Chase most recently was with 
Time Inc. 


Weiman Using Color Ads 
Weiman Co., Rockford, Ill., will 
first time this fall when it pro- 
motes its new Climax collection of 
modern furniture pieces. Color 
pages and half-pages are scheduled 
for House Beautiful and House & 
Garden. The New York Times 
Magazine will carry two-column 
ads. Harold J. Siesel Co., New 
York, is the Weiman agency. 


use four-color advertising for the, 


ih i cee SS Oa? STP = ac 


Advertising Age, August 15, 1955 


Toy Council Will 
‘Launch $500,000 TV 


Series in November 


New York, Aug. 10—The Toy 
Guidance Council already has its 
television plans set for Christmas. 

The industry promotion group, 
which last year sponsored live lo- 
‘cal shows in about 45 tv markets, 
this year will present a 15-minute 
film program starring ventrilo- 
quist Paul Winchell. 
| More than $500,000 has been 
budgeted by the Toy Council for 
this 13-week campaign, which will 
get under way about Nov. 1. The 
show was produced by the coun- 
cil’s agency, Friend-Reiss Adver- 
tising. A lineup of at least 75 sta- 
tions is being cleared on a spot 
basis. 

Products of approximately 80 
leading manufacturers will be fea- 
tured in the series. These manu- 
facturers, as well as jobbers and 
retailers, will pay for the tv cam- 
paign. 

Ed Ratner, tv director of Friend- 
Reiss, said the commercials will be 
handled through live local cut-ins. 


Crowell-Collier's New 
Board Loses Chairman 

Crowell-Collier Publishing Co., 
New York, has a new streamlined 
management look. Clarence E. 
Stouch, chairman of the board, has 
resigned to return to Publication 
Corp., from which he had been on 
loan since 1951. Publication Corp. 
owns some 26% of Crowell-Collier 
stock, and Mr. Stouch will continue 
as a director. He is chairman of the 
board of Publication Corp. At the 
same time, the board of directors 
was trimmed from 17 to nine, as 
reported earlier (AA, Aug. 1). Di- 
rectors who resigned will continue 
as officers or employes of the com- 
pany. 

Before the latest changes, Crow- 
ell-Collier had named President 
|Paul C. Smith the chief executive 
| officer of the company. There are 
no present plans for a chairman of 
the board, and the post may re- 
main vacant for some time. 


Patrick Kelley Joins ‘True’ 
Patrick Kelley has joined True, 
New York, as assistant promotion 
manager. He was formerly with the 
Bureau of Advertising, American 
‘Newspaper Publishers Assn. 


sW\S HAND 


hand craftsmanship 
of the Finisher .. . 


illustrates the indispensable 


TQ 


whose skill in following copy 


often means the difference 
between ordinary 
and exceptional 


photoengraving reproduction. 


AT 


COLLINS, 
MILLER & 


HUTCHINGS, INC. 


AMERICA’S FINEST PHOTOENGRAVING PLANT 
(333 WEST LAKE STREET, 


WACKER DRIVE + CHICAGO & 
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PENNY PACKAGE—With this two-for- 

a-penny-more package Kraft Foods 

Co. is introducing its new Italian 

dressing across the country (AA, 
Aug. 8). 


Hires Root Beer 
Plans Long-Range 
Sales, Ad Expansion 


PHILADELPHIA, Aug. 10—Charles 
E. Hires Co., root beer bottler, un- 
der its new president, Peter W. 
Hires, is mapping out a three to 
five-year plan of expansion. Along 
with this, Hires will increase its 
advertising expenditures. 

This year’s budget has gone into 
Collier’s, Life, Look, and The Sat- 
urday Evening Post for institution- 
al copy. Additional funds, now 
about 10% of Hires’ total sales, 
have been channeled into coopera- 
tive promotions with franchise 
holders in newspapers, outdoor, 
radio and tv spots. 


® Mr. Hires told ADVERTISING AGE 
that cooperative advertising will be 
expanded. National consumer ad- 
vertising will hold steady for the 
next year or so, he added. 

Hires is also conducting a series 
of tests. It is testing a 12-oz. can in 
Cleveland and a 32-oz. bottle in 
Boston (the standard large Hires 
bottle contains 26 ounces). Also 
being tested are a dietetic sugar- 
free rcot beer in New York and a 
non-returnable glass bottle in 
Montana. 

N. W. Ayer & Son is the agency. 


Norman Hall, Daniel Thompson 
Form Oklahoma City Agency 
Norman F. Hall and Daniel P. 
Thompson have formed Hall & 
Thompson Inc., with offices at 1510 
First National Bldg., 


Oklahoma 


Norman F. Hall Daniel P. Thompson 
City. Mr. Hall is president and Mr. 
Thompson is v.p. of the new agency. 

Both Mr. Hall and Mr. Thomp- 
son formerly were with Erwin, 
Wasey & Co., Oklahoma City. Mr. 
Thompson also has been with the 
old Chicago Times and has been an 
art director of Phillips Petroleum 
Co., Bartlesville, Okla. 


Co-op Bindery Changes Name 

W. C. Filmer, president, has an- 
nounced that Cooperative Bindery 
Co., San Francisco, a graphic arts 
company established in 1911, has 
changei its name to Filmer Bros. 
Press. 


Co., New 
York, will use network tv, maga- 
zines, business papers and point 
of sale advertising this fall to ex- 
pand its flashlight and battery 
market. 

Starting Sept. 16, the company’s 
products will be featured on the 
NBC Steve Allen show “Tonight” 
for 13 weeks, and page ads will 
be used from October through De- 
cember in Life and The Saturday 


-.|Evening Post. A six-page insert 
-\for business papers also is being 
_|prepared. D’Arcy Advertising Co. 


ignation of Edward Howrey as, 
‘Federal Trade Commission chair- 
| The electrical division of Olin 
Mathieson Chemical 


man in last week’s issue, AA said 
that among the anti-merger cases 


was one involving the purchase of 
Successful Farming by Farm Jour- 
nal. It was not, of course, Success- 
ful Farming, but Better Farming 
that Farm Journal bought. 


Pabco Names Gear A. M. 

Gene Gear, formerly merchan- 
dising manager of the floor cover- 
ing division of Pabco Products 
Inc., San Francisco, has been pro- 
moted to general advertising man- 
ager of the company. 


die advertising and publicity for | Richard-Lewis Adds Two 
| White Feather Farm, Mundelein, 
‘Ill., commercial grower of Rock|been appointed to handle adver- 
Cornish Hens. Advertising for the 
initiated in Mr. Howrey’s regime|poultry farm will be directed to 


59 


Richard-Lewis, New York, has 


| tising for San-Mar Tool & Equip- 
ment Corp., New York, export 
housewives and restaurant own-|distributor of service station and 
ers. White Feather Farm predicts| garage equipment, and for Ameri- 
it will raise nearly 1,000,000 hens} can Thermostat Corp., South Cairo, 
this year. N. Y. 
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There are 101,700 Subscribers to The Rotarian 


who are specifically charged with the responsibility of buying business 
gift items for their firms. The average purchase amounts to $990.00. 
As a plus . . . don’t overlook the gift purchases which the 313,889 
Rotarian subscribers make as individuals, It's a bonus market that runs 
into big money. Reach these men effectively and economically through 


| Right Field, Wrong ‘Farming’ 


is the agency. 
Bob Howe Gets Cornish Hens 
Bob Howe Public Relations, Chi- 


In reporting the impending res- 


cago, has been appointed to han= | Femunununnnnennmmnnennunemmnnnnnnme nnn mmanmnMNann N= 


their own magazine, The Rotarian. 
313,889 Average Total Net Paid ABC (Dec. 1954) 
The Rotarian, 1600 Ridge, Evanston, Ill. 
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18% increase 
in sales” 


“Daily newspapers 
by far the best 
buy in Canada” 


-f£ a *.* 
aOR 


Sia tins, 


Mr. George Cliff, President 
& General Manager of Hazel Bishop 
of Canada Ltd. has this to say about 
newspaper advertising. “3, 


DAILY NEWSPAPERS GET GREATEST SHARE OF INCREASE IN ADVERTISERS’ DOLLARS! 


Canadian Daily Newspaper Circulation has 
hit a record high of 3,786,406 in spite of 
competition from television, radio, maga- 
zines and other media. 


Last year, daily newspapers and their 
affiliate supplements carried 61.51% of the 
national dollar volume of all PUBLICA- 


Daily Newspapers bring National Advertising to the Local Level—the Action Level! 


CANADIAN DAILY NEWSPAPER 


55 University Avenue, Toronto 1, Ontario. 


“dvertising : 
8 dai a8 @ vein" 
x2 oom rs by fog “ith a : 
Sincereiy Yours, 
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TION advertising, .nd 42.9% of the dollar 
of TOTAL NATIONAL ADVERTISING 
in ALL media. 


In 1954, daily newspapers and their affiliate 
supplements* carried 63% of the increase in 
dollar volume of manufacturers’ advertising. 
*Delivered as an integral part of the daily newspaper. 


PUBLISHERS ASSOCIATION 


1. H. Macdonald, General Manager. £-3271 
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Retailers Plagued 
by High-Pressure 


Salesmen, Bach Says 


New York, Aug. 9—The trouble 
with today’s salesman is that he 
may be too well trained. He may 
know all the answers and start 
supplying them before the retailer 
asks questions. 

That’s the thesis of the Henry 
Bach Associates newsletter for 
August. Trouble is, the agency 
contends, that salesmen and re- 
tailers match up badly. And that 
sales training programs are de- 
ficient in supplying salesmen with 
an understanding of retailers. 

Result? Dissatisfied salesmen. 
“Should we be surprised that al- 
most half of all new salesmen leave 
their jobs before their first year 
is up? One men’s apparel concern 
reported that 75% of its newly- 
trained salesmen left within a 
year,” the letter reports. 


® Salesmen find the retailer a 
tough nut to crack. Bach explains 
retailers like this: “Retailing is an 
ulcer-ridden business, with strong 
competitive pressures constantly 
being exerted. The fear of commit- 
ting errors is great—and justified, 
in view of the financial penalties 
accompanying wrong decisions... 
the dealer is truly the middleman 
... caught between the salesman’s 
enthusiasm and the consumer’s 
apathy. If his judgment is wrong, 
he’s stuck.” 

Today, the agency’s newsletter 
counsels, low pressure selling is the 
key. The dealer wants sympathy, 
help with his problems. “He ex- 
pects to make a decision, yet looks 
for heip in making up his mind 
... is willing to have his objections 
undermined but not overwhelmed.” 


® Sales training programs, the let- 
ter says, “must not place too much 
emphasis on memorizing the cor- 
rect answers to each of the expec- 
ted arguments. This is teaching by 
rote. It has advantages...but to 
succeed truly the salesman must 
learn to put himself in the dealer’s 
shoes and appreciate the nature of 
the decisions he must make...” 

Accordingly, Bach recommends 
sales training programs which have 
four cardinal points—recruiting 
and screening of personnel, in- 
plant training, down-to-earth 
teaching of sales methods and tech- 
niques, practice field selling under 
experienced salesmen. To these 
Bach adds a fifth: A training pe- 
riod in a retail outlet. 

Salesmen ought to be told, the 
agency newsletter says, about deal- 
ers. Dealer’s problems should be 
translated into terms salesmen un- 
derstand and can use; salesmen 
should be shown how to present a 
merchandising program as a means 
of helping the retailer do his job; 
salesmen should be taught to re- 
spect the dealer; salesmen should 
be impressed with the value of 
complete reports on customers—not 
only to obtain clues as to what 
customers are thinking but to prob- 
lems salesmen may have developed 
in account service. 


Keller Buys Hitchcock Book 


Keller Publishing Co., New York, 
publisher of National Bottlers’ Ga- 
zette and the Spanish-language 
publication, El Embotellador, has 
purchased Revista Industrial from 
Hitchcock Publishing Co., Whea- 
ton, Ill., effective with the Septem- 
ber issue. Publication offices of 
the monthly are being moved from 
Wheaton to New York. 


Radiant Mig. Appoints 

New Merchandising Division 
Radiant Mfg. Corp., Chicago 
maker of projection screens, has 
appointed three men to its new 
merchandising division. They are 
George Baumann, advertising man- 
ager; Merrill Natker, assistant ad- 
vertising manager, and Wallace 
Bucher, sales promotion manager. 
Mr. Baumann formerly was ad- 
vertising manager of Autopoint 
Co., a division of Cory Corp; Mr. 
Natker has been with ADS Adver- 


lems, ‘will bow with the January, 


veys, and Mr. Bucher previously | 
was with the direct mail promotion | 
department of Standard Oil Co. 
and is a former partner of Sales 
Progress Co., direct mail and pro- 
motion company absorbed by 
Standard Oil in 1953. 


‘Package Engineering’ to Bow 
Package Engineering, a technical 

magazine directed to help package 

users solve their packaging prob- 


Howard St., Chicago. Angus J. Ray 
is president and publisher, and I. F. 
Megargee is v.p. and eastern man- 
ager. Initiai controlled circulation 
is guaranteed at 35,000, with a b&w 
page rate, one time, of $625. 


‘Institutions’ Boosts McKeever 
Institutions, Chicago, has ap- 
pointed Fergus McKeever eastern 
manager, a new post. Mr. McKeev- 
er, with the magazine since its in- 
ception in 1937, will continue to 
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 tising Agency and Impulse Sur-/ 1956, issue. Offices are at 1791 W.| headquarter in New York. Robert 


F. Lewis, formerly with Putman 
Publishing Co., has joined the New 
York advertising staff of Institu- 
tions. 


Mumm, Mullay Names Lorant 

Mumm, Mullay & Nichols, Co- 
lumbus, has appointed Andrew 
Lorant an account executive. Mr. 
Lorant formerly was with other 
Columbus agencies and prior to 
that was with National Cash Regis- 
ter Co. in Dayton and in England. 


Lewis & Martin Films Moves 


Lewis & Martin Films Inc., Chi- | 


cago producer of tv commercials, 
training films and slide films, has 
moved its offices and studios to 
larger quarters at 1431 N. Wells St. 
Two sound-stages, 50x100 ft. and 
60x100 ft., will occupy a part of the 
new quarters. 


MORE ALUMINUM ON THE WAY... from 
Canada. With new refining facilities, Canada 
will soon ease aluminum shortage among 
hungry U. S. fabricators. See Page 54, August 

Nation's Business. 


} 
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Daar Sir: 


wt urhat , duitl 
loeb hap hpi: 


BE YOURSELF! Want to influence more cus- 
tomers in your letters? Write naturally and 
throw away your business grammar, says 
the New York Life Insurance Co. Read how 
on Page 35, August Nation’s Business. 


98-38 Chitown St 
Janceretle KJ. 


ope ae 


WANTED, 1,000,000 SALESMEN! Higher out- 
put isn’t enough! To insure our booming 
economy, consumption has to grow with it. 
And salesmen are in critical supply. Starts 
on page 68, August Nation’s Business. 
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Advertising Age, August 15, 1955 


John F. Maloney, research di- 
rector of the Digest, reported on 
some of the results of these sur- 
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gest Ads Are _veys in a talk before the New York 
_Admen’s Post of the American Le- 


Accepted: Maloney o 


NEw York, Aug. 9—Reader’s| First of all, he reported over- 
Digest, adless for 32 years before whelming reader acceptance of the 
last April, is now knee deep in ad- advertising. Through June, only 
vertising research. (50 subscribers had become irate 

The magazine has been Starched, enough to cancel their subscrip- 
Politzed, Uled and otherwise: re-|tions. A mail survey of subscribers 


Research Shows 


of an adless edition to 35¢ 


es Mr. Maloney said the ads are be- 
ing read. Starch reports on the 
first two issues with advertising 
showed a 25% recall—similar to 
results obtained in other general 
magazines. Using a national prob- 
ability sample, Alfred Politz did 
two ad readership surveys and 
came up with results paralleling 
the Starch ones. 


searched to determine whether the 
ads are liked and which ones are 
read most. 


| 
| 


showed that 90% prefer the maga- 
zine to accept ads and retain the 
'25¢ price rather than raise the price 


by 


The Digest has also been using 
the survey technique developed) by the ABC. 
G. Maxwell Ule, research di- 


,rector of Kenyon & Eckhardt. This | 


\involves use of a “reconstituted” 
|}magazine, a nickel ante game and 
a memory test (AA, Feb. 28). In- 
terviews with women have shown 
a 30% unaided recall and a 29% 
aided, giving an “effective” read- 
ership of 59%. 

Mr. Maloney said the Digest cir- 
culation is still well over 10,000,000 
'and the recent surveys show a total 
readership of 35,000,000. It is get- 
ting ready now for its first audit 


Mr. Maloney also revealed that 


* Nations Bus 


On the go... there is plenty of action in the 
modern executive’s life. 

What makes an executive? How can he 
stand the pace of his exacting duties? In the 
June issue the editors of Nation’s Business 
interpreted the problems of selecting, train- 
ing and developing the right executives for 
top positions. 

The response was active and enthusiastic. 
Socony Mobil Oil Co., Inc., Trico Products 
Corp., Parke-Davis & Co., National Industrial 
Conference Board, Koppers Co., Chicago 
Bridge & Iron Co., Brown & Bigelow and many 
others requested reprints . . . asked for per- 
mission to quote and use Nation’s Business’ 
authoritative research, 


Photograph courtesy of the Mosler Safe Company 
world’s largest builder of safes and bank vaults 


Such editorial response underscores the 
success of Nation’s Business editors in stimu- 
lating reader action. More than 750,000 busi- 
nessmen . . . including more than five-hun- 
dred-thousand presidents, owners, partners 
and board chairmen, subscribe to Nation’s 
Business. 

Advertisers generate sales action, too, in 
Nation’s Business. In a recent issue, 58% of 
the advertisers couponed their copy and of- 
fered literature. They get results because their 
advertisements are read by decision-making 
executives. Today, more and more leading 
companies know from direct experience . . . 
action-in-business results when you advertise 
to business in Nation’s Business. 


INESS 


Russia fears Red China's strength -... . 
Ballooning government Outgrows DUSINESS reer x 
We're arming for the wrong W@r ss « 


Washington * New York 
Cleveland + Los Angeles 
Chicago * San Francisco 


Detroit 


61 


the Digest has been polling readers 
on their ad preferences. Subscrib- 
ers are being asked to check the six 
ads they found “most interesting.” 


= Results of this research are be- 
ing passed on to Digest advertisers. 
Mr. Maloney said the surveys in- 
dicate that the ads which score 
the highest readership are those 
most closely resembling the edito- 
rial quality of the magazine, in the 
sense that they have “content of 
high interest...good taste ...are 
explanatory ...and fresh.” 

He explained later to AA that 
he did not mean to say that to be 
effective, ads must approximate 
the Digest’s editorial layout style. 
He said it would be difficult to 
narrow down the effectiveness of 
ads to one element. Observers have 
noted that the first five issues of 
the Digest show a steady increase 
in the number of editorial-style 
ads, which have to be slugged “ad- 
vertisement” (AA, Aug. 1). 
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Readers 


Dominant and almost 
complete one-paper cover- 
age of this great market 
on every Buying day. 


esults 


Positive sales results as- 
sured by 92% circulation 
concentration in all-im- 


portant Cuyahoga County. 


esearch 


Continuing Cleveland 
Press market research 
gives a quick and sure 
measurement of those ad- 


vertising results 
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Bermond Cody Summers 


PARTING IS SUCH SWEET SORROW—Burton Browne, head of the Chicago 
agency bearing his name, threw a party at the Gaslight Club in 
honor of former exec. v.p., James P. Cody, who is setting up his own 
agency. Among those at the party were Ray Bermond, Rothbardt 
& Haas; Mr. Browne; Laurie Brady, account exec. at Burton Browne; 
Mr. Cody, and James Summers of Service Dealer Magazine. 


Brady 


Browne 


Aaimes 


NEW MEDIUM?—Byron H. Brown & Staff Inc., Beverly Hills, thinks it 
has a new advertising medium in the form of knights in “shining 
armor.” They were stationed at five intersections to direct traffic 
to the new home development of Royal Crest in Garden Grove, Cal. 
The lances were used to hang Royal Crest banners pointing the way 
to the development. 


Aa upto-dare lady lived in 2 shoe, ./ Her spatument was email, her badger 
was, ton. / She shopped fur her caper with asic and with cue / And of 
_sourse chose Magee for its heaucy and wear. bs 


NURSERY RHYMES—Magee Carpet Co., 
Bloomsburg, Pa., will use old- 
woman-in-a-shoe theme to intro- 
duce its Kingdom pattern in color 
pages scheduled for seven maga- 
zines this fall. Second ad in the 
drive will feature Little Boy Blue. 

Grey Advertising is the agency. 


SUMMER THOUGHTS 
—Sultry summer 
weather presents 
no problem to 
this lovely model, 
who sports a spe- 
cial hat designed 
by Masterpiece 
Studios, maker of 
greeting cards, 
with her bathing 
suit. Designs on 
hat come from the 
company’s stock 
of Christmas 
cards. 


Ficken 


Neelands Selover Rosenthal Lowden Johnston Jenkins 


Francis Hale 


Burlingame 


CAMPBELL-EWALD MOVES—Milburn Johnston, v.p. and 
manager of the San Francisco office of Campbell- 
Ewald, gets a congratulatory handshake from R. C. 
Francis, v.p. and West Coast manager of the agency, 
as the Frisco contingent moves into new and larger 


quarters in the Russ Bldg. Agency staffers gathered 
around Mr. Francis and Mr. Johnston are James 
Ficken, Patricia Neelands, Walter Selover, Bernice 
Rosenthal, John Lowden, Douglas Jenkins, Gene 
Hale and June Burlingame. 


PRESENTATION—George E. Mosley, left, v.p. of advertising and sales 
promotion for Seagram-Distillers Co., presents to Robert 
M. Van Sant, p.r. director, Baltimore & Ohio Railroad Co., an orig- 
inal oil painting, “The Golden Spike” by Dean Cornwall, which will 
hang permanently in the B&O transportation museum in Baltimore. 
The picture depicts the linking of the East and West Coasts, May 10, 
1869, by railroad when a golden spike was driven into the railroad 
tie bearing the connecting rails of the Union Pacific and Central Pa- 
cific systems. The painting also was used in “golden spike” advertis- 
ing a few years ago for Seagram’s golden gin. 


are Ree pea 


STEP DOWN—A departure in news- 
paper advertising for cars is this 
ad, prepared for the Ford Dealers 
Advertising Assn. of Southern Cal- 
ifornia by J. Walter Thompson Co., 
Los Angeles. The 1,750 line ad in 
two colors ran in the Los Angeles 
Examiner, Herald-Express, and 
Mirror and in b&w in the Times. 


Neal Almon 


ADVERTISING MERCHANDISED—Howard Almon, Batten, Barton, Durstine 

& Osborn, Los Angeles, reviews merchandising portfolio on new 

frozen Hormel Ham Sticks campaign in Los Angeles for William 

Neal, W. M. Henry Co., Southern California broker, and Gene Benson, 

sales manager, frozen foods, Geo. A. Hormel & Co. Ham Sticks are 
being advertised in newspapers and on radio. 
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Heat Was Shot 
In Arm for Room 
Cooler Industry 


Cuicaco, Aug. 10—This summer 
has given the air conditioning in- 
dustry the shot in the arm it bad- 
ly needed after last year’s dump- 
ing debacle. 

Industry spokesman predict that 
close to 1,200,000 room units (50,- 
000 short of the production figure 
estimated for this year) have been 
sold already, while at this time 
last year, dealers were wringing 
their hands in despair. 

E. A. Tracey, exec. v.p. of Mit- 
chell Mfg. Co. here, told AA to- 
day, “This July was the best month 
the air conditioning industry has 
ever had.” 

And distributors report they are 
sold out, and are selling odds and 
ends they can gather from the 
South and Northwest, where the 
weather has been relatively cool 
this year. 


® On the retail end, dealers report 
they have cleaned out their in- 
ventories. 

“Business really has been ex- 
cellent,” reports Al Bernsohn of 
National Appliance & Radio Deal- 
ers Assn. “This July was the best 
one dealers have had in ten years,” 
he added. 

Mr. Bernsohn predicted that the 
end of this season, by contrast 
with last year, will see no room- 
unit dumping. He also predicted 
that prices will go up slightly at 
the beginning of next year. 

The fabulous salesman in this 
area, Sol Polk, says Polk Bros. 
will sell about 9,000 units by Sept. 
15. He said Polk had sold 4,000 
by the last big day, Sunday, when 
the weather began to get off Chi- 
cago’s back. 

Mr. Polk said that his biggest 
seller this year has been the Mit- 
chell % ton unit. Sales this year, 
he said, have been about one-third 
above last year’s. 

Hudson-Ross, another appliance 
chain here, also reports that it is 
selling high. 


® AA's spot check of local distrib- 
utors revealed the following: 


general sales manager, said. 


® Triangle Industries Corp., dis- 
tributor of Deepfreeze Appliance 
Division of Motor Products Corp., 
North Chicago, has put out the) 
“sold-out” sign. The distributor re- | 
ports that the sign is also up for 
the whole country. 


| 
WRRZ Sale Approved by FCC | 

The sale of radio station WRRZ, 
Clinton, N.C., by W. R. Robertson 
Jr., Washington, N.C., for $90,000 
has been approved by the FCC. The} 
purchasers are W. R. Albert, 
|George T. and John Blaney Wil-| 
‘liams, brothers, and Jimmie L. 
' Austin, all of Clinton. 


Long to ‘Outdoor Life’ 

Thomas J. Long has joined the | 
Chicago advertising sales staff of 
Outdoor Life. He formerly was a 
midwestern advertising represen- 
tative of American Home and Col- | 
lier’s. 


sells in Dixie! 


Another case history from The Times-Picayune 
New Orleans States colorgravure magazine! 


The Seat Cover King, in New Orleans, sold $2000 worth 
of clear plastic covers from a quarter-page in Dixie 
Roto. The advertisement cost $110—sold the King 
clear out of clear plastic! 


286,447 ......SUNDAY 
284,582 eeeeeee - DAILY 


A.B.C, Publisher's Statement Ist qtr. 1955 


The Cimes-Picanune 


NEW ORLEANS STATES 
Represented by Jann & Kelley, Inc. 


yr 


Total Advertising Pages* 


Gain in Advertising Pages 


1st Six Months, 1955 Ist Six Months, 1955 vs. 1954 

e At Murphy & Miller Inc., dis- i 
A tributor of York Corp., York, Pa., + MOTOR SERVICE. §...geaws:.... BSS MOTOR SERVICE................ + 100 
shipments from the factory were f. 
4 sold out before they reached Chi- ae ; Motor es, Motor Oa Ti eae Ss ee 53 
1 cago. 3 
, Prices were much lower and % Motor Ma iisinc eeciiszeeed-e Motor PG eictisescssessintvscdsvenna ae 60 
b generally unsatisfactory, Robert i 
' Wineman, v.p. of Murphy, said, Fe NR RE Wicd inne gaa Te : | 
4 but more people are buying larger ' a ~ 


} units. As of this week, York sales 
i in this area are about 20% ahead 
of last year, Mr. Wineman said. 


Total Editorial Pages 


Ist Six Months, 1955 


MOTOR SERVICE....................429 


Editorial—Advertising Ratio 


MOTOR SERVICE..................34% 


e Electric Supply Corp., distribu- 
tor of Chrysler Airtemp, Dayton, 
is short of units. Delivery from 


¢ the factory is slow and orders are Motor eeeeree” eteeeeeeew eee ee eer en eee *eeeeeeee 389 
) large, Eugene Abrams, sales man- 
ger, said. Dealers have fair in- Motor Age sathnsveds onherévceetshihinence 385 


ventories, he said, and prices have 
held up fairly well. 


e At Motorola-Chicago Corp., dis-' 
tributor of Fedders-Quigan Corp., 
Buffalo, sales are double those 
of last year. 


® And from Mitchell Mfg. Co.) 
comes the word that “there isn’t a’ 
unit left in the factory.” 

“The only way we can fill or-| 
ders here is to transfer units from | 


the South to our midwestern dis-' 
tributors,” Mr. Tracey said. 


'* From Industrial Marketing, July, 1955 


Motor Service Rat FIRST choice of the Industry 
because it is FIRST in value 
and FIRST in advertising effectiveness 
make it FIRST on your advertising schedule 


— 


e Electric Temperature Corp., dis-_ 
l tributor of Carrier Corp., Syracuse, | 

is running 30 to 40% ahead of last | 
| year and might go to 50% by the | 
i end of the season. 
¥ “It’s been a terrific season, and 
we anticipate a good season earlier | 
' next year,” Roy J. Heier, v.p. and) 
} 


Motor Service + 549 West Washington Blvd. + Chicago 6, Illinois _ 
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Larger and Better 
Assured Incomes 
Guarantee 

Freer Spending! 


® Today, more than ever, the Booth Michigan News- 
paper Market offers sales and advertising planners one 
of America’s greatest merchandising opportunities! 
Recently increased income stability adds new sales 
potential to a state market already famous for highest 
home ownership ratio and per-capita car registrations! 


Now’s the time to advertise in Michigan! Let Booth 
Michigan Newspapers and Dealer Merchandising Serv- 
ice help push your Fall promotions. Ask your Booth 
Man to give you further details. 


(Ask about R.O.P. Color) 


NEW YORK 
A. H. Kuch 


Ca// a Booth man today! \ WE. 42nd street 
New York 17, N. Y. 


Oxford 7-1280 


GRAND RAPIDS PRESS + JACKSON CITIZEN PATRIOT + FLINT JOURNAL + KALAMAZOO GAZETTE - SAGINAW NEWS + MUSKEGON CHRONICLE + BAY CITY TIMES + ANN ARBOR NEWS 


‘“Your Michigan Market Outside Detroit" 


ee ee ee Tee 


CHICAGO SAN FRANCISCO DETROIT 
Sheldon B. Newman Brice McQuillin Wm. Shurtliff 
435 N. Michigan Ave. 785 Market Street 601 Ford Bldg. 
Chicago 11, Illinois San Francisco 3, Calif. Detroit 26, Michigan 
Superior 7-4680 Sutter 1-340] Woodward 1-0972 
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Woolf's ‘Hard Sell’ Criticized 


Nutrition Is Story for Food Companies 


Pop-Ups in Promotion Pieces 
Weiss: An Idea on Seasonal Dips 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 
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Salesense in Advertising... 


What Hard Sell Means to Me 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

On several occasions, in this column and 
elsewhere, I have commented favorably 
on hard sell copy. It now appears, judging 
from some of my correspondence, that my 
use of the term “hard sell” is unfortunate. 
Trouble is, what “hard 
sell” means to me isn’t 
what it means to my 
critics, many of them 
highly competent ad- 
vertising men. 

Writing in Sales Re- 
view, R. S. Wilson, 
vice-president of sales, 
Goodyear Tire & Rub- 
ber Co., says: “The 
‘hard sell’ is passe. I 
mean by that the blatant crying, ‘Buy 
mine; buy mine; buy mine—it’s bigger, 
it’s better, it costs less.’” 

If Mr. Wilson’s definition of hard sell 
is the commonly accepted one, as I am 
coming to believe it is, then I am in em- 
phatic agreement with him. 


James D. Woolf 


® Hard sell, which I hereby strike from 
my vocabulary, has not meant “blatant 
crying” to me. What “hard” was intended 
to suggest in my articles was such con- 
notations as hard-working, earnest, ener- 
getic, efficient, and the need of skill and 
ingenuity (see Webster’s Collegiate Dic- 
tionary, Fifth Edition). The word has also 
meant to me what it means in physics: 
“rays of penetrating power.” Hard sell 
copy, considered in this light, is distin- 
guished by such virtues as the following: 

1. It is earnest; never flippant and smart 
aleck. “The best selling,” says Mr. Wilson, 
“creates confidence in the seller.” The ad- 
vertiser who behaves as a clown is gam- 
bling with his company’s reputation for 
dignity and sincerity. 

2. It is credible. I hold to the view that 
too much advertising asks its readers to 
believe unlikely and improbable promises 
of benefits. Complete believability, in my 
book, is an absolute copy essential. 

3. It is informative, explains and sup- 
ports promises of benefits with specific 
product facts. I am a firm believer in ex- 


planatory, reason-why copy for nearly all 
products above the soda pop level. 


= 4. It is in good taste. All too frequently 
we see advertising that is guilty of vulgar- 
ity, of bad manners, of cheap sentiment, of 
ugliness, of general all-around shabbiness. 
The theory that most people respond to 
coarseness, grotesquerie, and general bed- 
lam, is nonsense. Reputable advertisers 
never—well, hardly ever—offend serious- 
ly in matters of taste and decorum. 

5. It is trustworthy. Truth in advertising 
has made great strides in the last three 
decades. But, unhappily, there continues 
to prevail in some stupid circles the notion 
that mendacity and bombast and trickery 
are effective instruments of selling. No 
business can prosper over the long haul 
unless it keeps faith with the public. 

6. It is adult, is planned and written on 
the assumption that the average consumer 
has a reasonably mature mind and a fair 
amount of plain common sense. 

7. It deals with genuine consumer needs, 
wants, and problems. When advertising 
sets up and knocks down fictitious bogey- 
men, it is almost certain to fail. Fortunes 
have been wasted in the promotion of 
products for which there existed no real 
need. 

8. It is never ferociously competitive. 
Advertising at its best is a servant of the 
people. Copy that is totally competitive is 
never written in a spirit of warmth and 
helpfulness. And when it is unfairly com- 
petitive, as much of it is, its endearing 
qualities are notable for their absence. 

% * * 

The products the consumer spends his 
money for fall into two broad classifica- 
tions. One is the minutiae of merchandise, 
such trifles of relative inconsequence as 
cigarets, candy bars, beer, soft drinks, etc. 
The other I shall call “durable goods” for 
want of a better name. It is probably true 
that in the field of trifles the American 
people have little or no interest in hard- 
pan product facts; and they may not be 
too allergic to silliness and exaggeration 
and bad taste. 

But, in my opinion, advertisers of dur- 
able goods will do well not to ape the 
techniques and methods of minutiae mer- 
chandise. Purchasers of important prod- 
ucts want facts—and they want truth. And 
what that means is hard-working copy. 


Looking at Radio and Television... 


The Plug-Uglies Revisited 


By The Eye and Ear Man 

It should come as no surprise to the 
sturdy readers of this column that we don’t 
like free-loaders. And free-loaders mean 
airlines, credits to motion picture compa- 
nies, plugs for manufacturers in exchange 
of merchandise given away, plugs per- 
formed by actors who get cash or mer- 


chandise in exchange or in many other 
devious but ingenious ways. 

This practice is getting worse and is 
reaching the breaking point, so that critics 
are now beginning to bang away at the 
practice which timid broadcasters and 
sponsors have let get out of hand. 

Arthur Godfrey’s “Talent Scouts” has an 


estimated talent-production budget of 
around $30,000 a show. Recently the show 
started bringing in guests from distant 
points to brighten up the proceedings. 
Judging from the three-minute commer- 
cial for American Airlines the other night, 
they ride for free. They’re not the only 
ones—American Airlines also rode free. 
Nobody should be more sure of this than 
CBS, which produces the show. 


® Now two airline tickets to the West 
Coast cost from $450 to $650, depending 
on the luxury in which one travels. For 
this skimpy investment, American—ac- 
cording to our clocking—got just about as 
much time as did Lipton’s on this expen- 
sive show. To pay the costs would have 
set back the sponsor or the producer about 
2% of what the show costs, and if the 
sponsor couldn’t get the network or God- 
frey to put it out, he should have and kept 
the commercial time for himself. 

Another flagrant example was the plug 
put on for “Pete Kelly’s Blues” by Jack 
Webb on the Colgate Variety Hour (NBC- 
TV). It struck us as an unblushing 52- 
minute commercial, with Mr. Webb con- 
siderately allowing Colgate the right to 
intrude on his commercial time for six 
minutes or 10%. 

This could only be the beginning. The 
great avalanche comes this fall when the 
smart Hollywood boys, who have outfoxed 
client and network alike, will graciously 
let the sponsor have six minutes of com- 
mercial (the shows will cost around $150,- 
000 an hour for time and talent) while 


On the Merchandising Front... 


they take nine minutes to talk about their 
pictures. Some of this will be backstage 
glop, and will prove to be an audience 
chaser. 


® It’s about time somebody stiffened his 
backbone. The next time a network censor 
suggests cutting down on your commercial 
time, ask him about the motion picture ar- 
rangements. How come the rule book is 
thrown away on the free pluggers and 
then waved—and rigidly applied—to the 
legitimate advertisers? 

The mice of the world must have trans- 
ferred their personalities to the adver- 
tisers. In the days of George Washington 
Hill, the bellows of the injured tycoons 
would have been heard clear to Washing- 
ton, if anyone dared chisel in on programs 
and compete with the owning brand or 
brands for audience attention. 

And if there’s any serious consideration 
of the notion that these free plugs will 
initiate potential advertisers to television, 
drop it. Why would they buy what they 
can get for free? 

Once more, advertisers and agencies can 
stop the free-ride leeches if they will. At 
these prices, programs can afford to buy 
their own prizes and transportation. At 
these prices, the television subsidiaries of 
the motion picture companies can afford 
to produce films and make a profit. If they 
want to advertise coming attractions, let 
‘em buy time and talent like the rest of 
the advertisers—at card rates, and with a 
limit of three minutes of commercial time 
per half hour. 


Developing New Product Uses Would 
Help Level Seasonal Dips 


By E. B. Weiss 
Merchandising Consultant 

In a recent column, I related the trend 
toward automation production to what 
will become a developing need for the 
curtailment and even elimination of sea- 
sonality in many businesses. Sid Bernstein, 
editor of AA, made the same point, more 
tellingly, in an editorial in this publication. 

It is interesting to note that the editor 
of Automation, one of the new and excel- 
lent publications for the automation tech- 
nician as well as for management, arrives 
at precisely the same conclusion, although 
by a somewhat different route. (Inciden- 
tally, Automation is one of several techni- 
cal publications covering this second in- 
dustrial revolution that I get regularly 
and while, for a lay reader, the going is 
sometimes tough, the effort is decidedly 
rewarding.) Says Automation’s editor: 

“You can’t ‘lay off’ an automatic line 
when business is slack. Once the decision 
has been made and the line installed, 
business management faces the relentless 
demand of economics to keep the line in 
operation. . . 

“Automation creates the necessity for 
producing at a relatively continuous pace 
without big ups and downs. It demands 


improved knowledge of market and dis- 
tribution methods; better product design; 
increased long-range planning; full co- 
ordination of production, engineering and 
sales activities... The net result of in- 
creasing automation thus leads in the di- 
rection of leveling out the production and 
economic cycles.” 


™ Because automation is coming faster 
than I had anticipated when I wrote a 
series of four articles on this subject for 
AA less than two years ago—and I was 
pretty optimistic!—it would appear that 
a major part of the advertising-marketing 
world might very well re-examine all of 
the major efforts made to date by busi- 
nesses of every kind to iron out seasonal 
fluctuations. Advertising media in partic- 
ular should find this a rewarding study; 
the media have long suffered from the 
deep valley into which advertising volume 
plunges at certain seasons. 

I should imagine that advertising agen- 
cy research departments, as well as mar- 
keting-merchandising departments, might 
also focus on the curbing of seasonal 
slumps. And, of course, much the same 
would be true of these same departments 
in manufacturing organizations. 
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There is one phase of cures for seasonal- 
itus in particular that has always fascin- 
nated me, and that is the development of 
new uses for a product, with advertising 
employed to develop markets for those 
new uses. It has long been my conviction 
that the public has a great deal to tell 
many manufacturers regarding unusual 
uses for an established item, and that 
constant study of the public’s fertile imag- 
ination in this respect would uncover new 
opportunities for building up seasonal 
valleys. 


= It appears to me that, years ago, before 


prosperity had become quite so assured as 
it seems to be right now through to the 


G. D. Crain Jr. Says... 
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year 2000, at least some manufacturers 
tended to pay somewhat more attention 
to new use development by the public. 
One of my very early recollections in this 
business—and believe me that goes back 
many years—has to do with 3-in-1 oil. As 
I recall it, the maker of that brand un- 
covered hundreds of uses for this lubricat- 
ing oil and employed those uses effectively 
both in market broadening and for filling 
in sales valleys. 

In any event, I believe there will soon 
emerge a broad demand for antibiotics 
capable of curing seasonal-itus. That de- 
mand will be spurred on by automation 
production. The time to prepare for it is 
right now. 


There's More to It Than 
‘Six Delicious Flavors’ 


Charles G. Mortimer, president of Gen- 
eral Foods Corp., made a comment at the 
annual stockholders’ meeting recently 
which may prove to be even more signifi- 
cant than the report that the company 
spent $62,000,000 for advertising in its 
latest fiscal year. 

That was the announcement that the 
company plans to broaden its research ac- 
tivities by undertaking more fundamental 
research into food values and dietary 
problems. 

There are several reasons why such a 
program may prove to be a milestone in 
the development of the food manufactur- 
ing business. One is that never before has 
the American public been so health-con- 
scious. The large amount of space devoted 
to this subject in leading magazines and 
newspapers is a reflection of the fact that 
people are keenly interested in knowing 
how to improve health and prolong life. 

The development of new and potent 
drugs, which frequently are specifics for 
crippling or killing diseases, the improved 
techniques of modern surgery, and the 
many advances on the public health front 
in such fields as sanitation and water sup- 
ply, are all subjects which are deserving 
of the emphasis given them by many of 
the most skilful editorial directors in the 
publishing business. 


® The great increases in the country’s 
population have been largely in the older 
age groups. The greater longevity of the 
population has created special health 
problems, which are being recognized not 
only by the doctors and hospitals in the 
development of a new science of geriatrics, 
but also by some far-sighted manufac- 
turers like the H. J. Heinz Co., which has 
recently brought out a line of “senior” 
foods, especially designed to supply the 
special needs of older people. Since the 
elders among us will continue to increase 
in number, and since social security and 
pension and retirement plans mean that 
they will have the means to supply their 
special requirements, it is obvious that 
this market will deserve and get service 
from manufacturers based, as Mr. Morti- 
mer indicated, on “fundamental research 
into food values and dietary problems.” 

Most of the developments in the food 
business in recent years have been more 
or less mechanical—such as new and im- 
proved packages, frozen foods, pre-cooked 
and other specially prepared products, 
new and attractive recipes, etc. And the 
principal appeal to food buyers has been 
with reference to appearance, convenience, 
flavor and appetite appeal. 

These are all important to the consumer, 
but I am convinced that there is a great 
and unfilled demand for basic information 
about the nutritional values of foods and 


their contribution to the health of the in- 
dividual. There is often talk of the “food 
faddists,” and the extremes to which they 
have gone in urging the consumption of 
food products in their natural state. While 
some of these ideas have been so radical 
as to fail to win public acceptance, they 
have at least stimulated interest in know- 
ing both the basic values of various food 
products and the correct method of prep- 
aration. Some types of kitchen equipment 
have been developed for the purpose of 
protecting the elements of foods which are 
important to health and which were for- 
merly lost because of the methods of prep- 
aration and serving. 


® A suggestion of what fundamental re- 
search means in presenting food products 
to the public was supplied a number of 
years ago when the American Medical 
Assn. published a study of the value of 
fresh yeast in eliminating acne and other 
skin diseases. Fleischmann’s yeast was 
promoted successfully to the public for a 
considerable period thereafter, with ex- 
cellent results. Many people are still con- 
vinced that fresh yeast can play a very 
important role in improving digestion and 
increasing nutrition, even though Stand- 
ard Brands has done little in recent years 
to keep the product before the public. 

Medical men have improved their edu- 
cation on the subjects of nutrition and food 
values in recent years. A generation or so 
ago most doctors were relatively unin- 
formed on this subject. But today the 
qualified physician can give his patients 
good advice regarding what they should 
eat, as well as how much, and can advise, 
with the aid of professional dietitians, on 
eating for health as well as for pleasure 
and satisfaction. 

The fact that obesity is a prime health 
problem for such a large percentage of the 
population is another reason why food 
manufacturers have a basic interest in the 
kind of research that will enable them to 
present their products in the light of ac- 
tual needs and requirements from a health 
and nutritional standpoint. It is one evi- 
dence of the great prosperity of the nation 
that in a world most of whose inhabitants 
face starvation as a real and continuous 
threat, Americans are mainly worried as 
to how to get rid of surplus weight caused 
either by overeating or by eating the 
wrong kinds and combinations of foods. 


® General Foods’ Jell-O is a fine example 
of a product well promoted by current 
standards, since it is recognized as a deli- 
cious and attractive food. But a gelatin 
dessert, which incidentally started out as a 
particularly attractive item on the con- 
valescents’ list of most hospitals, can offer 
more than six delicious flavors, especially 
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The Creative Man’‘s Corner... 


looking into—like a well-kept house. 


usable information. 


Worth Looking Into 


After thumbing many magazines and finding few ads we could even be kind 
about, we came upon these two in one issue. 


They stopped us, first of all, because they are neat and orderly and invite 


Then, their illustration-headline combination caught our interest. The pic- 
ture of the lady’s feet up on a pillow, with the lady somewhere behind the 
{ newspaper, and the headline, How to Clean House, tell a quick and compre- 
hensive story. Moreover, it is a story, we are confident, that every housewife 
will find compelling. Except for the dimwits (whom you always have to con- 
sider when you write) there is almost no need for copy. 

Coming hard upon the re-styling of the whole Chrysler line, the De Soto 
headline makes a sound and practical suggestion. Makes us think that maybe 
{ we have been buying our cars a little too much from habit. Makes us think also 
§ that De Soto must have something good to offer or it couldn’t afford to make 
this suggestion. This is from the same school as Plymouth’s famous “Look at 
All Three.” Here, too, as in the Carrier ad, the copy is almost not needed. 

Just as a point of interest: we feel good inside when we come upon ads like 
these. They stimulate us—not because we’re in the business but because, as a 
potential purchaser of the product, we like to be given helpful ideas and sug- 
gestions about it. We’re sure a lot of people feel this way, too. It’s a shame 
more advertisers don’t take more advantage of this thirst for helpful ideas and 


if the reasons why it is recommended by 
doctors and dietitians were fully empha- 
sized to the housewife and her family. 
Food manufacturers are selling more 
than tonnage. Their customers are inter- 
ested in more than price, packaging and 
flavor. The field for research in the fun- 
damentals of food values is enormous, 
with much to be learned which will be 
helpful both to producers and consumers. 
The great growth of the citrus industry 
has been due to the promotion of the 
health benefits of orange and lemon juice. 
The meat industry has stemmed the down- 
ward trend in per capita consumption by 


Employe Communications... 


stressing the place of proteins in a well- 
balanced diet. Sugar, like bread, has come 
back as an energy food. 

But most of these groups have merely 
scratched the surface in discovering the 
specific contributions which their products 
can make to a healthful diet and a healthy 
population. The great opportunity of the 
future lies in broad scale, basic researches 
of the type which Mr. Mortimer has in- 
dicated as having an important place on 
the agenda of the General Foods Corp. 
Their results will play a vital role in more 
powerful and productive advertising and 
merchandising. 


The Supervisor as Plant Tour Host 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

For many industrial concerns, this is 
the plant tour and open house season. 
On these occasions, the plant whips out 
the flags, bunting and refreshments, and 


the tourists mosey through the place, 
seeing what makes the wheels go ’round. 

Over the years the art of being an in- 
dustrial host has undergone change and 
improvement. Company managements, 
once inclined to elbow the union repre- 
sentatives out of the receiving line, now 
think it the better part of strategy to 
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put hosting on a cooperative basis. Fore- 
men these days are designated commit- 
tee heads, responsible for the tidiness of 
their departments and the pleasure of 
the guests. 

At the vast new mill of National Con- 
tainer Corp., in Valdosta, Ga., John Kee- 
gan, personnel chief, has developed a 
hospitality plan that seems to work 
better than most. The mill has 42 super- 
visors, and the mill has plant tours on a 
round-the-calendar basis. The thought 
occurred to Mr. Keegan some months ago 
that it might be well to let the supervisors 
individually act as hosts, each for a week 
during the year. The system takes care of 
42 of the 52 weeks, so some of the super- 
visors get a second whack at the hospitali- 
ty assignment. 


® The week’s tour of duty for National 
Container’s supervisors means that they 
have full, complete responsibility for out- 
siders who come to visit the mill. The 
general method of handling guests, of 
course, has long since been worked out, 
but the fulfillment of the program is the 
responsibility of the supervisor. He is the 
man in charge. He may make any depar- 
tures from standard reception practice he 
chooses to make, and he may add any- 
thing to the schedule within reason that 
will make his week better than the other 
weeks. 


Tips for the Production Man... 


National Container’s supervisors, far 
frem disliking the social assignment, relish 
it. It gives them a chance to parade the 
mill before the public eye, to identify 
themselves with the project. It enables 
them to gratify that human desire to 
answer curious people’s questions. If oc- 
casionally a supervisor swells with pride, 
it’s understandable. 

The rotating host assignment gives the 
supervisor a closer, more tangible tie with 
management. For a week the man is the 
company spokesman to the public. He 
knows he is representing his management, 
and he does the job as efficiently and as 
graciously as he knows how. 


= Not all open houses or plant tours are 
successful, and bad weather cannot be 
blamed exclusively for these failures. Of- 
ten the root of the trouble lies with the 
committee-in-charge. Unwittingly over- 
loaded with management brass, the group 
tends to exclude the fellow down the line 
—the supervisor, the union representative, 
the woman employe, the night shift main- 
tenance man who rarely ever receives any 
recognition of any kind. One step in the 
right direction has certainly been taken at 
Valdosta, where the management consid- 
erately erases itself from the role of host 
and transfers the pleasures and responsi- 
bilities to those who appreciate the role 
more, 


Pop-Ups in Promotion Pieces 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, Ill.) 

Promotion men seem to be borrowing 
liberally these days from the action pop- 
ups which have been popularized by the 
greeting card industry. Since the search 
for novelty in physical presentation is 
never-ending, some of the recent ones are 
worthy of comment. 

Most action pop-ups are achieved as a 
result of die-cutting, unusual folds, and 
sometimes of pasting. These would seem, 
at first glance, to greatly increase the cost 
of production of a promotion piece. It is 
noted, however, that with the attention- 
getting power of the pop-up, a promotion 
piece may be kept down to greeting-card 
format in size. This may represent an ac- 
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MUNIATURE IN ACTION—Corners are cut out 
by die-cutting at same time as slit (in- 
dicated by dotted line). Scored for hand- 
folding indicated by broken line, and 
folded two folds as indicated by thin lines. 


tual saving as compared with some of the 
more elaborate broadsides or booklet- 
style promotions. 


= New Equipment Digest, a Penton pub- 
lication, has sent out a greeting-card size 
promotion which asks on the cover: “Why 
isn’t N.E.D. in the reception room?” When 
you open the piece a miniature copy of the 
publication pops out at you, held by a 
reader, in caricature. The headline gives 
the reply: “Because it’s out in the plant 
being read by the buying team!” 

The piece is printed two colors offset on 
about a 60-lb. antique stock. The pop-up 
was achieved by a die-cut, two scoring 
rules, and a simple single fold. 

Another one, by Westinghouse Broad- 
casting Co., was sent me by a fellow pro- 
duction man. He attached a note, saying: 


ad 


' ‘\ 


OPENS LIKE A CLAMSHELL—Elaborate but ef- 

fective combination of scored folds brings 

life to this notice by Westinghouse Broad- 
casting of its removal to new offices. 


“Here's a folding job to end all folding 
jJobs.”” He was just being funny, of course, 
because even though zany, it is a whale 
of an attention getter. Greeting-card size, 
it announces the company’s move to new 
offices. As you open the card, a maze of 
open fingers of folded paper grasps your 
attention, like an opening clamshell. When 
fully opened the message is staged with 
vigorous art handling, on a sheet roughly 


67 


six times greeting-card size. 

This, too, was done by scoring, folding, 
and pasting. Doubtless some hand-work 
was required. But for a simple, quick 
story it’s mighty effective. 


s Put your ten-year-old daughter at work 
with paper, scissors and paste-pot. This is 
child’s play. She may come up with some 
blingers for your future use! 


Vou might expect that all you need to get 
the full power out of a high compression 
engine is high octane gasoline. Actually you 
need more than just high octane-you need 


a gasoline with a special kind of additive, 


That's because the way most of us drive 


most of the time—short trips here and there 
—creates a power-wasting problem that 
neither engine design nor highest octane 
gasoline can solve by themselves. 

This problem is the increased build-up 
of certain deposits within the combustion 


chambers... the principal cause of power 
waste. 


What happens is this: 
As your engine warms up, these deposits warm 
up, t00—glow red hot. And these glow ing par 


ticles act like hot coals—ignite the gasoline mix- 
ture ahead of time . . . before the pistons reach 
prope: firing posiion. This us called pre-tiring 


Looking at the Retail Ads 
Q 


Why only 7CP 
gets the full power 
from High Octane Gasoline 


and means that power works against you instead 
of for you. 

In addition, these same deposits have another 
power-wasting effect: They foul spark plugs, 
Causing your engine to miss. 

Engineers will tell you there's nothing more 
wasteful of power and gasoline than pre firing 


and spark plug “miss.” 

But there is an answer—there's one high octane 
gasoline that gives you all the advantages of 
high octane withort rh pewer-crippling effects 
of these deposus—Shell Premium Gasoline with 


TCP, 

TCP, the Shell-developed additive, fireproofs 
the deposits so that they no longer cause pre 
firing. No longer can they glow red hot and 
ignite the gasoline mixture. And TCP stops 
spark plug “miss,” too, Your spark plugs do 
the job they are supposed to do. 

Start getting the full power built into your 
engine. Get Shell Premium with TCP. k's the 
most powerful gasoline your car can use! 


Only Shell Premium Gasoline 
vas boih TCP and High Octane! 
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By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Retail advertising people seem to draw 
a lot of inspiration and lesser things 
from national advertising. This ad il- 
lustrates a device retail stores picked 
up, I believe, from national advertisers. 

The last sentence in this Shell ad— 
otherwise one of the best gas ads I’ve 
seen—says: “It’s the most powerful gas- 
oline your car can use!” 

Do they mean no other gas is as pow- 
erful? 

Or do they mean: “All premium gases 
are equally powerful. This is a premium 
gas. Therefore this is as powerful as 
any gas you can use’’? 

I think the truth is the latter. But I 
do not know. 

If the latter is the truth, this is an- 
other of the kind of claims that gradually 
lead people to believe advertisers are 
loose-tongued twisters of the language. 


ws Shell’s TCP is not the first in the gas 
field to use the same device. Others have 
said screamingly in the past: “The most 
powerful gas you can put in your car.” 
Inquiries then netted the information 
that the truth is: ““You can’t get a more 
powerful gas, but you can get many just 
as powerful.” 

In the course of a week, any casual 
reader who is reasonably intelligent has 
occasions to think a little mistrustfully 
of advertising men and women, or to 
wonder whether what he’s reading 
means exactly what it says, or some- 


thing else. 

Not long ago we all saw the General 
Bradley ad about a protective tariff for 
the watchmakers of the U. S. And more 
recently we saw the letter in “Voice of 
the Advertiser” in AA, quoting fig- 
ures and authoritative information that 
seemed to make a monkey out of the 
General. Or more accurately, whoever 
wrote the ad the General signed did the 
monkey-making. Or so it appears to this 
reader of AA. 


= A few years back, a rapidly growing 
department store in Chicago commonly 
said in its ads: “Lowest price in Chi- 
cago.” 

But when you dug in a little, you 
found out the truth was: “This is as 
low as anybody else’s price in Chicago.” 
That’s hardly the same as, “Lowest price 
in Chicago.” But obviously, what the ad- 
vertiser wanted you to believe is not 
what the reader could call unambiguous 
truth. 

When a contest or poll comes up with 
“The most beautiful girl in the class,” 
or “The oldest book in Park Ridge,” or 
“The fastest man in the college,” or “The 
person who has done the most for retail 
advertising,” the assumption is that the 
words mean what they say—that the 
selected “one” excels, rates above the 
others. 

But in advertising, the expression may 
mean something very different. It’s a 
slippery advertising practice to have the 
words imply that, when actually the 
truth is something else. Why must ad 
people use slippery devices? 
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Bromo Quinine Drive Set 

Grove Laboratories, St. Louis, 
will break a spot radio campaign 
for Bromo Quinine cold tablets in 
approximately 50 top markets for 
the last week in September. One- 
minute spots will be used. Benton 
& Bowles is the agency. 


Downey to Mark Advertising 

Sean M. Downey has been ap- 
pointed director of client relations 
of Mark Advertising, New York 
and Rahway, N.J. He formerly was 
an account executive with Mc- 
Adams & Baird. 


Reed/Warren Adds Two 
Reed/Warren Advertising, Phila- 


lishing Co., Philadelphia, 
R.O.H. Hill Inc., New York pro- 
raised-letter business cards. 


‘La Presse’ Raises Rates 

La Presse, Montreal, French 
language newspaper, has issued a 
new rate card with slight increases 
in b&w display ad rates. New rates 
‘are now 60¢ per agate line and 
'50¢ for 1,000 lines or more. 


y TRACTORES 


@ THE FARM TRADE 


Tea ab ktsse The FARM MAGAZINE for 


@ COVERS LARGE ACREAGE RANCHERS, 


e GOVERNMENT AGRICULTURAL OFFICIALS 
@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 

IMPLEMENT & TRACTOR INTERNATIONAL CORP. 


OFFICES: NEW YORK * CHICAGO * CLEVELAND + KANSAS CITY * LOS ANGELES 


LATIN AMERICA! 


PLANTERS, COMMERCIAL FARMERS 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 
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Traffic World covers 


ALL forms 


of transportation 


Shippers use more than one form of transportation. Traffic 
managers, the men who specify the mode of transportation 
and the routes, are constantly seeking the best means for 
every freight movement — rail, waterway, highway, air 


This quest is endless, because nearly every week brings 
changes in rates, regulations, product classifications, fran- 
chises granted to carriers — and any one of these can open 
up a whole new shipping pattern for an individual shipper. 
A single change may enable him to take advantage of a new 
cross-the-country route, or alert him to avoid penalties 
that would accrue if he did not take prompt action. This is 
the reason he follows these changes as they are reported 
week after week in Trarric WorLp. And this is the reason 
carriers have an unusual opportunity to present their story 
to shippers at the very time they are actively seeking every 
shred of information that could possibly help them direct 


freight movements more 


efficiently. 


pay $24 a year; 90.23% renew 


Traffic managers reveal the high value of Trarric WorRLD’s 
editorial scope when they pay $24 a year to subscribe... 
and then renew consistently at the high rate of 90.23% 


(five year average) . 


Traffic World carries more freight advertising 


than any other magazine. 
For more details see our Service-Ad in Standard Rate & Data 


New York 22—515 Madison Avenue—Plaza 5-6312 
Chicage 2—22 West Madison Street — Financial 6-0012 
San Francisco 3—821 Market Street ~YUkon 2-2338 


_delphia, has been appointed to han- | | 
dle advertising for Westbrook Pub- |. 
and | | 


ducer of engraved letterheads and|/ 


TODAY BACKER—Dave Garroway 
hams it up for a new “Today” 
(NBC-TV) sponsor, Baxter Gard- 
ner (right), v.p. in charge of ad- 
vertising for Cluett Peabody & Co. 
The company will begin a major 
push for Arrow shirts on “Today” 
starting Nov. 14. Young & Rubicam 
is the agency. 


Wine Board Beams 
Heavy Fall Drive 


at Homemakers 


San Francisco, Aug. 9—During 
National Wine Week, Oct. 15-22, 
the Wine Advisory Board will 
spend more than $500,000 for na- 
tional advertising and promotion 
in tv, newspapers and magazines. 

Theme of the campaign will be 
“California wines spark up your 
meals two ways—in your cooking, 
on your table,” and the drive will 
be aimed principally at homemak- 
ers. 

Advertising copy will stress the 
versatility of California wines in 
providing dining and entertaining 
pleasure without straining the 
family budget. Television will be 
used in 19 major markets, while 
heavy newspaper advertising in 43 
cities will feature special Wine 
Week sales messages. 


ws The campaign also will utilize 


seven national consumer magazines 


—Esquire, Gourmet, Life, Look, 
McCall’s, The New Yorker and 
Sunset—to reach an _ estimated 
35.5% of American families. 

A color page in the Oct. 17 is- 
sue of Life will be followed by half 
pages on Nov. 14 and Dec. 12. Each 
of the other six magazines will 
carry the California wine indus- 
try’s sales message in October, 
November and December issues. 

The board also has developed a 
wide assortment of display and 
selling aids for wine dealers. These 
include a four-color poster, an 
eight-pennant stringer and a photo 
blow-up of the 1955 Vintage 
Queen. 

Edmund A. Rossi, Wine Advi- 
sory Board manager, explains that 
October, November and December 
are the “biggest wine selling pe- 
riods of the year.” Roy S. Durstine 
Inc. is the agency. 


Consolidated Film Expands 


Consolidated Film Laboratories, 
Hollywood, has begun construction 
of a new two-story annex to its 
present 35mm building. When 
completed, production potential 
will be almost double that of pres- 
ent b&w negative and positive out- 
put. 


Lance Heads Cleveland Office 


Harry L. Lance has been named 
manager of the Cleveland office of 
Beaumont & Hohman. He will con- 
tinue as an account executive, add- 
ing the Eastern Greyhound Lines 
account to his responsibilities, 


Perkins Names McCann 
Perkins Paper Products Ltd., 
producer of paper products for 
consumers, has named the Montre- 
al offive of McCann-Erickson to 


handle its advertising. 


Coming 
Conventions 


*Indicates first listing in this column. 
Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention, 


Conrad Hilton Hotel, Chicago. 


Aug. 17-21. Affiliated Advertising Agen- 
cies Network, Edgewater Hotel, Madison, 
Wis. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world convention, 
Ambassador Hotel, Atlantic City. 

Sept. 11-13. Advertising Federation of 
America, 7th District convention, Birming- 
ham, Ala. 

Sept. 11-13. Pennsylvania Newspaper 
Publishers’ Assn., classified clinic, Ly- 
coming Hotel, Williamsport. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

* Sept. 18-19. Midwest Newspaper Ad- 
vertising Executives Assn., 74th semi-an- 
nual meeting, President Hotel, Kansas 
City, Mo. 

Sept. 29-Oct. 1. Advertising Federation 
of America, 10th District convention, Bilt- 
more Hotel, Oklahoma City, Okla. 

Oct. 2-5. American Assn. of Advertising 
Agencies, Pacific region annual meeting, 
Hotel Del Coronado, San Diego. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 3-5. Southern Newspaper Publishers 
Assn., 52nd annual convention, Arlington 
Hotel, Hot Springs, Ark. 

Oct. 6-8. Pennsylvania Newspaper Pub- 
lishers’ Assn., 3lst annual convention, 
Roosevelt Hotel, Pittsburgh. 

Oct. 17-8. Advertising Federation of 
America, 3rd District convention, Sedge- 
field Inn, Greensboro, N.C. 

Oct. 7-9. National Advertising Agency 
Network, midwestern regional meeting, 
Dayton. 

Oct. 14-16. National Advertising Agency 
Network, eastern regional meeting, Atlan- 
tic City. 

Oct. 17-18. Boston Conference on Distri- 
bution, Hotel Statler, Boston. 

Oct. 17-18. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Assn., 
Chicago. 

Oct. 20-21. Audit Bureau of Circulations, 
4lst annual meeting, Drake Hotel, Chicago. 

Oct. 31-Nov. 2. Assn. of National Adver- 
tisers, annual meeting, Hotel Plaza, New 
York. 

Nov. 8-10. Fourth Canadian national 
packaging exposition and conference, Au- 
tomotive Bldg., Canadian National Exhibi- 
tion Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Institute, 
Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society of 
America, annual national conference, Am- 
bassador Hotel, Los Angeles. 


McFadden Leaves McKee 

James A. McFadden, v.p. of the 
creative department of McKee & 
Albright, Philadelphia, has _ re- 
signed. He joined the agency 19 
years ago and was named v.p. in 
1941. No future plans are an- 
nounced. 
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More PR Men on 
Job in ‘55, ‘PR 
News’ Survey Shows 


New York, Aug. 9—Of those 
companies that conduct public re- 
lations activities, 70% now have 
separate budgets and p.r. depart- 
ments, according to a recent sur- 
vey by Public Relations News. 

Of the 30% that do not have sep- 
arate departments and budgets, 
two-thirds are included as parts of 
advertising, sales promotion or 
sales departments. 

One-sixth are part of adminis- 
tration, and another sixth are scat- 
tered, mostly in personnel. One 
luckless fellow who replied to a 
questionnaire said he was brack- 
eted with research and develop- 
ment. 


ws The survey reports that there 
will be 117 p.r. people on the job 
at the end of 1955 for every 100 
that were doing p.r. at the end of 
1954. 

There are various yardsticks 
used by companies to determine 
their p.r. budgets. About one out 
of 20 bases its budget on the num- 
ber of employes; one in eight budg- 
ets on the basis of annual sales, 
allocating approximately 1.75%. 

The budget goes up and down 
with “need,” “emergency,” “the job 
to be done” or “the hotness of the 
situation,” say the p.r. men. One 
executive reported that his budget 
was “what he needed minus what 
management cut off.” 


Names Randolph Associates 

Automation Management Inc., 
Westboro, Mass., which develops 
and produces automatic offices 
and factories, has named Randolph 
Associates, Wellesley, Mass., to di- 
rect its advertising. 


MODELS 
COAST TO COAST 


Convention 
Sales Meetings 
Fashion Shows 
Photography 
Motion Pictures 
Television 


PATRICIA STEVENS 
MODEL AGENCY 


22 W. Madison — State 2-9107 
CHICAGO 


Yout wowest Ahopping contor 
hor fine peegerng 


HUTCHINGS & 
MELVILLE, 


INC, 


- 4043 RAVENSWOOD AVE., CHICAGO 13 + EASTGATE 7-9220 
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‘Post’ Invites 
Admen to Interview 
Typical Readers 


Cuicaco, Aug. 9—Some 75 or 80 
agency executives from Chicago, 
Detroit and Minneapolis, and about 
25 Saturday Evening Post repre- 


sentatives from those cities, will | 


be swarming all over Beaver Dam, 
Wis., next week, and Stevens Point, 
Wis., the following week. 

The occasion is the Post’s first 
midwestern attempt (following one 
in the East some time ago) to bring 
advertising agency personnel face 
to face with Post readers in their 
homes and let them ask any ques- 
tions they like—either accompanied 
by Post representatives or on their 
own. 

Approximately 1,000 Post news- 
stand and subscription readers are 
available in the two Wisconsin 
cities, and arrangements are being 
made in advance, through local 
service organizations, for inter- 
viewing dates with most of them. 


® Agency executives are invited to 
spend a full week, or as much of a 
week as they care to spend, in 
either Beaver Dam or Stevens 
Point, and to call on subscribers 
and newsstand buyers following 
the pre-arrangements made... or 
to take the galley list of subscribers 
and go off completely on their own. 

They will be expected to follow 
a questionnaire which asks about 
magazine reading habits, the fea- 


FREE—Use it without cost—sampie copy 
of the all New Monthly Clipper—new 
size, new format, finer content, new fec- 
tures, new color techniques, better ‘How 
to Use’ ideas. Create sparkling layouts 
with scissors and paste-pot. Sensational 
introductory offer. No obligation, no 
salesmen. Address Mylti-Ad Services, 
Inc., Box 806A Peoria, Ilinois. 
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ns ; Washington. 


LOADED AD—Norge division of Borg- 
Warner Corp. is using trade ads, 
in the form of tear-out envelopes, 
to package specification sheets on 
seven appliances and get them out 
to dealers. The back of the ad lists 


Norge distributors. This novel 
technique is appearing in August 
issues of Electrical Dealer, Elec- 
trical Merchandising and National 
Furniture Review. 


tures of the Post which are espe- 
cially liked, other magazines that 
are read, amount of time spent 
with each, etc. Beyond that, the 
agency men are being urged to ask 
any questions they like—about 
magazines, the products of their 
clients, tv listening, or anything 
else. 


‘Life’ Sets Revenue Record 

Life has set a new advertising 
revenue record for July and Aug- 
ust with estimated income of $13,- 
642,000—an increase of 7% over 
the same two months last year. 
Life closed the first six months of 
the year 6.2% ahead of 1954. 


New York 17, N. Y. 


MoRE THAN 1,000,000 
TEEN-AGE READERS 


COAST-TO-COAST 


Represented Nationally by B 


RICHARD A. FELDON & CO., INC. 


205 East 42nd Street 

LExington 2-7715 

NEW YORK * CHICAGO + LOS ANGELES 
SAN FRANCISCO 


The Pictorial 
Supplement 
of the 
High School 
Press 


Students Say 
This About 
ROTO 


“My sincere thanks 
and that of my staff 
for the ROTOS which 
have given so much 
pleasure to our stu- 
dents during this past 
year . . . Sometimes 
I think the ‘kids’ look, 
in delivery of the pa- 
per, more for ROTO 
than the issue itself.” 


Advisor, 
“The Nugget” 
LEAD HIGH SCHOOL 


LEAD, SOUTH DAKOTA 


|Miss Thriftway 
‘Makes Big Splash 


tor Her Owners | 


SeaTTLE, Aug. 9—A local food 
store group took advantage of an 
annual sporting event held here 
last Saturday to create a big mer-| 
chandising event for itself. 

Thriftway Stores, a group of in-| 
dependent food stores, entered a 
boat, Miss Thriftway, in the Gold 
Cup Races, national speedboat 
championship races run on Lake 


This was the first time in five 
years that a local merchandising 
organization entered the races. 

Not to be outdone by a compet- 
itor, Foodland Stores, another local 
group, chartered an _ excursion 
steamer to run the race course. 
Customers won two tickets each 
for the trip in store contests. 


s Thriftway ran two-page ads in 
local papers on Thursday, before 
the race, offering “Thriftway Gold 
Cup Specials,” and thanking cus- 
tomers for their patronage which 
had “made the entry possible.” 

Foodland also ran ads in local 
papers announcing the week’s win- 
ners of tickets to the cruise and 
offering its weekend specials. 

Among those rooting for Miss 
Thriftway were members of lead- 
ing food distributors of the West. 
Pacific Mercantile Co., a supplier 
of Thriftway, held its quarterly 
directors’ meeting in Seattle Aug. 
5 and 6 and members stayed on to 
watch the race. 

Host to distributors was W. E. 
Rhodes, secretary-manager of As- 
sociated Grocers Inc., retailer- 
owned supplier group of which 
Thriftway is a member. 


Royal Slates Greatest Drive 

“The greatest advertising sched- 
ule ever put behind a typewriter” 
is planned by Royal Typewriter 
Co., New York, for the introduc- 
tion this month of its new colored 
deluxe portable. Color spreads will 
run in Life and The Saturday Eve- 
ning Post. Additional insertions are 
scheduled for Parade, This Week 
Magazine, independent Sunday 
supplements, school and business 
publications. Young & Rubicam, 
New York, is the agency. 


Bonsall Buys TV Spots Inc. 

Shull Bonsall has purchased 
control of TV Spots Inc., Holly- 
wood, and has assumed the post of 
exec. v.p. as the first move in a 
program of expansion of produc- 
tion and sales. In the change, Rob- 
ert Wickersham, president of the 
company, has moved to New York 
to head eastern operations. New 
facilities have been acquired in 
New York to handle both live and 
animated production. 


‘Denver Post’ Boosts Three 

As part of an expansion pro- 
gram, the Denver Post has pro- 
moted three executives. Carl 
Hatcher, formerly assistant retail 
advertising manager, was ap- 
pointed retail ad manager. He suc- 
ceeds Robert Shanahan, who has 
been named assistant business 
manager. Fred West, formerly as- 
sistant business manager, was 
named production coordinator. 


Reopens Bulb-Snatching Blitz 
General Electric Co., Schenecta- 
dy, starting Oct. 1, will use pages 
in Life, Reader’s Digest and The 
Saturday Evening Post to promote 
the idea that “bulb-snatching 
doesn’t pay.” Batten, Barton, Dur- 
stine & Osborn is the agency. 


Miss Simborg Joins Evans 
Phyllis Simborg, formerly with 


Cook Advertising Agency, Dallas, 
has been named assistant adver- 


| 


| tising director of Evans Fur Co., 
Chicago. 


a 


MICS Ne 
Z-car suiiee- Se 


of the people (15 years and older) in households owning 
two or more cars, in New York City and suburbs 


are News readers- 


...and you'll find other astonishing information 
about the buying habits of the readers of all 
New York newspapers, first time available in 


Profile of the millions 


...a survey based on 10,349 personal interviews, 
made by W. R. Simmons & Associates Research, Inc. 
in the Fall of 1954. Shown in visual presentation, by 
appointment only. Inquire any New York News office. 
(Copyright 1955 by News Syndicate Co., Inc.) 


Blended whiskey drinkers- 44 7 


of the adults in New York City & suburbs who 
served blended whiskey in the past month 


are News readers- 


Daily News readers total 4,780,000—are majority 
customers in greater New York for new automobiles, 
homes, stocks and bonds, groceries, cosmetics, 
apparel, cigars, and liquors. Now for the first 

time the advertiser can learn about the buying 
habits of all adults in the New York market in 


Profile of the millions 


a visual presentation of new data on all New York 
City newspapers. Ask any New York News office. 
(Copyright 1955 by News Syndicate Co., Inc.) 


¢ 


Bourbon drinkers~ 40) % 


of the adults in New York City & suburbs 
who served bourbon in the past month 


are News readers- 

The 4,780,000 Daily News readers are the best buyers 
of Scotch, blends, Canadian whiskey, gin, wine 

and other alcoholic beverages... as well as 

groceries, toiletries, and automobiles. You can 

find out how much of the market every New York 
newspaper has in the comprehensive research study 


Profile of the millions 


now being presented visually to advertisers and 
their agencies. Inquire any New York News office. 
(Copyright 1955 by News Syndicate Co., Ine.) 
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Information for Advertisers 


Farm Journal and Town Journal)|ies may be obtained from the re- 
have released a study of fire and|search department, Farm Journal- 
casualty insurance, based on a sur-|/Town Journal, Washington Sq., 
vey of subscribers to the two mag- | Philadelphia 5. 
azines. The report covers owner-| 
ship of dwellings and business|e The first of a series of five pres- 
property, as well as furnishings,|entations on “The Pinpoint Con- 


feed supplies and farm crops. Cop- | cept of Television” has been sent 


Specialists in SILK SCREEN PRINTING 


INCORPORATED. 
BOX 2017 TULSA, OKLAHOMA 
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As Inseparable as a 
Small Boy and his Dog— 


are most value-conscious advertisers and 
thesources time has proved willserve them 
well. Sentiment often strengthens the 
relationship of course, but far more prac- 
tical is the demonstrated ability of a sup- 
plier to understand the needs and purposes 
of his clients—and to satisfy them with 
uniform precision and craftsmanship... 
Thatmany whose preference for ROGERS’ 
engravings has been constant for thirty 
years are being joined by many others 
every year, is significant. 


ROGERS 


engraving company 
2001 calumet avenue « chicago 16 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


Toronto business newspaper, serves 


to members of the Television Bu-| 
reau of Advertising and to agencies, 
and advertisers. The “pinpoint 
concept” emphasizes the use of a 
broad schedule of local television 
programs of various types and pro- 
vides a way other than network 
and spot announcements for mass 
television coverage, according to 
the TvB. The study was made for 
TvB by A. C. Nielsen Co. The four 
remaining reports will deal with 
children’s programs, movies, wom- 
en’s programs and weather pro- 
grams. 


e Population, households, home 
owners, income, etc., and other 
data on eight Michigan markets 
are contained in a new market 
data folder offered by Booth 
Newspapers Inc. The newspapers 
represented are the Grand Rapids 
Press, Saginaw News, Jackson Cit- 
izen Patriot, Muskegon Chronicle, 
Flint Journal, Kalamazoo Gazette, 
Bay City Times and Ann Arbor 
News. Copies are available from 
the newspapers. 


e “Post Data” is a folder prepared 
in accordance with the NIAA 
standard outline giving facts and 
figures on how The Financial Post, 


buying teams and government 
across Canada. Copies are avail- 
able on request to S. E. Caldwell, 
promotion manager, The Financial 
Post, 481 University Ave., To- 
ronto 2. 


e Latest 1954 retail sales figures 
for all 233 U. S. metropolitan 
county areas are available in a 
new market data book designed as 
a ready-reference source for man- 
agement. Brochure is available on 
request on company letterhead to 
the advertising research depart- 
ment, News & Record, Greensboro, 
N. C. 


e A-country-wide survey of retail 
liquor buying habits in the U. S. 
has been completed by American 
Magazine, 640 Fifth Ave. New 
York 19. It covers all four princi- 
pal retail liquor outlets: package 
stores, state stores, food stores and 
drug stores. Copies are available to 
the liquor industry upon request. 


e A study of the New England, 
market, with emphasis on the lead- 
ing position of Boston, covering 
sales, population, etc., has been 
prepared by WEEI, Boston. Copies 
are available on request to John T. 
Curry Jr., WEEI’s sales promotion | 
director. 


e A study of the buying habits of 
Chicago’s $1 billion a year Negro, 
market has been published by the 
Chicago Defender. This is the sec- 
ond consumer analysis published 
by the paper, and like the first, 
was prepared by Dr. Charles L. 
Allen, assistant dean and director 
of research at Medill school of 
journalism, Northwestern Univer- 
sity. Copies are available on re- 
quest to the newspaper. 


e Two market data studies on the 
Southern California market, one on 
distilled spirits and the other on 
new car sales, have been prepared 
and are available from the busi- 
ness research division of the Los 
Angeles Herald-Express. 


e KONO, San Antonio, has re- 
leased a study of auto radio listen- 
ing covering two-hour time seg- 
ments from 5 a.m. to 7 p.m. The 
survey was prepared for the sta- 
tion by Ernst & Ernst. Copies are 
available from James M. Brown, 
general manager, or Bob Roth, 
commercial manager. 


e The market for fabricated ma- 
terials and parts within a cross- 
section of U. S. original equipment 
and other hard goods manufactur- 
ing plants has been analyzed in a 
survey conducted by Materials & 


SUMMER RETREAT—This little shack at Concord, Mass., is the summer 
retreat of Technical Marketing Associates, Boston. Built by TMA 
President A. D. Ehrenfried, the house has work areas upstairs and 
play space downstairs. “We work better, have happier clients and 
enjoy life more since we took to the woods,’ Mr. Ehrenfried says. 


Methods. This study, based on in- 


formation obtained from 576 
plants, includes market data on 24 
different types of ferrous and non- 
ferrous fabricated materials. Sin- 
gle copies may be obtained 
without charge from William P. 
Winsor, publisher, Materials & 
Methods, 430 Park Ave. New 
York 22. 


e KMTV, Omaha, has published 
and begun distribution of “Focus,” 
a fact book containing comprehen- 
sive descriptions of all depart- 
ments involved in the advertising 
process at the television station. 
Such information as department 
deadlines, contacts, art and film 
specification and available equip- 
ment are included. It is in loose- 
leaf form, and will be updated 
when necessary. For further infor- 
mation on the book, write to Owen 
Saddler, the station’s general man- 
ager. 


Two Name H-R Rep 


H-R Representatives and H-R 
Television have been named to 


represent WKBH and WKBT, La 


Crosse, Wis., respectively, These 
stations formerly were listed by 
Paul H. Raymer Co. 


KBON Joins ABC Radio 

KBON will replace KOIL as 
ABC Radio’s Omaha affiliate ef- 
fective Aug. 21. 


Gary, Goodman Join Grey 

Al Gary, formerly general man- 
ager of Jack T. Holmes & Associ- 
ates, and Dick Goodman, previous- 
ly with Al Paul Lefton Co., have 
joined Grey Advertising Agency, 
New York, as account executive 
and copywriter, respectively. 


Peter to Canterbury Press 

Peter J. Peter, formerly with 
Macfadden Publications Inc., has 
been appointed eastern sales rep- 
resentative of the Canterbury 
Press, Chicago, export group of 
Maher Publications. 


All-Canada Adds Station 
CJLH-TV, Lethbridge, Alta., has 
appointed All-Canada Television 
its Canadian representative. The 
station will go on the air this fall. 


Storyboard Productions Moves 

Storyboard Productions, Holly- 
wood producer of tv commercial 
films, has moved to new quarters 
at 8490 Melrose Ave. 


eeeeeeeseeeeeeeeoeoeeeeeeeeeeeeee 
NEW FACES oF i955 
**BULLARD’S At PHABETS'’ 
NEW BOOK IS AD MAN'S PERFECT TOOL 
536 12x9 loose leaf pages, 2200 type fonts, 
complete alphabets 4 to 144 pt., Lino, 
Mono, Ludlow, Foundry, photo lettering, etc. 
«Write Dept.AD for FREE booklet 


HOWARD O. BULLARD, INC. 
TYPO APHERS 


GRAP " 
150 VARICK ST., NEW YORK 13 © AL 5-1770 
SOOSSOHESESOSESSEEEESEEOOESOEE 


FLEXIBILITY... 


the Keynote at NORTH AMERICAN VAN LINES 


To meet the requirements of modern business and 
industry, North American Van Lines, Inc., has 
developed a flexibility of service that enables its 
— to handle any moving preblem. Service in- 
c 


Look for this dependable em- 
blem under “Movers” in the 
yellow pages of your telephone 
directory. 


safe service. 


Write fer this FREE Brechure 
on Displays and Exhibits 


udes movement of household goods, office equip- 
ment, trade-show displays, even delicate electronic 
devices. Whatever your moving problem, call your 
Nerth American agent for expert counsel and fast, 


North American Van Lines, Inc. 
DEPT. AA-855 ° 


FORT WAYNE 1, INDIANA 
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Philly Retailers 
Go All Out to Stop 
Bait Advertising 


PHILADELPHIA, Aug. 9—Retailers 
here in various industries are out 
gunning after bait advertisers. 

Retailers in the furniture field 
have had a code drawn up by the 
Better Business Bureau, patterned 
after suggestions from an advisory 
committee of furniture dealers. The 
ten points of this voluntary code 
“encourage and preserve truth and 
dependability” in all types of ad- 
vertising, and touch on such points 
as trade-in allowances, “buy 
wholesale” and “factory-to-you” 
claims. Retailers already backing 
this code hope to raise about $5,000 
to get the program working. 


® Once it’s approved, they hope to 
work closely with the district at- 
torney’s office to enforce the code; 
back bills dealing with bait adver- 
tising and set up an advertising 
committee that will watch adver- 
tising to spot violators. 

Major appliance and television- 
radio dealers have already drafted 
a code, working with the Better 
Business Bureau. Already adopted, 
the voluntary code warns against: 
alluring customers to purchase na- 
tional brand appliances, then not 
giving them a chance to purchase 
same; inaccurate description of 
merchandise; inaccurate pricing; 
misleading headlines, illustrations 
and descriptions; using credit cer- 
tificates as prizes or in connection 
with an advertised contest. 

This group is devoting about 
$25,000 in the drive against bait 
advertising of appliances, including 
the hiring of a BBB employe to 
investigate and possibly to prose- 
cute. 


® The Retail Floor Covering Assn. 
of Greater Philadelphia is backing 
two Pennsylvania senate bills, No. 
434 and 433, calculated to put 
“teeth” into the current act, and is 
considering backing of house bill 
No. 1294, which has already passed 
the house and is in the senate in 
the committee on judiciary general. 

The latter bill, amending an act 
of 1939, and when speaking of ad- 
vertising which is “untrue, decep- 
tive or misleading,” cuts out the 
following loophole: “and which is 
known or which by the exercise of 
reasonable care should be known 
to be untrue, deceptive or mislead- 
ing.” It also increases the penalty 
from $500 maximum fine to $1,000. 


Brooke, Smith Names Kennedy 

Louis A. Kennedy has been 
named copy chief of the New York 
operation of Brooke, Smith, French 
& Dorrance. Before joining the 
New York operation earlier this 
year, Mr. Kennedy had been with 
the agency’s Detroit office. 


Brubaker Joins WNHC 

John S. Brubaker, formerly a 
member of the sales staff of WCCC, 
Hartford, has joined the sales staff 
of WNHC and WNHC-TV, New 
Haven. He succeeds William F. 
Malo Jr., who takes ownership of 
WERI, Westerly, R.I. 


‘Tv Age’ Starts Newsletter 

Television Age, New York, will 
begin publishing a mid-monthly 
newsletter on national spot activ- 
ity effective Aug. 22. The letter 
will go to all subscribers of the 
monthly magazine. 


WHLI Names Gill-Perna 

Gill-Perna has been named to 
represent WHLI (am and fm), 
Hempstead, N. Y. The station 
formerly was handled by William 
G. Rambeau Co. 


Carpenter Joins NBC Film 

William J. Carpenter, formerly 
of WHYN-TV, Springfield, Mass., 
has been appointed to the sales 
staff of the NBC Film Division, 
New York. 


Girouard to Morgan Clan 


Howard R. Girouard, formerly 
general sales and advertising man- 
ager of Emmaline Knitted Sports- 
wear Co., New York, has been 
named general sales and advertis- 
ing manager of Morgan Clan Knit- 
ting Mills, New York. 


‘Life’ Holds Parade; 
90% of Brainerd 


Merchants Join In 


BRAINERD, MINN., Aug. 9—Life 
held an old fashioned promotion 
parade here last week which fea- 
tured 50 displays and ten march- 
ing bands. Thirty eight of the more 
than 400 Life advertised products 
were displayed in the parade which 
was witnessed by nearly 24,000 
persons. 

A total of 238 merchants joined 
in the promotion, which is nearly 
90% of this city’s retailers. The 
Brainerd Daily Dispatch carried a 
supplement July 29 with ads from 
54 local retailers, one of the three 
heaviest issues in the paper’s 75 
‘year history. Another supplement 
was published Aug. 3. 

Radio Station KLIZ sponsored 
five daily half-hour spots during 
the two weeks prior to the promo- 
tion. The station anticipates carry- 
ing this schedule until Aug. 10. 

The hour-long parade was Life’s 


Magazine Plans Annual 

Office Management, New York, 
has announced that it will publish 
a year book annually. First edition 
will appear next January, as part 
of the magazine’s regular issue. 


WTVD Appoints Edward Petry 

WTVD, Durham, N. C., has ap- 
pointed Edward Petry & Co. its 
national representative. The tv sta- 
tion formerly was handled by 
Headley-Reed Co. 


Trahan Joins W. B. Doner 

Edward Trahan, formerly with 
Clark & Bobertz, Detroit, has 
joined the creative staff of W. B. 
Doner & Co., Detroit, as a member 
of the creative staff. 


first summer citywide promotion 
this year. Robert L. Blackmore, 
Life’s merchandising manager, was 
in charge of the promotion. 


Smith Joins Phelps Mtg. Co. 
Clark R. Smith, formerly treas- 
urer and advertising manager of 
Terre Haute Brewing Co., has 
joined Phelps Mfg. Co., Terre 
Haute producer of Phelco point of 
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purchase displays and promotional 


‘programs, as a sales executive. 


WRCA-TV Names Davidson 
William M. Davidson has been 
shifted from assistant general man- 


ager and director of sales of WTAM 


and WNBK, Cleveland, to assistant 
general manager of WRCA and 
WRCA-TV, New York. All are 
NBC-owned stations. 


Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


$10.00 
FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


1323 $. WABASH CHICAGO ILL. 
357 W. 44th ST., NEW YORK Ae 


Now in operation! 


CHANNEL 8 


with the basic 


4 BC =TV NETWORK 
© 


PETERSBURG and CENTRAL VIRGINIA 


serving 


RICH 


The rich market of Richmond, Petersburg, and Central 
Virginia gets a great new TV station! WXEX-TV has 


MAXIMUM POWER -316 KW 


MAXIMUM TOWER HEIGHT- 


1049 ft. above sea level 


943 ft. above average terrain—100 ft. higher 
than any station in the Richmond market. 


CHOICE AVAILABILITIES NOW= 
but they’re going fast! See your Forjoe man! 
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WHAT HAS SUPERIOR GOT? 
YES WHAT HAS SUPERIOR GOT? 


You simply tell us what you want and you'll 
get the best plates ever produced. What better 
assurance could you have of SUPERIORity ? 

Get the reasons why! Call SUperior 7-7070 


PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


Westinghouse Gives 
‘2nd-Guess Chance 
on Its Best Ads 


New York, Aug. 10—Westing- 


house Broadcasting Co. has come |! 


up with a mailing gimmick that 
should give second-guessers a field 
day. 

A brochure containing reprints 
of what the company considers its 
best ads of the past 15 months has 
been mailed to 4,000 agency and 
admen along with a postcard offer- 
ing them a chance to answer the 
question: “How would you have 
done them?” 

David E. Partridge, national ad 
and sales promotion manager of 
the radio-tv station group, decided 
to publish the ads in booklet form 
after he had received several re- 
quests for reprints. 


® In each case the ad is accom- 
panied by the explanation of the 
problem it was supposed to help 
solve. And the earlier question is 
repeated in a slightly different 


—there is a LIMIT 
to what HALF of ANY 


market can buy—and produce— 


—in sales results. 


—to cover the TWO Halves 


of the Detroit market— 


—I'WO evening newspapers 


are needed— 


—one of them 
is Lhe 


Detroit Times— 


IN THE HEART OF 
THE MICHIGAN MARKET 
(Detroit Retail Trading Area) 
Detroit Times Readers Spend 


TWO BILLION 


DOLLARS 


ANNUALLY In Retail 


Purchases. 


REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 


CHEESE AND CRACKERS—National Bis- 
cuit Co. and Kraft Food Co. will 
conduct a joint promotion in Sep- 
tember for Ritz crackers and Cheez 
Whiz. Full-color ads will run in 
Look, Parade, This Week, and key : 
independent Sunday supplements, ae 
plus five grocery store magazines. 
Radio and spot tv also will be 
used, 


version: “If this had been your 
problem, how would you have done 
it?” This campaign was placed 
through Ketchum, MacLeod & 
Grove, Pittsburgh. 

Westinghouse isn’t offering any 
prizes to the “we-could-have-done- 
it-better” set—just the fun of talk- 
ing back. But, it seems a safe bet 
that at least some of the more 
spirited second-guessers will sug- 
gest they could have done it so 
much better that they should have 
the account. 


Packaging Helped 
Food Store Sales 
Rise, Packagers Say 


New York, Aug. 9—Food store 
sales per clerk have jumped from 
$6,865 to $28,530 in the last 15 
years, according to studies made 
by the Folding Paper Box Assn. 

This better-than-fourfold in- 
crease has kept pace with the rise 
in retail food sales, which went 
from $10.1 billion in 1940 to $42.3 
billion for the fiscal year ended 
April, 1955, A. E. Murphy, execu- 
tive director of the association, says. 


= “Rapid advances in food pack- 
aging can claim credit for much of 
the sales made by food-store em- 
ployes since 1940. The trend,” he 
believes, “will be accelerated as 
packaging makes it possible to add 
non-food items to food store coun- 
ters. 

“As packaging continues to stim- 
ulate sales and cut distribution 
costs,” Mr. Murphy says, “manu- 
facturers will lean more heavily on 
packaging as a selling tool. More 
and more products that have been 
displayed loose in the past are 
being packaged, and this trend also 
will continue. 

“This new merchandising ap- 
proach is building unit sales for 
employes in other retail fields and 
will continue,” he predicts. 


Palmolive Soft Shampoo Bows 


Colgate-P almolive Co., Jersey 
City, is introducing its new Palm- 
olive soft shampoo this month with 
a 30¢-off offer and with 23 maga- 
zine pages in Life and the Dell 
Modern, Fawcett and True Story 
Groups. The shampoo, retailing for 
59¢, is being promoted as “100% 
non-alkaline.” Ted Bates & Co., 
New York, is the agency. 


‘Diners’ Club’ to Broderick 


Phil Broderick & Associates, 
New York, has been appointed na- 
tional advertising representative 
for the Diners’ Club News. 


Names Ruder & Finn 


Antoine de Paris, maker of 
beauty preparations, has named 
Ruder & Finn Associates, New 


York, to handle its public relations 
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show this 36-foot float to a million Minnesotans at 
civic events throughout the state this year. Used to 
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Best Friend.” 


promote “Diamond Clear” Grain Belt beer, the float 
is built on the song theme, “Diamonds Are a Girl’s 


Farm Population 
Hits New Low— 
13.5% of Total 


WASHINGTON, Aug. 11—Only 13.- 
5% of the U.S. population lives 
on the farm, according to a new 
estimate released today by the Bu- 
reau of the Census and the Agri- 
cultural Marketing Service. 

As of April, 1955, the two agen- 
cies estimated 22,158,000 persons 
lived on farms. The figure is not 
significantly different from the 
corresponding estimate for 1954, 
but represents a drop of approxi- 
mately 3,000,000 from 1950. 

The drop in farm population 
has been particularly marked since 
the beginning of World War II. 
Between 1940 and 1945, the num- 
ber of persons living on farms de- 
creased by 5,000,000. While farm 
population turned upwards in 1946 
and 1947, since 1947 it has dropped 
steadily from 27,124,000 to the 22,- 
158,000 reported for last April. 


® The percentage of population 
residing on farms has also dropped 
steadily. In 1940 23.2% were on 
farms. 

Of 8,200,000 employed persons 
14 years old or over who were 
living on farms this April, about 
5,200,000 were employed in agri- 
culture and 3,800,000 were em- 
ployed in non-farm industries. 

Tabulations released today 
showed that the decline in farm 
population extended to both sexes 
and most age groups. 

Agriculture Department offici- 
als have repeatedly emphasized 
that the trend toward farm me- 
chanization has resulted in fewer 
and larger farms, using less farm 
labor. 

In a speech at West Millbury, 
Mass., this week Don Paarlberg, 
assistant to the Secretary of Ag- 
riculture, pointed out about 88% 
of our farm products are produced 
by the 2,000,000 farmers “‘who are 
on units large enough to be con- 
sidered commercial farms.” 

“The other 3,500,000 farms— 
more than half the total—produce 
only 12% of the food and fiber 
which goes to market, These units 
are so small and produce so little 
that their incomes from farming 
are always low, good times or 
bad,” he said. 


Halperin Joins FC&B 

Shirley Polykoff Halperin, form- 
erly with Dowd, Redfield & John- 
stone, has joined the New York of- 
fice of Foote, Cone & Belding as a 
copy supervisor. 


Four A’‘s Elects Doyle Dane 

Doyle Dane Bernbach Inc., New 
York, has been elected to mem- 
bership in the American Assn. of 
Advertising Agencies. 


Crosley, Bendix 
Set $3,500,000 
12-Week Drive 


(Continued from Page 1) 


in Life. The campaign will include 
insertions every week of two or 
more pages. Avco calls this the 
most concentrated appliance cam- 
paign yet to appear in Life. 

The mass marketing approach 
in Life, Mr. MacDonough said, 
will be backed up by six insertions 
each in This Week Magazine, Pa- 
rade and independent Sunday sup- 
plements. In addition, the com- 
pany will run ads in American 
Home, Better Homes & Gardens, 
Good Housekeeping, Household 
Magazine, McCall’s, Progressive 
Farmer, The Saturday Evening 
Post, Successful Farming and 
Woman’s Home Companion. 

Of the 64 magazine pages, 44 
will be in four colors, 9 in two 
colors and 11 in b&w, Mr. Mac- 
Donough said. 


s On the Crosley side, he added, 
the campaign will concentrate on 
introducing the Custom V series of 
tv sets, featuring the Zoom-a-Ten- 
na antenna, which operates on top 
of the receiver and telescopes into 
it when not in use. Also promoted 
will be a new transistorized pocket 
radio designed like a book. 

The Bendix approach will em- 
phasize a new Power-Surge wash- 
er and Super-Fast dryer that 
“dries so fast it keeps up with the 
washer.” Color ads will emphasize 
Formica work-surface tops avail- 
able in seven color patterns. 

Earle Ludgin & Co., Chicago, is 


WILLIAM P. SHEEHAN has been named 
manager of advertising and sales 
promotion of the air conditioning 
division of American Radiator & 
Standard Sanitary Corp., New 
York. Formerly assistant ad man- 


the agency for Crosley appliances 
and Bendix laundry equipment, 
and Compton Advertising, New 
York, is the agency for Crosley 
radio and television. 


‘$64,000 Question’ 
Prompts Radio Nets 
to Add New Shows 


(Continued from Page 1) 
time, but he was expected to. 


® ABC Radio’s sale of the week 
was to Pabst beer as sponsor of 
the Moore-Marciano heavyweight 
championship fight on Sept. 20. 
This fight will be seen on theater 
tv, but not on home sets. 


® On Aug. 20 ABC will launch a 
new weekend series of five-minute 
dramatic news programs starring 
Westbrook Van Voorhis, the “Voice 
of Time.” Produced in conjunction 
with Time magazine, “It’s Time” 
will be aired 18 times each week- 
end. 


® Well pleased with what “Mon- 
itor” has done for its weekend 
schedule, the NBC radio planners 
are now concentrating on week- 
days. The radio network executive 
committee, headed by Robert Sar- 
noff, exec. v. p., is at variance, 
however, as to just what should 
be done. At one extreme is a group 
which thinks “Monitor” should be 
heard Monday through Friday 
from 10 a.m. to 5 p.m., in addition 
to the present 40 hours on the 
weekend. 

The other faction thinks the net- 
work should try a participating 
type show on the weekdays, but 
with a different name and format. 
In between are the executives who 
suggest that “Monitor” might be 
aired an hour or two on working 
days, but not enough to take the 
edge off of the weekend program- 
ming. 


Two Dayton Newspapers, 
Union Settle Strike 


The Dayton Daily News and the 
Dayton Journal Herald reached 
agreement with the striking ster- 
eotypers union Aug. 11. Both 
newspapers resumed publication 
after missing one day’s editions. 

Robert Wolfe, v.p. and general 
manager of the Daily News, said 
the agreement called for a ‘$4 a 
week raise for the stereotypers 
retroactive to last May 8 and con- 
tinuing to May 8, 1956. An addi- 
tional $3 a week will be paid the 
men for 18 months beginning next 
|/May 8. 


Harvey Advertising Moves 
| Harvey Advertising Agency, To- 


ager of Levolor Lorentzen Inc., he peka, has moved to larger quarters | 
'succeeds J. Henry Shine, resigned. 


in the National Reserve Bldg. 


Fito consumers, 


New York, Aug. 11—Chem- 
strand Corp., chemical fiber pro- 
ducer, will do the heavy spade 
work for its manufacturer-clients 
this fall when it introduces Acrilan 
sweaters with a spectacular, color- 
studded ad campaign, believed to 
be the biggest in the history of 
the sweater industry. 

Chemstrand, which sells Acri- 
lan fiber to knitters, will be carry- 
ing the ball for the apparel makers, 
much as Du Pont helps its ac- 
counts to sell end products. The 
Acrilan drive will be backed by a 
complete merchandising program 
reaching down to the dealer level. 

To introduce the new sweater 
Chemstrand has 
scheduled four color pages in Life 
featuring movie stars Debbie Rey- 
nolds, Ava Gardner, Anne Fran- 
cis and Ann Blythe, plus 32 or 36 
color pages in every major fash- 
ion magazine. 

Also scheduled are 160 pages of 
newspaper advertising in 40 mar- 
kets throughout the country and a 
saturation radio campaign using 
40 spots a week for five weeks 
over 80 stations in 40 markets. 


® Joseph R. Daley, account execu- 
tive of the Chemstrand agency, 
Doyle Dane Bernbach Inc., told AA 
that the four pages in Life will 
serve as the umbrella for the cam- 
paign. 

They are designed to do an over- 
all selling job for the 75 to 100 
knitters who will be marketing an 
Acrilan sweater this fall. The knit- 
ters and their dealers will have 
available full-color blowups, coun- 
ter cards, window streamers and 
other display pieces highlighting 
the movie star promotion in Life. 

The pages in the fashion books 
will also concentrate on selling the 
Acrilan sweater, but will include 
a logo credit line for one of the 
major manufacturers. And about 
20 leading manufacturers. will 
place tie-in ads in the same issues, 
on the facing page where possible. 


® A local dealer—one in each of 
the 40 markets—carrying Acrilan 
sweaters will be listed in each of 
the newspaper ads. Despite the 
dealer listing, Chemstrand is pay- 
ing the national rate for the 160 
pages, Mr. Daley said. 

The radio spot drive will be con- 
centrated around the _  back-to- 
school and pre-Christmas periods. 

Bernard Bertland, Chemstrand 
merchandising manager in charge 
of advertising, explained to AA 
that the Acrilan campaign seeks to 
take the sweater out of the bobby 
sox classification and establish it 
as a regular part of a woman’s 
wardrobe. 

The ads created by Doyle Dane 
Bernbach lean heavily on high- 
fashion appeal, in both copy and il- 
lustration. “Luxury” is a key copy 
word. Headlines in the fashion 
book ads describe Acrilan sweat- 
ers in such terms as, “It’s like hav- 
ing buckets of jewels,” “It’s like 
six weeks off with pay,” “It’s 
like having your pick of Jaguars.” 


® The Acrilan marketing drive un- 
derscores the postwar victory of 
the synthetic textiles over wool 
and other natural fibers. In the 
sweater business, wool has been 
routed by Orlon. Now a Du Pont- 
Chemstrand battle is shaping up, 
with Chemstrand banking on Ac- 
rilan to cut down on Orlon’s 
share of the market. 

Du Pont will be giving its cli- 
ents heavy ad support this fall 
also, with 37 ads scheduled in 
nine magazines to promote Orlon 
sweaters. 

Acrilan and Orlon are both ac- 
rylic fibers, meaning they are com- 
posed principally of acrylonitrile 
—a liquid derivative of natural 
' gas and air. 
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Chemstrand Follows Du Pont's Lead; Plans 
Consumer Drive to Introduce New Sweaters 


They have similar qualities— 
wash easy, dry fast, hold their 
Shape, moth-proof. However, 
Chemstrand claims that Acrilan 
has more resiliency and greater 
dyeability, thereby making pos- 
sible a wider color range. 

Both Orlon and Acrilan sweaters 
are popularly-priced, ranging from 
$5 to $10, except for special styles. 


® Chemstrand has prepared what 
it calls “the most complete pack- 
age of merchandising aids ever 
assembled” to help dealers sell 
the Acrilan line. In addition to 
the display pieces, this package 
includes sales training booklets 
and sales training demonstrators. 

Chemstrand has field represen- 
tatives in each of the 40 markets 


what Debbie Reynolds has you can have too... 
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SWEATER Girt—Color pages like this, 
which ran in the Aug. 8 issue 


of Life, are spearheading Chem- 
strand’s drive for Acrilan sweaters, 


where the newspaper and radio 
campaigns will run. They will ad- 
vise the stores on the best way to 
sell Acrilan sweaters. 

Chemstrand has been beating 
the drums for Acrilan sweaters 
in a mammoth trade campaign 
running for the past six months. 
The forthcoming ad campaign has 
been advertised to dealers through 
nearly 100 pages in Women’s Wear 
Daily. 


® The Acrilan sweater campaign 
represents a considerable increase 
in advertising for Chemstrand. 
Last year the company spent some 
$240,000 in magazines and news- 
paper supplements promoting ap- 
parel using Acrilan. This figure 
will be more than doubled this 
year, 

Chemstrand, owned jointly by 

American Viscose Corp. and Mon- 
santo Chemical Co., has been in 
business only a short time. It was 
chartered in 1949 and its Decatur, 
Ala., plant went into production 
in 1952. 
In 1953, it began producing ny- 
lon in Pensacola, Fla. It was the 
first American company licensed 
by Du Pont to produce nylon. Its 
sales offices are in New York. 


AMEROTRON LAUNCHES 
SWEATER CAMPAIGN 


New York, Aug. 11—Amero- 
tron Corp. has launched an exten- 
sive magazine campaign for its 
Fabulon sweater (50 per cent Ac- 
rilan, 50 per cent Vicara). 

Beginning this month, full pages 
are scheduled for Charm, Glamour, 
Life, Mademoiselle, The New 
Yorker, New York Times Maga- 
zine, Seventeen and Vogue. 

Weiss & Geller, New York, is 
the agency. 


Ad Essentials Show Set 


The fourth Advertising Essen- 
tials Show will be held in New 


York at the Hotel Biltmore Nov. 
14-16. About 125 exhibitors are 
expected to display their products. 
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Holt Joins Calkins Mfg. 


Darrell W. Holt, formerly an ac- 
count executive with Devine & 
Brassard Advertising, Spokane, 
has been appointed sales promotion 
director of Calkins Mfg. Co., Spo- 
kane, maker of grain tillage and 
seed preparation equipment, for 


distribution west of the Missis- 


sippi. 


Buchen to Serta Associates 

Serta Associates Inc., Chicago, a 
national association of 40 inde- 
pendent mattress factories in the 
U.S., Hawaii and Canada, has ap- 
pointed Paul Buchen, formerly 
v.p. and general sales manager of 
Thor Corp., sales promotion man- 
ager. 


Geyer Elects Bower V. P. 

Vernon Bower, with Geyer Ad- 
vertising since 1948, has been 
elected a v.p. of the agency. Since 
joining Geyer, Mr. Bowen has 
been closely identified with the 
Kelvinator division of the Ameri- 
can Motors account. 
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of ACB’s 


y Aas Nae i 
»& | alt) . 
Mp f- 
C6 


SN / 


SS 


cry 


Tony’s stock of home-town news- 
papers supplies the city wayfarers 
with news from “‘back home.” 

ACB receives all 1,750 of the daily 
newspapers published in the U. S. 
for a very vital service to merchan- 
disers, whose products are sold 
through retail stores. 

ACB reads these newspapers for 
advertising only, so it can tell you 
if your dealers are advertising... 
what competitive dealers are doing 
... by city or state or territory... 
new firms. Various other ACB Re- 
ports cover new uses for products 
... who is using premiums... ad- 
vertised prices . . . infringements on 
names or trade marks, etc., etc. 

Any information of value to you 
that appears in newspaper adver- 
tising will be spotted by ACB’s 
readers and passed on to you. 


Send for ACB’s Cutaton. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. 8S. Census of retail stores. It’s 
free! Ask for it today. 


B reads every advertisement 


n every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 8. Michigan Ave. + Chicago 3 


20 South Third St. + Columbus us 
em 
San Francisco 5 


161 Jefferson Ave. + M 
61 Firat St. « 


ADVERTISING 
CHECKING BUREAU 
ANG. 


fered by advertisers. 


tional and tend to appear in many 


newspapers in those cities. 
Product or Store 


Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 
Thursday, Aug. 4, issues of newspapers in ten cities. The ten are wide- 
ly scattered geographically and are used often by advertisers as test 
markets. For that reason, ADVERTISING AGE feels that the offers listed 
here give a fairly representative sample of deals that are being of- 


The newspapers used here are the Boston Herald, San Diego Trib- 
une, Hartford Times, Louisville Times, Dallas Times Herald, Grand 
Rapids Press, Madison Capital Times, St. Louis Post-Dispatch, Cleve- 
land Press and Pittsburgh Press. Since many of these offers are na- 


day, whenever an offer is listed for the first time all the other cities in 
which it appears are given. These offers are not listed again for the 


Ad Size 


of these newspapers on the same 


Offers 


Chase & Sanborn instant 
coffee 
Blue Bonnet margarine 


White King Detergent 


5x160 15¢ off regular price. Also in Pittsburgh, Grand 
Rapids, St. Louis, Louisville and Hartford. 

5x160 Coupon worth 10¢ on 1-lb. package. Also in 
Dallas and Louisville. 

5x195 Coupon worth 10¢ on purchase of package. 


Tribune 


4 Fisherman frozen scallops 3x168 Save 


Grand Rapids Press 


Hartford. 


10¢ on package. Also, full-page ad in 


Fluffo shortening 
Chicken of the Sea tuna 


Dallas Times Herald 


5x200 Coupon worth 15¢ in ad. 
3x140 73-piece pirate party kit for 50¢ and label. Al- 
so in Cleveland and St. Louis. 


Mrs. Filbert’s salad dressing 
Morton House brown gravy 
and sliced beef 

Perk dog food 


Louisville Times 


4x155 Send in jar label, get back price of first jar. 
3x45 5S¢ off regular price. 


4x145 Buy six cans, get six free. 


Diamond matches 


Madison Capital Times 


3x135 Send in 25¢, three inserts from package of 
kitchen matches, get ball-point pen. 


Flako cheese cake mix 
Hollywood bread 

Nibroc Sofwite toilet tissue 
Nibroc paper towels 


4x175 Buy 


Hartford Times 


1x105 Send in box top, get price of first package. 
2x80 Send for free diet and calorie guide. 


3x120 5¢ off on two rolls. 


three rolls, get one free. 


G. Washington instant coffee 
Pard dog food 


Pittsburgh Press 


4x190 15¢ off 4-oz. 
3x265 Send in seven labels, get free children’s ticket 
to Disney’s “Lady and the Tramp.” 


package. 


Don-De instant coffee 
Swift’s canned meats 


Velvet cake and pastry flour 


Cleveland Press 


3x180 20¢ off regular price. 

4x180 Send tracing of can label with 75¢, get Davy 
Crockett shirt. 

4x145 100th anniversary offer of free cook book. 


No deals or offers. 


Boston Herald 


Deals and offers listed above. 


St. Leuis Post-Dispatch 


New York, Aug. 10—An apparel 
manufacturer slapped with a suit 
for using the Davy Crockett name 
without a license has hit back with 
a stinging countersuit in U.S. dis- 
trict court here. 

Allison Mfg. Co., New York, un- 
licensed producer of a Davy Crock- 
ett t-shirt, charges that the agree- 
ment recently signed between Walt 
Disney Productions and Davy 
Crockett Enterprises Inc., Balti- 
more, constitutes illegal restraint of 
trade. It further charges that the 
Baltimore company has tried to 
intimidate the entire clothing in- 
dustry with “wild, unwarranted 
and unsupportable assertions of 
claims.” 

In another development on the 
same hectic front, a group of boys’ 
wear manufacturers has formed 
the “Davy Crockett is Public Do- 
main” committee to fight for the 
right of any company to use the 
name without a license. 


® Disney and Davy Crockett En- 
terprises—bitter opponents a cou- 
ple of months ago—are the targets 
of this uprising. They have signed 


a cross-licensing contract which 
‘allows both to license manufactur- 
ers (AA, July 25). Previously, each 
had claimed exclusive rights to the 
name. 

| Davy Crockett Enterprises 
brought the trademark infringe- 
‘ment suit against Allison, as it has 
against other manufacturers. In a 
\seathing reply filed this week, Al- 
lison alleges that Davy Crockett 
Enterprises obtained a patent reg- 
istration by fraud. It claims also 
that this particular registration, 
which dates back to 1947, was le- 


Law Courts Flourish as Davy Crockett 
Sales Frontiersmen Stake Counterclaims 


gally abandoned until Disney came 
along with his popularization of 
Davy Crockett. 

Allison asserts that its business 
has been damaged and it asks the 
court to find Walt Disney Produc- 
tions and Davy Crockett Enter- 
prises guilty of attempts to restrict 
the sale of goods bearing the Davy 
Crockett name. 


s Allison admits that it is selliing— 
and will continue to sell—a Davy 
Crockett t-shirt. It denies that it 
needs the permission of anyone to 
do so. The brief states: 

“The name, ‘Davy Crockett,’ is 
part of the history of the U. S., is 
incapable of appropriation by any- 
one to the exclusion of any other 
person, and the exploitation of the 
feats and accomplishments of said 
historical character have become a 
part of the folklore of the U. S., 
and are in the public domain...” 

The “Davy Cockett is Public Do- 
main” committee is contributing to 
the support of the Allison defense. 
This committee is composed of 
other manufacturers who are sell- 
ing Davy Crockett items without a 
license. 


Betteridge Reorganizes 
Betteridge & Co., Detroit agen- 
cy, has incorporated and moved to 
new offices in the Officenter Bldg. 
Officers of the new corporation 
are H. W. Betteridge, president 
and treasurer; H. J. McLaurin, 
v.p., and Alan Joslyn, secretary. 
New staff members include La- 
salle J. Hammel, formerly with 
Micromatic Hone Corp., and Jo- 
seph Gallagher, previously with 


FOOTSTEPS ON THE CEILING—IJn 1,100 Detroit buses, passengers are 

discovering that footsteps on the ceiling lead to the rear entrance, 

where a car card promotes Frankenmuth Melodry beer. Leo J. 

Nowicki, Detroit Street Railway commissioner, and Bruce Berck- 

mans, president and chairman of International Breweries Inc., ex- 
amine the car card. 


Kneeland Moore Is 
Job Hunting—Via 
Chain Letter Scheme 


New York, Aug. 11—“When a 
man is looking for a job it is often 
a problem to find the right opening 
—and the right man often isn’t 
around when there is an opening.” 
Thus begins a letter which Knee- 
land S. Moore, account executive 
at Batten, Barton, Durstine & Os- 
born, has sent to 20 friends in an 
unusuai pitch for a new job. 

“This is an attempt to solve the 
problem of finding the round hole 
for the round peg by giving a new 
twist to an old idea,” the letter 
continues. 

“The man who is described be- 
low is presently looking for a job. 
His availability is passed along to 
you as information—not as a rec- 
ommendation. You may be in- 
terested in him. 


® “But if you aren’t right now, 
here is where the new ‘old’ idea 
comes in,” Mr. Moore writes. 
“Would you make two copies of 
this letter and send them to two 
friends who might be interested.” 

“This is a novel approach to an 
age-old problem. It will be in- 
teresting to see how it works out,” 
the letter concludes. 

Mr. Moore adds a provocative 
p. s. “If everyone sends out two 
copies within 48 hours, there will 
be no need to continue beyond 
Sept. 15—this message will have 
reached 163,840 by then.” 

With BBDO for six-and-a-half 
years, Mr. Moore seeks an account 
executive post with an agency or 
the counterpart in a company, 
preferably in the New York area. 
Currently, he works on the Bristol- 
Myers account. 


B. S. CANNON has resigned as exec. 
v.p. and a director of National 
Transitads Inc., effective Sept. 30, 
when he will announce his future 
plans. He has been with the com- 


Campbell-Ewald Co. 


pany since it was formed in 1940. 


“We polish 
up the : 
handie =. 
of the 
big front 
door” 


ACB begins 37th year for 
daily newspaper industry 


ACB has for years performed a 
service for the nation’s news- 
papers, namely to make certain 
each national advertiser in the 
newspapers gets a proof-of-inser- 


tion of his advertisements. In 
doing this job well, ACB has re- 
moved the manual labor and the 
irritation and delays in checking 
newspaper advertising that pio- 
neers in advertising can easily 
recall. It is now easy for an ad- 
vertising agency to handle a heavy 
newspaper schedule. 

The city-by-city ‘“‘flexibility’’ of 
newspaper advertising allows adver- 
tisers to pin-point the more respon- 
sive markets ...to use the retailers 
favorite media—newspapers . . . to do 
a closer job of timing... to employ 
the local authority and immediacy of 
the newspapers. 

Since all business is local—so are 
the newspapers. ACB has for years 
been reconstructing for merchandisers, 
the widely varying newspaper adver- 
tising in the nation’s 1,393 localities. 
Thus, merchandisers get a sharp co- 
herent picture of this $2 billion annual 
newspaper advertising expenditure 
with all details of what their own and 
competitive dealers are doing as well 
as thru the medium of various Re- 
search Services. 

ACB Newspaper Research Services are 
made possible only because of the co- 
operation of over 1600 Dailies in using 
ACB to distribute their checking copies 
as a direct help to agencies and their ad- 
vertisers. , 
These Newspaper Research Services for 


merchandisers are discussed further in 
the opposite column. 


See opposite column for listing 
of ABC Service Offices 


The : 5 
ADVERTISING. 


* 
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Jan. 1, 1955. 
19 Agency Changes The two new branches are Cun- | 
ningham & Walsh and D’Arcy Ad- 
Appear on Current (Penn Co | 
‘Post-Dispatc h’ List The directory shows 331 pub-| 


lishers’ representatives this year, 


(Continued from Page 2) compared to 332 last year; 51 sta- 


win Vladimir & Co. to Gotham-|tion representatives, compared to| = 


Viadimir Advertising; Ewell & 47 last yéar, and 11 transcription 
Thurber to U.S. Advertising Corp.; | 
Frank E. Duggan to Duggan-| total of ten. 

Phelps Advertising, and Patton-| Copies of the single-card direc- 
Hagerty-Sullivan to Hagerty &|tory may be obtained from the 
Sullivan. Post-Dispatch office in the Trib- 
une Tower. 


= In addition to the name changes, 
several companies are listed this Plasti-Kote Names Basford 


year that weren’t last year. Of| Plasti-Kote Inc., Cleveland, has 
these, three are new companies and| appointed G. M. Basford Co., 
two are new branches: Cleveland, to handle its advertis- 
® Allan J. Copeland Advertising| ing. Plasti-Kote manufactures a 
reopened this year, after several line of aerosol products, including 
years in partnership with others.) household enamels and lacquers, 
® Illinois Simmonds & Simmonds | marine and automotive finishes, 
opened in Chicago Sept. 15, 1954, and insecticides, air decdorants and 
succeeding Simmonds & Simmonds, | other specialties. Ohio Advertising 
which dissolved last fall (AA, Agency, Cleveland, formerly han- 
Aug. 11, 54). Wesley Aves opened dled the account. 


Wise Husband Makes 
Sure His 


Wife Reads 
Ad Age 


Ed Farrell 

Division Sales Manager 

S & W Fine Foods, Inc. 
New York City 


Writes Mr. Farrell: “Because of the broad scope of Advertising 
Age, I cannot afford to be without my weekly copy. 


“There are so many interesting facts reported regarding the 
food industry, of which I am a part, that I regard Ad Age as a 
prime source of information. 


“I make sure to receive it at home so that I can concentrate on 
the articles, and, just as important, to make sure my wife reads 
it in order to acquaint her with what is happening in the busi- 
ness world.” 


Is your wife hep to what is 
going on in your business 
world? There must be some- 
thing to the idea because a 
host of AA readers have writ- 
ten us letters like Mr. Far- 
rell’s. All you need to do is 
to have AA mailed to your 
home—and she’ll do the rest. 
A year’s subscription—52 is- 
sues—costs you only $3, less 
than 6¢ a copy. With it you 
get—FREE—a valuable 
handbook, “Point-of-Sale 
Report By Leading National | ~"” 
Advertisers.” 


Here’s your Coupon 


Advertising Age, 200 E. Illinois Street Ab-8 
Chicago 11, Illinois 


Please enter my one year subscription to Advertising Age at 
the reguiar $3 rate and send me free a copy of “Point-of-Sale 
Report By Leading National Advertisers.” 


0 oe Title siecle 
Firm 

Address ea 

Cte “ Tbe FAR 
[] Bill me (C) Bill company [] $3 enclosed 


firms, down one from last year’s | 


ANDREW MAWHINNEY has _ been 
elected v.p. in charge of the new 
Chicago office of Harper-Atlantic 
Sales Inc., advertising sales organ- 
ization for Harper’s Magazine and 
Atlantic Monthly. Mr. Mawhinney 
formerly was director of advertis- 
ing of Nation’s Business and a 
member of the staff of The New 
Yorker. 


Apple Commission 
Boosts Advertising 
Service Budget 50% 


YAKIMA, WASH., Aug. 11—The 
Washington State Apple Commis- 
sion here has boosted its advertis- 
ing and dealer-service assessment 
to growers this year, after failing 
to get agreement for the inerease 
last year (AA, Aug. 2, 1954). 

A 1¢ increase, from 3¢ to 4¢ per 
box, will bring the commission’s 
income to slightly more than $1,- 
000,000, which will mean a 50% 
increase in the advertising and 
dealer-service budget. This will be 
the first time the commission’s 
revenue has passed the $1,000,000 
mark. 

Additional revenue will be used 
to put more dealer-service men in- 
to the field and to back them up 
with increased tv, newspaper and 
outdoor advertising, manager Har- 
cld Copple said. 


s Last year’s ad budget was con- 
siderably cut by reduced crops, re- 
sulting in the smallest budget since 
1951. 

The 1955-56 program will follow 
essentially the same lines as last 
year’s, with six basic promotions. 
The first, a “trick or treat’ Hallo- 
ween promotion, will open Oct. 15. 
It will be followed by tv time, 
Nov. 10-Dec. 10; holiday promo- 
tion, Dec. 10-24; apple-for-teacher, 
Jan. 15-March 10; red spring apple, 
March 20-April 15, and apple cir- 
cus, May 1-20. 

The commission also approved 
purchase of 100 copies of a new 
color-sound film, “Washington 
State—Appleland,” for school and 
public showings. 

Anne Director, San Francisco, 
was retained for another year to 
handle food page publicity. Cole & 
Weber, Seattle, is the agency. 


K&E Adds 3 Art Directors 


Charles Silver, Paul Martin and) 
Richard Baker have joined Kenyon | 
& Eckhardt, New York, as art di-| 
rectors. Mr. Silver returns to K&E 
from Grey Advertising Agency, 
where he was creative head of the 
art department. Mr. Martin, re- 
cently a commercial tv consultant | 
in England, was formerly television | 
art director of Geyer Advertising, | 
and Mr. Baker was previously with | 
Cortex Enloe Inc. and Sudler & 
Hennessey. 


Lewis Adds Hearst Duties 
Stanley Lewis, circulation pro- 
motion manager of The American 
Weekly and Puck—The Comic 
Weekly, has taken over the same| 
duties for the Hearst newspapers.! 


High school grads- 39% 


of the people who were graduated from high 
school, and now live in New York City & suburbs 


are News readers- 


an informative item, disclosed in the best and most 
comprehensive market-media study ever shown of the 
New York metropolitan market and its newspapers— 


Profile of the millions 


... based on 10,349 personal interviews, made last Fall 
in Greater New York by W. R. Simmons & Associates 
Research, Inc. Visual presentation of the study shown 
by appointment only. Ask any New York News office. 


. ‘Copyright 1955 by News Syndicate Co., Inc.) 
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Mascara buyers- 38 | 


of the women living in New York City & 
suburbs using mascara in the past month 


are News readers- 


The Daily News audience, which includes 2,290,000 
women, owns most of the automobiles, homes, stocks 
and bonds, has most incomes, jobs, and charge 
accounts, buys most groceries and toiletries. 

You can learn greater New York’s buying habits in 


Profile of the millions 


See the visual summary being shown to advertisers 
and agencies. Inquire any New York News office. ‘ 
(Copyright 1955 by News Syndicate Co., Inc.) e 
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Tea buyers ~ 39 0 

of the women (15 years and older) in New York 
City & suburbs serving tea in the past month 


are News readers- 

The 2,290,000 women readers of the Daily News are 

the largest buyers of cereals, soft drinks, frozen 

fruit juice and vegetables, bread, and ice cream, 

Now for the first time the advertiser can learn about 
buying habits of all New York City newspaper readers in 


Profile of the millions 


now being presented visually to advertisers and 
their agencies. Inquire any New York News office. 
(Copyright 1956 by News Syndicate Co., Ine.) 
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Despite Anti-Trust Suit, Publisher 
Groups Get Credit Data “As Always’ 


(Continued from Page 1) 
its regular bulletins on agency 
credit standards. 

Certain agencies reportedly have 
alluded to the anti-trust suit in 
asking individual APA members 
for recognition. But APA says its 
lawyers have advised it to “go 
ahead as before.” 

The American Newspaper Pub- 
lishers Assn. reports that it has not 
changed its credit policies and pro- 
cedures “in any sense of the word” 
since the government filed its anti- 
trust suit. ANPA says further that 
it has no plans at this time to make 
any changes. 


@ With reference to the status of 
advertising agencies which former- 
ly received recognition from the 
Publishers Assn. of New York, but 
no longer do, ANPA says it will 


| Supply information to its mem- 
/bers on any of those agencies if 
the ANPA member so requests. 

The New York Times reports 
that since PANY stopped credit 
recognition, the Times now makes 
its decisions through its own credit 
department, although “the Times 
has always been independent in the 
matter, anyway.” 

In the past, a spokesman pointed 
out, the Times did not always agree 
with recommendations of PANY 
and followed its own thinking. 


® At Associated Business Publica- 
tions, AA was told that a regular 
credit form is mailed out annually 
only. The ABP current list of rec- 
ommended agencies, containing 1,- 
562 names (an alltime high), was 
released late in July (AA, July 25). 

In a letter accompanying the re- 


|lease of the list, ABP pointed out 
that “this service is the one in- 
volved in the suit the government 
has filed against us (and also 
against half a dozen other trade as- 
sociations) . 

“This activity’s primary func- 
tion,” the ABP letter said, “has 
always been the reporting of infor- 
mation to help the individual pub- 
lisher make his own credit deci- 
sions. Since the publishing of 
credit information has not been 
questioned by the government, we 
are continuing to supply you with 
information pending the outcome 
of the suit.” 


Fred Harvey Boosts Four 
Byron Harvey Jr., president 
since 1946, has been elected board 
chairman of Fred Harvey Co., Chi- 
cago. He is succeeded as president 
by Miller Adams, company con- 
troller for 25 years and financial 
v.p. since 1946. At the same time, 
Mr. Harvey’s two brothers, Stew- 
art and Daggett, were promoted 
from v.p.s to vice-chairmen. 


Union Uses Ads in Busi 
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ness Publications 


to Promote ‘Guaranteed Employment Plan’ 


WASHINGTON, Aug. 10—In an| 
effort to line up dealer sympathy | 
for their “guaranteed employment | 
plan” demands, the International | 
Union of Electrical, Radio and Ma- 
chine Workers (CIO) today broke | 
the first of a series of full-page | 
ads in Retailing Daily. Electrical 
Merchandising will also be used. 

The ad copy says, “No More 
Howdy Doody for Johnny.” More 
than half of the ad shows a picture 
of Johnny and his unhappy mother 
and father as they stand in the 
doorway watching the appliance 
deliveryman carrying away the 
family tv set. 

The lesson, the ad says, is that 
the whole community suffers when 
you have boom and bust factory 
employment. “Out of work at the 
plant can literally mean out of 
business for the retailer,” the ad 
says. 


® The copy continues: “Workers 
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Did you smear it on the cat? 


If that’s how you tested your Advertising Council campaigns, she licked the 
right ideas. Just look below at the job done by four of the many hundreds of 
campaigns you’ve created since 1942. And by you, we mean all the agency 
account men, writers, artists, and media people who have given the 


Advertising Council their time, talent, and space for free. But the job’s not finished, 
so don’t give away your cat. You'll need her to test ideas for new Advertising Council 
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OUT OF WORK—The International 

Union of Electrical, Radio and Ma- 

chine Workers (CIO) is running 

this ad in Retailing Daily and 

Electrical Merchandising to pro- 

mote a “guaranteed employment 
plan” for members. 


with empty pockets can’t buy new 
appliances or keep up payments on 
old ones. The doctor and dentist 
wait for their money, too. So they 
postpone buying the new electric 
range or air conditioning unit. 
Doesn’t this throw a little different 
light on the idea of a ‘guaranteed 
employment plan’ for workers in 
the electrical industry?” 


® The ad states that a lot of non- 
sense has been written about 
“guaranteed employment plans,” 
and that they most certainly are 
not socialistic. “Guaranteed em- 
ployment is simply economic 
democracy. Boiled down to its 
simplest terms, ‘guaranteed em- 
|ployment’ means giving the pro- 
duction worker the same kind of 
job security most white collar 
workers and executives have 
always had,” the ad says. 

Pointing out that IUE-CIO is 
asking the electrical industry for a 


campaigns to help solve some of America’s most pressing problems. 


Helped drop death rate 
for all accidents to 


Created Smokey, the 
Fire Preventin’ Bear, who 


Helped raise the number of local citi- 
zens’ committees working for Better eer skywatchers for the 


F 
aay 
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Recruited 350,000 volun- 


lowest figure on record. helped reduce forest fires. Schools from 17 to 9000 in 4 years. Ground Observer Corps. 
The Advertising Council, Inc., 25 West 45th Street, New York 36, N. Y. 


“guaranteed employment plan” 
this year, the ad concludes, “We 
believe that when appliance manu- 
facturers have to hire by the year, 
they’ll plan by the year. So a 
‘guaranteed employment plan’ for 
factory workers would also help 
smooth out some of the valleys in 
your own retail operation. In short, 
‘guaranteed employment’ will 
mean better business for every- 
one.” 


® In announcing the campaign, 
James B. Carey, IUE-CIO presi- 
dent, said the customers of the re- 
tailers who will read this ad are, 
in large proportion, the families 
of union members. “GE dealers 
have a direct interest in the ability 
of IVUE-CIO to win progressive 
wage benefits and protection 
against poverty in times of layoff. 

“They sell what labor produces. 
Labor, in turn, is a big consumer. 
When labor’s ability to buy is cur- 
tailed, small business men lose 
their market. There is a close iden- 
tity of interest between labor and 
merchants. We are confident that 
when appliance dealers understand 
what we want, they will under- 
stand that our objectives are 
directly beneficial to their business. 

“In other words, what’s good for 
IUE-CIO is good for American 
business.” 

Henry J. Kaufman & Associates, 
Washington, is the agency for IUE- 
CIO. 


Burke Olds Names Watson 

Edwin B. Watson has been ap- 
pointed director of public rela- 
tions and advertising for Burke 
Oldsmobile Co., New York. He 
was formerly president of Watson- 
Moran public relations, 
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Judge Ready to Rule on SEC Injunction 


Suit Against Libby Insurgent Stockholders 


New York, Aug. 12—Federal | 
judge J. Edward Lumbard will! 
rule Monday on a motion by Se- 
curities and Exchange Commission | 
for an injunction preventing proxy | 
solicitations by an independent | 
stockholders group seeking to gain| 
control of Libby, McNeill & Libby. 

Libby’s annual stockholders 
meeting is set for next Wednesday 
in Portland, Me. The SEC charges 
that the insurgent group has made 


false representations in soliciting} + 


proxies. 

Thornton C. Land, attorney for 
Libby, said yesterday the present 
management now has the support 
of more than half of the 3,627,985 
outstanding shares. However, 
Mitchell May Jr., chairman of the 
insurgents, termed this statement 
a “pre-fight claim” which is “in 
error by almost 50%.” 


= Earlier this week, Judge Jacob 
Markowitz in New York state su- 
preme court vacated a temporary 
injunction which restrained Libby 
employes from soliciting proxies 
during working hours. The inde- 
pendent stockholders, who won the 
injunction two weeks ago (AA, 
Aug. 1), said they withdrew their 
motion for the restraining order 
because it became apparent that 
there was no way of policing the 
court’s order among the more than 
15,000 Libby employes. The in- 
surgents charged that company 
employes were soliciting proxies to 
keep their jobs. 

The insurgent group this week 
also cited the court action of the 
SEC seeking to enjoin it from so- 
liciting proxies. In a statement to 
company stockholders, the group 
said: “In view of these circum- 
stances it is difficult enough to 
fight the powerful, nationwide or- 
ganization of the management with 
its control of our company’s funds. 
Now we must meet the challenge 
of the SEC through the courts.” 

The group also charged the Lib- 
by management with “failure to 
account satisfactorily for more 
than $19,000,000 in inventory.” In 
the group’s letter to 26,000 Libby 
stockholders, it asked whether 
“management is frank when it 
says (in report of May, 1955) ‘by 
closer budgeting we were able to 
reduce our inventories $8,096,462 
below a year ago.’ 

“The statement shows a total in- 
ventory of $59,901,627, whereas 
the previous statement (February, 


your company be run by old pros 


1954) showed inventory of $79,- 


~ Last Minute News Flashes 


TV Commercials Not Bad, Baseball Study Finds 


New York, Aug. 12—Broadcasters and advertisers, long abused for | 
their commercials, may get a lift from the baseball study being pre-| 
pared for Commissioner Ford Frick (see story on Page 1). Although | 


not in final form, it is understood that almost half the public thinks 


baseball tv commercials are “just about right,” a quarter thinks they’re | 
too frequent or too long, and three times as many people find them 


interesting and informative as find them offensive. 


William Prym Names Dowd, Redfield 


New York, Aug. 12—William Prym Inc., maker of notions and pat-_ 


ented “Cover-Your-Own” buttons and buckles, has appointed Dowd, 


‘Redfield & Johnstone to handle its advertising. Norman D. Waters & 
| Associates is the previous agency. The account supervisor will be San- 


ford Hirschberg, who resigned from Waters last June to become a v.p. 


| at Dowd, Redfield. 


‘NARD Journal’ Answers ‘SEP’ Article on Druggists 


Cuicaco, Aug. 12—-The Aug. 15 issue of NARD Journal, official pub- 
lication of the National Assn. of Retail Druggists, will carry an article in 


== | answer to what the magazine calls a “smear tirade against the independ- 


LAUNDERAMA—Color fashion ads like 
this are part of a three-way promo- 
tion in which Monsanto’s All and 
Norge’s washers and dryers join 
with Alamac Knitting Mills’ jersey 
fabrics (AA, Aug. 8). 


084,446. This is not a difference of 
$8,096,462 but of $19,182,819.” 


a The Libby management got a 
pat on the back this week when 
Frank W. Packard, president of 
Packard-Bamberger & Co., Hack- 
ensack, N. J., wrote in a letter to 
Libby stockholders that he “would 
be very loath to continue to pro- 
mote the Libby label and give our 
secondary endorsement of its prod- 
ucts if the reins of the Libby man- 
agement were suddenly heid or 
directed by persons inexperienced 
in the manufacturing of food.” 

Mr. Packard, who said he has 
been a Libby customer for 23 years 
but is not a stockholder or associ- 
ated with Libby in any way, also 
said that his “feeling toward the 
Libby management and its metic- 
ulous standards of quality is one 
of intense good will, satisfaction 
and complete reliance. 

“IT am sure that my wishes in 
this matter are the same as the 
other good customers of your com- 
pany. If they are to endorse your 
products, they will demand that 


in the food business. There is no 
short cut to a reputation for integ- 
rity and quality in the customer’s 
mind,” Mr. Packard wrote. 


Theatrical Union 
Opens Fight Against 
Foreign Film-Making 


San Dreco, Aug. 12—The Cal- 
ifornia State Theatrical Federation 
Sunday will open what was termed 
an all-out fight against “run 
away” production of tv film com- 
mercials in foreign countries, with 
the passage of a resolution round- 
ly condemning Sterling Drug Co., 
which has made more than 100 tv 
film commercials in England. 

Specifically named as the prod- 
ucts for which commercials were 
made were Bayer aspirin, Phillips | 
milk of magnesia, Phillips tablets, 
Dr. Lyons toothpaste, Haley’s, 
M-O and Energine. 

The resolution declared the Eng- 


Frank Seiberling, 
Tire Field Pioneer, 
Dies in Akron at 95 


Akron, Aug. 12—Frank A. Seib- 
erling, 95, tire industry pioneer 
who founded the Goodyear Tire & 
Rubber Co. and the Seiberling 
Rubber Co., died yesterday. 

Mr. Seiberling was born in 
Western Star, O. He left college | 
after two years to work for his | 
father, who started Akron’s first | 
electric street railway. 

In 1898, Mr. Seiberling and his | 
brother borrowed $3,500, bought 
an abandoned factory and started 
the Goodyear Tire & Rubber 
Co., which they named after Dr. 
Charles Goodyear, inventor of the | 
vulcaniring process in rubber. The 


| 


ent druggists” by Stanley Frank in the July 9 issue of The Saturday 
Evening Post. The NARD answer protests what it calls implications in 
the Post article that there are “a large number of crooked independent 
druggists and that, to be safe, the place to have prescriptions filled is 
in a chain drug store.” 


Holeproof Launches Tiger Lily with ‘Glamour’ Ad 


MILWAUKEE, Aug. 12—Holeproof Hosiery Co. will use a single color 
ad in the October issue of Glamour to launch its new Tiger Lily hosiery 
shade. The company says it is departing from hosiery industry custom 
and will use “shock-type” advertising for initial impact, pegging the 
promotion to the theme “Tiger Lily is Dangerous Game.” Weiss & Geller, 
Chicago, is the agency. 


Bulova Launches New 23-Jewel Ladies’ Watch 


NEw YorkK, Aug. 12—Bulova Watch Co. will launch La Petite, a new 
23-jewel ladies’ watch series, with a barrage of 20-second spots on 275 
radio and tv stations. The drive, for what is said to be the first 23- 
jewel ladies’ watch ever made in the U.S., will kick off Oct. 19. McCann- 
Erickson is the agency. 


General Foods’ Gager Named Coca-Cola Sales V.P. 


NEw YorkK, Aug. 12—Curtis H. Gager, an operating v.p. and director 
of General Foods Corp., has been elected v.p. in charge of sales of Coca- 
Cola Co., and will assume his new duties here Aug. 29. A merchandising 
specialist, Mr. Gager joined GF in 1929. He became president of its 
Walter Baker division in 1938, was elected a v.p. of GF in ’43 and a 
director in ’47. 


Fein & Kaplan Formed; Other Late News 


® Nathan Fein Advertising and Jay Kaplan Advertising, both New 
York agencies, have merged under the name Fein & Kaplan Inc., with 
offices at 125 W. 41st St. The new agency reports a combined billing 
of more than $1,000,000. Joseph Russell, formerly with Ashe & Engel- 
more, has joined the agency as production manager. 


® Advance Electric & Relay Co., Burbank, Cal., has appointed Waldie 
& Briggs to handle its publication advertising. Advance, maker of 
electrical relays, is a recently acquired affiliate of Elgin National Watch 
Co. 


® The New York State Fuel Merchants Assn., an organization with 
more than 500 members, will celebrate its 50th anniversary next month 
with advertisements in local newspapers. Anthracite Week, which 
also takes place in September, will be acknowledged by the fuel dealers 
in their advertising. 


® James R. Blocki, an assistant product advertising manager for Kraft 
Foods Co., has been promoted to manager of advertising services. 


® Campana Sales Co., Batavia, Ill., has appointed Craig Benson director 
of merchandising. He was formerly an account executive with Fitz- 
morris Advertising Agency, Chicago. 


® Based on the absorption of Country Gentleman, Farm Journal and 
Town Journal are issuing new rate cards effective February, 1956. New 
circulation guarantee for Farm Journal will be 3,400,000, with a b&w 
page price of $9,840. This compares with 2,520,000 and $7,500 under the 
present rate. Town Journal will guarantee 2,000,000, with a new bkw 
page rate of $6,000—compared with 1,600,000 and $4,940 at present. 


® S. T. Jerrell Co., Birmingham packer of nonfat dry milk solids, has 
appointed J. Howard Allison & Co., Atlanta, to handle its advertising. 
The account will be serviced out of Allison’s new Birmingham office. 


® Outdoor Advertising Assn. of America has shifted the place and date 
of its 58th annual convention from the Jefferson Hotel, St. Louis, origin- 
ally scheduled for Oct. 2-6, to Dec. 4-7 at the Sherman Hotel, Chicago. 
Reason for the change is that the annual Veiled Prophets Celebration, 
sponsored by St. Louis merchants, will limit hotel and convention facili- 
ties for the outdoor advertising meeting. 


® Dorothy Midonick, formerly merchandising manager for Vanity Fair 
Mills, has been appointed merchandising director of the lingerie divi- 


lish film-making an “evasion of|company became the largest in the sion of Julius Kayser & Co. 


American labor standards since 
they were made at English rates, 
which are below those of American 
unions and guilds.” This was 
termed an unfair competitive ad- 
vantage over other manufacturers 
who produce in America. 

The same resolution will be 
submitted—and undoubtedly 
passed—by the California Federa- 
tion of Labor, which starts its 
meeting Aug. 15. 


field, but in 1920, when sales rose 
to a new high of $200,000,000, fi- 
nancial panic struck and Mr. Seib- 
erling lost control and resigned as 
president. 

A year later, Mr. Seiberling 
started the Seiberling Rubber Co.,| 
which has since grown to the 


® Dr. Gerhart D. Wiebe, research psychologist with CBS Radio since 
1946, has been named assistant to Frank Stanton, president of the 
Columbia Broadcasting System, New York. He left the Bureau of Ed- 


|ucational Research of Ohio State University to join the CBS research 


department in 1942. 


® Burke-Stuart Inc., radio-tv station representative with offices 


eighth largest in the industry. Mr. | in New York, Los Angeles and San Francisco, has opened a midwestern 
Seiberling resigned as company | office at 75 E. Wacker Dr., Chicago. Edward Paro, who formerly headed 
president in 1938 and stepped/|the Chicago office of the Texas State Network, has been named v.p. in 
down as board chairman in 1950.| charge of the operation. 
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BE AMONG THE FIRST TO GO! Earth sotellites eve practically 
here. soth papers nay Whee The next thing you know, there'll be 
space platiorms rocket shipe two-week exewrvions to the moon! 
Bul om the meantime while you're weiteng for your first 
inter-planriary journey, don't you think it would be « good ides to 
ptart putting aside @ few dollure for ert year'g vacation ef some 
fororite down-to-carth spot in the mountains ox at the seashore? 
Thet's why we urge you te open a Thrift Account today at 
any of our 95 conveniently located offices Interest is rom pounded 
ond credited every month THE CHASE MANHATTAN BANK 
= — 
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| crap mend 
'TIMELY—Chase Manhattan’s newest 
ad is headlined “Vacation on the 
Moon?” Because of its timeliness, 
newspapers gave the ad particu- 
larly good placement. Some fea- 
tured news stories and the ad on 
the same page. Cunningham & 
Walsh, New York, is the agency. 


‘Look,’ ‘Collier's’ 
Are Offering New 
Discount Structure 


(Continued from Page 1) 

The new continuity discounts ap- 
ply to rates after frequency dis- 
counts, but insertions in each issue 
must be full pages or their equiv- 
alent in half-pages. The discount 
schedule, per issue for 26 issues, 
one page or two half-pages, 5%, 
two pages or four half-pages, 11%, 
three pages or more or six half- 
pages, 17%%. 


= So, for example, an advertiser 
taking a one-time four-color page 
pays $22,640 after Jan. 1 (C. P. M. 
$5.66); his 26-time frequency dis- 
count of 5% brings it to $21,470 a 
page (C.P.M. $5.38), the 5% con- 
tinuity discount brings it to $20,435 
(C. P. M. $5.11). 

But for an advertiser large 
enough to take a 78-page schedule, 
three each in 26 consecutive issues, 
| the final four-color page figure is 
$15,878 (C. P. M. $3.97), a saving of 
30% on the one-time rate. 

A similar structure for b&kw 
would bring the final 78-page ad- 
vertiser down to $10,564 a page 
(C. P. M. $2.64). The continuity dis- 
count, if earned, applies to all in- 
sertions during the contract year. 

Look makes the point that the 
new continuity discount will offer 
advertisers a chance to increase 
their advertising dollar’s efficiency, 
and let them build impact through 
the use of large space. From the 
magazine’s viewpoint, of course, it 
makes possible savings in produc- 
tion and planning, and ought to 
build volume. 


= Look has shown it to large ad- 
vertisers, and has no comment 
about who has bought it so far. 
AA learned, however, that one ad- 
vertiser committed for 78 color 
pages is Campbell Soup Co. 

Collier’s, effective with the Oct. 
14 issue, offers a 10% discount for 
advertisers taking a page or more 
for 26 issues. This would mean 
that a four-color page would cost 
$17,470 at the 26-time rate, and 
$15,725 at the 26-time-consecutive 
rate. The cost-per-thousand would 
be $4.72 at 26 times, and $4.25 with 
the consecutive discount added. 


Bolts and Nuts to Holmgren 
Lewis Bolt & Nut Co., Minne- 
apolis, has appointed E. T. Holm- 
gren Inc., St. Paul, to handle its 
advertising. Railroad and hard- 
ware publications will be used. 
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THe ADVERTISING MARKET PLACE | 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


REE PSHE er ARREARS NTE SES LL LL ST TE 


HELP WANTED 


| HELP WANTED 


ALL IS GRIST 

wre” which comes to our mill. 
Lila Molene 

ANdover 3-4424 

BUSINESS MANAGER 

A young man’s dream come true! Aggres- 
sive, expanding Direct Mail firm seeks 
combination bookkeeper, supervisor, per- 
sonnel manager, etc., to assist traveling 
Owner in complete operation of business. 
Good starting salary with good prospects 
for increases and part ownership. Must be 
hard worker, well trained, ambitious, ag- 
gressive, good correspondent, some college 


helpful, anxious to learn every detail to | 
acquire full charge of office and plant. | 


Locate in Chicago suburb. 
Box 7701, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Small agency in Pennsylvania with good 
national accounts. Excellent, permanent 
deal with profit sharing incentive. Ideal 
living conditions, beautiful country at 
your doorstep. Mail resume and salary 
requirements to: 
Box 7703, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


SALES experience in the Graphic Arts 
with some knowledge of bindery opera- 
tions. Age 25 to 40, college background or 
experience in medium sized production 
business would help. Office and warehouse 
a few blocks south of Loop in Chicago, 
convenient to local transportation. Sal- 


ary minimum $75 a week. Give full de-| 


tails with address and phone number. 
Box 7714, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 

All types of positions for men and women. 

185 N. Wabash FR 2-0115 


Wanted - Excellent Designer Layout man 
with good knowledge of Typography - 
Under 35. Write experience and type of 
accounts worked on. Do not send samples. 
Salary open. Indianapolis. 
Box 704, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Chicago | 


Ass’t. to Advertising Manager 
|New opening in department for young 


105 W. Adams St.| man to work with Ad Mgr. on all phases 
Chicago 3, Ill.| of sales promotion. Will eventually assume 


| responsibility for editing external, pre- 
| paring publicity and writing and produc- 
ing catalogs and other promotional mate- 
rial. Challenging opportunity to work up 
to Assistant Advertising Manager. Com- 
pany, located in Chicago area, is leading 
manufacturer in its field selling to elec- 
tronics industry. Attractive starting salary. 

Box 7705, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


Fast growing export advertising division 
of world-famous company needs young, 
talented copywriter and layout man. Must 
be willing to relocate in Wisconsin city 
of 30,000. Wonderful opportunity. 

Box 7706, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


International Publication des. topflight 
Adv. Salesman. Interest can be acquired 
based on proven sales results. Chicago ofc. 
Box 7707, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 
WANTED: ASSIGNMENTS - HAWAII 
Chicago writer to have unusual contact 
facilities on non-tourist trip in Sept. Ma- 
ture, personable woman experienced adv. 

copy, features, publicity, research. 
Box 7693, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


I WANT A JOB 


I don’t want to fill a position— 
I want a job with a lot of work to be 
done in agency or Ad Dept. Age 34—Ex- 
| perience in Farm Equipment, Industrials 
and consumer hard goods with agency 
and as Ad Mgr. Military service now over 
after two hitches as pilot. Could work on 
Aviation or Aircraft accounts. Would ap- 
| preciate interview. 
Box 7708, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
| AD MANAGER FOR SMALL COMPANY 
Versatile! A one-man department! Agency 
experienced in all phases advertising. 
| Know wholesaler-retailer promotion. Good 
direct mail writer. Ohio-Michigan area. 
| Box 7709, ADVERTISING AGE 
| 200 E. Illinois St., Chicago 11, Il. 
| ADVERTISING PROMOTION dept. of 
business publication. Experienced gen. 
adv., sales prom., direct mail adv. 
| Box 7712, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


| 20-YEAR TALENT AVAILABLE 
| Will give up present one-man ad agency 
and good income for more challenging op- 
portunity with manufacturer or other ad 
agency in Chicago area. 

Box 7715, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


| Four “A” Agency seeks fashion copy 
| writer for TV and radio commercials. Ex- 
|cellent opportunity for alert, ambitious 
| gal! State Street experience helpful. Sal- 
ary open. Chicago. Call Mrs. Grossman, 
Delaware 7-7860 for appointment. 


REPRESENTATIVES WANTED 


Forms Production Group 

Esther Williams’ Enterprises has 
been organized in Los Angeles to 
handle production and distribution 
of various aquatic products bearing 
the movie star’s name. Miss Wil- 
liams will make her debut on tv as 
guest star on Milton Berle’s new 
series of color productions over 
NBC-TV, Sept. 27. 


Maynard Durham Adds Two 
Maynard L. Durham & Associ- 
ates, Carthage, Mo., has been ap- 
pointed to handle advertising for 
the dressed quail division of Low- 
rance Quail Farm, Joplin, Mo., and 
Grill-Aid Co., Carthage, maker of 
outdoor cooking accessories. 


REPRESENTATIVES AVAILABLE 


A REAL HUSTLER - PUBLISHER’S 
REPRESENTATIVE can now devote forty 
percent of time to an additional, well-es- 
tablished publication throughout seven 
midwestern states out of Chicago. Com- 
mission on existing business essential. 
Complete resume and excellent references 
upon request. 

Box 7711, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Established engr. journal in power field 
desires aggressive representative to cover 
New York and New England area. Very 
good opportunity for man now represent- 
ing a few industrial pubns. to add to his 
group. Must show ability to do more than 
just service existing accounts. 

Box 7687, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ART DIRECTOR 
With creative ability to direct, plan, 
make quick visuals. Must know produc- 
tion and typography. A challenging op- 
portunity for experienced, energetic man 
with fast growing creative printing plant. 
Send resume of background, samples of 
work, starting salary expected to Wet- 
more & Co., Box 13026, Houston 19, Texas. 
BARNARD’S - NATIONWIDE 

OFFICE AND PROFESSIONAL 

Investigate our free-lance service. 
WA 2-2306 202 S. State St. Chicago 


) COPYWRITER 


Assistant to Advertising Manager 
hly experienced in Radio, Newspaper 
and Direct Mail promotion. Unusual oppor- 
tunity with national organization. Head- 
quarters icago. Starting salary $6,000.V0 
to $7,000.00. Right man will advance rapid- 
ly. Give complete background and experience 
in confidence. Our organization knows of this 
ad. Write Box 483, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Il. 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service 
Betty Clem 
DRAKE PERSONNEL, INC. 


220 S. State ¢ HArrison 7-8600 © Chicago, III. 


WHOLESALE REPRESENTATIVES — 
DISTRICT MANAGERS SOUGHT BY 
AGGRESSIVE EAST CENTRAL BREWERY 


Excellent opportunity for yo 
or mature man—to age 45—wi 
proven record of results and mini- 
mum of 5 to 10 years alcoholic 
beverage experience. Right man 
can have growth opportunity with 
one of the oldest and most pro- 
ressive breweries maintaining 
eadership in its own market. 
Submit concise résumé and salary 
requirements to 
Box 488, ADVERTISING AGE 
480 Lexington Ave., 
New York 17, N. Y. 


strictest confidence. 
REPLY TO: 


TOP FLIGHT INDUSTRIAL SPACE SALESMAN WANTED ... 


Wanted immediately for Cleveland territory, space salesman for 
ELECTRONIC EQUIPMENT and CONTRACTORS’ ELECTRICAL EQUIP- 
MENT. The area includes Cleveland, Detroit and Pittsburgh. Familiar 
with accounts and agencies desirable. Salary commensurate with ability 
and experience. Many company benefits. Excellent future for right man. 


Apply by letter giving complete information, including personal data, 
business experience, earning record, recent photo. Replies held in 


SUTTON PUBLISHING COMPANY, INC. 
172 South Broadway, White Plains, N. Y. 
Telephone: WHite Piains 9-8500 


costing you dough where he is. 


Advertising Age. 


satis 
publication every Monday. 


STINKER 


So impressive to look at—so expensive to 
buy—boys in the department couldn’t 
operate without it—but somehow it got 
moved ever so quietly to the backroom a 
month later. 


preciation is ticking away, and Stinker is 


There’s an active market in used equipment—printin 
ment, production equipment, business machines, desks, office files, 
visual and audio machines, etc.—and one of the most popular spots 
visited by people with buying power is the classified page in 


Going to some 31,000 offices, plants, and homes of advertising and 
marketing executives, chances are that an ad under AA’s Used 
Equipment Section will bring you more buyers than you can 

7 AA’s closing date is Wednesday noon, five days preceding 


Advertising Age 


Got a 


in storage? 


equip- 


200 E. Illinois St. 
Chicago 11, Illinois 


SALES WANTED 

An unusual Advertising Salesman and 
Merchandiser can make upwards of $12,- 
000 per year. Good name firm expanding. 
Excellent assistance, co-operation, mate- 
rials and commission. Real growth oppor- 
tunity, Age: 27 or up. Write for appoint- 
ment or information. State exact ad-sales 
experience and personal background. Only 
high type, aggressive earners will be con- 
sidered. A few District jobs also opening. 

Box 7702, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


WINTER TRAVEL SECTION 
ADVERTISING REP. WANTED 
Chain of apparel trade newspapers desires 
rep. to handle our Winter Travel Supple- 
ment. Extremely lucrative, fast-moving 
vromotion for experienced man with con- 
tacts. Liberal commission Basis. Send all 
details and background in first letter to 
Register Publications 
99 Chauncy St., Boston 11. 


BUSINESS OPPORTUNITIES 


Trade Magazine Wanted: We are inter- 

ested in a trade magazine now operating 

profitably with gross of approximately 

$250,000. Please send copies and details. 
Box 7713, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


Test Sanders Dandy ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Genesee N.Y. 
Tops in grass roots value. 


MISCELLANEOUS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange film star Endorsements. 
Write Robert & Gail, 5880 Hollywood 
Blvd., Hollywood 28, Calif. 


RADIO TV DIRECTOR 


Experienced in current nation wide 
spot commercials for part time 
consultation on national spot adver- 
tising problems for Chicago manage- 
ment consulting firm. Submit back- 
ground of experience. 

Box 485, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


Advertising Representative for Chicago 
territory. Industrial Magazine in plant 
*quipment field. Rich potential. Excellent 
opportunity for an amb‘tious man. 

Box 7710, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IIL. 


New, annual “Do-It-Yourself BUYERS 
SUIDE” offers exclusive on advertising 
space sales to right man or organization 
in a number of key areas. Commission. 
Opportunity to capitalize on tremendous 
growth of do-it-yourself market. Write 
Do-It-Yourself Buyers Guide, 5828 Lincoln 
Ave., Chicago 45, Il. 


AGENCY MERCHANDISING HEAD 
SEEKS GREATER CHALLENGE 


Now employed, multi-million dollar agcy. 
Successful background includes 5 years 
Acct. Exec., 5 years Adv. Mgr. on Bread, 
Beer, Margarine, Soup, Cereal & other 
foods. Age 32, BS plus post-graduate 
study. Will relocate. $15,000-$20,000 
bracket. Box 484, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


“Our 44th Year” 


MERCHANDISER $10,000 


As Assistant Manager Food Trade 
Assoc., handling sales promotion and 
chain store merchandising nation- 
ally. All replies confidential. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Fine. Fast, Fairly Priced Photography 


pic 


incorporated 
photographers 
DEARBORN 2-1062 


167 N. LASALLE, CHICAGO = ILLINOIS 
PUBLICITY COMMERCIAL 
(CONVENTION INDUSTRIAL 


AGENCY OPPORTUNITY 


If you would like to join estab- 
lished opgency now billing around 
$2,000,000, this may be your open- 
ing. We have room for another 
man who would like to improve 
service on accounts and pool his 
ability with ours for strengthened 
organization. Only top calibre 
agency executive will be consid- 
ered as this spot calls for man who 
can aid agency expansion and take 
ert ownership later if desired. 

our letter will be held confi- 


dential. 
Address Box 489, Advertisi 
200 E. Illinois Rg ‘as 
Chicago 11, Ill. 


POINT-OF-PURCHASE 
MERCHANDISING SPECIALIST 


Man with creative talent and expe- 
rience to supervise the design, use 
and production of merchandising 
and point-of-purchase material for 
agency or other organization. 
BOX 487, ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 


allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


BIRCH 
* 


Executive 


Placement 
Counselors 


FOR RENT . . . Near North Side, Chicago 
Dignified offices suitable for small 
advertising agency. Remodeled town 
house. 1,000 square feet, five offices; 
two single offices. DElaware 7-3870. 
National Sporting Goods Association, 
716 N. Rush St., Chicago, Ill. Will air 
condition. 


| DREAMED | WAS A 
. COPY WRITER 
IN A HIGH FASHION AGENCY 
xe 
Has This Been Your Dream? 


<> 


We need a smart copy gal with 
a flair for the unusual to write 
copy on some of the finest fashion 
accounts in the country for a top- 
flight Chicago fashion agency. 


—~<> 
STOP DREAMING AND PROVE 
TO US YOU CAN WRITE 


Box 486, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


TOP-DRAWER OPPORTUNITIES 


SR. COPYWRITER. .....+++s5++> $20,000 
For Blue Chip Automotive Clients 


RADIO-T/V WRITER.......++++> $20,000 
Top-caliber Creative Mind Only 

ACCOUNT EXECUTIVE.........- $10,000 
Industrial Product: 

RADIO-T/V ACCT. EXEC......... $15,000 
Solid Agency—Client Exp. 

GROUP MEDIA HEAD. ........+«+ $12,000 
Heavy Exp. All Media 

WERE MUM sc cc ec cos ceesecccancs $8 9,000 
— or Female—Good Radio-T/V 

xp. 
 , SPP Pere ey Tee $10,000 


ST 
Solid Layout Exp. All Media 
Contact in Confidence 
GEORGE E. PYLKAS 
Executive Advertising Consultant 
WABASH EMPLOYMENT AGENCY 
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Hearst Lists 174 
Sponsors Lost 
by Network TV 


New York, Aug. 11—The Hearst 
Advertising Service this week 
struck a propaganda blow against 
network television by compiling a 
list of 174 network advertisers who 
have given the medium a try and 
bowed out. 

The Hearst data, which was pub- 
lished in the service’s “Television 
Facts” bulletin for July, was ob- 
tained from Publishers Information 
Bureau records. 


ws Listed are advertisers who used 
network tv some time during 1950, 
1951, 1952, 1953, dropped out be- 
fore 1954 and had not returned by 
July, 1955. Many of these compa- 
nies are spending heavily in spot 
tv, however. 

The list, including number of 
full or partial years spent in net- 
work tv, together with gross time 
costs while there, is as follows: 


Gross No. 

Time Years 
Adam Hat Stores .................... $ 63,124 1 
Alleghany Ludlum Steel ........ $5,548 4 
Alsco 91,290 1 
Amend, Fred, W.  ....cccccsccsoses 289,258 3 
America For Christ ................ 66,758 1 
American Bakeries Co. ........ 131,991 3 
American Federation of 

0 ES SS ke ee 123,210 1 
American Machine & 

IIIT caldibtintatihiniatpdnntsonemnncseren 467,362 2 
American Metal Specialties 81,351 1 
American Vitamin Assoc. .... 36,550 1 
Anchor-Hocking Glass ........ 2,477,277 2 
BOOT, . GIIID cecosreriscoscsnsssccces 511,213 2 
Anthracite Institute ............ 324,606 2 
Arnold Bakeries ........................ 326,228 2 
SUIS Ti. MES. cecchosendendncncsanscsoeses 742,030 2 
BE GIIUIIED. - dascacnccbensccocsevccsnsece 3,180 1 
Bell & Howell Co. ................. 2,696 1 
Bigelow-Sanford Carpet Co. 148,500 2 
Bohn Aluminum & Brass 

Corp. 484,275 2 
Bonafide MAUS  ............cc0c 647,790 2 
Bond Stores _ 52,607 2 
Brunswick-Balke-Collender 8,130 2 
Bulova Watch Co. ............. 871,925 2 
Burkart, F., Mfg. Co. ............ 96,260 1 
Burlington Mills Corp............. 73,320 1 
Burton-Dixie Corp. .......... 119,250 2 
C & W Enterprises ................ 4,520 1 
California Packing Corp. ... 260,477 1 
California Prune & Apricot 

Growers 71,345 2 
| California Walnut Growers .. 46,870 2 
Canada Dry Ginger Ale ......... 1,308,157 3 
| Cammon MENS oe. ceccceseereseenes 356,579 2 
Celanese COPD.  ........cccereersccosees 396,640 2 
Chester Ford Dealers Assn. 15,306 1 
| Cities Service Co. ..........0... 51,440 1 
Claude Neon Ine. .........000..05 27,300 2 
Clicquot Club Ine. ............... 45,540 1 
Clerox Chemical Co. ............ 50,158 2 
Cluett Peabody & Co.* ......... 646,074 2 
Commercial Solvents Corp. .. 93,049 1 
Consolidated Cigar Corp. ... 114,615 1 
PEEP TENIIEL « dapuliadiasibictestiesedacsavnsss 22,750 1 
COT COE B. .csiccscreccscscccccescecc00 « 00 162,775 1 
Crawford Clothes Inc. .......... 153,800 2 
Crosse & Blackwell Co. ......... 9,992 1 
Dictograph Products, Ltd. .. 16,144 1 
Distillers Corp.-Seagram’s, 

Ltd. 110,802 3 
Doughboy Industries, Inc. .. 36,685 1 
Druggist Supply Corp. ........ 57,529 1 
Drug Stores TV Prod. 2 
BPUIBCOEE TRB. cccesscccestensesenscerecceess 1 
Ekco Products Inc.  ...........+ 3 


202 &. State Chicago 4 WaAbash 2-5020 


Emerson Radio & Phono. 

Corp. ...... 
I: TGA, | sntncvccininecsesecenenten dates 
Eversharp Ince. ..........0-:00.00 
Ex-Cello Corp. 


Hudson Pulp & Paper Co... 384,205 
Blunt Feeds Ume. .n.ccc.cc..c00.000 1,316,195 


Illinois Watch Case Co. 


2 

1 

2 

2 
Factor, Max, & CO. ccccccccccssses 304,186 2 
Fashion Frocks Inc. 2.0... 2,800 1 
Fleer, Frank H., Corp. ......... 72,410 1 
Florsheim Shoe Co. .............. 29,410 2 
Food Store Programs Corp. 166,290 1 
French Sardine Co. ............... 209,160 1 
Garden Research Labs. ........ 4,303 1 
General Shoe Corp. .......:000+ 171,787 2 
General Tire & Rubber Co. 162,720 2 
Sey Bhs Big Ge wrcescecrimeene 42,922 1 
' Goebel Brewing Co. ............ 29,825 2 
Goodall Sanford Ine. .............. 54,400 3 
Gorton-Pew Fisheries Co. .. 8,450 1 
Gospel Broadcasting Assn. . 148,500 2 
Gotham Hosiery Co. ............. 3,100 1 
Hamilton Watch Co. ............. 1,131 1 
Handmacher-Vogel Inc. ........ 10,773 1 
Hansen’s Chr. Labs. .............. 206,435 3 
aS 4,995 1 
Hawley & Hoops Ince. ......... 1,322,924 4 
Heublein, G. F., & Bros. ........ 108,740 2 
Holeproof Hosiery ............... oe 12,550 1 
Hollywood Brand Inc. ......... 340,909 2 
Homecrafts Ime. 0.0.00... 7,318 1 
Household Finance Corp. ... 203,265 2 

2 

2 

1 
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toms for peace 
Stockholiders-29~ 
of all the people (age 15 and over) living in 
New York City & suburbs who own stocks 
are News readers- 
and you'll be intrigued by other fascinating facts 
and stimulating statistics on the nation’s biggest 
: market and its newspapers, in the $150,000 study 
ATOMS FOR PEACE—These three posters are part of for peace” in a different language—English, Rus- 
a series of six in General Dynamics Corp.’s ex-_ sian, French, German, Hindi and Japanese. These al of oy | F 
hibit in Geneva, Switzerland, during the Inter- posters are in English, Hindi and Japanese. A part e€ e Tre 1ons 
national Conference on the Peaceful Uses of Atomic of the exhibit is a stylized model of the atomic sub- based on 10,349 personal interviews, conducted 
Energy. Each of the six posters has the head “atoms marine U.S.S. Nautilus, built by General Dynamics. by W. R. Simmons & Associates Research, Inc. in New 
York City & suburbs. Shown in visual presentation, 
Industrial Development of | May, George 8. recesses: 25,070 2 | Radio Offer CO. neccccwwiennnn 5,184 1 intmen ‘ New York News office. 
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Once again TV GUIDE is expanding . . . to give bus, Macon, Chattanooga, Tenn.) September 
you greater-than-ever coverage. TV GUIDE’S 24... GULF COAST (New Orleans, La., Baton 
4 new editions will cover 11 new markets with Rouge, La., Mobile, Ala., Gadsden, Ala.) 
a population of 4,122,200 and a buying income October 1. 

of $6,539,447,000. 


Here’s the timetable of new editions: TV GUIDE, now tops in newsstand sales among 


OREGON (Portland) August 20 all magazines, is the best buy for you... for 
i ... OKLAHOMA (Tulsa, Oklahoma City) the most market selectivity...for the most 
- September 17 ... GEORGIA (Atlanta, Colum- effective selling of your product or program! 
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